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Abstract : - The purpose of this study was to study the quality of service, student satisfaction, and
university image of the university sports center as part of the university education service in order to
find necessary marketing measures to secure university competitiveness. To this end, we used the
convenience sampling method for sports centers of three universities in the Seoul metropolitan area.
and analyzed the final 326 copies, excluding 24 questionnaires out of a total of 350 questionnaires.
Using the SPSS 21.0 program, frequency analysis, exploratory factor analysis, correlation and multiple
regression analysis were conducted. The results showed that the geographical, human and convenience
factors of the university's sports center affect student satisfaction. Second, it was found that the facility
and convenience factors of the university sports center affect the university image. Third, it was
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revealed that the university sports center's satisfaction with the quality of its service affected the

university image.
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Table 1. Characteristics of demographic
Sortation Frequency(n) Percentage(%)
male 183 56.1
Gender female 143 43.9
first grade 20 6.1
second grade 39 12.0
third grade 63 19.3
School year fourth grade 86 26.4
graduate student 104 31.9
Professor 4 1.2
a faculty member 10 3.1
Humanities college 39 12.0
Social college 29 8.9
Business college 19 5.8
Engineering college 88 27.0
Affiliation Law school 19 5.8
Natural Science College 26 8.0
Information Technology college 24 7.4
Arts college 22 6.7
Ect. 60 18.4
Total 326 100.0

- 927 -



2.2, ZEAES

ARZ9 BE B2 AgAT o] &Ast
ol MAstg e, 57 Likert-scale L2 A
Sttt AR B2 (Table 2>} o] 7{o13
EACSE, g, A5TEh) AHAEE (1AL,
Ao, AR, AA), TEEHEL), tigholn]
2754, AR, @4, Rkl ooz
FAotch FAEQ AR FAAHES o
T} Zrt

AR, AMu|AZERS] HLE:  Pareasuraman,
Zeithaml & Berry[29]7} 7H&3?t SERVQUALE
Higro 2 gkl Agfof| ubA| st sj@n[30]9]
TE ARZAEY AHARE HEE 2 dFY
A3 o] EHA £ - BHobsto] £ 18EF L
2 Qgstach. =4, TS s1@n|[30]9]
TE AEEAAEY AHIAZE AHEATT S7
| B0 AMGRE TGS AT g 7| x6}od
AT -3} diide] A = - BHeksto]
tach AR, tisteln|z]e] HIki= Kotler[31]
olm|R| Ao et o]ES HIFgoR £4 - H
T S25[19] tighe] olu|A|Atel] ARgRH A
A8 2 dF9 B 58] dA £ - 5
/g okt

A

fJ.u

Wi

Il

o)

-

A

e [o rk;% 10 ox rlz

ol
<L

23. 4EX|9| EtgE U ME[E

23.1 244 8974 9 AFE 24

= A= AeAC HYE d5e ¢ '
A 8fl@Ae A, F44 adEA2
FA7E 1oldE 7IEer siglen, Ausld
Aol Varimax S AMgste] QAR A7}
0.5 oldql =S AHgshalt32].

TAOAE AdeFe] FAA gQlRe AR

N
ol [l 1=

-

Table 2. Composition of questionnaire
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Variable Question Number
Personal characteristics Gender, grade , An affiliated university 3
Service quality Human, Convenier.lce, Facilityal, 18
Geographically
Satisfaction Satisfaction 1
University image Functional, Social, Sensuous, Overall 4
Total 26
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Table 3. Exploratory Factor Analysis and Reliability Results

Question Human Convenience Facilityal Geographically
VARO00011 .877 219 .184 .034
VAR00010 .872 192 .200 .056
VAR00009 .806 134 291 .079
VARO00013 789 336 231 .046
VAR00012 763 332 212 .068
VAR00019 281 .808 151 .034
VAR00018 267 197 236 .160
VAR00017 116 764 129 .065
VARO00016 .239 .676 .064 113
VARO00020 .076 570 .190 -.087
VAR00014 234 .548 235 223
VAR00005 244 .193 .867 -.010
VAR00006 231 185 .837 013
VAR00004 .268 174 196 114
VAR00007 219 .239 .681 -.025
VAR00001 .049 .047 -.081 .899
VAR00002 .077 .084 .039 .886
VAR00003 .050 174 427 487
Eigenvalue 3.910 3.479 3.190 1.961

% of Variance 21.724 19.330 17.720 10.893
Cumulative % 21.724 41.054 58.774 69.666
Cronbach’s «a 933 .828 .886 .685

Table 4. Correlation between Service Quality, Student Satisfaction, and University Image

Variable 1 2 3 4 5 6 7 8
Geographically 1
Facilityal 214" 1
Human 2167 549" 1
Convenience 2777 4957 56077 1
Satisfaction 3057 4417 5377 6007 1
Image 21477 4037 4217 58277 464™ 1

EEEY

05, TTpd01, T p001

- 929 -



6 270} Journal of Oil & Applied Science

Table 5. Multiregression Analysis of Service Quality and Student Satisfaction

Student Satisfaction

Variable
B SE B t p
(Constant) 961 219 4.394 .000
Geographically 11 .038 127 2.905 .004
Facilityal .080 .046 .090 1.728 .085
Human 255 .057 246 4.509 .000
Convenience .363 .050 .383 7.207 .000

R’ =.664, F=63.136"""

Table 6. Multiregression Analysis of Service Quality and University Image

University Image

Variable
B SE B t p
(Constant) 976 255 3.828 .000
Geographically .040 .044 .042 .897 .370
Facilityal 112 .054 116 2.087 .038
Human 101 .066 .089 1.537 125
Convenience 479 .059 463 8.164 .000

R? =602, F=45.666"""

Table 7. Simple Regression Analysis of Student Satisfaction and University Image

University Image

Variable
B SE B t p
(Constant) 1.657 223 7.415 .000
satisfaction .507 .054 464 9.436 .000
R’ =464, F=89.037"""
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