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Abstract To improve Organization’s creative product by using external knowledge and information. This study
suggests the procedure among Entrepreneurship, absorptive capacity(Potential absorptive capacity, Realized
absorptive capacity), Creative product. To the empirical analysis of the theoretical relationship, The research model
was set up through literature research. method Empirical analysis was conducted using total 487 questionnaires from
worker of electronic industry in Kyung-buk region. the results of this study are as followings; First, Entrepreneurship
related positively to Creative product. Second, Creative product was affected through process in order of
Entrepreneurship, Potential absorptive capacity, Realized absorptive capacity. This results contribute to the
improvement of organization’s Creativity and the utilization of external knowledge.

Key Words : Entreprenecurship, Absorptive capacity, Creative product, Potential absorptive capacity, realized
absorptive capacity
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Fig. 1. Research model
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Table 1. Structure of the sample

Category N Percentage
Small 96 19.7
Firm scale Middle 36 74
Large 355 72.9
Under 30 194 39.8
Ade Under 40 191 39.2
9 Under 50 84 17.2
Over 50 18 38
high school graduate 221 454
) College & university
;\gnaiSemlc graduate 241 495
y Master's degree 20 41
Ph.D’s degree 5 1.0
Executive 18 3.7
General manager 79 16.4
Position Senior manager 86 17.7
Section manager 70 14.4
Staff 233 478
173 133 27.3
Tenure 35 84 17.2
5710 102 209
Over 10 168 34.6
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Table 2. Reliability Analysis

Variables Factors Questions | Cronbach’s a
Innovativeness 3 .804
Entrepreneurship Proactiveness 3 .881
Risk-taking 3 .842
Acquisition 3 .818
PACAP assimalation 3 770
Transformation 3 71
RACAP Exploitation 3 .896
, Novelty 9 932
Crrgjjg’te Resolution 9 933
P Elaboration 7 932
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Table 3. Confirmation factor analysis

Variables Factors Questions Fit index
Entrepreneur-s| Innovativeness 3 X2=116.189+
hip Proactiveness 3 GFI=0.953

Risk-taking 3 CFI=0.966
NFI=0.958
IFI=0.966
RMR=0.075
RMSEA=0.089
PACAP Acquisition 2 X2=14.989+
assimalation 3 GFI=0.988
CFI=0.992
NFI=0.989
IFI=0.992
RMR=0.040
RMSEA=0.075
RACAP Transformation X2=35.011%
Exploitation 3 GFI=0.976
3 CFI1=0.980
NFI=0.974
IFI=0.980
RMR=0.045
RMSEA=0.083
Creative Novelty 5 X2=311.395+
product Resolution 5 GFI=0.923
Elaboration 5 CFI=0.964
NFI=0.950
IFI=0.964
RMR=0.054
RMSEA=0.075
X2=87.251#, GFI=.964, RMR=.036,
Whole Model fit |RMSEA=.064, TLI=.966, CFI=.978, NFI=.968,
IFI=.978
«P<0.05, »:P<0.01
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Table 4. Squared Multiple Correlation
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RMR=0.036, RMSEA=0.064, TL1:0.966, CFI=0978,
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Entrepreneurship PACAP RACAP Creative Product

R-T1 723 As1 651 Exi .556 Novelty3 608
R-T2 746 As2 786 Ex2 664 Novelty4 748
R-T3 .503 As3 803 Ex3 413 Novelty5 814
Proactivel .636 Act 531 Trl 548 Novelty6 754
Proactive2 783 Ac2 775 T2 592 Novelty7 606
Proactive3 746 T3 673 Resolutiont 647
Innot 422 Resolution2 783
Inno2 .616 Resolution3 837
Inno3 739 Resolution4 757
Resolution8 555

Elaboration1 662

Elaboration2 740

Elaboration3 787

Elaboration4 753

Elaboration7 603
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Table 5. Construct Reliability and AVE

Table 6. Coefficient of Correlation’s square and EVA

Variables AVE CR
Entrepreneurship 0.683 0.723
Potential absorptive capacity 0.600 0.658
Realized absorptive capacity 0.740 0.768
Creative Product 0.622 0.676

Table 7. Model fit

1 2 3 4
Entrepreneurship 683 209 | 246 | 415
Potential absorptive capacity 457 600 | 891 | .323
Realized absorptive capacity 496 944 | 740 | 283
Creative Product 644 | 568 | 532 | 676
Under the diagonal is coefficient of correlation, diagonal is the EVA,
over the diagonal is SMC,

X2 GFI RMR RMSEA

TLI CFl NFI IFI

95.640+ 960 039 .066

965 976 .965 976

\ oy @

y
/e%w ’{ Risk-taking l“

e WA o (@)
Product ~
Elaboration @

Fig. 2. Result of Structural Equation Model
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