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+ ol 533 7104 EAd(personality traits) o] 2HE-3HT}7]
Bl O AR S &t ofoltjolE dwo®m ¥t
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AP 719 7 s (intrapreneurship)~ 719 ¥4 ¥ (corporate
venturing)(Burgelman, 1983; MacMillan, 1986), AH71%1718HF
(intrapreneurship)(Pinchot,  1985), W% 71 #<%(internal
corporate entrepreneurship)(Jones & Butler, 1992) %! k4] %
QA(strategic entrepreneurship)(Hitt et al., 2011) &3} o] Ttk
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3 %7 4 E-F(nascent entrepreneurship) ©. % -2t} AT
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DI TR TIHE %)) BIZIGA AR 24 YER
thE AT, 2017). 3 Raffiee & Feng(2014)0] W™ 1]t
A& 71]dell stiaA Qs sk 9 stelHElE Y
(hybrid entrepreneurship)©] EAItT}, o]H st A A}l AT+
AR A Aol AY AT A F AA ol 3
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ANA ALY FoAE A2 7N AA|, Al 7)eE A eA
FE X TH(Chan et al., 2017; Crook et al., 2011). 57} A
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5 A FAKspin-ofhE A H= AF 1 ade o
FFor yehd F ity 71E 7198 APl FEUA
& A AT S dA R ‘3@7(] 53 A AER

7190¢ FErke o 997 A
& 98 gEolzkn wyl PE 4
AREAE ARANEES 5 A
e AP AUl AGHoR 0T T ABL
slelglaa sk Zold 1eE AAE AhIRES
AR Ae] BARIE FAAY 5 Aex Axshe
2E 5 Foe Aolth. 2 9 ofe] Zetate] Ah)]
QrhES AR A0l Blel dE B3RS M 4 9
=4 AR sHe el

AT A
3.1. HIO|H X o3 WY

w ATe ARIZI97EE Aol Adasitel vAe o
s AgHor BAstaat grh A= 918 7= Babson
College®] Global Entrepreneurship Monitor (GEM) HI|o|E]E &
&8ttt GEM dlolel7h thE sl v dlefele] njel zk
© AolAEd oY ZHAQlH, 1 F she Y #- Al
of FHstk= Aol a2l /iRIE] Alo] =7t &
7J(national conditions)°ll e} ot o7 =25 o]
S0l AZshs A9 #HH T2 2A-EHE(attitudes), TF
(activity), & (aspirations)-s-° w2t 7ds}ste] ZALSFAF
atolth Zloltt. ol Aslel dial olaliatr] SAsiA= 7l
of tigt ojai7} MaEojof gt WHOoR Fshe HO
3 dolH= 7Ie F4 4 dHlolEEe] w7k &
Ao} FE FAZT A AT F Ud A9
1974 s 9 9, IEAIA 54 el dhal

Sz wlell A &E¥a Stk SuelA i o] [€(2017),
e €9018) Sol i HoleE ATl 243 w3l
o & dHlelels FY B =7 3 vlaE e A dold
2, el tigt =7pd 7)ol Adolsta =7k Al HER
FE9E A A5E59 sHAE Beste] w71 7 vaE
AEg dlojeehs 3ol Sitk GEM HlolEl= 7iQl 11 =
& 7f]lo] 1o o] HHFE V1) UIE TAREA @R
sz, SHAks AREdA 9 7S A 5 At
# 717PA A ok AETHER kel ddskar 7
7} Adult Population Survey(APS)?} National Expert Survey(NES)
E e Aelsith B ATellA ARl APSE 7RIS
WS4, 9E 9 Aol ohel ARl AR A

=2

el N ot

Lo jm

o
d

e

I~

4y 22, MERE, wmmelo), YRS, K9, eherlel, 4
oo}, G, ol sehal, olgelol, Wel, Atk Ee

Fog, WAL, b=

A
57 9T, 9Rts, U1, 35 (7o)

2, 0hd 7P H4 2,000 Adols digom HEst
o] Z 2015%d APS H|oJE]& SJF-of F/IE APS ©lolE]
HA dojgoln,  ARYZ|A7FRE o F-(Active  as
intrapreneur) 528+ ZF3FRATE Yol AR7|7E Eol
dastel mAe 93 4T F dvke e 7
gk g dlo]E7} ofuolA whdE FEAe] oET iyt
= A7 ek

B =82 20159 GEM APS AL 37F % OECDel 71 &)

UE 2870 H7WE 27] A7 9 Ve el B
743 Qe ANl ARIES AT U e® At ol e
AT o et APE wlwsbr] Agldl sk vl
=9 BA T S Zlolg A& JhestA sk
7IF£2% OECD 71} o%-5 e Zlojvh thwt 20154
APS Hlo]E 9] FAF o ool H7HEC] oF 2,0000] e
BES 7247 Zka Qlov 54 ke 2E 717 AYAAl
# STATA 15.1 sample HE)E o]&d] 77PEZ 2,000
TR FESE] FA% dlY WEole A FA BE

E /DS T O{N—Q

)
&

(pseudorandom sample)S A 7Jst HIEWE FZ3lF+= HH o
olt}y. o]& F3 2,000WE FEIS Wl 2008 FEIS
g e el 651 AP Fol - FARF 7l
2 AT = 2,0008S FAHE FES v FA s
3.2 Wy MY

3.21. KM

3.21.1. FgissH Ef 0

2 AFelx AT TEATE A0 sl dg T
g2 7t ol ol AAE Yl “‘é&?} A A Ze
7S BAstn vty A4sheR] AF-E dujsith & A
TolldE Qe Fdsdel g 344 "37}% el o

& AN EA TSy o R ANt Sk R ERE T
oA &7 29lo] ofd Rl W AR el o
9 A4 9 71z e —31 aa 3YHeR
[e]

AR Fdaed> o 7 e
o= 54 7?%53“%1 GEM APS dloJEjell = s sl
el Feg A, Ve 9@ A¥e 2 U7 Do you
have the knowledge, skill and experience required to start a new
business?)” 2= ©Y w& o7 AR Ao Hed 5
YA, 7%, F)e BAdhal %E}ﬂ ﬂ"ﬁ}bxl X%QE
24 71 %‘?j}m Hs i
e sk AAA Aol A <]
e 58 Sol i =95 AAe] & ? %‘iﬁ}t— 7101 SHA|
2 ogeth 2¥AW olyd s wd B =Rk A

W], 29, 2912, 2391, SRpblo}, ZRuluel, ok alelt, ool
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Al THAH A (multi-dimensional) . 2 Z7d3HH Ethal KX
A2 B4 wo= 1394 (unidimensional) & A X-H
(limited-dimensional) ©. %2 ZA ¥ WHae] X sH3itkal Bkt
Ao AR =EES 7?}013351%7\:1” SAY o AN Z=
At Z(confidence)oll tIEll i 1~27] w2 E FAT
T 9lgar Hokth AAZ Tomine & Rebemnik(2007)2
oA R FYEss “F9S ] S8 2
s A4, Ve Y ABEE ZT QE7M(Do you have the
knowledge, skill and experience required to start a new
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3.2.2. E2lMA
3.2.2.1. XL 349 = AILE7IYIE 48 ER 0F
B AT SHdse Ad 3d 5 AR S5
glo] 9li=A] offtolth 20150 GEM APS HlolE = 712
?l(adult population) i tFOE olo] dfs] A& e
E3FEEIL SlTh. GEM APS HloJElell AR 97t BHEd
A8 18A] o) 644 ol A3l F AEE At AH|A
4 A A2 AFAE AYEke 5 7197 &%
of FoiFgd F4L nEvE Pk FuE 2017d B
Aol wEd 20179 =7PE HlES A Ad FE 04
F59 ZA(factor-driven economy)(14%)4+ &4 F%9 7
A(efficiency-driven economy)(1.9%) THH] Al F=3 A
(innovation-driven economy)(5.1%)5 7F =7kl A ¥ F0]
A Uehes ZAoE HRlth disEEE Fu|dA 79%E
71 E=A e AL, 3(4.4%), obrlol B @ Aol ok(3.1%),
gelolr g7l @ A n)ek(1.6%), o FZE]7H0.9%) A o7
= vehbe 2o YErsith
B oo qE= 20159 GEM APS H|o|EIE Alg-dl=d], 1
o4 20159 HoJEl7} AM7]9) 7 Kintrapreneur)©l] thal] A

ﬂJO oX oM

(
4

sl ARIZISPE 4SS AR A B delto]] B
olt}. 2016\, 2017\, 2018 HoEH &= &2 Ho{9 o} of
% gj5o] BAAsle] A o} ALET % Wch
2015 HloJElellA ARZI7HE el dhell M= 2= A4l
(adult population) ¥-3} F¢]¥(employee population) ¥i-S
Ao R Z}Zb ‘Active as intrapreneur now’, ‘Active as
intrapreneur in past three years’ 59 o5& o/olHe® AHAE
il 2 AelAE 20159 71 A 39 F ARZIY
> |

713 dS AE3t ‘Active as intrapreneur in past three years® -
o] s geleto] SRwFE &g3ith

3.2.3. SHHS

3.2.3.1. I X2l 27 oF

AT At g e AR Pasded 9%s =
Zolgt 2ot 2 A7 Ad 2d T AYS ¢ ARE
Aow o A AL FdFEEel Ud HIAe wola
e A A S FEhe v B8] HEZ el digt
asgto] sobd Zlojt A dt ol ARRY AR =9
A el 2, 53] RS wEgroEN Apale] AAR T}
ARG ¥ w2 AEE &88 5 U dvs Aol 24
& ¢ gtk vk T vk ARl el s At
A Asta Sl Aboleh B AEE 538k Zlo
-9 88 Zloft.

#alk ofUel F7HE 7F B8 EIHpeer effect)ol]l FEE =

w50] H £718a SItkBrand et al., 2018; Falck et al.,
2012; Lindquist et al., 2015; Nanda & Serensen, 2010). Falck et
al.2012)2 7197+ A A/ (entrepreneurial identity)©] 7H<12]
AF8] 3K(socialization)E F3l AAdETIL HHA sw AFE
(peers)®] FHFE UL Flolt "“40}0% AMA 154 52
PISAS] 20061 dlolElE #A%t A 7|97 2T A
(entrepreneurial peers group) HIE =7Pd Q12 43 4
Lo we} 7 Jeo] A ¥ A Tmoderated) Y] FY 9
= (entrepreneurial intentions)ol] A Q FEFS HA = ASE
glokskeI Tt B3k Lindquist et al.(2015)= A1) ¢1ekel
olgigl Ay T HolHE ZEdte] AP TR
(entrepreneurial parents)®] A+ FPT FEo] =24 AH
Hokth o] dlojH e GFEET ofuz AEEE
ARE st Qlo] 7 AR J¥HS BE B4
3 :
A I pre-birth effect) vt of]z} A
T I 30 [ﬂr% AN (post-birth effect)E F'gstA} 3t
R Aol A A akde A B
(role model)EA] &3t = oS AFHOE HAFE 9]
T} Z28]31 Brand et al.(2018)% 53] Zalafo]= A4 ?j?ﬂ
of F=dte] HEASH AT o] dAE Awuged], 9

5) The percentage of the adult population aged 1864 years who, as employees, have been involved in entrepreneurial activities such as developing or launching new
goods or services, or setting up a new business unit, a new establishment, or a subsidiary

HAZRHAT M143 F22 (3A622)
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A gt FFA QG 184 B AAE A2 ARHL
2 ¥R A%E W AP} Ot s ol g% 9%
& WAL Ao setHgn

o}2] o] WEE oA =93 Bandura(1997)8] E57 B4
Q9 ¥ gl ¥ (vicarious experience) T =20l 9}T LAy
Fottka Kol o]d tidt A8 sttt

3.23.2. Y 7|5 2Ix 29
AF A W B B 2 71871 vk e e A
Qo] FRAY F5T A4 5 Aol vk e
Arke gulelng 2 Aol Wit A nHHE
R 71EFT= A9k 54E M He
= SAolA A8 F sfuolrlel 718 2FAE F
st Wt Aol FEdk] WY Qe FAMST
Bl

71E AQ7beEel didt =9dA F4 718 (entrepreneurial
opportunity)©ll thet =<7} A A B} lek A 713)7F 2A
(discovery)®li= F A, oFUH ZZ(creation) =& AUl U
3 ool FEsIleh FUtE AdE F e A 7139
A #E hEA< =9 Kirzner(1979; 1997) 5o Utk
Kirzner ©]&9 7]Wk A &8 P (resource utilization
perspective) Q18| ©] #Alo] W= F7te A A 3o
UA ZE Aol AdE T ZEete] Az 713]E R
UATh= AZto] & W A28 AFES AFsAY Al
Aleta Aol REsith= Zloth eEE
Ashd 7|EH o2 7] 3] (opportunity)’ f

1 k= A FAgEH JoE A Y= 52 opF e

HA 2 A =2 5 (imprecisely-defined market need, or

il
4
o,
)

un- or under-employed resources or capabilities)®] THKirzner,
1997).

Ardichvili et al.(2003) ©]&]gt 7|83 7] %41 ofo|t]o]e]
A A Aoz AA JfEEoe] sF= Aol uk o] sk 3}
4zt 7135 X ’S}L Az FEE oo stvf V]3]
14] ] “41611 ZUSPC’*E} 718 22
(opportunity recognition)< 37F4] - erﬂ < xgahe),
A Uz 2894 g X}%ﬂ el Qe 29 5
A AT U=z EA AL 719 sl(ﬁt)o uk7 3].% ;\ I8
Alolek A okl e Uzsh A 2 AzE B8
A 1S 2Ju|3tHDe Koning, 1999; Hills, 1995). 12| 1L
212 (recognition) .2 2|7 KTl UA|
kA o w

g 2AsE o] w9l

(perception), (discovery), “Z(creation) &
5= H o7} thArdichvili et al., 2003).
o7l Ardichvili et al.(2003)2 *$)(business formation)S ©F
718k= 713 3 Z(recognition)¥} 7H%H(development) THFol <
P2 FE Fe B MUY 7y
(entrepreneurial alertness), Y& HIZ 2 AR A4, A4S 3
HIEH S, a2 (optimism), A&7, FIA 5 A 5

4, 71819 £33 - & #sth 53] /B AE 5 (value
creation capability)ﬂ} e ]—i](value sought)7]- 52T 3
g w FSlo] o]Folxvta ®wekth I 7197k 7N
(entrepreneurial alertness)> 2] Kirzner7} A|AISE 7d A ],
I 719V (alertness)y& ‘1wt IHHEHAG 7135 B4 Gl
O|(without search) Yolxlgl= FEolghal  H3K(Kirzner,
1979).

ShA Barbosa et al. (2007)<> Chen et al.(1998) 5= 7|Hlo =2
FHaEsHE VHE BRaled 1 5 shurt 713 14
A7) & 5 % (opportunity-identification  self-efficacy)©|th.  A| 2%
AEL A 713E ddsta ARE ¢ s el diEl
MRlol 222 AR sh= AEE wstty. otk Cole et
al.(2004):= Olson & Bokor(1995)7} 417e] AJollF7]ef ule}
ARE Aelelz Wle] getol dvta wek s Jkew
old A7t A 718E S W ded JAd vt
S0l w2dl AAE sk Al o] Aoal A4

oB WF F Y&e A

3.2.3.3. °I-‘;1571|§.* y
BEFFEE A
wep TRE A m B

g8o] Pe Ao va AP HAATE] 7ksle] L
5ol depqw A4 2 JuY F5

o #YAA, 52 B N ANY 5 A P

al Eﬁ].{—;] = Ao 1:]-

AZ I FAEC] AqUuAE HIAY WAE THRIY=

= e ot
wiok G4 AZEE ¢ Qe de dEo] B2 AHEES 1
A Ef(semi-retirement) AP sH= A, o]H AlHE

Al =
ol A WiAANYE FAE Fshe 4 A9 qlvka &
4 SltkKerr et al, 2018). Baron et al,(2016) AR
(psychological capital)©] =22 Ax(subjective well-being)ell ©]
A= oS \ﬂ/Hg].ui/q Al g AFE 9] 71—§].7]. AEHA 21X
AEE W& v Q7Y 5ol qutﬂ—? @-%Lg afo] o]
7} ez g JakEo

w= T
5% A7) AN BT RIE 2 R 9o 2EAS
g AE F Qs A dFHol v Ak

7ol

i
4
3

,ﬂ

172 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.14 No.2



NYTITIRSOl BRES O ONE ¥

=,

i

ol
o

=
)
[r
X,
Hr
X
%
rfo
P
o
re
4
Ir
flo
Y
KT
_0|L
2
L.
~
o
O
A
2 B T o N
N rz e Jm

7}A 225 (household 1ncome)°ﬂ st
& THAASC] ZAE JAbe A
et al.2004)9] =% JSITh B2 UM =S Ew%ml
oW FFd 7 AF TFeAol EokA AERE &
7VetA E= A 5 2
0] HIEA] A5 )|
U REstER LH’@HO] & H"L 7} 48 AA gt &
¥t} Pihie & Akmaliah(2009) G4 thehd 59 FH a7
I FYPIEE =T o Azo] AAR FEE %1{— X
(income)°]} 534 (independence), H@l‘%%(rlsk) 5 %
E&@ulityy 710 = As o FYE dvke A
5 3GitE a8y A5 disiA e WEEA] A5
A AREsHoI AP Eel A S 7
ofgto] gl Aol ofel ou|7h §lvh= =25 (Akanbi, 2013;
Ali et al, 2017)% Qlo] AR Higto|ut JRRQ1e] EAdof whet
Z7F gk 5 gl felslof gt
/H}:H o oLH O]EQ_ lr_o].Uﬂ}ﬂ zaaay H]—S’,]. 7 o
dEe] o9 AdE div] ok w3 AF 39 A
Al 0233 zlolE Ko Ao mE AdasHe Aol
A Aol Ao Fohsity, APATES o]40]
in] 2134 el A5HE AZI7E AAT AFGAL
P

N nllo
o .
H 0{1

o
oo Mg 2
OB o 2 ot

A2 HolA v AME viEdhe A mE 4

7bEAR VFsdE ATHeR AR sith
OECDQ017)°ll w2 20161 ojAtweh dab7h A=t
(self-employed)?l 377} ! @tval #vh 20169 F A S
2% 7F 715 9607t go] AGARIE ol dshz o4

9] 9.9%¢°l E9st Aolx, Fdol 17.5%e A& Ate
QB AYHdE & FEo] PART ZFolno|H

ol&
OECD 4% =7t AME dAol AA 3 & 74%, X
o] AA A F 49%Athe HolA vl&d Adolgta B
THOECD, 2017). AYAl 4A=E 7H W3 o4dE v

e o =

AA e v

%9 YT (net median income)S HAAELF 914
A el e ApEE AfepAA] ok ZoE
LEFSE I(OECD, 2017), GEMel w2 201258 201637}
22 A o449 Byt FPasitel A 3o HH FY
EEEG v o) AUPHER FFAoE e dol
23 gith, GEMS] ZAtel w=w Ade] digt Fes uE

o

o FYE Xoths 79 HEE PART o4o] &2v
Juvet sa e G ofAo] nlszd oAt o
- Z7tellA = zbel7h et A daE 4 gloh A
o2= Al wet Adael st F<(attribution)e] TFETH=
=] (Brandstiitter, 1997)$} 37 Fasro] AU I8 F2

HAZRHAT M143 F22 (3A622)

%]‘(ﬂ Hjl].oﬂ 01?'51:2— u]id tq] /H\:ﬂoﬂ Lq.a]. i Ozh'skeﬂo] 1:]—;:4_

ki ekt Gatewood et al,(1995)5 H]ESHY Belld et
al.(2018), Boyd & Vozikis(1994), Brindle et al.(2018),
Klyver(2011), &  Minniti(2007),  Mueller &
Dato-On(2008), Wilson et al.(2007), Zhao et al.(2005) So] A}
3 =02 A7 vk 9tk UdE Langowitz & Minniti(2007)
L FBAQ Qo] 53] o5 B9 FeA 9B F
Oe AS 1Es ddeR 3 ATEAs SallA el bt

oL =
At

Langowitz

¢

3.2.3.4. 137} ¢!

F97teol A w74 o] vEw APasitd=
FE ol Gty HAE st A A= ‘4131T
29 Fohe AAuse] el o =¥ F UEF Hee
U= HolA FHstels= 3K entrepreneurial culture) SA]
Q% a4dk & 4 QtH(Koo et al, 2009). HAZ =7PAR
AA7re Agd EAol vEA veh PR st e A
A3t McGrath et al(1992)= ©]& Rt} o5 o] o
o] Ao JIs mF Bk ofle APAORE ¢

08,

JEL MALA FE Fo AT FAL D 4 9L ol

O]ﬂ‘jﬁ %L?j o EH??} —Erﬁl'x—qu W2 contexts) = TS
]:]_E EZ]—.Q_ 1:1]_};_0.]
E‘rb X*Oﬂf‘i AL3] 4 “—‘1%‘0]4 3k oA miAlEA = < Ftk
+ Zlo]ti(Zahra et al., 2014). ©}2#] Renko et al.(2016)=
Aolu Fu A5 5 BlZAZA A% (adversity) ESE 7119
JETHH FPY=el S vF F S 20095
2012 Afo] 87H =7F FRES ﬂwgi gk ARz
9]

rué
4) >>L
30 b

W] ke o) ] Bandura(1986)‘4' Ajzen(1991)0] =3t
E ol a ?s‘Oﬂ/‘L- 17ﬂ111 2] o]

A9 A7]|(Kortum & Lemer,
2000 A EEE 98l shke ¥4 23 AlE(De
Bettignies & Brander, 2007) 5-°] Z wldE o] Q= w7MdS
= A7 AR 2ol S G vE A2 A
otk el WA =7k Al w¥, dAnkAel A &
T T AN AR ALE WwEA AEE Fe7t Stk o]
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=
o

e olffE ®A Al R7PE AolE: ;EE] A =7t 1 th FEHFTE o7 AS oAb TAM THgo] wE
% AN country fixed effects)E Tt WG AAHS aoks} 7] ool Qx}9] FAbo] o F FEel wet deprivte A&
W <% >89 2tk FHe Zojth. ¥4 BF& TAgetd <ad >3 At

= A M R
<E 1> ¥ 4¥ A 719 7 Ak 34 F
* ) 63
EES TS o 52 25 29 | o% 5oy
JHelel S0l chel 25 1 m=sm gic -
= | Wl EelssH Tagle
ma | (22 ol Zost XATIES suskill o ;;;}1 Qx| sickn ol 34l
=T | mssin i
QICkD BEtsk=R| of) nE
=a At 34 S 1 73l 9
pin | AP 172l S(intrapreneurship) ipactive sl oo
> P 0: 49 9=
715 xjod uf ol it 1 Sofst Ca Ry
| EEEbisom e =S 2
zol | MBI o
L] Aluhol| cHSH F24=20] 1: Sofst
ox | mpig et=cim feartail o Sof ot &
201 | MZS=R| 032 o -
=3
elst xlol =T o owent | 25
gls S 2
0: 25 O™ m=
1. 25 1%
- 2 35 1%
S i CnI=gm!
[T = [l
e NISCED 2% 7> | M | 4 D= o) bt
s
e 5 Oifg St us
& 6 cheiel %
= oARi(RIoioll Xfel2
g | o inage ezt v, 2M Zd 3}
- E==
1: =7t LY &f9] 33%=2
RRAl| 71 PAS olAl incupper ol4]
0: 12
LA 2
PSEE gender ; (lJ:in 4.1. 7'5%’“
33 =M s BAZR]D Mo gk #Aef o]&H 27/ A EES
W T O _ _ -
(o) o
Fasd B AR A7 AR B o RS =71
ot e e = e e VIEE R Aslusie RAEEYS AS 20150 A
A L Z L 3 o
FA g7t Ao] QS nAtty 71ARE) o] ASS
ﬁ = o o ] [elreii=1 ]_LE]- ]’OL_q- ] —]'OEE 76]_?_7]_ Z—]]oi (2}:274% _/’:_?_Vo_.i L]'E]'IX}\’E]' U]_E'L(548%), 7HL]_
D 718) 2705 wlelelst = dolel 242 A3,

th(51.5%), ol~etd@41.5%) Sl B3] A3 & FA2he=
AE <ad 5 T g A 5 Uk B
ZAbel S o]Ee] gt s AolHE HyRA 4
W7} oketeE Aol Fodlof AR tE =7hE diy] gt
=] AQae RS o5 4t A5S AT £
a8 ARZI97E AE B oFE A7hE

=7F B2 F 20159 7)F A 347

7H 1: OECD 7Y =7} =919 A 3@ F AR719718
% YL FYATTH BF 75AS =Y Aok

7H2 2 @ = FH9 Ad 33 F AREEE 2E
< AHEST Bf 7FeEE 5Y Aotk

P

LA A

ZA2Y Aol 5] A9 AdE 089 - . o
B Ao 0 S A AgaL B e T ST L vl S Yl el
G AR SAEAE DA AR R B o o A T S T S A
s SUNs 49 WA TARY Bee depge o) ISR Rl St SESE o s
e #01(26.5%), AHT(25.8%), %%1(34 i/) olia}%‘izo.é%), u]
QARAE P A U FEUL BT g o o BHASE AE TARE W A

A A52AE obdel folslobiAR FESe] A7)
o B8 JMolelE B & itk 29 WEE 09 1% X%

M
B9 A3e T #B R 9
2

B4 9 aRe ¥y

[¢]
(binomial logistic regression)= ©]-&3F Z 9]
SEHAF7E Rle] ARasHe 2 JeA opdA AR

A e A L A A R b P B ]

o} 24 = =

=7PEE 2,000 & 1 olshe] :mito] Ao EgEgla
% 27705 19,7927 °] OECD =7} ®-4o] &g it} 82
B2 7527%0] #gH3ith. OECD 7HY] 2770=
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Exploring the Link between Intrapreneurship and
Entrepreneurial Self-efficacy”

lljoo Park™

Abstract

Recently, the Korean government announced that it would focus on fostering intrapreneurship and corporate spin-off. The government
encourages intrapreneurship because it ultimately seeks to develop industries and markets, grow innovative companies, and job creation. In
particular, the government believes that enhancing intrapreneurship will reduce the personal fear of failures, expand open innovation by
utilizing resources within existing companies related to innovation creation, and lead to new start-ups.

Accordingly, this research reviewed the previous studies on corporate entrepreneurship activities and entrepreneurial self-efficacy and
briefly looked at the status of global intrapreneurship activities. Based on the Global Entrepreneurship Monitor Adult Population Survey
data in 2015, this study conducted a logistic regression analysis with the data of 27 OECD member countries' and Korean respondents.
The finding confirms that the personal experience of intrapreneurship could be positively associated with entrepreneurial self-efficacy of
the person. Therefore, it seems to be worth for the Korean government considering policies that support intrapreneurship as part of the

start-up policy.

Keywords: Intrapreneur, Entrepreneurial Self-efficacy, Innovative Entrepreneurship, Corporate Venture, Entrepreneurship Policy,

Entrepreneurship
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