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Abstract

Purpose - This study focuses on the continuance intention of O20 fresh agricultural products e-commerce. By literature
review, this paper looks through the classical theories which are often applied to study use behavior and continuance
intention on the electronic commerce area. Ultimately based on the expectancy theory, Technology acceptance model,
success model as well as trust model, a model of the continuance intention of fresh products 020 electronic commerce
application is established.

Research design, data, and methodology - Among users Chinese consumers have been chosen who have use experience
as the research objects. From October 2, 2018 to November 2, 2018, 685 questionnaires in total were collected by the
online release and collection. Expect for the negative questionnaires, the remaining 650 pieces of data are statistically
analyzed. The collected data were firstly be analyzed by SPSS Ver. 25 on its frequency, reliability and exploratory factors.
Then AMOS Ver. 25 is applied to the Confirmatory Factor Analysis, Discriminant Validity and hypothesis testing of the
Structural Equation Modeling. Finally, the following research conclusions could be obtained from the hypothesis testing.
Results - Firstly, in the extended IS model, quality factor for hypothesis testing, service quality, information quality and
delivery quality have obviously present positive influences on satisfaction respectively. Secondly, in the hypothesis testing
part of ECM-ISC model and UTAUT model, all hypotheses have presented accepted results. Especially from expectation
confirmation to usefulness perception, the influence factor achieves 12.603, In the hypothesis of continuance intention, the
influence factor of social influence on continuance intention is 7.748 and also it is the most remarkable one.

Conclusions - The results show that the service quality of O20 fresh agricultural products e-commerce has the greatest
impact on satisfaction, while the perceived usefulness of consumers has the most significant impact on 020 fresh
agricultural products for sustainable use intention. This thesis makes up for the blank of 020 fresh food e-commerce for
sustainable use intentions, and provides a theoretical basis for consumers' sustainable use behavior, and practical
enlightenment for the sustainable development of O20 fresh agricultural products e-commerce.
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1. M2

A2 ®HE I ST UEHL LFA g =8 Has
O] XI&shM B2, 53| tHEA| AFRFEL| da+=F0| ¢
=O0X|BN B= AHXES| Adeh sitEar @535 MH|A
off CHE =27} B&AS0| =718IALE. iResearch(2018)2] &1
Moj| 23 20173 = MAME| A[ZHE= 17,897 2
otg|| E¥ote o= LIEMGD 2016EHE CHH| 6.6% S7t5t%
on, = MMME TALAH AlFel Ha #R2= 2017
H of 1,301 fgtoz THE CHH| 134%=2 G534 St
R20f 2018EH2 oF 1,948 otz offstct dzLt M
AZE2 g BEEYD {FS7(8H0| HuH FHoD 2 HF2| A
ME7F Oi@ 5350, £H[XHS0| A A0St E50(7] Of
=0 f&2 #A7t MetHolgts £42 ZA=CHYu & Ren,
2018). MMEE [XSH7| Qo Loz AH|Xt= o HOf
2 Yo 4ES2 TONSHAl Y=Ch Ol2fst AMAIFE X7t
7EEl Dot AES| EM2 O20MH|A HENO| AR
Mottt & = ULk O20MH|A= LEH Ol HXSAHEHO|
7t 2 EFEQl HITHH Hefet 2l HiE 7|Ztol2ts SHAIEE
25 I35 = A7 YFolck

2otdoz 020 LMAlE TAkdAHE = IA M 71Xz
HAOZ FEEA, 74 tiEHQ 020 AMAME TARSAH
o| HAl2 oF X0 ArAtS| HYUFE FHO HMAIELGENE
CE)M &HXHSO0| 42 Sl 458 F=5tL tiag 2
, SEE HISE= YWAO|DE Ol2fTt 4E HiE2 020
AMAE TARSAHE S gHO o FR% KRlE = = AU
ot 53] His&z, M9 ME 52 Qo2 HiE FEHO
EEat n o= Mo 2 FeE D|RICHOh & Hyun,
2016; Gao & Ko, 2017; Dai & Lee, 2018). 020 FXtA7zf
o| HiE MH|A= EEIQle] MH|AEEE OfL|El 22121 F
= & Y 2matl i Yt PAHeEE HIE

UL OEA 2H[RIEC| 2H WES REdts YA2 4
zaiQl ofFoiMel dedar =4S MSsh| W0 X%
o2 F7IMQl 1Ag =H5l= o MY IS D
AL, BiS HIES BE Rt 2 = .
LHAS2 FALAHE Sl AHAES Foig W, 2=
O MEfSH= HF0| CiSt 7|thiet =& ZHK|7F 2X[5H7|E 3
Yoict 2Lt 7| 2to| 7t FHo=R ol M2 TR
Heff E3HEL ME X MH|2~ 22 =F2| X0|7F EXfstet.
MZ2 ZZ0| e Ar8XIS2l Q1A £50t o7H A|A"Dt
FEo| FEHO| XO|7F A= 20| wHo|ct

55| HUAEo N/t Hdo=z Q5| FHO|LE MH|ATL
£H[XEO| Z|CHO| RSBHA| XSHAHLE aH|RHAH ERAE2
4y ZHe XEHQ o] o|=0 X|FH 4Kt ECh of
2 SHAte| ¢ifE MmEM 22iQlup 2maelol M3 CHE
gty MEo| MI|MeELL JdHez AH|XE0| ZHste
4% EX2 XH0|7t QUCKShin, Park, & Kim, 2006; Moon,
2016; Hsieh, Chiu, & Chang, 2018; Wong, Wong, & Ke,
2018). mMz2tA 020 7|8t AIMAIZE FXFMAHE] Al &-d3l
£ M =E oM HTHE ZH0| 2ot 4N A7t st

LESE 71E 020 A AIMAES| MAATE HTHEDH B2
AL 712, A BETEE SHLE O|R0FR
H(Won, Kang, & Kim, 2017; Lee, Son, Ha, & Kim, 2014;
Yu, Yang, Sun, Qin, & Xu, 2015; Lee & Yang, 2017), 11g&{
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2.1. 020 MH SLEF R

O MUAMZE TR M22 7HE0[7] HE0| OHF
M| FEStA JHgol FEEA UL ety o=z 020
HME TR EZ AH[RHS0| AHalo] HFELE =8t T
L7|E O|83iA HES FEotl Has ZXHE & 2Z2i¢
o=z MES MIHe= MHI2OICL & 2H[RZE 22121 7HEH
ZO|M HES FESIH, 220l HS UKt HAS Sl
g5 HiSotL, R grls =REIES E0l= =2at
£ 83 7140 HIUH HH2tE O B2 482 2T &
ALk 020 HMME TR &F Hid2 HXZLE
2Ret ZR2tH MAFLE J|ESR km~5km FEE Oy
AZel daez 2ok, 4F HiS7IT2 1~2A1 W=
HiSMBIAE MSSt7|= ottt ol 020 AMAE HRHYA

Bl EiSE0t ofLjzt omatel HMOHOIL HHIE oK
oF Bt WAl EE 0|8 BB 2YYMoz EX

otCHiRecearch, 2018).

= AT0ME 2HXPE de Sl FEoln, 2Z2llez
MES MSEE MHIZ0 =FE HF1 ReB8z 020 4ld
ME FRYHYE 2HIRE AN AMAZES FESID, B
STHE S FEAVE Hole H20M HMUMES EZ2 +
Us 2HYAMES X|Flth. S5 020 HUHAME FARSH
SUZ2 SSY IO 2olotd &Fo SEN UEEE =
2 = A0, AFOM MR Ciet 7HESEY0| JtsItER
d50 £HES Y + ALk 59| 020 UMM F HAHEA
= 1~2A12F L BiES &o0] WE BiES o= 2H|

NE #AlBk= O #elstet

Jd2fLp Af2a |7t thiet £AE BO| ER= ot 2E
Mol &S X7t p=oior g Y ofHzl MMEE RA|
siof of= &F2| HIE0| HlUY =0 =& =2 H2E ER
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= st S| wxol Y9, BoAQl 2RED BElS YNY
Mol i3l ofx/sHof StDE ME AABO| wCh EB, 2F
2 +90|51 B0 HX| 50| 2TEC, 7Y ZRDMO
2 o8| 53 XN $27t 32| F71E 2, oA ofE
of H17t +88H1 R 4& ULt

22. X|&® ArRO|E

X[&EH AFEL|E = AH|XHEO| AMRSHALE FOiSET| A2
Q2 AN AFRYSE S LTSICL Bhattacherjee(2001, 2008)
O AFOAM X|EH AMBLIEE AH[XZ) 8T A|AEE HB
AMESE = XZHoZ AMEE ozl FHolstgich st
XEH AP THE 0[F9| 2% WFOEAM, MEO|LE M
HIAE 42t = UHESIH 2H THALBSHALE, FH AR
ArEE A FHSIALE 20| X|&H At83lE{= =2 HO|
& 2~ QICHHashim & Tan, 2015).

Gu and Lee(2016)= 2HIY ZFMH|A THEHOIA 7|48
DYE Jgto R THY ZX Aol X|EHH AELRo AFE
TASIRoH, XM AEolzs ZHIY ZAX WM HSdt
£ MHIAE 20|z AHlS ALEE o/ HEE HOISIRALL

Wang and Kim(2017)= QZ2-7|&MSHTTF) 2yt 7|chet
AO|EZ 08310 020 MAtAAH2 ZHY E3HE0| CHg &
HIXtS| X|&AQl Aoz 0f ot AFE TIHSHRCE ATLZA
I BIEECT 012 £23% Q010 LIEFHX|DH DS =4S
X&Hl AMBolE2 HBAZ|= 0| O &Lt 2M5)
%L} Lee et al.(2018)2 ZHIY 020 FMA X|£0|29|=0
dek2 0/X|l= Mgt Sotzof cfet AstQict A2 X%
A Aoz E AN ZHIY 020 HMAL X|&HX AECOE
O|0jX|= A2 QISIRALE 0|z 2 MHAHTOM K|
o ALYt HAEAE e 43 oRE Ttst= Ea% H#
T2 Z8E( 20, IHEE & AF0M= X&H AL
£ Zstick

2.3. UTAUT Model 3 ECM-ISC Model

71580|82 AH[XHSO0| M7|=0|L MH[AE 2IX|Stn
AE3l= HAE HYSHALE ME2R2 HEA|IAH-O| =I] BHA
of H&E = U=E =0 2 J|9E 3JIRACKDavis,
1989). AH|AHSO0| XS0 O|8E YE7|=0i| thsh o =
AXIE 7K A=KE 2M5t= AO|Lh. B3| MER £F
YEI7|E8 TQSHH AHIXPE XpAe| HR Hurt St A
ozt = FEE AXE RE8EE, M7[&9| 0|8 WHO
2 o] EX| g2 Ao2tn = J=E AX|E AEEO|
doz Foot 2, AX[E fEYut AX|E AHEE0[|E0] 417
=0 et AHRSQ| Bt =82X|of ZHYH £= AEH
o2 Jgg nEe #3He 245AUCHOghuma et al,
2016; Lin et al., 2017). 7|&480|22 H|E X|&FQl A
Ol=E 2YSIK|= XUXITH O|EHo=Z ALEXL QX0 2
ot 2Tl ME8E 0FSh= tEXQl ZEOo|oh O2{Lt AH|
b =8 Tl QIS0 AH|Re| AFEH Hys S5ty Al
28 XHEE S0 AEXIS| AIE0| Mgt = U Jtsddt 2
O 2 ZduE 2YSIK| Zohh= A7) UtH(Karahanna &
Straub, 1999; Bhattacherjee et al., 2008; Kim, 2010). [[t2}A]
LHXS2 Z7| HEALH =8 A|FD 7|s0|Lt FE X
Ol= A|AHIOl AEO| CHTh M2|F EfZO XtO|7) 2HlsHA

S, J|EIREe 2H(Rlo| XISH WAS M| ¢
s AHIXP7} 7|CfSHE &A1 HETL 0|8 = OIX|E 984 1
20 BE SF0| OjXE FBAS SMAR 3 2O}
(Bhattacherjee, 2001; Joo et al., 2018). 7|CH=HAO|22 HE
712 AH8Ll=E Muf, =, THEIF 22 X[HHQl AEo:
of HIHE AL 7|0} ZHEE S dYst= XHHQ AL
Ol E ZHHS= ZHOICE E3t O 0|22 0|8 = AMEiq|=
BEI|E 0|8okes TAEQ 0|8 Z=o| Ao 27zt YA
Hol Aol Hidl, 7|e+82 82 AH|Xte| AMSZAROILL ¢
AEQl AItECH 2435 QIX|E FEd, XMt 22 HSs ¢
gHEQl QIX|E ZEst QUCt J2{B2 7|&+80|2 U 7|0l
SLOIEE ZTst Y2 AHXE0| HEA[AHO X|HALE

=
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=

oEE HE H o=xstn Hd¥E ¥ = Uk ED
Bhattacherjee et al.(2008)2 7|CiEMAZHEH0| TAMS E%6t=
FHOIM AHE =2l 7|0 CHM QIX|El FEEE AFERE=O
UTAUTS| dof7|Ch, =IO, Afeld FEg2 TAMS| QIX|E
{84, eX|E AE80ld X FaE g 2R HA L
RACE 2hAM Mdapo|cf, =H7|0) cidl IX|E R&8d, 2AX|E
Ar880|8E Xt83t=H & X7t g2 AR TEHEICE

Vedadi and Warkentin(2016)2 2HIQ! 23 Q4o X|&H
AM29|=0f| CHet ®F0|A Bhattacherjee(2001)2| 7|CHEHAIR
YE 7HteR AFE 2o MOtE RH2 67%dEE =2 H
HHES HAD, MK 7HE D5 X|EHZ|RICE Chen et al
(2018)Q| THIY O20A{H|A X[&HALEC|ZO| CHRE AHTOIM=
71EQ| 7|2 HE 0|85I0f ATE FASIFn 7|r=
MEHO| HMAlH Q2150| & Foot YA AUSE =
QIS

Joo et al.(2018)2 AZXO020AH|A WS 0|3t AH|XIS
2 aez 3t AF0M 7|0 ZEE 0|8510 AAZ[H
2{A|(health literacy)Qt SHAIME 71610 n, FAZ|EE A
SAIM0| QX[E |8E0 OXl= |o3t FaE =QlsHACt
Kang and Namkung(2018)2 020 AlE MXIAAHEZHE 0|8d}
ot AHIXE MCE 3 AF0A 7|es82™o| 2IX|
F8d, 2X|E AL8E80|dE O7fEHs=E HFstd, FE
Z HE9o| =M M(source credibility)2 QXK= S84, 9l
=l AH8-80| 0| Ralst de2 DXt SHRACE

Chung et al.(2014)2 ZHIQY ZZHA QHo| ot=ED X|SAL
g2 HdYsty| Qs UTAUTRF ECME 2%t d+2dE 4
g0l UTAUTEYE B0l Mupo|fy, ==H7|C{E 0|82
O, 7|cjetiiZgo] Ha=0 J[oiEhl, BRE, X[EE ALEQ|
EE 5t BMSIRICE Gidnt ==Y\ tEE B K|
[N 0| Felot FE¥E O|X|X| o= A2 QISR
ot 2 A7e MAHCTE HIESE 020 AMAE HAHY
teat 2

Rl Byl

oz

Hefel K& AMLl=of Cheh AESS fIoh 22 7t
22 2HEsRACt
H1: 7|oi=tdl 2 QIX|E /&840 F(+)el d&2 n1E A0
ch.
H2: J|ci=hile BHEzof FH(+)2o Fake O/= ZAOo|ch
H3: ZV|2sd2 RI&EH Aoz F((+)2 dets oA
Z0|Lt.
H4: QIX|E RE8E2 XI&HH A8z F(+)el &L 0|
& ZAojct
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H5: QIX|El O|880|d2 XI&EH AZ2=0| F(+)2 S

HE: Ate|d g2 X|&H Aoz F(+)el s Ol

o

2t

H7: EEEE XN ARBCI=0| Y(+)2l Sg= OIE Aotk

24. 020 Y sLF HRHGAEe] 28

02

020 AMAME HMXAMAH = DEA|AHE 7Htez 2
7] W20] 020 AMAIE HAMAZY EXHR0E D3 [
HEAAHS EHQ0 £t 1Z{L[0{oF BICL FEAIAH
A2 FESUI|E9 Yt MAAAHY AAE Q20| Ha}
of et M2 7jEez2 NA|Z2 JUCHDeLone & Mclean,
2004). 0|2} 20| HEA|AH MH30| F2 O|X|= HEA
A EXQQIS0] CHot AT CRFSHA MR E|0 QUCE

22101 A0 MIshHeE 2 R MH|AZE AN HES
N3sHs o2l CHE A9 AH[Xj= dUZo= Qlgf £
ARl =& | ECh 3] 0209 22 TFOiet A0
NSE MH|Aol ERE &olgt = lenz AH|XIL L|le
A2 o 2 2o SICh I2HM ChYst "EA|AROLL
XA ERL0l0) 2st AIF B0 O|F0{X Lt

Lee and Yang(2017)2] 020 A{H|AQ| EZ0| ALEXIDHE
ot xfol8o|=of o FEHAHE =QlIst7| 2Ish Delone &
McLean(2004)2] HEA|AH MHMITHE 7|HczZ AJ1DHE
AYsgict. ARZAnE 020 AMH|AQ| A|AHE EZEO| AH|X}
HEL A X080 3FHL FF¥E O|X|l= AR LIE
SACE

Lee et al.(2018)2 DelLone and MclLean(2004)0| X|Qtst
HEAAH dZ32HOAM MAISID s MEA 2, B2 &
I} A|AE" E-O| AR IXE H 2ot ZHEHEE FHEQ
Olg F7I51¢en O|F 2910 020 MH|A ZYOfo|=0f &
g2 O|X|= SEL10[2t0 HA[SHICE otHH, HoHdO[Lt AL
Xt QIHmo|A S0| Fofot 2Etel AMH|AQ| AL AH|Xt
MEiZ 22 4= QICL 0202 2219 3 IRl 4T EE9|
EM40| mat =240l stA0ME HiE EEE 1R /5

==

HH

QAN MAMATLE AMI{EHM DelLone and MclLeanQ| HEA|
AH MIDY2 TXAHEY AAEE HESE O|R0X|&=
2201 &£%F, 020AH|A, o|2fd, ANAMHA & CHefst M
Xret7ey 2ofol HMEE|oRCt ol 2 HAF0MeE 7|1ES
DeLone and McLean(2004)2| AMH|A ZZ&, A|AE ZX7L H
2 EXO| AH|X IHEEO| ¥ ECts HEA|AH M43
o eZatol 2tHo| HiE EEE FIt6to o] 20l=0| Tt
FLof| ofrfst FEZ OX|=7t8 BAstn HBStAl siot
M2ty 2 A7es MHCUTE HIESE 020 AMMAE HAHA

= o =
Ao EX|QQl0| HFLE0| et HSS Qi Chsat 22
7tds 2EsIL.
H8: MH|~ FE2 TFRE0 F(+)2 dgS 0jE Aok
HO: Al&8” 22 IEE F(+)2 Se= 0jE Aot
H10: B2 2he S0 H(+)o| ¥ 0j% Holck
H11: HiE S22 THRE0| F(+)2f &S o= Aolct

25 AF12H

re

o= D&M ZE UTAUT ZEut ECM-ISC ZEQo| &
St 0|5 2F Zto| HAE ZASH 020 7[HE A

RS XEH AME2l=0f 2ot RES =5t
QUCt & Aol ATEH2 [Figure. 1)1+ ZLh
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Table 1: Operational Definitions

39

Variable

Operation definition

Previous Studies

Service Quality

The extent to which services provided by 020 Fresh Agricultural
Products applications can satisfy consumer demand

DelLone and McLean(2004),
Petter and McLean(2013),
Lee and Yang(2017)

System Quality

Consumers’ cognition of system performance of O20 Fresh Agricultural
Products applications

DelLone and McLean(2004),
Petter and McLean(2013),
Bahaddad(2017)

DelLone and McLean(2004),

Information The extent to which information provided by 020 Fresh Agricultural
] N . . Chung et al.(2016),
Quality Products applications can satisfy consumer expectation and demand Wang et al.(2016)
Delivery Service provision level of 020 Fresh Agricultural Products applications Kim et al.(2011),
) to quickly, exactly, and safely deliver the ordered products to Oh and Hyun(2016),
Quality consumers within the limit of time. Dai and Lee(2018)
Venkatesh et al.(2003),
Perceived The degree of ease associated with the use of the 020 Fresh Oghuma et al.(2016),
Usefulness Agricultural Products applications. Lin et al.(2017),
Kang and Namkung(2018)
Perceived The degree to which an individual believes that using the O20 Fresh Venkatesh et al(2003),
. N Chung et al.(2014),
Ease of use agricultural products applications.

Kang and Namkung(2018)

Social Influence

Psychological response of consumers’ use of O20 Fresh Agricultural
Products applications and influence of the surrounding environment

Venkatesh et al.(2003),
Kim and Rha(2017),
Roh and Park(2018)

Bhattacherjee et al.(2008),

Expected Degree of consistency between use experience of 020 Fresh .
Confirmation Agricultural Products applications and consumer experience Lin et al.(2017),
9 PP P Oghuma et al.(2016)
The degree to which an individual beliefs the he or she has the ability Bhattacherjee et al.(2008)
Self-Efficacy to perform specific task using 020 Fresh Agricultural Products Lin et al.(2017),
applications. Gu and Lee(2017)
Bhattacherjee et al.(2008),
Satisfaction Consumer satisfaction of O20 Fresh Agricultural Products applications Lin et al.(2017),
Oghuma et al.(2016)
Continuous Intention of consumers to continue using O20 Fresh Agricultural Bhattas:herjee et al.(2008),
. L Lin et al.(2017),
Intention Products applications

Oghuma et al.(2016)
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%Ch Bolm golzse ojn] HMEoE ARsQL EE
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Seff MAZHCH S0 EfP ZDE =5 4 ot 19
o2 2 gnt 9ol SY2Y 2ol
IBM AMOS Ver 25.08 O|&3}0] 201X QOIE2MS AMAISIS

Table 2: Convergent validity and reliability

Ch. 24 Zatof me2p =2

2 HEY 25 B8
MEHo| Heh:(Model
AGFI=0.889, NFI=0.907, CFI=0.954,
0.0372 LIEIL} ZHRHE Hlsict
QlEMO| Aut= <Table 2>1} ZCtH

cC =X
— 1o

= 22IS0| SMC(CHE&H2HX|=)
0.4 0|4k, BHdAZ| = (Composite Reliability: CR)= 0.7 O|4f,
A2 AMZEZS(Average Variance Extracted: AVE)2 0.5 O|AQ
0] SAMCE [o|gt0| HQlSHRUCt &
Fit)= CMIN/DF=1.886, GFI=0.905,
IFI=0.954, RMSEA=
chelGiCt golx @

Construct Item Factor Loading SMC CR AVE Cronbach's o

DC1 0.756 0.572

Expected DC2 0.833 0.694
Confirmation DC3 0.767 0.588 0.871 0.628 0.854

DC4 0.812 0.660

PUA1 0.830 0.689

Perceived PU2 0.862 0.743
Usefulness PU3 0.795 0.633 0.858 0.603 0.861

PU4 0.844 0.712

PE1 0.754 0.568

Perceived PE2 0.779 0.607
Ease of use PE3 0.808 0.653 0.901 0.694 0.885

PE4 0.763 0.581

SAT1 0.687 0.471

. . SAT2 0.686 0.47
Satisfaction SAT3 0754 0568 0.888 0.667 0.812

SAT4 0.793 0.629

SE1 0.773 0.598

) SE2 0.771 0.594
Self-Efficacy SE3 0.801 0.642 0.821 0.535 0.896

SE4 0.775 0.601

Si1 0.875 0.766

. SI2 0.864 0.747
Social Influence 3B 0767 0588 0.903 0.701 0.902

Si4 0.752 0.565

Cci1 0.849 0.720

Continuous Cl2 0.876 0.768
Intention CI3 0.821 0.675 0.861 0.609 0.862

Cl4 0.800 0.641

SQ1 0.838 0.702

. . SQ2 0.748 0.559
Service Quality SQ3 0702 0.493 0.856 0.598 0.870

SQ4 0.799 0.638

PQ1 0.819 0.671

. PQ2 0.938 0.879
System Quality PQ3 0763 0582 0.900 0.693 0.900

PQ4 0.798 0.636

Q1 0.775 0.600

. . 1Q2 0.858 0.736
Information Quality Q3 0.736 0541 0.857 0.601 0.857

1Q4 0.725 0.526

LQ1 0.867 0.751

. . LQ2 0.704 0.496
Delivery Quality Q3 0.640 0410 0.823 0.542 0.819

LQ4 0.713 0.509
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7|&87| W20, pgto] 0.05ECH RtoM x4 7HH2 XHE
&3, tgHC.R)O| +1.96%CH 2 [ AH7HE0| XE4EICHLee,
2017). AMOSO||M= Regression Weights®| C.R.Z}S 2 A
7Hgol EHOSE TEbolC fEob PRDHO| ot (Model
Fity= CMIN/DF=2.002, GFI=0.898, AGFI=0.883, NFI=0.899,

5 24

i
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Chet Mol UTAUTRY, 28El 7|tk 2o Chet o
HATE HESIRCH Lo FEAILH 432YS iz
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>t
rir

Jeof| CH3l HSH=M LMAME TR 7| ol
CHSH X|£Hol AMB[2o 74 & O " TEF 52| SHO|A

"1 o—

CFI=0.946, IFI=0.947, TLI=0.941, RMSEA=0.0392 ¥t Z
oz ohEnt = A9 7HEHT Zite L3l <Table
4>0f MIA[SERAC.

Table 3: Discriminant validity

240l AAES HAISIRAL SHACE = Ao
5t7| I3 7+Eel

ASENE

=

=P SE=1 Q,I‘E

s =1

ge|otH Ch3a 2ok

24, UTAUTRY, 2hgE 7|tz do| et 7tdol A

$Q 0% of%

(+)2l gee ojxle
C}. £3] 7|cjerile

[

Zih= ChEdt 2ot 7|tieklo] 2IXlE /R8d S HEEO
Ao2 LIEfL 7HE1, 7hE2E XK

oIX|E REY0 HS 2 g OlA

Construct DC PU PE SAT SE Sl Cl SQ PQ Q DQ
DC .628
PU 498 .603
PE 511 .567 .694
SAT .373 232 .333 .667
SE .529 .283 441 .035 .535
S 211 121 182 192 184 .701
Cl .501 483 572 .387 .374 467 .609
SQ 186 .049 147 -.013 .662 169 .017 .598
PQ .012 -.047 .024 .051 .092 .004 -.008 104 .693
1Q 174 .209 215 .041 412 192 .168 .322 .069 .601
DQ .250 272 .306 .085 460 .298 138 .284 -.007 377 542
Note: The square root of AVE (italic at diagonal).
Table 4: Influence paths and hypotheses resullts.
Hypotheses Estimate S.E. t-value(P-Value) Result
H1: Expected Confirmation — Perceived Usefulness 0.556 0.044 12.603(***) Accepted
H2: Expected Confirmation — Satisfaction 0.185 0.033 5.615(***) Accepted
H3: Self-Efficacy — Continuous Intention 0.259 0.047 5.532(***) Accepted
H4: Perceived Usefulness — Continuous Intention 0.326 0.044 7.390(***) Accepted
H5: Perceived Ease of use — Continuous Intention 0.276 0.051 5.407(***) Accepted
H6: Social Influence — Continuous Intention 0.296 0.038 7.748(***) Accepted
H7: Satisfaction — Continuous Intention 0.261 0.049 5.333(**) Accepted
H8: Service Quality — Satisfaction 0.434 0.037 11.716(***) Accepted
H9: System Quality — Satisfaction 0.024 0.030 0.788(0.431) Rejected
H10: Information Quality — Satisfaction 0.122 0.041 3.009(0.003) Accepted
H11: Delivery Quality — Satisfaction 0.227 0.045 5.032(***) Accepted

Note: *** p<0.001
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