CIX|EAAY RN =2X| H153 H4T-2019L 128
http://dx.doi.org/10.17662/ksdim.2019.15.4.159

OA17|H0| HASHAHIAY CHOH AHIIHR|J B,
0|82 X XEBoTY 0= ¥

M

AMe AEy 388" g4

ogk

The influence of consumption values toward food delivery services on consumer attitudes,
usage intention and willingness to pay
Ki SeRa - Kim ChangSik - Jang YoonJung - Ham Sunny

{Abstract>

The purpose of this study was to understand the influence of research of consumers’
consumption values and toward usage attitude, usage intention and willingness to pay of
modern people. The study is a consumer research about food delivery services which is
rapidly grown up due to recent transformation on a modern dietary life. This study was
based on the main survey had conducted from 23th May 2019 to 26th May 2019 by 336
consumers, aged 18 and older, who had experienced Food delivery services in the past.
Statistical analysis was performed by using the IBM SPS5 v.25.0. In summary, the results of
this study are as follows. First, consumption values of food delivery services had a positive
influence on usage attitude. Consumption values were catagorized in five sub-values:
functional value, social value, emotional value, epistemic value, and conditional value, all of
which were found to be significant in affecting on usage attitude. Second, usage attitude
toward food delivery services had a positive influence on usage intention. Third, usage
attitude toward food delivery services had a positive influence on willingness to pay. Fourth,
usage intention of food delivery services had a positive influence on willingness to pay. The
results of the study renders industrial and academic implications to the area of Food delivery
services industry.

Key Words: Food Delivery Services, Consumption Value, Attitude, Usage Intention, Willingness to Pay
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