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Abstract

This study, after analyzing 2019 Cannes Lion winners, suggests five creative trends. It was found that
these global five creative trends are multi-sensory experience, integration between data and creativity,
real humanism, brand activist, and consideration for socially disadvantaged. Not only visual impact or
stimulus, but audio or scent could be utilized in an effort to stimulate consumers and promote brands.
In 2019 Cannes Lions advertising campaigns which sought to find consumer insight through data and
apply it to creativity received applause from Cannes Lions judges. In addition, advertising campaigns
based on real humanism suggest that attitudes are best changed through positive experiences. Nike's
‘Dream Crazy’ campaign is a good example which shows a company’s philosophy and brand purposes.
Brands are becoming activists and are being encouraged to take real action, and for good reason. Lastly,
projects such as lkea's ThisAbles’ and Microsoft's Xbox Adaptive Controller are contrived for the
socially disadvantaged.
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