J. Inf. Technol. Appl. Manag. 26(3): 135~157, June 2019 ISSN 1598-6284 (Print)

https://doi.org/10.21219/jitam.2019.26.3.135 ISSN 2508-1209 (Online)
1 o -
ZeeE AgoEd JFS MAL AASH AT

A Study of Personal Characteristics Influencing Cloud Intention
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Abstract

Information technology has economic, social and cultural impacts is closely linked to our lives. This information
technology is becoming a key to the change of human civilization through connecting people and objects
on the earth. In addition, future information technology is becoming more intelligent and personalized with
the development of computing technology, and due to the rapid development of alcohol, environment without
time and space constraint is realized, Is spreading. Since existing portable storage media are made of
physical form, there is a limit to usage due to the risk of loss and limitation of capacity. Cloud services
can overcome these limitations. Due to the problems of existing storage media, it is possible to overcome
the limitations of storing, managing and reusing information through cloud services. Despite the large number
of cloud service users, the existing research has focused mainly on the concept of cloud service and the
effect of introduction on the companies. This study aims to conduct a study on individual characteristics
that affect the degree of cloud use. We will conduct research on the causes of IT knowledge, personal
perception of security, convenience, innovation, economical trust, and platform dependency affecting the
intention to use the cloud. These results show that the variables affecting individual 's use of cloud service
are influenced by individuals, and this study can be used as a basic data for individuals to use cloud service.
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AA Foks SAA AT

A ohoFet ¥ ﬂﬂlzﬂﬂ AHEE D Qs T F
$-E Ao x| B4 937} 9GS A Ao
AZFekglarL o] & nigke g AF-E dhaa} g

N

oo Ho
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% WS A sl SBEEL
A7} el ool o] Folal W 7 A

theFsAl =& gl
Morgan and Hunt(1994)+& A8 & | Al
o] w3t J}EL14 AT AR We Aoleta
Aolslel i, Ganesan and Hess(1997)& 413 =
‘“1—%(behef _L} 71—0 /q/n].o] 7HLﬂ__i E.olo‘ﬁ UH
27} el ape] Aafel] sz WSS on|she AlSA
(credibility) # 3734 EEAAdo] A = Af50]]
< Fravhs 98-S vehle 294 (benevolence)
o] 3 7HA] 242 AlElE Akl Mayer et al.
(1995)= A1=l& Ao ApAlellAl frelgh Weko =
SHg d55 A lolgke 71 stel Aeinke
ol S 717A¢] o= e R AFesta Qe
A 3ol x= B4 o] E7] wiel Al=]7}
v F83 89102 HRE A F4AlEE
Aol A 2] Bkt 21 A4E S
t}Lee and Turban, 2001]). oJel lEfsl Xt}
A AYE B E oA AEE Fed 842 B
A 9lth(Aladwani, 2001). si7d =k 7o) Alelw] W
aﬂi ole) MA R 7% = PC vlolga o=
2 el e ARAES] FAAQ PFo R ek
aL *JE—M ghEol & o3-S Frhe Ax) vehitt
[Kuhlmeier and Knight, 2005; Laforet and
i 2005] o] & nlEo ® B AT Al w5
TE FHFE AR | ojwdk ks XA &

ohis] $lale] A7E saal wel.

3.7 ZNY M7

AARE FeE AR Eq) 2 B BE )
4 A% Ameleh, AnEAL AT HnEA]
E(ICT) 4kie] AAlol 1A% gkl v A3}
of wew, HuEA]E(ICT) ) A H77hA o A
A GDPe] ¥ %7} 3o $Aolt A nolw
gle ml T uige] o)t Alge] e 2 21 wol
oF Wi Ajolo] Abekat Qdebdo] EAFE & 4 9le)

waped At 712 Ad e} el e o) geldo]
clek e 249 S48 A A8
]

o] AA| Au)AE AlZshaA] Ao =
L= wnld AA AMu] 29 o] Lo oIS u];]
Zolch, muld Au|~E ALEslr] 3 AEEHE 2
L3E] o] Lo w2 73} Feisle] slglnlg 2
7] Q) /aA o] whE w]E-> ZhA, wal
o AJH| 2 o] gol| W & F HEA 27 thkd
/\}-&X} %«Al o] QF 'c'ﬂ—O]zﬂE% olnls
Sim. 2000). AAAL AA o ZgjAo)| AL A3t
o2 H];moL 2ol glolx] AAAo]elw x2s}
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3.8 EEPE AIBoT MEAT

AL AlFolut Anl s ol 5 Bl ohuzt A
Tl oj% gt AxEzigtel ] ‘1{— 71E AF-EelA
22 ko] AAe ool FA Al kS v AT
AAle] gzl wl gl & Eﬁﬂ‘i S 27
A&7t moAHA] Al 2 er) Eolxlct
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(Table 1> Hypothesis

Division

Hypothesis

hypothesis 1 | IT knowledge of cloud intention will have a positive impact on trust.

IT Knowledge, hypothesis 2

Individuals perceived security perceptions of cloud intention will have
a positive impact on their relationship to trust.

Security Perceptions,
Serviceability, Innovation | hypothesis 3
— Trust

The serviceability of cloud intention will have a positive impact on the
relationship with trust.

hypothesis 4

Innovation in cloud intention will have a positive impact on the
relationship with trust.

hypothesis 5

IT knowledge of cloud intention will have a positive impact on the
relationship to platform dependency

IT Knowledge,

. > hypothesis 6
Security Perceptions, P

Individual security perceptions of cloud intention will have a positive
impact on the relationship to platform dependencies.

Serviceability, Innovation

— Platform Dependence | hypothesis 7

The convenience of cloud intention will have a positive impact on the
relationship to platform dependencies.

hypothesis 8

Innovation in cloud intention will have a positive impact on the
relationship with platform dependencies.

Trust

— (Cloud Usage Intent hypothesis 9

Trust will have a positive impact on the relationship between cloud use
and tactics.

Platform Dependence

— (Cloud Usage Intent hypothesis 10

The platform dependence will have a positive impact on the relationship
between cloud use and utility.

hypothesis 11

Depending on the economy, platform dependence will have an increasing
impact on cloud intention to use.

Moderating Variable

hypothesis 12 increase.

Depending on the economy, the impact of trust on cloud intention will

ol 71319 olfolt /‘éﬂr% A&H 07 FEA e
Z83 8qleo|t}(Lee, 1999).

Rosenberg and Czepiel(1984)= &+ = <] AlF
IAE dEa e A8FHE u}aﬂag H)g-o 7=
Ei%uﬂﬂsz-"ﬂ S A8k Ax) o Hul

SHA| R E-RbEgE wAo] ‘Jr 71%‘4?*]01 AE de
37151 o] n]A| R ofu]z} o] oo &
17 F}. Newman and Werbel
Tl e BukEs)t o] w3l ﬂﬂiﬁ]—

= o] HAF=9lx, Kotler
o] 8- o = A o] A Fo|t HB]*"“ A
g hEo] =& A dub o R =& WEL AnA)
el A s AL AFeot Muja~E FHsAY
AR o 7FeAd S skl olol vl 788 A
Folztx 43192 Cronin and Taylor(1992)

o] Aol Mulaggale] ARk, sl -
sl el on] gle S A AoR veh
utebd & At A= (Table 1)3 22 7Hd& 44
sto] k= AR Ieel] 9o oA AR wgel
o3t e A=A dopr izl gt

o

Qe ARAE IT A4, A3le] 53kl4], 2
g, S BAF €2, A9, A, Febe

2]
e I %‘éﬂ‘ﬂ °‘E} Likert 5X4 &
Ly

-
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N
_
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=2 -
= r‘_w
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i
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U —4
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LISRELelY AMOSE 43 CB-72WAA 23
(CB-SEM : Covariance-based Structural Equa-
tion Modeling) @} 2] A6l A3k A28 3|
T4 el HFAL w4 e FA] g R
°LE‘%X% 9 (Chin, 1998), Smart PLS &4j2] 7

¥ LISRELelY} AMOSE 243 CB-SEMel #]
 AHos e g8 TL EAMol 7k’ Aol
AHo g delx glrt(Stan and Saporta, 2005).
uEhy 2 d3e T2 5A4E 3arsle] AmosHrt

= Smart PLS7} o AH&sjcta & 5 9lck

J%‘]—E— 20tH 2169 ( 86 1/ )= 7}& *‘ES’,A 30tH 31
v (12.4%), 109 3% (1.2%), 409 1 é(O 4%) T2
= ‘%%% wole} 2 st Xﬁﬂ 10174 (40.2%)

7 wskeh. & A7E 9% BRew Asivha At

stsleh. ApAIEE -8

4.3 M2IN U EHEN 2X

o
>
toby
X
L%
r—{n:

N
==

i,

~
-
e

=

2
Shd

"

£ (Table 2)¢} zt},

o,
L

(e} f'
o
U oox I
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o
ol
]

=
e
|
Ay
o,
=3
)
o,
=)

ronbach’s Alpa(a)2t

okell 4]+ Cronbach's

g rE ety gstgic}
3

3} (Lee, 2008). o8 A8 =7} gu=d A &858
4 1491 (59.4%)% A}f/ﬂsﬂ (39770 el AEE 0Fael $4% 5 Ao BehJung
2017). & Qlollaliz A= Peksbs) Sl gha
(Table 2> Demography SR A o] grE g5S o= Al
. E5 2Aelg AR $4¢ AN AT RE g
L Frequency | ratio -
Division (people) | (%) £2319] Cronbach’'s a AF7} 0.78 23] 8le] 7]|E=
Gender 21 150 59.8 S5t 9long ZAsR Alg e 52 Fiuy
% female 101 [402 st A% 346 gk A3k (Table 3)3} 2k,
10's 3 1.2
Age |20 216|861 (Table 3) Reliability Analysis
30's 31 | 124 :
40's 1 04 Value quber Cronbach's
High school graduation 17 6.8 of items ¢
181 5coo’ & : IT Knowledge | 6 0.864
Edy- Un%vers%ty student. 101 40.2 oot Innovation 1 0.818
cation University graduation 83 33.1 D Serviceability 4 0.783
Variable
Graduate school 42 16.7 Security
. 4 0.736
Graduate school graduation 8 3.2 Perceptions
. Platf
i A~ Mediating | pepondonce | 3 0.702
Official 8 3.2 variable p
Job Profession 28 11.2 . Trust 4 0.883
" [office/technical 35 13.9 M‘;ﬁ;i};ﬂg Economics 5 0.834
self-employment 3 1.2 Dependent | Cloud Usage 4 0.880
Other 28 11.2 variable Intent ’
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432 EMHX Qo2 M o] FAAel 99102 413} s Aot Lee,
2008]. o] HHFE 494 A G Y o] e
AFRyge] B M, BYE FAE A4 W Hol| F3l= ZAUA AF3k= Bartlettd] +34
T SAAF L g g =(validity) & A& AR AT} F-ol&8-Eo] x2 = 4408.227(p .000)
3122} SPSS 25.08 #g3le] gz aqE4 S 2 wg fo AHE el Aoz ‘/}'E]'N\——‘
AA s 242 QB WeE 7k AR o, FAAEHEL 66.631%°]tHLee and Shin,
AR S EA3te] FEAQ WA 29E FE3] 2013).
Table 4> Exploratory Factor Analysis
Division Factor loading
1 2 3 4 5 6 7 8
IT knl 795 124 209 .082 077 .089 171 -.034
IT knb 781 .030 .052 228 193 .049 .031 .201
IT kn2 758 156 .050 .166 128 145 .049 .042
IT Knowledge | e 708 126 122 119 181 102 | -.024 120
IT kn4 .680 162 -.011 .007 .070 041 315 -.095
IT kn3 590 .010 025 132 .038 074 169 .349
econo3 148 750 -.019 .160 102 .003 .033 .233
econo2 .036 682 219 209 143 136 137 -.015
Economics econob .208 .668 .056 196 .078 -.052 211 192
econo4 .064 653 242 243 .055 022 141 .216
econol 139 .589 315 311 103 -.036 179 011
trust3 .106 142 828 .063 .200 .087 .058 .091
Trust trustl 074 158 811 251 .063 .051 .060 .061
trust4 079 173 786 -.001 162 .099 .226 .086
trust2 123 .100 689 314 .260 151 170 145
utili4 231 344 114 713 131 .065 129 118
Cloud Usage utilil .261 1303 128 690 142 034 157 147
Intent utili3 174 310 311 639 189 .082 125 .168
utili2 238 361 183 630 074 117 .086 224
Inno2 .136 146 162 204 768 .086 122 -.079
Innovation Innol 148 -.078 217 182 167 .020 170 .018
Inno3 209 124 073 .056 750 .031 017 327
Inno4 154 355 199 -.039 659 -.002 .052 102
se2 021 129 -.044 -.056 018 195 -.020 .168
Security sed .068 -.001 202 .018 .070 157 -.035 .039
Perceptions sed .086 014 183 .073 077 127 123 -.097
sel .265 -.082 -.064 193 -.066 .628 161 .008
ser_ab4 138 172 134 .068 .061 .037 763 .215
Serviceability ser_ab3 254 100 234 .051 178 .078 .645 .186
ser_abl 072 238 162 .449 104 .069 .613 -.038
ser_ab2 .268 308 074 233 137 155 519 .230
depenl 171 194 .029 .081 -.005 024 .169 72
Platform depen2 | -.002 1100 114 246 1199 1039 104 660
Dependence
depen3 .168 316 .259 .055 072 .064 137 579
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433 BolE Q02 A 9:1%4& Fa 7530k BeHChin, 1998). 4
ol BAUARR AR Wl Bfa APAAA

A 9RAsE ARE B4 AE uhgor ol olgd Asph 338 et gle], 1 gL &
AT mye] AYES HAsp] ekl SmartPLS N L3} s o o] E A|GH Wy Eele
3.09% AMOS 25.0% Zale] el SA¥4E @ 5 glow 29 So} 2ale] FFo] ¥4 Hol
AAsgich, FEg4) B8l Smart PLSO A48 A4Ee] SIrHWoo, 2012). Salebbasl 3% o
ze glort mde AFEs Bl o] Gl go 2 AAAE 0.5 ool Holo sk, A

(Table 5) Confirmatory Factor Analysis

Variable Metrics Non-standardization S.E. C.R. P-value AVE ancgpt
factor reliability
IT knl 1.000 Fix
IT kn2 1.064 .079 13.414 e
IT kn3 759 .080 9.480 e
IT Knowledge I knd 552 084 10158 — .598 .898
IT knb 1.031 074 14.022 o
IT kn6 .835 074 11.289 e
sel 1.000 Fix
Security se2 1.337 105 6.719 e
Perceptions se3 1.516 114 6.991 e 553 830
sed 1.388 107 7.039 e
ser_abl 1.000 Fix
) . ser_ab2 1.016 105 9.649 o
Serviceability ser_ab3 1020 114 8,943 o 606 .860
ser_ab4 942 107 8.826 o
Innol 1.000 Fix
) Inno2 982 .090 10.891 e
Innovation o3 997 087 10,641 — .647 .880
Inno4 841 .086 9.738 .
depenl 1.000 Fix
Platform depen2 983 128 7.669 626 834
Dependence
depen3 1.127 149 7.571 o
trustl 1.000 Fix
trust2 .986 071 13.951 I
Trust trust3 998 071 14.082 139 919
trust4 .982 074 13.255 .
ecomol 1.000 Fix
ecomo2 974 .100 9.739 o
Economics ecomo3 921 .092 9.970 o .602 .883
ecomo4 1990 .091 10.931 e
ecomob 939 .088 10.625 e
utilil 1.000 Fix
Cloud Usage ut?l%Z 1.101 .080 13.763 o 734 917
Intent utili3 1.217 .088 13.789 o
utili4 1.160 082 14.109 o
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(Table 6) Discriminant Validity
Variable 1 2 3 4 5 6 7 8
IT Knowledge (017173)
Innovation 0.424 (OéOS)
Depondonee | 0378 | 0388 | (0
Economics 0.395 0.409 0.515 (047176)
Pfrec‘;i?itoyns 0.273 0.160 0.148 0133 | (74
Serviceability |  0.491 0.419 0.484 0.567 0.247 (0'7178)
Trust 0.328 0.481 0.384 0.477 0.278 0484 | (0850
Clond Usage | 517 0.446 0.489 0.699 0.228 0.595 0.526 (0557)
FASZEZHAVE)S 0.7 o)Ak, 23413 =(Composite 4.4 7224 3 JMEAA

<
o

e oor b oo n® ME o dr o> BN rlo e e

reliability)s 0.7 o]AFo] oo} = gtsjr}a &
slt}Fornell and Lacker, 1981].
wpelo g HAE Azl sholx] QolRAS %
(Table 5)9} 7o) 87188l BF HFEA 2=
0.5 o142 Hskent A% A% 07 o
== 0.7 olﬂi »}E}M rﬂlvﬁroﬂ 7}
g,]/\éo] 9‘}\1;]_:]1 ’61-
+o| A3 e

L
o we] Agrt

o

2w = AL v o891 (Gefen et al., 2003),
9o $871 = gk AjAel sedr]|Fe] gk
ZA[Joreskog and Sorbom, 1984)& 783t uf,
oA Aukd o 7 943k A3 s vepla gt}

:{

= (<} pEY
FEF(AVE]S 7 2L vl sk whlole}, shdetd
Aol 71e 2 QR AREA S AXBIS o

0.7 o]elofof 3},

7ZF 8919 AVES] AlFT g
I AL 0.7 o] Aolefok ghdeldAde] glrta
& = glt}b(Fornell and Larcker, 1981). t}&-2
(Table 6)& Bxl AVE®] A3 3-& 0.7 olﬂou
A A7 AVE Al ¥} 2 vepd e 4 ¢
otk whebr] 71EF R 2 AAghe] eyl o

2ol PaehgAe] 29 2e A9 5 gk

SRR

¥ A= /M S ASE] 98 SmartPLS 3.05
spolet A 2Ae] FoAdE Elsh]
#1814 SmartPLS 3.0014 Alg3stes FE~EH
(Bootstrap)7|H= AHE-8te] A=A fo4d5
7V 4= gleh, HEAER 7N FRARETE HU95
Zol 9Jle] 53 R EE = SAAE BAs=
°2 PLS AR w4 F2 A2AY] AL 97}
317] 918 AHEEl= WeltH Kwon, 2013). FEXE
B 7S TR Bl FSe] Bo3 HEAS
A& H71sl] S1slAlelH, PLS 42 &4 24
37t BAo]7] wfEeoll AMOSS} 2] &3
A ¢=cHChin, 1998]. Wb 714 %
Fex~EW (Bootstrap) 7|WE Z-g3}o] =% .

AT A 98 IT A2, 7AQle] ®makslA], ‘ﬁﬂ
73, Aol A= e} ZYE oA 3l o9 ¢
o] ol=Al, 18ja Al e} EYE EAde] Foht-
A2 ol o] edgko] w]X|=A] AT B g,

AFAN = IT A FRE 2L fofvld
ke Tl glont, 1T A4 Al o] FA A=
°|ahA] kit

W18l HekelAla) TR F oA ﬂﬁ]"ﬂﬂh <]
BA] EokA ek A2 9}e] AA ol A= gl o EFo)
W& Kol gle) A A5 %@11«]*“4
Az ool Ao 4] B frolw] gt ofgFo] 9l 55 Ko

AT =
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(Table 7> Hypothesis Test Result

Research Path 0 M STDEV T Statistics | P value
IT Knowledge — Platform Dependence 0.145 0.147 0.065 2.246 o
IT Knowledge — Trust -0.005 -0.004 0.068 0.071 n.s
Security Perceptions — Platform Dependence -0.001 0.003 0.068 0.016 n.s
Security Perceptions — Trust 0.150 0.154 0.065 2.320 o
Serviceability — Platform Dependence 0.355 0.357 0.070 5.074 o
Serviceability — Trust 0.311 0.311 0.071 4.363 o
Innovation — Platform Dependence 0.137 0.137 0.069 1.991 o
Innovation — Trust 0.328 0.330 0.065 5.058 o
Platform Dependence — Cloud Usage Intent 0.160 0.162 0.053 3.006 o
Trust — Cloud Usage Intent 0.271 0.271 0.063 4.296 o
Economics — Cloud Usage Intent 0.472 0.470 0.069 6.850 o

p <005 “p <001, p < 0.00L

(Table 8) Verification of Moderating Effect

Research Path 0 M STDEV STERR P value
Platform Dependence — Cloud Usage Intent 0.049 0.050 0.041 1.192 n.s
Trust — Cloud Usage Intent -0.128 -0.128 0.046 2.785 o

p < 005 “p <001, “p < 0.001.

FaLoler HAAE TUE AT A= A
oAl fefrlgh o] ol HolFa ik 1
FHE oEA, AlF e} FEH-E AR kol fr 9
e Fa ik

AT t3hE 7|F0 R 1.96 o]4kel™ p (.05,
2.33 o]Ael™ p < .01, 2.58 o]Ate] p ¢ .001Y
592 TA%HTenenhaus et al., 2005).

AT A FHE 2 (HZAS 1 0.145

o

t =2.246, p € .01)

3} fojnlgt S RefFw it

ae]a A)sle] mekelAst A= (F2AS ¢ 0.150, t

= 0.320, p € .0D= FoIvIgh IAE BolFa gl

HeAda SFE A2 (F=AS 0 0.355, ¢ = 5.074.
p € .001)3} HejAdst A= (H=A1 « 0.311, t = 4.363,

>

;

p .001) ¥ A B fofv o
& = 9jol, AP ZHE o EA (AHEAS -

N

& GRe T 9L

0.137,

t =1.991, p €.01), a3} A= (H=A5 - 0.328,
t = 5.058, p (.001) = A JA] Fo|vlgk JFE

F3 9lee & 4 A

U s} BHS AR 0,160
t = 3,006, p (.01)2] WA= felulgh dzko] gl
u, AlZ] e} s AR ( %‘iﬂ]T 10271t =

4.296, p ¢ .001) &4 Feloler 3 S Fa

At

w3, AT ZRhes AR = (FEA 1 0.472,
= 6.850, p € .001)¢] #A= FovIg &S +

7%45 (Table 7)3 e}, 744
%25 Feree 48l o] IT Al 413
ol w17 35t L] wekalalo] o)@el A
AS1R 3 11708] 7H Sl 974e] 7hge] A

24 a5 (moderating effect) #4& S35
o 24usrotel TACl slol Aa ks 3
< = AAH ez Al W4E 9w} (Baron
and Kenny, 1986). &4 &3= $5H47F S5
g} ZAW <4 g]__4 /\]-E;G—L ig}o:] 73%45] a, 0]0]] Lq_
£ 5o 2] Aea8- E3)(interaction
effect) & H53h= Zolct. ALY 2= $5

W Fehgr A5} AlF e} FUE &7
*oLEXﬁ"%—i FallA AAE 2 A= Al
EPE 2T FEHFE A E A ¢ glelA
FAAQ dFE VA Aolgk= 7 119 7 128
&3t 2dEs 7% 43 /M 118 714E9w
74 12+ A=) 7P 129 A2 AAA
uj2} A2 e} AR = Afo]el| m|A| = oddke] Zhad=

A& #ld 5 slsich.
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(Table 9) Verification of Mediating Effect
Research Path M STDEV STERR P value
IT Knowledge — Cloud Usage Intent 0.022 -0.004 0.068 0.071 n.s
Security Perceptions — Cloud Usage Intent 0.040 0.041 0.021 1.923 n.s
Serviceability — Cloud Usage Intent 0.141 0.143 0.039 3.588 o
Innovation — Cloud Usage Intent 0.111 0.112 0.032 3.421 o
Platform Dependence — Cloud Usage Intent 0.160 0.162 0.053 3.006 o
Trust — Cloud Usage Intent 0.271 0.271 0.063 4.296 o
IT Knowledge — Platform Dependence
> Cloud Usage Intent 0.023 0.025 0.015 1.576 n.s
Innovation — Platform Dependence
> Cloud Usage Intent 0.022 0.022 0.014 1.592 n.s
Security Perceptions — Platform Dependence ~0.000 0.001 0.011 0.015 ns
— Cloud Usage Intent
Serviceability — Platform Dependence _*
~» Cloud Usage Intent 0.057 0.058 0.023 2.465
IT Knowledge — Trust — Cloud Usage Intent -0.001 -0.000 0.019 0.069 n.s
Innovation — Trust — Cloud Usage Intent 0.089 0.090 0.028 3.212 o
Security Perceptions — Trust — .
Cloud Usage Intent 0.041 0.041 0.019 2.186
Serviceability — Trust — Cloud Usage Intent 0.084 0.084 0.029 2.938 o
"p < 0.05, "p <001, *p < 0.001.
4.6 D722 o &A 3} Fefer Ao x Aol $-2l5F A3}
A e, SART FeheE ALl E AjolelA]
Baron and Kenny(1986)¢] 4 wozi= o]a} ko] e} HEujA) w3} ol AL Fal &
T AR o] FolA QlaL 1AelA= S} 2 olrh = Wz AlZ kel v ETle] Az o
FTEHP7E o7 ghE A ofskaL, 25l elA = 2|3} A1z, AlZ)o} Zales Algo)w Alo]eAl &
et FEAF7E gl Ghe T ekste, 3 Julg Az} e, Bel g Fehgs A s
o Espgeh S5 Aol WAMSE T Aoloiw felug Aubh e ) Gl
of wAstaL o] wf SRl S5 pgke] Al 1 9l AL g, U}zh}z]i EREE R

S78] At ztolof gt
B el A Saimpel IT #4], 7Hele] BakelA],
A2l At F5uapel S2hes AR o2l Ab
ololl EAE A Al i HeE S il
shg AZsech 24 Aok A A RE F9E
44 UH7HEJ+* Eﬂflﬁ}@l A& Agsslt IT
, iaﬂi | EA 3 Fehem Ay

As}7} »m o, 1T A3}
o} oA uﬂ

i

A w5} gl AL e 4 Ak DLl TAE
A, EAE 924 29 A4 E Aol
= fole ARt ek, Aen Fekes ARee)
Eajol oA f]g grel vheht $ ol T3k gl
2% 3 G 4 oleh. A FAE 5, FAE

S Fehps ARl 1w S Agol el

SR FolvIg A7 ek A% 3kl & 5 3)
o), bl Q1] wekalAlsh AlE, Algsh Fehe
AHg2l 2 Alololt= f2lg A3k ekt Aele] w

bl FehtE AFge|E} fola ghob ghav)
A EI7 Gl AL HAT 5 Sk,

2 e TUdd SAPH R olste] WHAg 9
5 A5 $ske] B A H S (Common
Method Bias, CMB)< AAlsksict(Park et al,,

2007]). %322 common method bias(variance)
gy 275 TEHAg (e FYWes

.



JOURNAL OF INFORMATION TECHNOLOGY APPLICATIONS & MANAGEMENT

off wet &7} 7

oﬂ/ﬂ‘— = Hii

tt27) sk= AoltH(Par

EOH

=

|

TR, T W AR
I SR L
FoHEA, FUlol ot A}
g ZA45oR qlsfe]
ot o o] o] A<l
2l BAelw A &5 24
ZJur o g3}, A
ot Sdu A A
JHHAl & 7ﬂ atar, S5t
k et al., 2007). &+ 84

lo mu do of Ju Mo ox N fH e

W Zk HF xRl Method
*é“é e o] Y

2-3}%¥c}(Wilson et al.,
2007]). A& A= b (Table 1003 #t}. of
#9] (Table 10yell4] et -3 2+ 2919 3}
7z ARAS] HEES 0.797097, k9172 A
2AGE] B4 Y 32 0.6422720]% Method®]
ZAZA4+= 0.000162, Method®] #+A4F Aw -2
0.006561°]c}t. webA FdubgH ] 7542 Yot
A

(Table 10> Common Method Bias Result

Variable Ttem Substantiv_e Varia.nce Method Factor Varia.nce
Factor Loading Explained Loading Explained

IT knl 0.85107 0.72432 -0.010657 0.000114

IT kn2 0.825001 0.680627 -0.013662 0.000187

IT Knowledge IT kn3 0.62331 0.388515 0.057393 0.003294
IT kn4 0.758825 0.575815 -0.075977 0.005773

IT knb 0.840168 0.705882 0.014139 0.0002

IT _kn6 0.738469 0.545336 0.029092 0.000846

Innol 0.852888 0.727418 -0.064084 0.004107

Innovation Inno?2 0.819393 0.671405 0.00804 6.46E-05
Inno3 0.825629 0.681663 -0.000801 6.42E-07

Inno4 0.723321 0.523193 0.059703 0.003564

Platform depenl 0.793035 0.628905 -0.031969 0.001022
Dependence depen2 0.703431 0.494815 0.12196 0.014874
depen3 0.884662 0.782627 -0.088443 0.007822

econol 0.665191 0.442479 0.135054 0.01824

econo2 0.733478 0.53799 0.026753 0.000716

Economics econos 0.858918 0.73774 -0.11766 0.013844
econo4 0.835879 0.698694 -0.047464 0.002253

econob 0.782287 0.611973 0.003188 1.02E-05

sel 0.66977 0.448592 0.046648 0.002176

Security se2 0.789663 0.623568 -0.087458 0.007649
Perceptions se3 0.747619 0.558934 0.055232 0.003051
sed 0.787813 0.620649 -0.011114 0.000124

ser_abl 0.709011 0.502697 0.063903 0.004084

Serviceability ser_ab?2 0.657771 0.432663 0.16591 0.027526
ser_ab3 0.820996 0.674034 -0.042127 0.001775

ser_ab4 0.938258 0.880328 -0.185261 0.034322

trustl 0.893825 0.798923 -0.051402 0.002642

Tyust trust2 0.729673 0.532423 0.177302 0.031436
trust3 0.938471 0.880728 -0.087481 0.007653

trust4 0.878129 0.771111 -0.044441 0.001975

utilil 0.874804 0.765282 -0.023086 0.000533

Cloud Usage utili2 0.869195 0.7555 -0.019854 0.000394
Intent utili3 0.743264 0.552441 0.1216 0.014787
utili4 0.938073 0.879981 -0.077478 0.006003

Mean 0.797097 0.642272 0.000162 0.006561
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