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Abstract This study was to identify the influence of knowledge acquisition on creativity in an
organization. We selected the learning orientation among variables related to the acquisition of
knowledge and analyzed the moderating effects of motivation in the mediating process of learning
orientation, professional knowledge, creative thinking ability, and the relationship between them. To
this end, a research model and hypothesis were established through literature studies, and 296
questionnaires were distributed and collected from Daegu and Gyeongbuk to test hypotheses. As a
result of the verification through hierarchical regression analysis, it was confirmed that learning
orientation has a positive effect on creative thinking skill, and expertise has a mediating effect. And in
this mediation relationship, the moderating effect of motivation was confirmed. These findings are
suggestive by checking the relationship between the elements in the expression of creativity in detail and
identifying the influence of learning orientation. It will be able to provide guidelines for organizational
management by explaining the process of creativity through the development of knowledge.
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248 1 WAL e ol 2EY & 9tk
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Learning /
Orientation

Fig. 1. Research Model
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Table 1. Structure of the samples

Category N Ratio(%)

Sex Male 201 67.9

Female 95 321
Under 25 16 5.4
Under 35 101 34.1
Age Under 45 0 30.4
Under 55 81 27.4
Over 55 8 2.7
A high school graduate 61 20.6
Academic College Graduate 64 21.6
Ability A university Graduate 139 47.0
Graduate school 32 10.8
Staff 100 33.8
Section manager 45 15.2
Position Senior manager 61 20.6
General manager 67 226
Executive 23 7.8
~3 39 13.2
4,5 54 18.2
Tenure 6, 7 38 12.8
8, 9 29 9.8
Over 10 136 45.9
3.3 H:|J\O| III‘I‘I x-10| i éjg
3.3.1 SEX2d

OLQZ] g2 249 g UolAl S Aot o]
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2ol Atret IH AR TY 44 AFEE oJu|sf
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A2l HZE oushH, WPI(Work Preference
Inventory)oll T} Z7]4e] 2l -tvl—oiﬂ‘:} 38l. WPIE
x]RS FF5Ielt ol £ 44 3R
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Table 2. Reliability Analysis
Variables Questions Cronbach’s a
Learning orientation 5 .869
Expertise 3 777
Creative thinking skill 3 .853
Motivation 3 .661
24320 SR AFH] Aol BAH 2918
2 XSG FA RQEAL FHE RS S
892 =, HZAA WS AAJsIi 11 A oy
AF3 17 F=ol 3231 AA=A| kot A st o,
A 27t A= Table 33 Atk KMO= .884% F&3t
ol he AL AT 4 Utk
Table 3. Exploratory factor analysis
Variables 1 2 3 4
Learning Orientation 1 .806 .065 .035 219
Learning Orientation 2 .832 .090 .080 155
Learning Orientation 3 719 117 245 187
Learning Orientation 4 .803 235 118 .021
Learning Orientation 5 724 .285 227 -.064
Expertise 1 141 .848 224 .078
Expertise 2 .283 77 .266 193
Expertise 3 195 723 228 .345
Creative Thinking Skill 1 .209 A7 622 120
Creative Thinking skill 2 184 175 .837 .061
Creative Thinking skill 3 125 .250 731 .188
Motivation 1 .236 333 341 .601
Motivation 2 .051 221 -.088 729
Motivation 3 173 .020 .307 .783
Eigen value 3390 | 2464 | 2329 | 1.8%
Percentage of variance 22599 | 16.429 | 15.530 | 12.631

Table 4. Means, standard deviations, and correlations

3.5 @+ 7td9 Hd

7S A75H7] Y3l. Process macro Ver 3.3 ©]
|t A FJARH o= Bl AFFAT. Process
macro—‘: SPSS9] Plug in° & Ydh= AT o] HA
SHof| Ajss= Z=tolth. A+ Byo] wiziE =
zqi Process macro©A4] Alaoh= B 140] -85}
Asstaom, s 2AM4E Bkl
THEHESS S0l A ZF ®ig ) AAEAE

Table 45 &3l AAIT

A o

7Ha 12 SEAIR T AEAA ] EA digt A
2 84 A G018 GHB=444, p=.0000Z HIXE

o= BIEth. AAIE ZIHe Table 501 A bhﬁ.

Table 5. Result of hierarchy regression analysis

Variables ‘ B ‘ SE ‘ t ‘ p
Dependent variable : Expertise (H1)
Constant -1.639 197 -8.311 .000
Learning Orientation 444 .053 8.444 .000
R? = 195, F = 71.305, p = .000
Dependent variable : Creative thinking skill (H2-5)
constant 2.857 178 16.088 .000
Learning Orientation 199 .047 4.215 .000
Expertise 414 .049 8.541 .000
Motivation .286 .051 5.569 .000
Expertise X Motivation 165 .058 2.862 .005

R? = 496, F = 71.692, p = .000

Table 58 &df Aol F94 AtnsEol &
o3t J&HB=.199, p=.000) "X, AE7|&0] H
A AtasEo] Fogt FFHB=414, p=.0001Z "|A=
AE AT = Ak w2hA M 2, 3 e

ESF shsAIFdo] MEAAS Bl Fold Alusd
of TS A= HFEIE It wet 7Hd 4=
A= et

5719 2YaTE ARANT 5719 4uaene

Variables Mean SD 1 2 3 4
Learning Orientation 3.694 .666 -

Expertise 3.622 .657 A74%* -
Creative Thinking Skill 3.632 .668 A42%% 622%* -

Motivation 3.815 622 .381%* .509** A4T** -

«p € .01, «sp ¢ .001.
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/:I Expertise l\

A4geer 41405

\/ 19g%xx

Learning Orientation |

. \-' Creative Thinking Skill
- 7‘
Motivation i/

165
P<.001 : ***

§<.8; B Expertise x Motivation

<.05:*

Fig. 2. Result of Research
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3 Ao, o] FeAggol FolH Aol o Aol T IS AFTHO=E s Fol4
OJt JHB=165, p=005r& UlAk= ZE LA 4= Ak Ak

Table GOl ST Bold Amsee] 24 = AEAAS B oleid X WAL e 4 it
B ATE AvEd AE77ke) At SRl 0 = AL Selsen £8 o] Igolx 5719 2Aam
S ISR Y= AL Folxlo] 2AY wiAanES g = ol & FojF AuE 9§ ARAAS e

QIslgict. mebA 7ML S A=t A sl 57171 Basis AL SISt
SA, el JUe stk 240l o
Table 6. Conditional indirect effects of Learning o g5t 71X E olaiet o, LAYEL AIH o7 X4
Orientation on Creative Thinking Skill o 5= %}%@—Qﬁyﬂ Pl ]/;]'_‘%_ -(:)—j],oo]_sa}_ﬂ %943_! P

Motivation B Boot SE LLCI ULCl =L 13_]_—5{_1:1] 85 £ s AL RISHITH

M - 1SD 138 037 068 214
M 184 032 127 250 o2 ARFAQl AlAbde] Sl
M + 1SD 229 038 163 308 R4, 22 o] 317} Afolo] FojAe = 4 Qi
LLCI, ULCI : Lower limit/Upper limit of Confidence Interval(95%) 7}_1% 5_}?_16}?;1:}_ __,4_]_./] -%]_%Eﬂ__iﬂ 78‘.,]/‘30] mo
WL Gl 748, Aglo] okl 24 XA ol2 4
A7 2 9rke A BelEtky @ 4 9k

A2 )
4. 2= e
) ARV}, SRS Sheso] et 24 2] Fhxjsolet
4.1 |1z 8 2 gom, ;ﬂ_,_x]/}_'_],]. &7 Aol Apmsdo] 24
B A7 Ao #4881 Ao Asd, A 2ol 9gke njx|= g2lo] Hok uwlebd 7)ol 7AY
BAA), £7)7} ol9A] A5Hge=A] AMBIEOH o o oo ATkt FchE, 22 AUl TS
o clef Baaclon SRl Bl JYE WA mepsior stul U] A4S FFY S U TR

FEslch AnHo AL BoH ALSE  isje whge njels Wast 9 Aol

of %L VA I 2 A2AME FH WA olejat shed, ARA Aol BTk o)

2Ae RIS, B3t 571= olE9] WAE 2= sHAdol 9
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