ISSN 2586-1816
Journal of Convergence for Information Technology e-ISSN 2586-4440
Vol. 8. No. 5, pp. 219-228, 2018 DOI : https://doi.org/10.22156/CS4SMB.2018.8.5.219

SSPEE719 9] ARElEE S (CSR) o gk AbelEA]

o 21 =)2%
2%, o) A3}
A eS8t ARV, e g uieh A st g

A Case Study on Corporate Social Responsibility(CSR) of Domestic
Cosmetics Companies

Jin-Suk Yoon', Jae-Ha Lee*'
"Lecturer, SKU Arts Institute, Seokyeong University
Professor, Department of Business Management, Nam Seoul University

£ oF B el 2o spgEs|el ANTART oF S Bl 35 panFel Ug Gor A%

FAES sk g Ak dol vk AT oRE ABATS AEs19e] AsH AYE dd A(A,

TR, YA U 5T Folo] B o|F Folel BEH Fo Ashe T gk A, SFE/199)

AR BAFEL W, A, O - 07, BARE, Foh- ol 1 5 1S Shksbl S5 3 Ak B, 71999 ALl

UHE R HYYE YT ARG Re 02 AU A, 4213 719 »} ﬁ%ﬂ%ﬂ}ﬂ Hede Bl A3
¢ 5 x

= @ ATANE B2 HPEIYe) 4§1 o] Bt B0 of
o) % R S AN AN 2 B slolE e 5 QAT oFE), BF %LH 9] SgE71%0e] AHEIT
Ase Uk vaael Yoy A7),

FAl RIS, A, AR, 719e] A A9, AR 719

Abstract The purpose of this study is to analyze the cases of social contribution activities of cosmetics companies
and to suggest directions for related activities to be continued more effectively in the future. The case was analyzed
through the report, public information, and interview with the person in charge. The main results derived from
previous studies and case studies.

First, social contribution activities of cosmetics companies are performed in a variety of ways such as education,
business, medical care, health, environmental protection, culture, art, donation etc. Second, corporate social
contribution activities and diversity were found to be highly correlated with firm size. Third, the effectiveness of
social contribution activities can be enhanced through collaboration with social enterprises and professional
organizations. Forth, strategic approach to social contribution activities, systematic public relations, and CEO's sense
of responsibility have a major influence on related activities.

Based on the results of this study, it has been suggested that CSR activities of cosmetics companies can be made
more effective.
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Social Enterprise
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Table 1. Education Social contribution activities

Brand Activities
@Makeup Your Life: Training Program for Female Cancer Patients
@Beauty Expedition: Educational programs on beauty found in science, the human body, and design
AMOREPACIFIC for youth

@The makeup artist goes:
Career mentoring training program in make-up and hair field

LG Household & Health Care

@Global Eco Leader: Environmental Education Program for Youth

@Borrowing Earth School: Improvement of basic daily habits and custom education to worry about your

dreams and career

@Perio Kid's School: The Right Oral Health Sense Training Program

The Face Shop

@Hope Mango Trees: Horticulture, woodworking and architectural classes, sewing and English class

programs by distributing seedlings

Aekyung Industry

@Grooming classes: Teaching grooming for elderly people and children

@Donating books: Reading habits, donating books to local children’s centers

@Teacher reading the book:
Multicultural Families 5-6 years old

Nu Skin Korea

@Hope library: reconstruction and renovation of classroom and donation of facilities

@Multicultural Good Parent Education: To help immigrant women adapt to Korean society and to

(Corporation) educate children of multicultural families to grow healthy
@Child nutrition education: Child nutrition check and nutrition education program (education support)
Atomy @Donation of Educational Equipment: Donated to Youngmyung High School
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Table 2. Examples of Social Contribution Activities in Healthcare Sector and Health Sector

Brand

Activities

AMOREPACIFIC

@Pink Ribbon Campaign: A campaign to make you aware of breast health
information and the importance of self-examination

LG Household & Health Care

@Smile Together: Dental care for low-income families

@1: 1 matching fund: Health checkup and treatment support for 200 female
females a year

@Bceautiful Face Campaign: Congenital facial deformity child molding support
activities

It's Skin Co., Ltd

@Support for childbirth: Activities for healthy birth and multi-birth through
sponsorship of cosmetics

Nu Skin Korea

@Medical assistance for Lou Gehrig

(Corporation) @Helping Children: Epidermolysis Bullosa (EB) Support for Children
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Table 3. Cumulative time for participation in Kolmar social contribution activities

Volunteer Participation time
Visit the old man’s hall 6,407
Visit Joseph House 3,830
Environmental service 13,546
Home service for the elderly living alone 4,869

Total

29,025 hours (as of July 2017)
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Table 4. Examples of Social Contribution Activities in Environmental Protection Sector

Brand

Activities

AMOREPACIFIC

@GREEN CYCLE Campaign: Eco-friendly social contribution activities
campaign

through resource recycling

LG Household & Health Care

@Animal Protection Campaign: campaign against cosmetics animal experiment

Korea Kolmar

public interest perspective

@Forest Management Campaign: Developing and creating mountain and forest resources from a

Aekyung Industry

@Environmental cleanup activity: garbage picking movement

Atomy

@Cambodia Waterworks Project: Establishment of wells in Cambodia

works are vulnerable

@Environmental cleanup activities: Environmental cleanup activities centering on areas where public

Nature Republic

@Engineer Collection Campaign: Campaigns to use engineers and use disposables

Cosmetics Yonwoo

@Indian water improvement project, donation of hope mango tree

Leaders cosmetics

@Do not use paper cups Campaign: For employees, make separate tumbler
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Table 5. Cultural and artistic social contribution activities

LGATAZS AANE] BAL 7150} o} BTk

Brand

Activities

AMOREPACIFIC

@Cultivating and sponsoring traditional cultural performers:
Announcement of traditional culture

@Sponsorship of Cultural Heritage Activities: Activities to preserve traditional culture and discover value

LG Household & Health Care

@Cultivating artists: Cultivating artists through art education for the disabled
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Table 6. Donation sector Social contribution activity example

Brand

Activities

AMOREPACIFIC

@Bcautiful Life Business: Designated a fund for the social welfare community
fund for the vulnerable classes

LG Household & Health Care

@Bcautiful Saturday held: donation of proceeds to sell in a beautiful store

@Neighborhood love: 10% deposit

@Hope Package: Supplying goods to vulnerable groups

Aekyung Industry children

@Hope T & Love Cap: Supporting relief supplies for the children of the refugee

to the Alienated Class

@Jeju + (plus) Trip Sharing: Travel Contribution Campaign to Provide Memories

@AK Donation Angel: Scholarship Support

Atomy @Deliver daily necessities and donations

Cosmax @Bcautiful Saturday event: Donate to daily necessities

Able C&C (MISSHA) UNICEF

@MISSHA Days: Sponsoring some of the sales proceeds from the sale to

@Support for women: Donate items to beautiful stores

It's Skin Co., Ltd

@Cosmetics: donating goods for difficult neighbors

Tonymoly @Hopeful fruit campaign: Scholarship payment, regular meeting for scholars

Cosmetics Yonwoo -
organizations

@Regular donation activities linked to UNICEF and community service

L&P Cosmetics Korea University

@Scholarship donation: Low-income university students donate scholarships to

Claireskorea

expenses

@Donation of treatment for children with disabilities and hospital operation
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Table 7. Other social contribution activities
Brand Activities

Aekyung Industry

@Washing service, feeding support, soaking kimchi in love (1.6 tons / 50
households), Sharing briquettes (500 households), warm companionship
(participating marathon with disability community)

@Delivery of love briguettes

Atomy @Kimchi of Love

@Dyeing service

Nu Skin Korea
(Corporation)

@Sharing a lunch of love: A lunch for children, disabled, and elderly people
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