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Abstract In this paper, based on the production technology and infrastructure of local cultural contents, it is
determined that reconstruction and commercialization of local culture resources are necessary due to absence of
character brand products centered on storytelling. It is expected to contribute to the expansion of the supply of
advanced ceramic products along with the foundation of various contents production as it becomes the foundation
to establish the developed business base through the differentiation strategy of the character product development
based on the storytelling. In addition, due to the manual production, only a small amount of production can be
produced and the production period is lengthened. On the other hand, the production period of gypsum mold is
shortened by making mock-up through 3D program and 3D printing, It was effective in developing a wide variety
of pottery products.
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Table 1. Survey items
Measurement Question /
ltem : references
variable Scale
High Kim Chung Gyue Thrge
toughness questions
Loyalty (2001) ) ,
preference Lee Jung Hee (2011) Likert 5 point
Reliability scale
Friendiiness Kim C(ggg% Gyue Three
Awareness Identlﬂcgpon Oh Dong Wook(2007) 'questlons'
Recognition Likert 5 point
Formabilt Jung Kyung Ran scale
y (2015)
Efir;"sfe Oh, Dong Wook Three
Associativ %harm (2007) questions
e image Originali Lee Hee-ju (2009) Likert 5 point
analty Lee Jung Hee (2011) scale
story
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Table 5. Verification of differences in associative images

Table 2. Measurement variable F-level | Post-v
Standard
Scenario type N Average Deviation significance erificati
Measurement . iy Number of viato level on
bl Cronbach’ a Coefficient )
variable items A Type(Tenacious) 40 354 667
Loyalty 0.798 3 B Type(Zodiac sign) | 40 390 610 @<®
215 | Y
Awareness 0.857 3 C Type(Changsung) | 40 463 669 <©
Associative image 0.876 4 Total 120 402 747
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Table 3. Verification of differences in loyalty

Scenario type N Average g:;giﬁ swg':n‘ng%ice ;?s;ﬁ
A Type(Tenacious) | 40 390 670
B Type(Zodiac sign) | 40 433 574 7309 @i’@(
C Type(Changsung) | 40 467 619 ©
Total 120 429 784
oA Age] e s B MR A, 5ol 240
ek B4 LS54 2 At AGEA e
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Table 4. Verification of differences in awareness

Scenario type N Average g}j\;gﬁéﬁ s:;n‘;\gﬂ f\fi:jﬁ
ce level
A Type(Tenacious) | 40 349 579
B Type(Zodiac sign) | 40 457 526 1106 @<,
C Type(Changsung) | 40 459 640 ' ©
Total 120 | 421 739
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Fig.2 Character Design Screen



Fig. 6. Priming, coloring, glazing Screen
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Fig. 7. Jang Seung prototype production result screen
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Fig. 8. Jang Seung-man (The Great Emperor) Paper Toy
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Fig. 9. Manual Book Creation Screen
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Fig. 10. Package creation screen
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Table 6. Jangseung Man Character Test Result

Test Test
sample analysis Test analysis result analysis
item method
Test Grade Degfee
Time erosion
i 2 0 None KS L
Endemic 1210:2009
Men's 4 0 None
and 2 6 0 None
others
Thermal
shock Clear KS L
strength 1002:2015
(1207C)
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Table 7. Jangseung character child test result

Test .
sample analysis Test analysis result Test analysis
! method
item
Tkest Grade Degree
Time erosion T
Endemic 2 0 None .
2009
Jangse 4 0 None
g 6 0 None
charact Thermal (120C) Clear
er child shock ) weakness KS L 1002
strength (1807C) offshoot 2015
(120C)
Absorption 10 KS L 1001
rate ) 2013
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