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Abstract This study searched and analyzed online tracking technologies. It tried to understand what to consider
when establishing policies related to online tracking. Online tracking technologies were classified into 'general
cookies', 'super cookies', 'fingerprinting', 'device ID tracking' and 'cross-device tracking'. Political considerations
should include the layers of online tracking, the subjects of tracking technology, purpose of use, duration and storage
format of information, and development of technology. The implications of this study are as follows: first, policy
makers and industry should be aware that the degree of risk perceived by users may vary according to the
characteristics of online tracking technology. Secondly, it is necessary to understand factors that affect the
classification of online tracking technology. Finally, in the industry, preemptive measures such as building an
integrated privacy system are needed to relieve anxiety of users and to build trust.
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Fig. 1. Online Tracking Stakeholders and Operational Mechanisms
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Fig. 2. an Example of Information Collected by Online Tracking Mechanism
(Source: Korea Onlinead Association. (2017). Discussion about the development strategy of online advertising ecosystem using

Big Data (pp. 36-37))
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Table 1. Key features of HTTP cookies, Flash cookies, and HTML5 storage

HTTP cookies

Flash cookies HTMLS5 Storage

Size 4KB

100KB 5MB

Saved location SQL files

Non-browsers SQL files

How to access Accessible through a single browser

Accessible through various browsers
on the same device

Accessible through a single browser
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