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Abstract The purpose of this study is to investigate the effect of transaction characteristics on transaction cost
and choice intention by applying transaction cost theory to experiential product. Experience-specificity,
transaction uncertainty, and personal uncertainty are proposed to reflect the characteristics of experiential
products, and the effects of these variables on transaction costs and transaction costs are assumed to have an
influence on the choice intention. The results of this study are summarized as follows. First,
experience—specificity(site, physical equipment, knowledge-skill, temporal), transactional uncertainty(product-,
process—), personal uncertainty (preference—, and situation—) have a significant positive effect on transaction cost.
Second, transaction costs (search, comparison, examination, negotiation, payment, delivery) have a significant
negative effect on the choice intention of the experiential product. The results of this study show that the increase
of transaction costs can reduce the choice of experiential products and the strategic consideration of experience
specificity, transaction uncertainty and individual uncertainty are required to reduce transaction costs. In addition,
experiential products lacked access from a transactional and cost-based point of view, and this study contributes
theoretically by compensating for the lack.

Key Words : Experiential product, Transaction cost, Experience-specificity, Transactional uncertainty, Personal
uncertainty
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Table 1. General Characteristics of Respondents
Frequency(N) Percentage(%) Frequency(N) Percentage(%)
Mal 83 401 Movie 59 285
Gender ae ’ /Performance ’
Female 124 59.9 Activities in  Game 41 19.81
19~24 95 45.89 sample Leisure 23 11.11
Age 25~30 62 29.95 Travel 39 18.84
more than 31 50 24.15 Others 45 21.74
3.2 ZAHA X2 4E @3] ALeE Stk o] 9A S w1, SHAE A
AR O] e A B FA AL EE%ZOJ A T 2 olsfstal sl SHEleA ARy 98
S FAHOR Ans ATHARL £F, A%e] Aol
U ug, A7, B2, AT 5 EF). o $HAt T A0 AEA FelA 2777t S5,
TAA AEe AAE g gowd Suder  HE wAd SRS 194 F 0775 Aol o) &
& Ag A0 Weo|Z W) 31 A% = o Qsta) SHSATE. Table 1914 A &, 3ol M 1 2K50.9%) 7} At
SR 817 YsiMolt) w3 AHESA, i (4019%0) KLt Bk, 19*%]011*1 30AM174H41(45.80%) 7} 3%
Aol gk S 3] AL Hwel 745 Ao, o] deeE AAEt B9 mide dsted
M A o] Aol 3 B4A A} AnEt o (285%), AlN(19.81%), 417H11.11%), 1 38(18.834%), 71
AT S e BT ah v eA RiEd g p HELT0 So) ZUAS T
Table 2. Measurement Model
External variables Internal variables
_ Lambda _ Lambda
Constructs/Indicators ) AVE CR |Constructs/Indicators ) AVE CR
loading loading
e Experience specificit
} P P Y 554 832 | e Transaction cost (Liang & Huang[3]) 546 877
(Liang & Huang[3))
Site specificity 72 Search cost .80
Physical equipment- .83 Comparison cost .86
Knowledge/skill- .68 Examination cost .80
Temporal—- 74 Negotiation cost 67
e Transactional uncertaint
) Y 658 793 Payment cost .61
(Liang & Huang[3], Teo[11]
Product uncertainty a7 Delivery cost .66
) e Choice Intention (J. L. Song & J.
Process uncertainty .85 i i 605 817
H. Kim[13]; M. G. Ji[14])
e Personal uncertaint
) Y 694 816 |Intent to experience .59
(Liang & Huang[3))
) Choice intentions for the experiential
Preference uncertainty 71 91
products
o ) Plan for purchasing the experiential
Situation uncertainty .94 .80
products
X Zwith 109 d.f. =324.23 (p=0.00); GFI= .86; NFI = .81; NNFI= .83; CFl = .86; AGFI= .81; RMR = .089
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Table 491219, x?=7.72(df=3, p<OD)EA 25}
ARk, FRA7o) et uEdk y? BAX G B 1
el the AFATFE AFE Gt o]&Arh
GFI(= .99), NFI(= .97), NNFI(= .93), CFI(= .99,
AGFI(= 93), RMR(= .040)°] 7|£2]oll +5d8ta glom
72 nyge g3 Aow Add 5 gk

A5 A3, BEERAA (4= 16), AUNESAAA(y, =

AD, M= (3= 202 B AdH]Eol el

Constructs 1 2 3 4 5

1. Experience specificity 554+ .0361 .0049 .0676 .0729
2. Transactional uncertainty 19 658+ 2500 .0325 .0529
3. Personal uncertainty .07 50 694+ .2304 0484
4. Transaction cost .26 57 48 .546* 2025
5. Choice Intention -.27 -23 -22 -.45 .605+

Coefficients below the diagonal=Correlation, Coefficients above the diagonal=Corr®>, * = AVE

Table 4. Structural Equation Modeling Results

Standardized  Standard Accept/
Path ) t-value )

estimates error Reject
1 Experience specificity — Transaction cost 16xx .054 3.06++ Accept
2 Transactional uncertainty — Transaction cost A xx .062 6.57++x Accept
3 Personal uncertainty — Transaction cost 27 *x .061 4 37 #x* Accept
4 Transaction cost — Choice Intention —45xx .061 =7 41%xx Accept

x Zwith 3 df.= 7.72 (p=00); GFI= .99

NFI= .97 ; NNFI= 93 ; CFl= .98 ; AGFI= .93 ; RMR= .040

KAk p<001 s Mp<_01
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