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The Relationship between Entrepreneurship, Strategic Orientation, and
Socio-Economic Values: Focusing on Companies Certified as Sixth
Industrialization Enterprises®
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Abstract

The Ministry of Agriculture, Forestry and Fisheries prepared the sixth industrialization certification system to increase the added value
in the agricultural sector, but it is a bit hard to judge that the system has been in the stage of creating sufficient added value. In
particular, because of the Fourth Industrial Revolution, there is a significant change in all industry sectors, including innovation in
technology, and the change of perception among the society members is being rapidly changed toward the corporate sector’s social role.
Thus, we surveyed companies that received the sixth industrialization enterprise certificate to address this phenomenon and find clues on
how to be competitive. We selected 800 companies certified by the Ministry of Agriculture, Forestry and Fisheries as sixth
industrialization enterprises as our study samples. Among them, we subjected 275 respondents to a final analysis upon eliminating
incomplete responses. The result of the study revealed that entrepreneurship, including autonomy that reflects the characteristics of the
certified companies, had a significant positive impact on economic value. Moreover, with the size of the companies certified as the sixth
industrialization enterprise and the industry trend toward the innovative Fourth Industrial Revolution considered, the strategic orientation
including the customer orientation to intensively focus on customer needs and the technology orientation to accept technology as a
competitive sector even in the agricultural industry was found to have a significant positive effect on economic value. Strategic
orientation demonstrated a significant positive effect on social value. Entrepreneurship demonstrated a significant positive effect on
economic values but did not significantly affect the social value. Lastly, while strategic orientation has demonstrated that no mediation
effect resulted due to a high direct effect between entrepreneurship and economic value, a complete mediation effect occurred between
entrepreneurship and social value.

Based on this study, if the companies that received the sixth industrialization enterprise certificate are equipped with not only
entrepreneurship but also strategic orientation for customer-oriented thinking and response to technological changes, they can become an

influential element in creating not only economic value but also social value, which is emphasized as an element of sustainability.

Keywords: Entrepreneurship, Strategic Orientation, Customer Orientation, Technology Orientation, Social Value, 6th Industry

* This work was supported by the 2018 Education-research grant funded by KOREATECH.
** First Author, Doctoral Course Completion, Koreatech, designkoreal@naver.com

*** Corresponding Author, Professor, Koreatech, sklee@koreatech.ac.kr

**%% Coauthor, CEO, Korea Business Environment Institute, csbeen@naver.com

16 Asia-Pacific Journal of Business Venturing and Entrepreneurship Vol.13 No.5



