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The Effects of Advertising Attitude and Visitor Intention of Exhibition:
Focusing on Exhibition Types
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ABSTRACT

Under exhibition circumstances, exhibition advertising by organizer is a mean to promote exhibition
service to exhibitors and visitors while general advertising is to promote products and services to
consumers. The objective of this research is to suggest advertising strategies by seeing differences in
the impact of information quality and media credibility on visitor intention depending on the types
of exhibition. This study adopted Elaboration Likelihood Model to measure the impact of central
and peripheral cues on advertising attitude and its consequence on visitor intention. We further
examined how these influence processes were moderated by exhibition types of B2B and B2C. We
conducted survey from B2B and B2C exhibitions respectively, and analyzed structural equation model
and moderator regression. We found that first, among factors of information quality as a central cue,
argument strength has a positive impact on attitude towards advertising. Second, we also found among
factors of media credibility as a peripheral cue, media trustworthiness has a positive impact on attitude
towards advertising. Lastly, this study revealed that a type of exhibition moderates the central and
peripheral routes towards advertising attitude, showing that B2C visitors are influenced by factors of
information quality, and B2B visitors rather by media credibility. This study yields implications in that it
gives marketers of organizer a background to set different marketing strategies depending on the types
of exhibition.

Keywords: Elaboration Likelihood Model, Information Quality, Media Credibility, Advertising
Attitude, Visitor Intention
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Overall Group B2B Group B2C Group
=49 wE e, wE
N=188  ° N=l0g8  ® N=80
e ey 105 559 84 778 21 263
°= iy 83 441 24 222 59 738
10cH 8 43 0 0 8 100
20CH 99 527 50 463 49 61.3
LtO| 30CH 55 293 39 361 6 200
40ty 22 n7 16 14.8 6 75
50CH 4 21 3 28 1 13
NS 46 24.5 34 315 12 15.0
HEZ| 63 335 47 435 6 200
MH|AZ] 9 48 2 19 7 8.8
Y 37 5 27 0 6.3
== 3 16 0 0 3 38
&Ml 51 271 21 19.4 30 375
7|Et n 59 4 37 7 838
kS 46 245 16 14.8 30 375
a8 ax E;EEH% 24 12.8 17 157 7 8.8
Wi=limES 93 495 56 519 37 463
MALOJA 25 133 19 176 6 75
7HOIA 2HA 98 521 25 23] 73 913
ANERIME FE ZA 61 324 57 528 4 50
4o o A7 1E 72 Y= 15 80 14 130 1 13
THORALES 3 16 2 19 1 13
S CHAHMIDILE S)E0T 6 32 6 56 0 0
7|E} 5 27 4 37 1 13
TV 2 1 1 09 1 13
2| 0 0 0 0 0 0
=edn 12 6.4 0 0 12 15.0
Tst =2 HA3| YAIO|E 2 170 18 167 % 175
2 of| A T2 O 10 53 9 83 1 13
QlEl 65 346 43 398 22 275
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<H6> HEEA =4

Model and w1 HE Correlation of Constructs
Construct - R} Q) ) ®3) (4) ©) (6) @)
(YEo| MEH 43972 | 10533 | 0.9075
QEE2| Yty 45337 | 10396 | 06949 | 0.9016
Q™| A2[M | 45904 | 10552 | 06808 | 07753 | 0.9038
AoiH| T2 42145 | 11668 | 04834 | 05196 | 05847 | 0.9113
(5)0HA| ZIAA 4.4521 | 1.0006 | 05803 | 05778 | 0.6598 | 0.5791 | 0.9083
(OFmi=s 46210 | 10995 | 05935 | 05535 | 05987 | 04704 | 05682 | 0.9151
()&t ol 49699 | 11955 04921 | 04960 | 05926 | 03789 | 05710 | 05904 | 0.8397
) SEEA S| T2 Q4= AVES| M gt HE EfYES 2| fleiA= CHZf 240] BIthZf 32| 4i= 20t Hok &t

VIF
29I

Overall Group B2B Group B2C Group

PSIEIPSE-iON 2.556 2681 2384

HH AMz|Y 3.091 3318 2.810

Ofx| M2 1686 2398 1466

OfA| Tl 1946 2675 1546

a g2 254

o A 1§ B4
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MAIE| Zno| FH S0 0¥ A2|=ot FEE W HMAIS| Zete|=of 0|X|= Ggkol| chst 7k MAE| RS FeeE
262%**
(t=2.596) —
SHH
066 (
~{£=0.614) 040
(t=0.597)
183 594>
(t=1518). ... (t=9.605)
R?=349
oA 24
211%*
*p<0.1 **p<0.05, ***p<0.01
<J22> MHOE 42 24
<E8> HH IF 2 Z2ut

7Hd 4= AE2A S t-value Za}

H1 YE M=2- U EE 262+ 259 ZHEH

H2 Y Hetg- FU el 066 0.614 712t

H3 M Az[M- OB 183 1518 7|2t

H4 OfA| TEA4- 0 B 080 0.896 7|2t

H5 OfA| M- 0B 21 2.091 RHEH

H6 OB - &Rt ol 5947+ 9.605 ZHEH

*p<0.1 *p<0.05, **p<0.01
(1) y=a+bx 220} AT} QAT o ZH 20} ATALS Bl
8 % 4‘3]6*?% Ol 7:‘% o] WAl b= 74

(2) y=ﬂ+b1X+bzz

(3) y=a+byx+ b,z + byxz ox x4 4 Ao zAWMIT] 7|ZmA0} T
7 9loRd "1 5’\1011 EHso} HEae-S s A
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WA AET 2N BUT 5 dTHeAE
= 2003).

B o 25§89 otel] 95t
<E9>9} ol ANB Y] 2A G hat 7
AN, o] B FRskEe R
L LRl o] gtol o3 49 AgEle] ol
o]t ikl & 4 Qlrk. BAAT Fuster(RE:
29763, p<0.01, B&3: 3,095, p<0.05)-& S-2J31A4] L}
o n@ RO WSS fod ACR WO 4

1o
Jo
1o
(B
rE OofN

ofel BR3e] BAATE A, v R
85809 A% FOISPA Ehd v 24253
(b) & §9J314 ke AE eto] o] 79 AN

N
o
°
=
>
0,)‘
@
4
op
fol

o2 Uro] A 7§98 Aot Yeh=AE A
HE7] 3] EAS AR Aih= <#10>3 Zo] 1
Bl 480 ARFA(GEASE)T Az =

gotr T 1t Aolrk gl Ao = 1}
Efgon @ o] &= Q91 7t AtEAI = 2fo]7} Q)
o

B, 3 ANEREe 2AETp

43} el BAH3) thet B2ARTE 5
A a8 Azt Aol BAlolA 4

HAE/Y9 5 2 Aot fofsiAl UEhtA] ke

i fel=] e oEi3
Beta tar Beta tar Beta gt
YEMEH 0.282%* 3.300 0.230** 2.874 0.093 0.731
PSIEPSIEIN 0.063 0643 0.057 0.619 0132 1.043
EENEDS 0.204** 1.981 0.175* 1.819 0.023 0188
Of™IH 2 0.049 0728 0.137** 2115 0.415%+ 4.010
OfA|Z A 0.233** 2725 0.206** 2.581 0.129 1.095
HAB|1RY - - 0.646"* 5.456 0.262 0.429
HEASS A SR - - - - 0.204 1.247
HEY AR - - - - -0.033 -0.174
HELMZ TSR - - - - 0.308 1625
OfAITE A T Sl 28 - - - - -0.462+* -3.500
OHA|I T A A3 2 - - - - 0.038 0.239
R? 0.450 0.528 0.566
AR? - 0.078 0.038
F-Hstf - 29.763*** 3.095**

*p<0.1 **p<0.05, ***p<0.01
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A

o

2o Y2 SEN ofF| M2 =7h FIEE H AR FEo|=0f| 0x|= FEoll Cigt 7 HAE] f¥E 422

<HI10> HA|S|F8o| WE Rk 2E X0 AS

s B2B FAZ] B2C A3 t
g7 HEHER gz HEHER
HEHSH 4.259 1.065 4583 1014 -2105*
PSIEPSI=IPY 4444 1106 4,654 0936 -1.371
HeEdzy 4.498 1077 4712 1018 -1404
ORI 24 4336 1098 4.050 1242 1672
O AR A 4386 1008 4542 0.990 -1.056
ZTEE 4.296 0.995 5.060 1.087 -4.997
Etoto|¢ 48112 1221 5183 1134 2127*

*p<0.1 **p<0.05, **p<0.01

1

B2B: .105(t=0.839)
B2C: 270(t=2.294)

.149(t=0.957)
.086(t=0.617)

023(t=0.162)

299(t=2.149)** 40

NELS e
R2=,583
457 (t=3.082)*** R%=.436

.134(t=1.008)
T45(t=17.248)

-013(=0.120)

*p<0.1 **p<0.05, ***p<0.01

<J&!3> B2B2} B2C OF XI0| 24

<HI> ZHEEI} 2
29! 7t 2 B2B B2C Z2a} AEHS 23
s Hla | 8% *{%Eﬁ%ﬁ EH= 0.105 0270% | E |AMSEb T4
=% H2a | A& M-I BT 0.149 0.086 7zt | mEE2 o
H3a | B8 M2lg-20 el 0.023 0.299** 712 | Z=EHS ofE
O | H4a | OiA| HE24-21 B 0.457** | -0.013 b S P S S ST e
LIEE Hsa | OfF| ZAlA-20 el 0134 | 0145 7zt |=Ee o

*p<0.1 *p<0.05, **p<0.01
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