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A Study on the Impact of Visual Merchandising Cognitive
Dimension of Food & Beverage Stores on Consumer Behavior
Intention: Focusing on the Mediating Effect of Emotional
Response

Hyoung Kuk Park”
Dong Woo Yang™

Abstract

This study would provide the basic data informative for establishing a VMD strategy, covering design and marketing for business
owners and prospective entrepreneurs, including the persons concerned with the food and beverage industries by investigating the
relationships of the impacts of several factors in the cognitive dimension factors of VMD in food and beverage stores on consumers’
emotional response and behavior intention and the mediating effect of emotional responses, applying the concept of VMD to the food
and beverage industries. To check this research purpose, data were collected through a survey, conducted with various consumers in their
20s through 60s who have experienced the use of food and beverage stores. The period of the survey was from September 20 through
October 10, 2017, 202 copies of questionnaires were collected without missing values and used as data for the final analysis. As for the
analysis of the data, using SPSS statistical software, frequency analysis and descriptive statistics, analysis of reliability and validity,
correlation analysis, single and multiple regression analysis were conducted.

According to the results of this study, first, the relationship of the impact between the VMD cognitive dimension of food and
beverage stores and customers’ emotional responses was statistically significant. In concrete, all factors of VMD cognitive dimension,
including the factors of suitability and daily escape had positive (+) impacts on positive emotions. Second, as a result of an analysis of
the impact of emotional responses felt in the process of visiting the food and beverage stores on customers’ behavior intention, it turned
out that positive emotions had a positive (+) impacts on visit intention and recommendation intention while negative emotions did not
have any impacts on visit intention and recommendation intention. Third, as a result of an analysis of the impact of VMD cognitive
dimension on behavior intention, the suitability and balance of the VMD cognitive dimension had positive (+) impacts on visit intention
while daily escape and functionality had positive (+) impacts on recommendation intention. Fourth, as a result of checking if emotional
responses had a mediating effect in the relationship between the VMD cognitive dimension and behavior intention, positive emotions had
a full mediating effect while there was no mediating effect of negative emotions between the VMD cognitive dimension and behavior
intention.

In conclusion, this study found that the VMD cognitive dimension of food and beverage stores affected consumers’ emotional responses
and that emotional responses were a factor affecting behavior intention and proved that consumers’ emotional responses differed
depending on the factors in the cognitive dimension. Thus, in food and beverage stores, it would be necessary to make effective designs
of the stores and differentiate the presentation of them through utilizing detailed factors of the cognitive dimension of VMD. Also, the
results of this study could be utilized as the appropriate marketing tools for customers in food and beverage stores and as the basic data

for establishing the strategy.
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