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Analysis of The Mediating Effect of Food Quality and Price Fairness
in The Relation between Servicescape and User Satisfaction
- A Case Study of A University Student Cafeteria Evaluation -
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Abstract This study analyzed what the Servicescape factor of the student cafeteria in university is, whether food
quality and price fairness show any mediating effect in relation between Servicescape factor and user satisfaction.
First, analysis shows that Servicescape factors of cafeteria for university students are ‘extensity’, ‘cleanness’,
‘aesthetic’ and ‘agreeableness’. Second, ‘cleanness and ‘aesthetic’ factors are found to have positive(+) influences
on user satisfaction. Third, ‘cleanness’, ‘aesthetic’ factors are found to have positive(+) influences on food quality.
Fourth, ‘cleanness’ factors of food quality shows complete mediating effect in the influential relation between
Servicescape factor and user satisfaction and ‘aesthetic’ factors shows partial mediating effect. Fifth, significant
influence was not seen in all factors of price fairness by Servicescape factors of student cafeteria in university. Sixth,
price fairness was found to play no mediating role in the influential relation between Servicescape factor and user
satisfaction. This study will help understand the mediating effect of food quality and price fairness in the relation
between the Servicescape of student cafeteria in university and user satisfaction.
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Factor
loading
.840
798
.897
.862
.861
.882
.952
.939
.949

Hom KMO-Bartlett

154
185
194
.324
310
.364
.861
820
.783

Factors
Price
Fairness
2445
27.167
1545.775(df
fg(Food Quality), sf(Satisfaction), pf(Price Fairness)

Satisfaction
140
137
136
862
859
851
317
398

2.637
29.304
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849, Bartlett test x2

Food
Quality
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116
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129
263
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32.108
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Table 1. Results of EFA and Reliability Analysis
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Table 2. Results of EFA and Reliability Analysis of
University Student Cafeteria Servicescape

Factors
Spatiality Cleanne Aesthetic| Comfort Factor Cror}baha

SS loading a
st 878 140 .026 1% .828
s2 .865 A77 .090 162 814 870
s3 741 314 213 112 705
s6 243 729 224 126 .656
s4 307 720 135 036 632
s5 .209 687 244 209 618 783
s12 149 572 207 416 .566
si1 -.070 544 107 405 476
si4 .050 208 .879 086 .825
s13 148 200 .866 137 .830 .851
s15 .095 193 .736 182 622
s9 .285 031 297 716 683
s10 -.069 271 -.081 702 578 757
s8 .320 161 .323 670 682 '
s7 323 213 145 630 .567
Bioen | o617 | 2560 | 2521 | 2085 | - -
value
% 17449 | 17.065 | 16.806 | 15.899 - -

KMO=.860, Bartlett test x2=1192.429(df=105, p<.000)
s(Servicescape)

Table 3. Discriminatory Feasibility Analysis

Fact Correlation coefficient analysis
aclors 1] 23] 4] 5] 67
Spatiality 1

Cleanness 489 1

Aesthetic 317 491 1

Comiort | 40| 585 | 43|

Satisfaction 403 571 531 480 1
Food Qualiyy | 28" | 486 | 423 1 384 1709 |y
Price Fairness | .117 236 '1?7 '1?6 '3:16 AEO 1

*p<0.05, »p<0.01
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Table 4. Research Question 2 results

Dep Indep
Var Var B SE B t P
Const 108 | .309 .350 727
Spatiality 101 | .070 | 101 1.437 .153
Satisfa

Cleanness 367 | .09 298 3.706 .000

ction
Aesthetic 2% | .070 | .29 4.262 .000

Comfort 180 | 104 | 134 1.739 084

R=.657, R*=.432, Adj. R*=418,
F=30.784, P=.000, Durbin-Watson=1.970

SHF A B=367, p<001), A7/ (B=.29%,
o L

18 o guEel] (1)) FRHL 2 Ao
= gelHgon FHB=101, p>06), A4
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Table 5. Research Question 3 results

Dep Indep

Var Var B SE B t P

Const 180 | 398 451 652

Spatiality 032 | 090 | .028 .355 723

Food ™ cieamess | 486 | 128 | 345 | 3814 | .000

Quality -
Aesthetic 272 | 089 | 237 3.038 .003

Comfort 029 | 133 | .019 219 .827

R=531, R*=282, Adj. R*=.263,
F=15.895, P=.000, Durbin-Watson=1.823
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Table 6. Research Question 4 results

Model Step 1 Step 2 Step 3
Food Quality Satisfaction Satisfaction
Const .180 .108 .028
Spatiality .032(.028) .101(.101) .086(.087)
t(p) .355 1.437 1.500
Cleanness 486(.345) .367(.298) .150(.122)
t(p) 3.814xxx 3.706%+* 1.771
Aesthetic 272(.237) .296(.296) A75(.175)
t(p) 3.038+ 4262w+ 2,983+
Comfort 029(.019) .180(.134) 167(.124)
t(p) 219 1.739 1.963
Food Quality 445(510)
t(p) 8.881#xx
R? 282 432 619
Adjusted R? 264 418 .607
F 15.895#+x 30.784x+ 52,240+

*p<.05 =+p<.01 =p<.001
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Table 7. Research Question 5 results

Dej Inde
Va‘: Varp B |SE| B t P
Const 1275 | 475 2.681 .008
Price Spatiality -012 | .108 | -.01 -.109 913
Faime| Cleanness 170 152 | 116 1.115 267
SS Aesthetic 083 107 | .089 776 439
Comfort 167 159 | 104 1.050 .295

R=.234, R*=.055, Adj. R*=.031,
F=2.339, P=.057, Durbin-Watson=1.997
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Table 8. Research Question 6 results
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