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Abstract This study empirically analyzed the factors affecting satisfaction and consistent use of ‘home training’
on personal media service YouTube based on Post-Acceptable Model. To this purpose, data were collected from
adult men and women with personal media service using experience. As for data analysis, frequency analysis,
correlation analysis, confirmatory factor analysis, reliability analysis and path analysis were performed by using
SPSS 21.0 and AMOS 21.0. The results of the study were as followed. First, using motivation of YouTube home
training had a positive effect on usefulness. Second, health literacy had a positive effect on usefulness. Third, it was
found that the expectation confirmation of the home training on personal media service positively influenced
usefulness. Forth, expectation confirmation of the home training on personal media service had a positive effect on
satisfaction. Fifth, usefulness had a positive effect on satisfaction. Sixth, usefulness had no significant effect on
consistent use intention. Seventh, satisfaction had a positive effect on consistent use intention. Behavioral analysis
with collective demographic factors and diverse analysis considering the differentiation of the personal media service
are suggested for further research.
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Fig. 1. Research model

st ohgF 2e AT BES AAgh AT BES
Bhattacherjee(2001)2] $7]4=82 48 7|Hko 7 3190
H[25], ‘& Edlold 191 wt]o] Anje) BEA4E kg
at7] 918 o8 B¢t dxgEAERE A WIS

a#ER B oY ‘S Efo|y 19 v
Eal AP%Z}Q

HI.

H2.

H3.

H4.

Ho.

H6.

A ol aa} TR} 22 ArPIS AAEitt,

F7Feteh A2 AR AJ2g] 9 750 A& ALE- o
Toll GFE AT 2902 A AH|2 AR 0]$9] 1F
Zo] FE&of &} Bhattacherjee(2001)] F3-2 &
At B3 GAel o] 2 ‘& Edo]d’ 18] nltio] Ay
229] A& ALgo) ko Uist 9 81S s &

184 wj4dE AEFrH32]

olg 7]} AxAE AT 7)E F15
lof] A1) A 7He f-8400] iE e welow A
e RN AHEE A2k §-847 7)
ALgAYe] WET} 2|4 ALg ol s oM § ke

P

'F Edold’ 19 nitjo] Aulae) o] F7]E
A 2E G846 A(+)Ael &S nuA Ao}
AxgE A= & Edlold’ 191 mlvfe] AuHlx
of gk Aze F-8&4 AH)HA F&F= v
Aol

& Edold’ 191 mitjof Afnjzel] ek o] g4}

o 7dFEe AdE 8730 BHAS FF
o
=

O:

& =olold’ 19) meo] Ajulzo] djgh A2kel
saxgo ?il‘_oﬂ A(+)A el g3k mz AHolt)
- .Y

191 wjo] Ao oje 42

842 A%eIE BOHY 3L 113 7

oltk,
H7. "% Edlo]y’ 19 wrjo] Auxo] g e
Aol o] (A FFE vA Ao,

UHiﬂ% OE]-vT,— 9\}1-—04 =] [N R=1
AR Aol e BIEdHE stlen 20189 10€
oF @ 9t e AXx AEE A7 Bl nzsl
2o] A3 wEelel AES WPt
~E2 AHE WESe] fRue § Edold 94
= AFEA WE 9 AT 5 AJAEUE o
AoR HGERHFEY T HYREFEUS T3
gapglom ol Fa HAR ‘F Edold 12 mto
Aulze) LHAE ge R HES 19T 5 YTk
% 20059 AEAZE wiRH o Bg AR T 5
4 gE 7] @ gYson i 30%E Alslsn
YA 220978 HEEA O AR T
Table 1. Demographic of the respondents
Demographic Frequency | Ratio(%)
Male 150 68.2
Gender
Female 70 318
Less than 20 17 77
Between 20 and 24 165 75
Age
Between 25 and 29 35 158
Over 30 years old 3 15
Less than
300,000 won 189 85.9
Health care |Over 300,000 won and Less » 10
expenses than 500,000 won
(monthly) | Over 500,000 won and Less 3 14
than 700,000 won .
Over 700,000 won 6 27
YouTube 1102 113 514
Home 3 to 4 times 61 217
Training )
watch 5 to 6 times 19 8.6
(monthiy) More than 7 times 27 123
Total 220 100
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Table 2. Confirmatory Factor Analysis results

Factor ltem Stanqardlzed Error variance CR AVE Cronbach's a
estimate
Media 1 611 295
Media 2 .687 241
u Medi 852 : 74
s BB 7 fedia 3 746 200 & 5% >
a Media 4 552 432
d Situation 1 644 183
m L Situation 2 594 366
. 574 727
0 Stualon s ation 3 686 3% 843 °
i Situation 4 .627 324
g Contents 1 560 406
s Contents 2 .658 279
. 61 797
Contents Contents 3 775 217 864 618 9
Contents 4 750 277
E ot Expectation confirmation 1 785 196
xpecalp ’ Expectation confirmation 2 764 195 910 77 .820
confirmation - - -
Expectation confirmation 3 .788 147
Health literacy 1 .696 31
Health literacy 2 750 253
Health literacy Health literacy 3 872 151 936 747 907
Health literacy 4 .884 156
Health literacy 5 814 228
Usefulness 1 .706 274
Usefulness 2 .831 154
Usefulness Usefulness 3 764 229 939 758 .890
Usefulness 4 .786 190
Usefulness 5 847 142
Satisfaction 1 .837 145
Satisfaction 2 732 241
isfacti 924 7 842
satisfacton =g isfaction 3 680 207 ° % 84
Satisfaction 4 .788 155
Intent Intention to use 1 .826 157
't‘oezé%” Intention to use 2 792 19 910 772 850
Intention to use 3 811 226
X=738.523, af=434, CFI=.919, TLI=907, RMSEA=057
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Table 3. Correlation

Usage |Expectation| Health | Useful | satisfac | Intention
motives [confirmation| literacy | ness tion to use
Usage 1
motives
Expectation
cor?firmation A% !
Healh | oo | 1e3 | 1
literacy
Usefulness | .490™ 604 319”7 1
satisfaction| .585™ 817" 310" | 697" 1
'?;ezt;z” 489" | 500" | 2807 | 6137 | 675" | 1
M 378 350 355 3.62 3.60 353
SD 426 .580 .685 .601 554 .659
(p<.05, "p<.01, "p<.001

|
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Table 4. Fit indices for the Research Model

X df TU CFl RMSEA

Fit index 474.751 220 903 915 073
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