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Design and Implementation of Kiosk System:
Focused on Kiosk of Cosmetics Editorial Shop

HaeKyung ChungT and JangHyok Ko

"Konkuk University, Visual Communication & Media Design,

*Sahmyook University, College of Science & Technology, Division of Computer Mechatronics

ABSTRACT

In the recent industry, unmanned systems are expected to continue to spread throughout the economy. Especially in

case of cosmetics, Users do not buy it right away. They look around, test it thoroughly, check the reviews, and decide

on the purchase. Therefore, unmanned system using kiosk is more popular than face - to - face service of clerks. In

this study, the persona analysis was completed based on the results obtained from the questionnaires and in - depth

interviews. After sorting out the needs of the users, we applied them to the kiosk UI design of "Lalavela".

The

purpose of this study is to propose a kiosk UI design that helps many users who want to know information about the

product though they are reluctant to ask directly to the clerk.

Key Words : Kiosk, UX Design, Personas
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Beauty Industry — Utilize AR Augmented Reality
Olive Young "Smart Table', "Virtual Makeup

Accommodation Industry —» VR Room Information
"Yokiebbe' introduces VR room information,
More confidence than Original 2D image Editing Shops — Kiosk
A large banding machine is
installed in Haudi (Starfield
Hanam and Goyang).

Automotive Market — Smart Space

Toyota Korea Launch of "New Camry”
Virtualize the driving of Camry

We are going to experience through reality,

Large Distributor — 3D Virtual Fitting Service
Lotte Department Store's first shopping helper
robot delivers the product to customers

—+ Furniture Store — Home Planning VR
Catering Industry — McDonald e © &

Service
Instead of Employees 1 vou choose Elansem furmi il
From setting of materials to you choose LR furninie, you
settlement see the selected furniture in the virtual
’ space that reproduces the actual house in
the same way.
Fig. 1. Market Research Reorganization of [6].
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Table 1. Survey questions

Survey questions

1. Age
2. Have you listened to or watched 'Kiosk'?
3. Have you ever used a kiosk?

4. (If you answered 'yes' to the above question.) Was
there any difficulty in using the kiosk? - 66 responses

5. Do you usually use mobile phone apps (SNS,
shopping, game YOUTUBE, search, etc.)?

6. Have employees felt burdened during shopping?

7. Would you like to ask a question to your staff during
shopping, but was not it easy to ask?

8. Have you ever worried about hygiene when testing a
cosmetics store?

9. Do you search for information before you go to a
cosmetics store?

10. Will there be a kiosk in ‘LallaBla’ where information
can be obtained without the help of staff?

11. Do you usually see reviews of cosmetics?
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Table 2. Participant information of in depth Interview results

User Features

She is a sensitive new employee. Because
of her skin constitution, make sure to check
the ingredient when you buy cosmetics.
Therefore, 1 know cosmetics in advance
and go to buy. This is because she is
confident that she is uncomfortable when
she goes to the cosmetics house and asks
her staff if they do not even know the
ingredients of each product.

25 years old
/ office
worker

I usually like to decorate my hair, I use a
lot of care products. She has an unusual
consumption habit and she uses a discount
period to buy a lot of discounted items. So
let us go into the store and find out what
kind of products are available to find out
hair product cores. She wants to be able to
go into the store and see the discount
information at a glance.

30 years old
/ editing
designer

I do not know much about cosmetics and
cosmetics, which is a college student who
became an adult now. When she buys
cosmetics, she asks her around or asks her
clerks. In the case of clerks, it is difficult
to ask because it is ashamed to ask. So |
want to know the makeup information
that is convenient for me and to get
information easily.

20 years old
/ college
student
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@ Meeds
Buy products in advance during the discount period. T'want to zse a discounted product at a glance.
;mmmmmmmmm Twould ke to check revisws of hair products in storss.
Chack the discounzed products, review them, and buy
Checl: out discounted products, Product ssarch Search for the essancs in Search for products.
of . Product Information | Check products marked as Discount
Locats your product and find it Ve =
Choi, YS / 30 / Editorial Demgner sight aveay Froduct.
1 uznally iike to decorate my hair and use 2 lot of
habit and she uzes a discount period to buy a lot of _:
discounted items. So let’s go into the store and find
out what kind of products are availabls to find out - a
bair product soree. Shemm m b"m_sm go info App usage Interestin ~ Kiosk proficiency
the store and see the discount information ata proﬁdenc_\? cosmetics
glance.
Fig. 3. Personal results.
@ Needs
Thers ia a lot of inferest in makeup, but it lacks skifls. T want to find custom make—up.
1 buy it before buying the product. 1 want to get information about the product. not
1 am ashamed to ask the staff. through the staff.
Find the maleup that i right for Virtual malesup Find 2 make—up that fits your face through virtual
you. Find the products you need maks-up.
compars . N
Kim Su—ji / 20 / College Student aroducts. Gl Vigw Reviewws to compare and select products
1 sgill do not know muoch about cosmetics and
makeup, which iz a collegs student who has Abil
she asks her around or asks her clerks. In the case
of clarks, it iz difficult to ask becanse it is asharmed - a
loxfoSon.nnuD the ) inf N : App usage Interestin ~ Kiosk proficiency
that iz convenient for me and to get information proﬁdeuc_\? cosmetics
easily.
Fig. 4. Persona2 results.
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