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Abstract

The purpose of this study is to explore university students Hanbok rental
behavior and to examine factors that influence their intention to rent Hanbok.
Questionnaires were distributed in Universities in the Seoul metropolitan area,
and the final 202 responses were used for data analysis. For data analysis,
descriptive statistics, factor analysis, cluster analysis, t-tests, and multiple
regressions analysis were used. Sixty-one percent of those who have
experienced Hanbok rental said they rented Hanboks to experience tourism and
22 percent said they rented Hanboks to take pictures, and the main rental
places are tourist attractions such as Jeonju Hanok Village. Respondents
indicated that the design and color of Hanbok were important product
attributes when they consider renting a Hanbok. They also indicated that the
opinions of other users posted on the Internet/Social Network were their main
source of information for Hanbok rental. The result of cluster analysis showed
that there were two groups of Hanbok rental consumers based on clothing
consumption values: novelty-seeking group and practicality-seeking group. The
two groups were different in terms of few factors of the benefit sought of
Hanbok rental, product attributes, and information sources. Regression analysis
revealed that traditional culture perception, purpose-built Hanbok pursuit
benefit, pragmatic pursuit benefit, attitude toward Hanbok, and the previous
Hanbok rental experience significantly affected respondents' intention to rent
Hanbok. Based on the results, this study summarizes the key features of each
group and provides suggestion for developing strategic marketing activities.
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P5(Cho, Kim, & Lee 1998; Kim, Cho, & Chung,
1999; Lee & Rha, 2001; Lim & Ryou, 2001)o] 3t 1)
o] FholojAl, g Avzto] diojPFo] gt AT
(Kim, 2002+ ©& &efoll Hlsf FZ3F Holr. whebA,
B oA gl oigt e Altie] Tt AxgE
I Qe A, e Zgo] IA el gl sk
oz SHE diofads d ool FaFacglol dis) A
Bzt gt olg Fofl isHEe] tofghs Anjzte] 87
£ o] AEs| 245t olE HigeR gHEtofdAlolA ut

2702 Sahoy] oHT 4 9l Aol

o o

Il. o2 HiZ

3t
o

—

_gg
J
>
o)
rg

FHE2 24 AIRE ZRgeigd 2] RIF9] o] sk
olF A felol wet gh=le] Rojafe RO ofEat
Fdglo] By A Aolth(Hwang, 2009). = A wi7iA]
£ Avgt #s} glo] s 2§ =glov, g AA
ZAomA HIEFHS SHEe] Fge &

L
rE
i

5 A 952
S0 QyEom ool o] oA TR Wy
oA wolt Wt WAt whell A ofBoE Wslg)

e A walel] b Pelet $urt WokAT, 1

H59=t), Bae, Lee, and Kim(2016)-& 1881+
Bt SHE-2 el wet g, JRREE,

N

[e>]

—_

w

o

|
g
E T
>

)

fu r2, T ooF oz @
oM °
H‘]

IHE, A, AkEos FESIH. A
HE] 28 D9 SIS 150 HAog sfgRtRolgt
el U e skl sl A F=st
o 71583 &Ede aesiol Z8et FAntet AHalgs,
U2 RIS 71ed Aol 19801 dHe] Al

Qo] wiEh SitE FE B4 ofux|7} Hrbe dES
2, YEIEL HEeE 75He 845 JmehAd |
&l HZtoll W AEA RIS HAo=, 20108
SAT Ak AgetEe] 713l A dAREE SollA
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g 9loH, th2 mteE tfojsjatel HlwehH wWatye] gt
AHZES] AF)7h ks AollA] FERt a0t e AL
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Z3FetH(Aaker, 1991; Peter & Olson, 2010). 4§+
29 o5 A] AE|RRSe] Fehs dH i% oFF
L 7 =24 AAA, ARA So] 9, olygt =+
el AHZEES] BFo] FFE vAE S8 Helew
(Hong, 2001; Lim, 1998), S7aleixt 22 A=< A
Be 4ESY 37 57 2 A94E el F2 57
2 283t (Hong, 2001).

of oot olte 9T A7 Uel AESIT 1 A

2 Ak dHE, 2S4S ololt BAL 9 o
5 ua e A% W 5L A 23} Dol A% A
83170 Pl T} olgel A% oAy oABe 9
ololAitt. wekd oIf dole M8 HeRE oz, T
Hjsir]oll= FEAgE 17he] ARolu AtkE AdE o
A s avlAte] 878 WeIE ek ded
o] AHIZEEY] AE/AH 2] TRt SE e T 5]
= AT & e AF/AEL &4 3

]- - g
ulzsg] o W AGE Bl GFANOR G Aol

L LB

J

AE &4 *HV o] i AlES AYg o) 72X os
TSk AE Edoz, AT A% ohle Iy
S TS Aol H ABL TN u) 26
o] rlshk= o)A AlE SAL F2 fxjel Ak AAF
Sa} ke Au|ol 21y} wha] = Aete] folAl, 287t
VA 5 A8 A9, BS/FREAE 5o Al A
Y gder gHET AFY Fa 42 APGAES
of Zo Huols] AAE el HeR Awst =n
(Blackwell, Miniard, & Engel, 2006).
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Ay Aok 714, v £0 2 YeRdtHCho et al., 1998).
ESE AR o] AH|R} WEEEE AHE Kim et al.(1999)
9] oA BEHEL] TEko| FFS v|A= AFE &4
2 AR, A A, B, Al olQln. W, EREE
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gsk=re A ESl
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HhE AEE Alge] Fo=4 2uapt A Addles @

& Qs ol Zlo] FRYott ARt ofg] HRAS
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o} AZel Tt A, T oJEof tigk 7 o)zt
AAH EAo]| wpat Z+7] th2cHGhal & Lee, 2016). Cho
et al.(1998)2] Aol w2H JEghEe] e FHAS T
4ol A4S AAY AR 5 RS I Hlgo] EYS
H, o4 Ao 9ds] agEo| aZdolg HHA o
= Ao Yepith Yolo miie LidE
HRE A= H
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et al, 1998; Kim et al, 1999 7122 & §¢Zo=2 F
gotolet. SEAREC] TE dio] Al 7 PES

TP 1T AJAE SHIER Sflon, M F8
Sk Gtk 14, oFF Saslth 53 Likert @ HEE o185
of ZAH the] Al FEHe A AT Blackwell et
al,, 2006; Shim & Kim, 200HE Sdf &2 7o 2o
WA rgste] & 113E0R Skl oF dio] Al &
T oEe HE a”A ok 14, e 2o 53
Likert 3 #Hx2 2ot o o] o= Ve gHE
< ol oRto] Uk U= T tiolE Fololl AT

mOIv

o= 245 ojggo] QI % Batow ZAsidrt
Table 1. Questionnaire Development
Section Measurement Numbt-_:r & Sources
Questions
Hanbok wearing and purchasing )
Hanbok purchasing experience
experience
P Attitude toward Hanbok 2 Blackwell et al., (2010)
. Blackwell et al., (2010)
Hanbok rental experience 6 Ghal & Lee, (2016)
Hanbok rental satisfaction 1
. . . Cho et al.. (1998)
Har;bc;k rental Consideration attributes 8 Kim et al.. (1999)
ehavior
) Blackwell et al., (2010)
Benefit sought 11 Shim & Kim (2004)
Information source 5 Cho et al. (1998)
Ghal & Lee, (2016)
Intention to rent Hanbok 2
Traditional culture perception 6 Ban, Kim, and Lee (2011)
Consumer . Sheth et al.,(1991)
characteristics Consumption Value 10 Kim et al.,(2016)
Demographics 3
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A W BRolE 4o AEEsl] det QAT 4
), T BAA B4 Edeit. ERs e
A2 Ban, Kim, and Lee(2011)E #Isle] ‘M5 E3)9
Aol SIEF, “HERS) B gl Wekolt 7Kl 1o
ol 0 BeF 5 6ERoR Zslglon, bl
ot 24 = Sheth et al.(1991)Q] AH]7Ix|o]20] 7]
%5t Kim, Yang, and Lee(2016)E5 Zalsto] 10232
Fgoleict. FY oot ATEAH S4] o £
ALt BE 22 53 HE=2 Z75Htk(Table 1).

rH i r& =)

Eé

279 AR SPSS EATIAE olgsie] BAsidnt &
A T Lol Afre ed golB Myl 3=2u)s}

dms AT AR 4ES %
oY, BB AEt 49 BR U A5 o] 4F 9P
e AR floiA HIERA, 294, FHEA, ttest
W SRS sk,

agsigon, gEag U

o X

V. 23 Y kol
1. 82 48 U 32 ojo] ey
2 A79] SHA deks olgolnl(86.1%), 2141 wRto]

32.3%, 2141~24A] ulgto] 50.5%, 244~2947} 17.3%%
vrEbgth 20239 9t & 85.1% (n=172)% ghE Zg
Aol ot gHsilth. §hE dio] A= §EAY
36.6%%1 74901tk eHE o] At &, 4392 AEet
5 o3 ge] e Aoz Ueht AgeERe A5st
59| tijof Hgo] 27 EA Ut dio] FRAES] A
= ddEe A A}, do] B F 61%= WBA

[ =2=1

AFE A, 2% A 8IS A FEL ol
ok ek, X4 o] PaL A% A0S 5 UY

XMMZM ZoR Uepgth ApAIE g djold el ¥
gt W82 Table 2¢] AAsH3IT 6&% tH°4 A=
e T:M‘{H—E% B 4464 HDog Y= u=
Sh= Zo® UehTh

Table 2. Hanbok Rental Experiencers Hanbok Rental Behavior (n=74)
Behavior Item Frequency %
Low rental price 6 8.1
| can use it immediately if | need it. 16 21.6
Rental reason — - -
| need clothes that fit into a special occasion. 37 50.0
Others 15 20.3
Regular rental shop 22 29.7
Rental place Tourist rental shop 47 635
Online rental shop 1 14
Others 4 55
Traditional Hanhok 40 54.1
Types of Hanbok Saenghwal Hanbok 27 36.5
Both traditional and Saenghwal Hanbok 3 4.1
Others 4 55
Family event 8 10.8
External (non-family) event 3 4.1
Rental purpose Holiday 1 14
Tourist experience 44 59.5
Taking photography 16 21.6
Others 2 2.7
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FoRE P dojA] TEjske £47 F2 ARSHe
JEe] el AHEgitt. SHEHAES T o o g
o OARIM=4.81), <THEe] AFM=479), HEX
(WME453)E FastA 1 Aolztar -Sdotqlrt. e o
o AlefE EYolLt SNSo &3 o2 olgxte] oA
(ME413)E olgdl T HRE A5 Aol SHol 7t
2 wekod, aggoz IEYelt SNS, mHRd Fn
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Table 3. Product Attributes and Information Sources Considered When Rent a Hanbok

Variables ltem M (SD)
Design 4.807 (.216)
Color 4792 (.195)
Material 4.045 (.820)
Product attributes Fit 4121 (622)
considered when rent a
Hanbok Cost-effectiveness 4.120 (.649)
Cleanliness 4530 (.628)
Product use 3.770 (.721)
Accessory oﬁ‘grmgs 3.751 (758)
(shoes, accessories, etc.)
Opinions of other users posted on the Internet/Social 4129 (723)
Network
Internet, SNS, and mobile advertising 3.801 (.930)
Information source
used when rent a Opinions of friends, family, or neighbors 3.441 (.885)
Hanbok
TV, magazine advertising 2.941 (.802)
Advice from a salesperson 2.930 (.785)
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= AlFotsltt. &Ad QQlEAME Bl FEH 4719 a9l =, HOAA ghEdlo] e, AE FoE aQle
Z AF =7} Cronbach 2=0.6 ©]5191 Q°21S AMASle] %] 2 gl o(XF e Cronbach «=0.78~0.88), Z} &
% N als FESKoH, 59 39 419 +4 A Q19] Faks 3R] ARSIl AAIGE QA A
BE2 6%t FEH 3 8912 T Edo 5] M= Table 6] AXStATt.

Table 4. Results of Factor Analysis on Consumption Value

Variance
. . o
Factor Items Factpr Eigen Explalned' & Cronbach’s a
Loading value (Cumulative
variance %)
| value the practicality of the product. .798
Utilitarian Whgn | choose a prqdu;t, | think it is 795 30,704
Value important that the price is reasonable. 2.456 (30.704) 791
| value the ease of care of the product. 774 )
When | choose a product, | value the price. 743
| value the purchase of a product that can 1902
Emotional give me pleasure. 1747 21.838 812
Value | value the happiness | get through the .844 ’ (52.542) ’
product.
. . | choose a new style of product. .864
Epidemic . ) . . 21.190
Value | choose a product that is unique in design .842 1.695 (73.732) 753
or color.
Table 5. Cluster Analysis of Consumption Value
Group 1 Group 2
Novelty-seeking group Practicality-seeking group t-test
(n=105) (n=97)
Utilitarian Value 411 3.97 1.787
Emotional Value 453 3.99 6.376***
Epidemic Value 419 2.89 18.668***
*p<.01, *xpd 05, **xp<.001
Table 6. Results of Factor Analysis on Benefit Sought
Variance
. . o
Factor Items Factp ' Eigen Explalned' % Cronbach’s «
Loading value (Cumulative
variance %)
| can borrow Hanbok that | want. 874
Purpose-built | can wear Hanbok that suit my personality. .901 31,770
Hanbok pursuit | | can wear Hanbok that fit my size. .838 2.859 (31'770) 876
benefit | can borrow Hanbok that suits my situation 671 :
or purpose.
Unusual | can wear Hanbok that is difficult to care. .864 24,763
Hanbok pursuit | | can try on expensive Hanbok. .863 2.229 (56.532) 775
benefit | can make a different image than usual. 634 )
Pragmatic | can reduce unnecessary things in the house 918 19.459
|

1.751 851

Pursuit benefit can save space in the closet 901 (75.992)
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Table 7. Consumption Value Group Difference in Consumers Rental Behavior

Novelty-seeking Practicality-
Group seeking Group
(n=105) (n=97) t-value
M (SD) M (sD)
Purpose-built Haﬁbok pursuit 3.86 (77) 348 (74) 3526
benefit
Hanbok rental Unusual Hanbok
benefit sought pursuit benefit 3.98 (74) 3.55 (71) 4131
Practicality
pursuit benefit 3.41 (.96) 3.24 (.89) 1.462
Design 4.86 (.40) 475 (.52) 1.587
Color 4.86 (.38) 472 (.49) 2.175%
Material 4.05 (.89) 4.04 (.75) .059
Product attributes Fit 4.15 (.80) 4.08 (.78) 621
considered when .
rent a Hanbok Cost-effectiveness 417 (.85) 4.06 (.76) 671
Cleanliness 455 (.81) 450 (.78) 422
Product use 3.75 (.84) 3.79 (.86) -.308
Accessory composmon 3.95 (84) 3.54 (87) 34715 x%
(shoes, accessories, etc.)
Opinions of other users posted .
on the Internet/Social Network 4.28 (92) 3.97 (68) 2.618
Internet, SNS, and mobile
Information source sdvertising 3.99 (94) 3.60 (.95) 2.937%
used when rent a Opinions of friends, family, or
Hanbok P ! - 1amily. 3.53 (92) 3.34 (.96) 1.462
neighbors
TV, magazine advertising 3.03 (.96) 2.85 (.82) 1.456
Advice from a salesperson 2.97 (.94) 2.89 (.83) 675

*p<.01, *xp<.05, ***pd 001
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Table 8. Regression Analysis on Intention to Rent Hanbok

Dependent V. Independent V. B T R’ F
Traditional culture perception 120 2.026%*
Purpose-built Hanbok pursuit benefit .339 5.470%**
Intention to Unusual Hanbok pursuit benefit -.007 -.106
Rent Hanbok 0.452 26.468xx+
Pragmatic pursuit benefit 159 2.754%%
Attitude toward Hanbok 147 2731+
oty
*p< 05, **xp< .01, ***p< 001
4. S Cfjojo|= Hsk 29I Aol Aot AAREE Aeshd ohaat 2ok
A, HES] E diojdde dnEgd deHE
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