Journal of Digital Convergence ISSN 1738-1916
Vol. 17. No. 2, pp. 355-361, 2019 https://doi.org/10.14400/JDC.2019.17.2.355

HlojHje} F-=2] oJHEA

A= A TRl Bk

=
1goljska AT AR Tete] A leielcl A BN

19
=
_e)
=
Al
Y
iu)
2
r [}
oL 2
r-l,u
o 2
o
r*°
_l

A Study on Naver and Google's Eventful Brand Experience Design
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Abstract The purpose of this study is to analyze how brands are perceived to be most positive when they are
presented to users in brand experience design, and to help them communicate more effectively. Originally, brands
changed their logos periodically with the aim of communicating anniversaries. These days, not only this information
but also emotional communication with users. As a research method, two major portal sites were selected for use
in Korea, and a preference survey and in-depth interview were conducted based on the case of the event logos. From
the results of the study, we were able to obtain results that the event logos act as a more positive factor when they
provide users with various emotional motivations. In the future, we anticipate that users will be given higher value
if they have a design approach that will elicit more diverse emotions from the brand experience.
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Table 1. NAVER Special Logo Between 2010 and 2018

Type Name

Examples

Children's Day

National Day Parents’ Day ﬁmwm
Teachers Day "
L]
National Liberation A a o < T
‘gymaver &' ".Nn ER o NAVEI( = lNaver -
Day N AL At : it DIt
O v b
A legal holiday Korean 'll'Dhanksglvmg NAVE
ay e D,

Christmas

Table 2. Google Doodle Between 2010 and 2018

Type Name

Examples

Children's Day

National Day Parents’ Day

(9932

National Liberation
Day

A legal holiday Korean Thanksgiving

Day

Christmas
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Fig. 1. I.R.I Adjector Image Scale

Focused on
Experiences

Meaningful

Has parsans! significance

Pleasurable
An experience worth sharing

Convenient
Warks axactly like you think

Usable

Can be used without difficulty

Reliable

Always avsilable and accurats

Functional (Useful)

Works as programmad

Focused on

Tasks

Fig. 2. Stephen P.Anderson Creating Pleasurable
Interface
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Table 3. Results of Emotional Ranking of the Event

Logo

Rank The Frequency Emotional type
1 200/744 Feeling cute
2 95/744 Feeling modem
3 79/744 Feeling gentle
4 79/744 Feeling cheerful
5 59/744 Feeling delicate
6 55/744 Feeling natural
7 53/744 Feeling clear
8 39/744 Feeling decent
9 27/744 Feeling dynamic
10 23/744 Feeling flamboyant
11 19/744 Feeling noble
12 16/744 Feeling elegant
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Table 4. Questions for brand value measurement

Type question
Meaningful Does the brand's eventful logo have consistency
d with their overall system?
Pleasurable Is the' brand § eventfulk logo bnnglng me an
interesting or varied experience?
. Does the brand's eventual logo pass on visually
Convenient . )
understandable information?
Is the brand's event logo useful for sharing
Usable ) ) . ,
information on anniversaries?
Reliable Does the brand's eventual logo always work
correctly?
) Does the brand's eventual logo perform its intended
Functional ) e
function sufficiently?
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