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Abstract

Purpose - Previous studies on the influence of appeal types of advertising messages on pro-social behavior have shown
inconsistent results. The purpose of this study is to examine whether the appeal type of advertising affects consumer’s
prosocial behavior. In particular, the authors investigated whether the social exclusion moderates the relationship between
the appeal type of advertising and prosocial behavior.

Research design, data and Methodology - To verify the hypothesis, two experimental study were conducted. The
experimental study was 2(appeal type : self-benefit vs. other-benefit) by 2(social exclusion : being ignored vs. being
rejected) between-subject design. Participants were randomly assigned to one of four conditions. The experiment was
conducted using a computer. First, the participants was exposed to the advertising image used in the social campaign, and
then responded to questions about social behavior. The participants completed the experiment after further responding to
the item for manipulation check and demographic measure. The experiment took about 10 minutes in total.

Results - In Study 1, a global warming campaign with participation intention variable, other-benefit ads rather than
self-benefit ads drive consumers who feel socially rejected to be more willing and likely to participate, but consumers who
feel socially ignored are more likely to participate the campaign in self-benefit ad than other-benefit ad. Study 2 replicates
the findings, a child poverty relief campaign with an amount-to-donate variable: consumers who feel explicitly rejected
allocate more dollars to the charity in response to other-benefit rather than self-benefit ads, but consumers who being
ignored are willing to donate more money.

Conclusion - This study has theoretical contribution in that it expands existing theories by explaining the existing
inconsistent results of the message appeal influence on pro-social behavior through new control variables. In addition, the
results have important managerial implications, suggesting marketers should tailor their marketing message to match the
consumer situation.

Keywords: Being Rejected, Being Ignored, Self-Benefit Appeal, Other-Benefit Appeal, Pro-Social Behavior.

JEL Classifications: M00, M3, M30, M31, M37.

1. M2 22 O[EHH F7[0f ol WStAZIch= Z{0| YHHHO|X|2H
(Batson, 1990; Dovidio, Allen, & Schroeder, 1990), X}7| 0|2
of 23t 071 S7|8 SSHME TAIR|H dS0| LEHLZ| =
StCH(Cialdini, Brown, Lewis, Luce, & Neuberg, 1997). XIA}3
N WS WU B2 HTS0| AN WEo| 3 57|

715 SLERRlOf gt =8 WS S2 YLUHo= O|EFS|

on

S -1 OO
* First Author, Institute for Business Research & Education at Korea £ 815|7| Qo TR el ES| O E IIoMe= 0|2t
University Business School, Seoul, Korea. OAFSHA RIAFS|E AH| MSHO|AM ZHD HAIX|S] A7 L8S
E-mail: eyoung.park317@gmail.com E3 1 “IAS es|DXF SIICHBendapudi, Singh, &
© Copyright: Korean Distribution Science Association (KODISA) X o . .
This Is an Open Access art\c\§ distributed under the terms of the Creative Commons Attribution Bendapudh ']996’ Brunel & Ne|son, 2000, F|Sher,
Non-Commercial License (https://creativecommons.org/licenses/by-nc/4.0/) which permits unrestricted
non-commercial use, distribution, and reproduction in any medium, provided the original work is Vandenbosch‘ & Antia, 2008)

properly cited.



50 Eun-Young PARK / International Journal of Industrial Distribution & Business 10-7 (2019) 49-58

| Chot IAIX|] A&7t §E0| Of
Ao O ZOHEQIX|E ZARSIOX}; SHCh AFRFE0| HF|
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X|&E|O{OF &t7| UHZO|CE. [2fA F& 3 H|HZ|7| 2t 22
Amelo] FE(7|22 AMEEQ| X|HHQl XDt EHE 7|
e 7HY ZpEQl S S XX st QUCE HME A
HIXte| XpMEE HOUE B7HAZ|7] fld 7|22 CHFst O
g 718 st Aen, 2 o2 Eel 0| AF(Fisher
et al., 2008; Griskevicius, Van den Bergh, & Tybur, 2010;
Pessemier, Bemmaor, & Hanssens, 1977; Peattie & Crane,
2005; Webb, Mohr, & Harris, 2008), At7| 0|2 Al(Holmes,
Miller, & Lerner, 2002; Luchs, Naylor, Irwin, & Raghunathan,
2010; Peattie, 2001), &2 & L[} Z=xst A+(Taylor & Peter,
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HiXl= ZZoILt st M=o X B SEE0AH FAl ©
StALE, HIO|EE AHEYSHAHL, 28 2| X AHM A
2E= & AR Mol B2 ZO0foAM g £ UCE EI|
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AZ HOFRCE 0|2 FARHA 12 HMEQ FuE SshM
Ar=|of o|elo| EICHH AH[XF 7HQlo| o|elg =g =&
Ct= AHARZANE ZEX|SHCHGriskevicius, Van den Bergh, &
Tybur, 2010). Peattie and Crane (2005)2 AH|X} T A Of Al
ojzhel oldg MIshHs 18 HE2 AH[X} 74019 o|YntE
M3sk= 12 MEECH ME0| cist o Q=8 o E8%
OS2 FIZE = UASS HRCh FY| 7|50p 2HE AT
ME 9A|, SHH QMEIE HEfO| XI7| 0|Y AFE ALEE
42, EtQl 0| Aot Hlme I 7| 7|152l=7t [FolsHA
LA SR CHPessemier, Bemmaor, & Hanssens, 1977). 3 &d4&!
3= 713 230 ofst 28 Al Xp7| o] AFELCH= EfQl
0|2 A0 o Z™EXO|QACKFisher et al.,, 2008). O|z2{st A
T 2SS ARl AH|7F Efel ojfa 2EE I o
FHEQl 28-S O|BLH= AZ AlARSICL
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52 Me{stes O o Nggsitte AREk U olzst #
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sl22(De Groot & Steg, 2008; Stern, 2000), X}7| 0|Q A
€ 4=t 20| 3 zutdo|2tn  FESHICHMathur,
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Lerner (2002)= AtZHE0| EFOIS S1At X0 =2 #SO0|
X2 olut mEsy Ylete = QUCHH FXSHA ECta F
AstHN, 8% T8 = O[EtY S7| ECh= 0|7|&el 7|0
Ol8l| LtEF-CET SLCE Peattie (2001) SA| AFRFSO|AH 7H74
Qlof HIE HHE 4XY [Ijf Xiztd AH| WS0| B7IgtE &
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Raghunathan (2010) 3t 121 AH| JPH0|A AH|XEQ| JjQl
o|elo| ZAsHH HS0 CHet Kol 4 XNE MEo &
k2 O|XICHe AMAEE LACE 0| BTSEM, AH|XH|A|
74741l o|dg MIStAHL ExRBHE A2 Q| TAIRH
HS2 ZBAE = UASE Ot 5= ULk
Ml oIS QofstH, XA AH|o| Cigt AH|XtO| Z9
Aol Ht32 Etel o|le miet At7| o|YY of =T LIEHH
£ 2MEY ASE Y = UMk 2 e o =4
OlM 2t |dQ| OIAIX|] A77F AH|XEe| EIAIR|Z QI FE0f
O 20HEQl Btg2 LIEt=X| 4HEDX} i, O =7He=2
AH|XEQl AtZ|H HYA| Ao EEE W0 MMEDX; SO
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U= FEto[Lt ZEOIM HO7F SHEAHL AHEE Yot A
olgt & &= QUCKOh & Hwang, 2014). QIZt2 AIR|H &
Ol AtzlX ztd £0|M FHRUSD BAE Fdotn ALk
0| A&OP7tA}t 3= 7|2 231E 74X QCHBaumeister &
Leary, 1995). &}X|Qt Ats|Moz AXL|X| 25110 HIHE &
ot ke MEE2 BEE EME ZRSHA Zl1(Buckley,
Winkel, & Leary, 2004; Williams, Cheung, & Choi, 2000) 9!
X HENZ|ol ATz Qldf HAR|E WZS LEHHCE
(Baumeister, DeWall, Ciarocco, & Twenge, 2005; Warburton,
Williamsm, & Cairns, 2006). 3}X|2F AFS|™ HIKM| 2 Qlsf 27X
A Z47F0| LWLt eX|2te SAXO|L HrALR|E Ol HS Tt
2 St A2 OfLCh AtR|H HiH|7} 23|2 EfRlof st =&
HSO|L} PSSO 22 TARE HE2 S7HAZICHE o
TE Z=XStCHBaumeister et al. 2005; Loveland, Smeesters,

& Mandel, 2010; Maner, Dewall, Baumeister, & Schaller,
2007; Mead, Baumeister, Stillman, Rawn & Vohs, 2011,
Twenge, Baumeister, Tice, & Stucke, 2001).

2 H7= EfQlof olgh AtR|H HiX| ™S FAl(ignored)2t
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QICHLee & Shrum, 2012; Molden et al., 2009).
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At2|™ BAE X ZA(social reconnection)A|7| DXt CHE
AEEe dEE2 ZUSIALL TARE WSS SHCKLakin,
Chartrand, & Arkin, 2008; Mead, Baumeister, Stillman, Rawn,
& Vohs, 2011; Lee & Shrum, 2012).
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al., 2003).
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EfQl ZAloz BAO| 0|Z3}YCHKnowles, 2014). HES &
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A7 HAIX| =AY 7F Bl O] &7t HIAR] =UY HE
Ch 7|5 &0l o|=7} & &2 EHMER 0|9 = 3.63, vs. M
Xt7| 0|9 = 477, F(2, 94) = 5774 p = .018), Af3|Ho=
HES g3t dE0| A [HIXE2 ERRL 0] A7 TIAIX|
2 M7F Xb7) O]y &t HIAK|Y I 7|7 HO2=7t ohAIN
22 O & LIERSCHMELR! 09 = 4.88, vs. MXA7| 0|9 =
4.06, F(2, 94) = 2.958, p = .088). EHZAONE 27 8
of e FOIeH XtO[7h LIEFLIX] RRUCHMELR! 0|9 = 4.78
vs. MA}7| 0|Q| = 4.88, F(2, 94) = .043, p = .836). ZItHC
2 ASH HiR RO HAXQ] A7 FE dSX80| U
HQl ol o|=0f OjX|l= FSol| U0 HA[SH CiH| HY Z1t
£ SYotH 7t 10| 22 XX|E[QiES ¢ = ALt

Table 1: The interaction effect of social exclusion and appeal type
of message on participation intention (study 1)

appeal type of message
other-benefit self-benefit F | P
M(SD) | n M (S.D) n
ignore | 3.63(1.50) | 16 | 4.77(1.30) | 17
reject | 4.88(1.50) | 16 | 4.06(1.20) | 17 |4.256|.017
control | 4.78(1.31) | 18 | 4.88(1.36) | 16
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af, FAl =29 DHAS0| AHE =UEL O 2EHe=
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Table 2: The interaction effect of social exclusion and appeal type
of message on donation amount

appeal type of message
other-benefit self-benefit F P
M (D) | n | M(SD) | n
: 9,500 20,048
social nere 1 (11.967) % (12,167) 42
exclusion 12.526|.001
) 24,895 11,333
reiect | 20108) | %8| (12,107 |
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