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A Study on the Relationships between Cyber Money Quality and Usage Intention:

Focus on the Moderating Effect of Usage Frequency and Amount of Cyber Money
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Abstract

While there have been a lots of studies on the use of cyber money, few researches proposed the

results on relationships among quality factors, usage intention, and usage characteristics of cyber

money in online business environment. Therefore, this study investigates the relationships between

cyber money quality and usage

intention of cyber money,

and examines whether the usage

characteristics(frequency, amount) of cyber money has moderating effect on the relationship between

cyber money quality and usage intention of cyber money. Firstly, multiple regression analysis tells

significant causal relationship between functional and emotional factors of cyber money quality and

usage intention of cyber money. Secondly, dummy regression analysis shows usage characteristics of

cyber money has the moderating effect on the relationship between cyber money quality and usage

intention of cyber money. This paper concludes with some implications for both theory development

and cyber money practice.

» Keyword: Cyber Money Quality, Usage Intention of Cyber Money, Usage Frequency of Cyber Money,

Usage Amount of Cyber Money
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Table 1. Definition of Research Variables

Cyber Money

) Function
Quality u

Variables ltems References
ql) Safety against system error or trouble in using cyber money Bandura[34],
a2) Management system for private information protection and password security in using cyber money [Baron[35], Buck[36],
System | (g3) Compatibility with other electronic currency and payment method in using cyber money Davis[19], Delone &
g4) System standardization(technology platform, DB, etc.) for supporting the usage of cyber money McLean[29],
a5) System scalability for supporting the usage of cyber money Dowling[37],
g6) Payment and transaction convenience in using cyber money McKinney et al.[38], Ko

q7) Usefulness for buying product, gift offering, currency exchange into other goods in using cyber money [2Nd Yoon[32],
a8) Economy in using cyber money(processing time reduction, cost saving, etc.)

g9) Maintaining of accuracy of related information in using cyber money

Maintaining the safety against hacking of personal information in using cyber money

Ko[27], Shin[23],
Lee[24], Jung and
Jung[25], Yang[39]

Emotion

Induction of curiosity and attention on the usage of cyber money
Induction of emotional and psychological desire for having cyber money

Maintaining of beauty of format, design, an color of cyber money
Providing the pride of using cyber money before anyone else

I’'m in favor of using cyber money

Usage Intention of Cybel

Ill use cyber money more often
Money v v

| have a positive experience in using cyber money

I’ll tell other people the advantages of cyber money

)
)
)
)
)
q15) Providing the belief that cyber money is being used properly
)
)
)
)
) I'll highly recommend other people to use cyber money.
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[ll. Research Design

1. Research Model and Variables
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Fig. 1. Research Model

2. Research Method and Object
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Table 2. Basic Statistics of the Sample
Items Freq. Ratio(%) Items Freq. Ratio(%)
10-19 1 0.37 2G/3G Phone 25 9.26
Age 20-29 161 59.63 Usage Device Smart Phone 180 66.67
¢ 30-39 57 21.11 ¢ Tablet, Notebook 27 10.00
Over 40 51 18.88 Wired Internet, PDA, Other 38 14.07
Univ. Student 134 49.63 Home 100 37.04
Office Worker 79 29.26 Work Place 108 40.00
Occupation Self-employed worke 16 5.93 Usage Place School 47 17.41
P Profession 12 4.44 ¢ Public Place 11 4.07
Housewife 10 3.70 On Moving 3 1.1
Other 19 7.04 Other 1 0.37
Below 3 Times 100 37.04 Under 5,000 Won 90 33.33
Usage 3~4 Times 108 40.00 5,000~9,999 Won 70 25.93
Fre uegnc 5~6 Times 47 17.41 Usage 10,000~19,999 Won 44 16.30
(Mqomh)y 7~10 Times 11 4.07 Amount(Month) | 20,000~49,999 Won 37 13.70
11~19 Times 3 1.1 50,000~99,999 Won 24 8.89
Over 20 Times 1 0.37 Over 100,000 Won 5 1.85
Table 3. Statistics of Cyber Money Quality and Usage Intention
Variables ltems Mean S.D. Variables ltems Mean S.D
ql 5.91 1.41 qlt 4.52 1.49
q2 6.03 1.26 Cyber ql2 4.32 1.51
System g3 5.71 1.30 Money Emotion ql3 4.05 1.65
q4 5.61 1.24 Quality ql4 3.62 1.72
Cyber a5 5.52 1.26 qis 4.71 1.66
Money
Quality [o[§] 6.09 1.16 int1 4.79 1.39
q7 5.90 1.28 Usage Intention of int2 4.89 1.42
Function g8 5.87 1.29 Cg ber Mone int3 416 1.56
a9 5.65 1.27 v v int4 4.35 1.43
ql0 6.27 1.14 int5 4.10 1.53
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1. Analysis of Basic Statistics
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So thal e Atoluime] E4o] ok 65.0% 18]al A Table 5. Analysis of the Relationships between Cyber
oW o] L9 w7} 9F72.8%0] o] 23 QS-S oF 5 T} Money Quality and Usage Intention
(<G 4> #=x). Variables | Beta | t-value | o9 R | F-vaue | 9
Level Level
Intercept | 1.319 2.88 0.0043
Table 4. Reliability Test System | —0.041 | -0.49 | 0.6274
: 0.2400 | 28.00 | <.0001
. T —— Crobae Function | 0.280 | 3.32%*x | 0.0010
Variables ltems Explained h Alpha Emotion | 0.402 | 7.52%** | <.0001
Cyber | System |at, a2, a3, g4, @5 2.9725271 | 0.835 (F) *: p<0.10, ** p<0.05, »**: p<0.01
Money | Function | 6, g7, g8, 99, q10 3.5203806 0.875
Quality ["Eryotion | g1, q12, 913, q14, 15| 3.2506849 | 0.856 3.2 Moderation Effect of Usage Characteristics
Usage Intention |3y 55 g inta, int5 | 3.6412432 | 0.906 of Cyber Money
of Cyber Money -
2 Aol A ARF AT Ho Aol ey ER3 Aol
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3. Hypothesis Test

3.1 Relationships between Cyber Money Quality
and Usage Intention of Cyber Money
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Table 6. Moderating Effect Analysis of Usage Frequency of
Cyber Money

Variables | Beta | t-Value | S R | F-vaue| 9
Level Level

Intercept | 1.264 2.93 0.0036

System | —0.091 -1.13 | 0.2595

Function | 0.264 | 3.32*x* | 0.0010 | 0.3284 | 32.40 <.0001

Emotion | 0.389 | 7.52xx* | <.0001

Dummy | 0.783 | 5.91%** | <.0001

(F) = p<0.10, **: p<0.05, ***: p<0.01
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Table 7. Moderating Effect Analysis of Usage Amount of
Cyber Money

Sig.
Level
0.0095
0.5795
0.0007

Variables | Beta t=Value R2 F-Value Sig.
Level

1.197 2.61

-0.046 -0.55
0.288 | 3.43%*x*
Emotion 0.400 | 7.54**x | <.0001
Dummy 0.284 2.10** | 0.0366
() *: p<0.10, **: p<0.05, **=*: p<0.01

Intercept
System
Function

0.2524 | 22.37 <.0001

V. Conclusion
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