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Abstract

This study aims to examine the future image of the fashion industry according
to the level of consumer knowledge and anxiety about the 4th industrial
revolution. An online survey was carried out from March 13 to 23, 2018. A
total of 698 consumers participated in the survey. The results of the study are
as follows. The consumer knowledge level about the 4th industrial revolution
was 10.2% for the first recognition, 48.3% for the term recognition, and
415% for the content understanding. The level of consumer anxiety about the
4th industrial revolution was 36.5% lower than average and 63.5% higher
than the average. An ANOVA was conducted to confirm the anxiety according
to the knowledge level of the 4th industrial revolution. The results revealed
that consumers with higher knowledge level felt more anxiety than consumers
with a lower level of knowledge. Consumer's knowledge level about the 4th
industrial revolution did not affect the future image of fashion industry and
individual phases of the fashion industry. Consumer’s anxiety level about the
4th industrial revolution had a partial influence on the future image of the
fashion industry and on each phase of the fashion industry. In the midstream
and downstream areas of the fashion industry, significant differences were
observed in the future image according to the level of anxiety.




MES [ 42+ B Chgh AH|Rte] Z[4pFat

SrE0| WE mALiYe| 0j2ojo|z| 131

T 42k Aol digh =o7t Abel o] ofF opellA
oAl s Qe @Al ZF Aeo] AAde e
AA 7e e TP A ol el Al Y
TR AgeFAe] Weks F1em(Han, 2017), 56]
b AR ARV A8 BsE Bt gl wE Sk
ks 7Pe Ao dHriKim & Lee, 2018). of=fgt
42F Al or It wshlA mddg] Zobe Jold
a glom, 2 oF 2 A o] Rt skl 4
A AT 3 FAR skeEmerh AfFE

oli

o . 1o g o

N

=)

TRt 4% el die 229 kol 1 Fael
U W] SIS Hol B Aol e B
I=R=]

<& 7%= FeHYoon, 2017). 421 ArEidge] o
o] =9 8P| wWHo] 7]&9 lFeA

Aolgle HAR Featg el HEZF Mgl o5 =
H1 Q7] wiEo|ck(Yoon, 2017). ol2fet vl Fshr]&
of oigt A&l olEo] EAIH Hobsbawm, 1996)7 15}
zo] Q7] AFAY g FEHoR Auets S
o] & & Qlthe EAA(Yang, 2005 ZA=Z Jich A=
Welr)ee] Bae SR § 430 AIFde] digt =o
oA AHAHE HIAIET glom, o2 I AM|A EbdTt
o] 24T 4= ke Aol

A AT Al 7140] ARE gt Lol

:

[e]

lo of rot
ool
il
N

Ol

¢

AR st opech o] A2 sl 49 7]
20 ARE Ao 870 Jele], SO 4wz
So] A w23 7142 EHElel SeH(Yoon, 2017).

webA] me] WIS dEcty] o B 7e) 1He}
7 FHtEolok ok A2 TR AHRFEe] ofH wHE
‘Fotertel gt FEolo

isde B A SETTL 8 ARolxt AnlAt A
T2 Aot (Choi, Park, Son, & Jeon, 2005). w=tA 4
2 AHdgg oz Qe sfistde] WMItE oS5t H §lo]
A 7)&o] Wsle} &g FFE A 2 s,
ClEo] AHARY] ¥ ERF ERIT Fa/do] A7|Er. ol
2 AFe aERre] BelA mjdste] wHlelnxE A
HE 12k ek EgE APA(Yoon, 20174 42t 4Heis]
Hog QIRF FRE, 71, AHARES] mlFolmA]e] FofRt
FEFE A Ao= SRld A EES Wy
& Zgole] 2HA EAo] HiALYGe] migoln]z] z]Zo]
A2 GRS dotEaat gt

2 AT 4% ey dRlstel 2R AoHE 71e9)

_\-1'__14
B

tw

<

Amo] mE okl 23 wEL ol HaeiTet gel
aHlA EelA] AHA BAE BEUTHE Aol o)
Zreck g 71e] R Aol BeEA rd ol
oluIAE TpAIelRoke] Aagtths el sHEA oloje
M % Sl oleh e Ao Aike AHlAso] Jlst
£ aaagle] sk ANTITHS eld shasel

ot

2

7190l AFA AEE A 4 ke Aol

3

o

Ao
rak

47} AASAH(4IR; 4th Industrial Revolution) 8019] 71
2 H@d HToR 2016W 19 AL ThEAA dH
MIAZAAZH(WEF: World Economic Forum)olA4 Klaus
Schwab W7h A&o82 AREFCAl g2z dohKim &
Lee, 2018). Schwab(2016)2 AtA19] AAof 4z} Atd&™
o] EAL HAd g¥s 7|ftes & fH|FEHA BHY
Y, o APohaA 2o ZEsiR AN, 132t 7
Agky o2 Agsta gl

421 A9 @Ak FERE Aort fojd fol=
oflm, o]& FxZE AR Schwab(2016) 9A] &ofof
g ARAQ HE W A ok w7 7|t
A7) Wel wet &of o7t vh2A yepdal ik
FEPRSA7EPI]Y ARFAEN N UEAE,
AFERIEY, HldlelE|, BHIY F dd ARFA7]E0] A,
A3l el ggtEle] S41AQl Halt Yehde A A
Aozt AHowo] Qlom(“The Fourth Industrial
Revolution”, n.d.), $1715tjoK(Wikipedia)oll= =84, A
S8, HA9H AAE Tt A, A 5 BE Eof
of P mAE HeRt ArleE ozt s dtt
(“Fourth Industrial Revolution”, 2017).

421 AHAEEE Sk (velocity)?t #9l(scope), A2
H2Ksystem impact)olld] o9l AiEHI= 2 AolHES
Vel 7o 8 HOtHKim & Lee, 2018). 9157} Ak
7 ZeF whE £ g71H J1as Bl A ArgEoR] 43
Ab B, AEiE 55 IR ARkl AARS] Al
Uetd Aoz A= §loh

R0 42} e el oigt Aejet gjmjof] Z|yto] x|
= 7l 8 Qg ARF]9] sl 23 WEoly gl
o, S HiAIEo] dtH(Yoon, 2017). 12 AA=
A ArgEel ofgk ARt A AERE Schwab

7

=

=

~
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(2016)2 7143 =71 ©919] E7Het Wsk= AnAte] 9
o FrEle oz Agcta k. AHRES AAES
B ES Hluste SAF g HWEE olFstiA 7Y
9] oS 918k, =7l disiie FEAT 2E9A
31 S aFoHA "ok Zelrh ol Kotler, Kartajava,
and Setiawan(2017)©] Marketing 4.0914 8t =849
MET fAfote, tiFadzEe] 7195 Agiorle J%F
g2e v 5 gl AdYE guleith

weba] 2 AFE AG7HA AR 2 43 AAEH
gt o] =ojollA Hloluh AnlzF TgelA sjAtY
9] ¥z} FFE So Bt Jith

QdoH, 1 st oFF2 v wEr tdk) A Zow
AFEGKim & Lee, 2018). sfiitede mpdiEat o+
g AR A REE A & A EAAE Ad A

o] Bitat fEel THEEE LE 4tdjo] iAol Hae
ZEHChoi et al., 2005; Kim, Jeon, Seo, & Hong,
2016). o]49 mfdstdo] Yt TAHE AES iR A
o AdkS ORI Slrke HollA 471 AdEor QIFt o
Aol Ak ®9igt S FEoke A2 9]

DLy |

H

o

£

TS oA ZEHoln YW F9e 7 o
ALY M= Tl whet thkekA] FEE 4 lom,
ikt EAS ZH=thBack & Lee, 2009). whaha] mjjAAk
= b atdggos IRt HaMks 77| |
F H8 gRlsk= A JA] 9uE 71 4= gitk

ALY PP darEQl R AR AlRA
AH|Zpo|| 0|2 SES FHOR PAEH(upstream, 12}
i) -rEAE - (midstream, 22+ WAL -THEAE
H(downstream, 32 AL R FEoh= Ao th(Baek
& Lee, 2009; Choi et al., 2005; Kim et al., 2016; Park,
Kim, & You, 2000). 42E¥ EE= 12} sjdsde A4
AR B Ao ® REEWPark et al, 2000), A
g, 71 5 A ARG ARl AHgEe dmE A4t
= A} of7]o] EgEtHBack & Lee, 2009). 0=
& = 22 ANYGS JAE-A itE AAEE
ARG OF Al T ZF 9] FAolY OFrIgat
dH A2 IFAZA] HFdhBack & Lee, 2009;
Park et al, 2000). TF&AER T 32 ffjdirele bAdH

2

N

2 1

oLt &

ORE AHIAA HHlicte fFEdAT HEE(Back &
Lee, 2009), olF/d&9] -5t whfet ¥d dA= &
HoHChoi et al., 2005).

At At Taste AN ge] JAERL
AX719F A7 AR AR 13F AGEEe Sl
= 2ot o] 23} 4dggoes 7)o Iyt oA
7453k AAEeet A AARY] e A
o & Zo8 PP, A T A Y]
F9o] HIoh et 33 AgEEeR Qs A F4
o] AEHoNA HH o= o]FsHA ALY YAE
ol At W S-S A2 WolAA HitHHan, 2017). @
A 431 AdEE o R Qlofl sy GAE- A UERt
= Wdle 3D mEg 25 55 S8R A A,
¥ 37e gH, A delke 59 S A
Kim, 2017: Kim & Lee, 2018)7} Q13255 E43F €~
B HARl(Han, 2017) 59 FFos et gl

LG REAERYLS 471 AAEHo=R <ol AJAF A
2”2 22 gARl 2 718 gAE] gt Heks Fn
ek F=, HIEY SA19 A4 ARE " 59 WE g
22013 (re-shoring)sto] A= Q= ottt (Adidas) ]
20t HEZE 43F AT 7]eo] AR ojwgt
HStE &€ ZAMA of4ds] HolFal QItHM. Lee, 2017). 4
2 G Ve ALty rIEAERS] TRl Eok
o HgE ot IBMO IFAT SH(Watson)>
2017 EHd € FIOHAMWC;  Mobile  World
Congress)ollA] HZteld 22 Fdl(Gerogina Chapman),
A Aefo]1(Keren Craiglet P2 Egla faRle
ARFAOH(Y. Kim, 2017), 5= ®AIE(tencent) A= TA}F
ol A=(kImet AFAF FYe S HARIe=m
2017 wEsjAfla 71gtel AAAE ANHSHATHD. Lee,
Ll

2]

o
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2017). ERF H&M} 20| JRdet ofolr] l(lvy
Reve)2 AUPEEOZ ALgALO] Adde] TdE HHE &
Asto] ARgRlolA ARt & THEO|IF= olZEAlold
FHE FEZ2(Coded Couture)E EAIHTH(. Lee, 2017).
o|9lofie mhAFEC] 718 IFolA W 7|GEC] &H]
b ZApeL BEA0] Hdols A4S &8sk JtHKim,
2018). HHlolH A&7t £ SE=(Geoff Watts)2h Tz}l
1 Z2lot mr&2(Julia Fowler)7} A#E3t oA E]=(Edited)
AnEQO)E Bl AETA, 714, R, ol of
qe AlFeth AR o Fad faste] njEA
421 Aol Hdols 24 7]e 7199 ¢
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A4l therERee HHojele] 8ol FTfokal
At @%@‘ﬂ emaRel g AolAE AH|RR] A
wEl AFES Asfela sl Zlo] QW AT 7o)
FZoll= mtﬂo]ﬂ 7es 28l AHIAe HRE mete}
o 7RIS Yz} HFo] HHdE AMAE AlFcke Aol
TR5SRHKim & Lee, 2018). E3t Q1251 AW7|&
2 283 AE(Chat Bot) AH]AWU(Shin, 2017), F1-3E
9] &9%(Color & Fashion Trend Center[CFT], 2018) S&
42F Ao s QIR oAty theAER ] Hgt Fe

Uﬂr—% 712 ol fle AT 88

Ao AJAEHKim & Lee, 2018),

fAA HA] olgt S Vi deld 4= glrt 131‘4‘
H

gz 2012L4 xaTy]_ o] 7]
T2 S 2(google glass)eH= &
71&0] AokE AFRLS 2 & 7 o] Anjrtez MAx]
3 v Atk(Yoon, 2017). ©]9} 28 AH]
Ham Aot AR s Ad|Agt
4ulzte] Hakg we A oo, b
A ool AHA} P o7t 1
o}, wehd B e Awl Bl mast
ulholul ] qlAle] WS Qe ola 2

)
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. =k
_O'L
>
rr
52
fr
_u

&l 2o oule
N >
5 i
I ™ o
o
T—E N
n p—
> ﬂﬂg ofy

fo
oo <~
L)
i )
2, % 1
s %
rJ

i/
N

2
e
&

w

. Dj2Ho]ojz|

ZF317; she OJJ—OJ —E—f@ %%Loﬂ 7lﬂs}ﬂ=1, LIEE
didolvt Haizl wjHE ok Ao ZHo] WA
(Yoon, 2017). Z12fv} wefgke] FAap F &
Dator(2008)+= Hl#fisk dddolut Asizl njefg &skA]

Sttty s, AREERd Aol o] =e wErt
AAEtA] oF7] wiReleta Attt JEiA AAR =gt
20| AT £ 9, AFelorts A2 wlEel gt A
HEQ uhE & olnA| gt Fdlt;

Dator(2008)= w|egiate] AdF= AltEe] Azet:= o
et ou|NE AME, AFetal I 29T GAHE olgffsh,
olf o|uRlE 7|ZE AREC] YOoRS nEE oEA &

& ZAA = odol=dl Atkal st Dator(2008)7F
219 ATE Fdoto] AAGE 4717

RO CTPAVES o

Ol

o8 Yo o M
o

ojejae] omAlE

o5 Z
Z)443% (continued growth) o]u]A= ]—’_-\‘—E]E AR
B Zol A&Ee “1}94 Atglom|z

(collapse) oW|A= Ee AT vz, ZAERL &Y
H, diuie] 23 %i ALE7E BHsks olr|AE ojulet
ot AE EE= FA(diciplined) olnAE FAe] WHESL,
A Zolxr, atHolm, PAAQ I FFohe ArElolr]
A& oulgit}t, W (transformational) oz UAH &
ot FASht Qefiel Aol ®hAlo] e i Mz
Aoz FgAsH v ARRlelmAE Sjujgitt. 4744 =]
AR olm|R= A £ UES HEE o= glout
Yoon(2017)2 B¢t Mg olm|z]of H]sl A&} BE
o] oA E A eg FHA owA= st
o]A ¥ Dator(2008):= mIZALE] oln|AE 47kA= AA st
A glow, o]t 22 wFlelw|AE AFE] B ofuzt 7]l
U 71t 22 Jee] Wg} oju|jok A-go] rhssirtal
Aot Stk Yoon(2017)9] A+-ollA+= Dator(2008)2]
njefelm| RS Egste] 42 e es Qe AR, 714,
AHARR)C] ¥I5} o] W% G v Qo 2 o=
Yoon(2017)9] 975 HaLste] Al oA 47f At
oz QIRF mjdd] wHlelw|AE EAstAL ol F
e AARE Faat g

4, D|2Ho0jz|e| Y= dat A2t 29I
Dator(2008) el A7l At HAE Fa9t A+

dgom gtk a7l oA He A o
o, vlele 23 TAeh el WSt AliEe

o2 el WEolA] ujolct. wgfslol e @Aish
A7} wlefelul e sk Gae Fa, ol B4

H wjfel izt FAge] oA BAfell FFE = Ae
A5 73 (inter—construction)®] 7Hgo=z  AgsH(Choi,
2012). ol ARRTALES] @A QA o] whet m
o] o] gkl 4 S YnRith

24 B didel disll 7 e Adn HRE
"5t (Alba & Hutchinson, 1987), AH|A
O] HMbHor  HRFs FE= FA% WSO
(Brucks, 1985). A4 AN 43 4HdEgol
ZH|2O] A5 wjefoln]x]e]| EH?J’ HrE AT &
e WQlolet & 4 it %
2|4o2 FEE=,

E;
of digt AAAYL Az Be Flom S FEA A
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2l(Rao & Monroe, 1988)2 ol st £ &8} &
A @] FF2 FoHChoi & Hwang 19998).

421 ArdeRat T ANApe] oA AHed AEe
EQfo ]‘:}(Yoon 2017). B9k 919 E= Aol gk A
A Hkgog o AJgofA] Ao Y@=t FEAC

R

rlo _1

o
n
)
g{o
™
o
)

(Yoon, 2017).
wEha 2 Aolxs AR 43 A4S
E9] A 4EFo w2 EQRS ERIsty Bt e

Aol mfelulAlE FRlstalAt gt

I, Spur

1. GEA|
ATEA 11 47 Gl ofet 2HlA AeFES e}
g},

ATFEA 20 47} g digh Avrp BokeEg =}
ofgit,

ATFEA 30 47} AdEe] digh Avr R4 o}
£ BUES Terdit

ATFEA 40 47} e digh Avrt 24 o}
2 oA e] mlfeln|zE ntefgict

ATFEA 50 47} el digh Avrr Bk ot
£ sjaiqle] ojefoln] 2 okt
2, ARCiY U 2243

2 ATFE digAHAtE Ve stea Ayt A A
=9] gy AHRE AAGstltt. AR 28] AR gAA]
71ge] oJF)ste] 20189 3¥ 13YHH 230171}11 Y=
o} 20189 39 139%E 43 7+ AP 13} ZARA
£ HE X8 FHaslcly A E HuE 95 At o
o 5] AU TSt 6009 A=E 4o}
of 12} ZAROIA 43 AblEol] thgh R]AlgEo] “F]
AT FHAES] A4t Hol BARA A9 £A
njde] WAEk] 8l 44 7+ St S Agsiich

;9,

A mle P

=
Ak 21 B9 4 A A LSS T
o] e

3 AAEES AT £ Qlo] I 2 B Vel o
£ &g glo] aystelct.

12} ﬁ}ﬁ} Z7F ZALOIA VRt 43} 4tQlE ol digh
Al o] Hlg-2 & zfolE HolA] ggkon, XF
Hog % 69899 ArE 2 Aol &t 2 24t
of Fofet SEAe] ATFASE 5492 Table 13+ 2t

Table 1. Descriptive Analysis of Respondents’ Characteristics

Variable N(%)
Male 345(49.4)
Sex
Female 353(50.6)
Under 2 million 67(9.6)
Household 2~4 million 246(35.2)
monthly 4~6 million 211(30.2)
income
(KRW) 6~8 million 94(13.5)
Over 8 million 80(11.5)
10~19 114(16.3)
20~29 113(16.2)
30~39 115(16.5)
Age
40~49 115(16.5)
50~59 121(17.3)
QOver 60 years old 120(17.2)
Under high school 188(26.9)
College enrol!ment or 79(11.3)
Education graduation
level University enrqllment or 362(51.9)
graduation
Graduate school ' 69(9.9)
enrollment or graduation

3. BYET U H=EY

D 4% AQET e AN BIGE 54
43} Argslgel diet alarse) AsES Teteb] Sl
2} A e AL AN AN5EL IHAR

S5ttt 421 Aol Higt 7iE2 Yoon(2017)9] A
Al EAE Faste] ABRteA] ofset EEARESR]
NAVER z]AJuizo] 7] H 42 4HiE T Aojet u)
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Farste] ‘ool HAYG Sl A gtk ‘FHx A,
SOl F2 glont Y82 & HELFY “golgt QAT
‘o] W AP BT AXSIE Uk Yg ol et Lo
Z 3R SPoKtt. B2 U A4E S0k A
Z|H A o8 AL

472} AQEEe] it BeEET Yoon(2017)0] A
tostelom, 42 Ardagel izt A9 AlX 22X
g ol A5tk 4 2 Hoke 44k 4t
2 QIF AR Rl E9Ms LU Y &
T@ollem, “del 17 oy e} e Ity o] 74
AE Hz2 Aoyt TR

Mop o Mo o
el oSlE
T% olo

L
A
ol

o] ZHIAMEE FHPok= A ARgo] -8RI
(Wanous, Reichers, & Hudy, 1997 5
oM HUdEd 4ol ° Bl A& &
(Rossiter, 2002). E3] 2 o] AEAL 421 A4aE
el thet eolat 8 F5= 5 SHAY] F5Ee] Hold
- QleBg Hop JFEE Fol7] 93t o U7y
ZAE& Agsyi.

AN
o
2,
i
o
o,

2) mjolu]7]
ajegfo]m] = Dator(2008)7} AIAIRE 47F2] wlgfoln]|x|&2 =
otelt. mlgoln| 2= 2EA R AKS] Eis Y9 ofn]
A5 wlef Hske] Fejo BHA A% Zog wWste] o
I O e wish AR 34 FEEE idelst & &
itk AA 58S feiAe AR Weke] tids 45t
o, 11 W] HEE dVdete S sk Aoldh oledt By
old &4 FRT WY it 1 dde] Wl Aeiol o
o Argo] grlow AHEsto] stk

Hato] o = fiitde E6IITh WA fjAdLtdd
Zgte] ofgt wlgoln|2E SAstA o, Pt o
B Ador AvzbEe] HEEs fAaAY
AR g 4 gloBg 7F A RS 54 A Z9tE
it mfdsrg el PR MaAAT(Baek & Lee, 2009;
Choi et al., 2005; Kim et al., 2016; Park et al., 2000)5
Farste] fAAFES AZXA AnHRte| o]2 SBE F

=
Moz YAEY, WEAEY RAEYOoR FEESIM.

sh= 92 S UYL u|EAER- (midstream, 23F
AL FAERAA Bidet dlmE ZEsto] 9
H RS 719 2 ARl gRARAES w9
ot 227t 29] g1 Qe oE PAEES e oA
71ge] ol SfdEUH.  teAEH
(downstream, 32} sjA4H)2 RIEAER A 2/dH siA
AEE LHRIA 75 9 wfcts BARA Wk, A7
A, 9%, JHU &FEF 5ol ool stk et 2ol
AA=E S A AE2 AR Auojx]olq mjidatde]
ZE QoRet 9 A 7] HolAl AIste] A=A

Hslo]  FElEE  Dator(2008)9] A4S st
Yoon(2017)9] =4 WAE 2 Ao H8sto] A&,
T, AE@Es ZA), 9P vl 7 fFer SAHA
o} 21542 AT o A&H 08 Hdsty 4ot
2 A A, 3He AT Be 24, 22 5 AA
AAHo] FEA oz BiEALG ofggg delsh 2 A
Ay, A2E= AADS Aol THEESHHA FAgte] e
2 ghEste @4RAsH € A Ay, "L WrjHor
AFe] olElRE ADAT A AAHTE ZEAHOE
oOE FHE B IAd A 2P A AAskL sk
E AE5t S sielth

q

= O
4} B BRste] anlAel YR MBATI gol
AP e APoIDE £ AL B PAHA =

-

© =~
AFs) 9ia) ATEA Bae 278

p=!
of Wrgelglh. £ QI EHF AEANA SHo=
L 93, 48, gl A9, oY, 9UF 45, 9B
oAz Sol gt

4 Az 84
Az BAS SPSS 5% golel T4, °

t—test, WAMEA 5-& AAIGIITE

> ELAR

n2
e

Iy
b

5
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5
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=2
=
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>

H|2lo| 2|A+E

HIZF-J A JHAR S
A= 10.2%, &ol9t A=
L5%=2 UERdtH(Table 2). Yoon
017)¢] A7} Blwdls o 19 Ao] 43 A3 mge]
g AAEe] EoleS ST 4 qlrh Hx QA A
O] Wik ol g ofs) Hete] Rlrt F7ket e
o ol 43t AtdeHge] ¥l @Yol ohiw, 43t e
O Y- gell izt olsi7t S7HlES HojErh

Hot sHE =08 el d-EARH S uhe A4
o Aol wASHATE wARAS AAIRE A3 AE of
ol &3 shte] A(11.1%)te] snjete] 7|gRlE=E Ko
ZlolAlEe 283 A2 AASHAHHChoi, 2016). 21 A}
2 Aol ZdE AFEAE B F Y, A, e
B 2} A

#O{N l~>
_L

Adap ZALR| iRt wAHRA Aak(x?=9.396,
p=.009), HFx AA] =] 7|z} T
o 2 Aelg Hol7] agieh. Solit Axle] Be e

71Nz Hsl TEANEs @A Uepton], ofde 7|t
Himo] Hla] s =4 vepdth gAY A e
olale] THMEL Z|euIEol Hla] &4 vehd §hA o4
o] 3¢ Z|RlEe] vl TEREIF PA ettt Ao
Aalgze]  mxE gF¥Y e BAE FAd 2
=.042(p=393)2 A&l gt o] JFH2 =2 F

AR
< FEoR AQIE .

ATt Aaeze] ik mAHEA AKx*=41.730,
p=.000)°] 10th Hee] -9 Faileet 7|gqi=rt 2 2
o2 Holz| elgith 200 MM Hx 1|9

Zrb 1] Hlsh WA vehgdo
E ZldeiEe] Hle) A vrebdeh 30die] 3
20| PAUEE JgERTE WA et on 301“*
Ao AT E ZIize] Hls) & YeRstch 40t
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Table 2. Consumer Knowledge Level about the 4th Industrial Revolution
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Knowledge Level N(%)
Yoon(2017) This Study
First recognition 288(14.4) 71(10.2)
Term only 1,233(61.7) 337(48.3)
Understanding content 479(24.0) 290(41.5)
Total 2,000(100.0) 698(100.0)
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Table 3. Knowledge Level of 4th Industrial Revolution According to Demographic Characteristics
Knowledge Level: N(%)
Variable First Term Understanding X A
Recognition Only Content
Male Count 36(10.4) 147(42.6) 162(47.0)
Sex Expected 35.1 166.6 143.3 9396 042
Fernale Count 35(9.9) 190(53.8) 128(36.3) ’ '
Expected 359 170.4 146.7
10~19 Count 8(7.0) 59(51.8) 47(41.2)
Expected 11.1 52.6 453
20~29 Count 1(0.9) 47(41.6) 65(57.5)
Expected 11.1 52.6 453
30~39 Count 5(4.3) 67(58.3) 43(37.4)
Expected 11.1 52.6 453 o
e 2045 Count 21(183) | 50(43.5) 24382 | 410 I
Expected 12.7 60.4 51.9
50~59 Count 14(11.6) 59(48.8) 48(39.7)
Expected 12.3 58.4 50.3
Count 19(15.8) 56(46.7) 45(37.5)
et B0 yEEE O TR 12.7 60.4 51.9
. Count 47(12.3) 186(48.7) 149(39.0)
Married Expected 389 184.4 158.7
. . Count 19(6.3) 146(48.2) 138(45.5) .
Marriage Unmarried Expected 308 146.3 1259 19.596 .000
Etc Count 5(38.5) 5(38.5) 3(23.1)
) Expected 13 6.3 54
. Count 23(12.2) 108(57.4) 57(30.3)
e e 19.1 90.8 78.1
College enrollment or Count 9(11.4) 48(60.8) 22(27.8)
graduation Expected 8.0 38.1 32.8
Education University enrollment Count 29(8.0) 164(45.3) 169(46.7) 36.076"™" | .138"
or graduation Expected 36.8 174.8 150.4
Graduate school Count 10(14.5) 17(24.6) 42(60.9)
enrollment or
graduation Expected 7.0 3.3 28.7
- Count 9(13.4) 41(61.2) 17(25.4)
Under 2 million Expected 6.8 323 278
B . Count 33(13.4) 125(50.8) 88(35.8)
2~4 million Expected 250 118.8 102.2
B . Count 13(6.2) 108(51.2) 90(42.7) “
Income 4~6 million Expected 215 101.9 877 37.322 116
B . Count 13(13.8) 38(40.4) 43(45.7)
6~8 million Expected 96 454 39.1
- Count 3(3.8) 25(31.3) 52(33.2)
Over 8 milion Expected 8.1 386 332
“0<.05, “p<.01, 7 p<.001
37.322, p=.000) €¥T EF5Y 4007H mgre] Moo= LeRtom, 6007Hd o4 8009 mlRt Htto = gojgt
2z ol2)e} fofgt Qlxje] PaMITI} Sule] vl 2 AAle] WAWIES} |dIEe] wls) WA Uehdy, du
7 YJeRtT, yg ool B Jdizo| H|§] WA Fo] 8005Hd olgel HdolA= W olsie] ¥
UHetE Zlog ZRIFLE 4009Hd o)Ak 6009Hd o]qt 7F Z1ciRize] 8] =A] vehgth Eh¥d 5ol A4S
Aol HzoAe] PN dpulze] ua) v ol WA 9 e AT dv 49 259e 4%
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Aol gt AAeze] o= Hx I3
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ol S5l 7 HER ZAH 1 19 B B
(M=3.99, SD=138)2 7|Fo=R EkpFo]l W o
(N=255, M=252, SD=72003 & ZH(N=443,
M=4.83, S$D.=880)22 EFI F(=-37.617, p=.000)
Yoon(2017)¢] 79t Hlwstge: Hlw A} 1| Ate] 4%
Ao digh BotgeRo] EoE S ERIE 4 S
(Table 4).
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Table 4. Consumer Anxiety Level of 4th Industrial Revolution
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N(%)
Anxiety Level
Yoon(2017) This Study
Low 1048(52.4) 255(36.5)
High 952(47.6) 443(63.5)
Total 2,000(100.0) 698(100.0)
Table 5. The Result of ANOVA and Post Hoc Test(LSD)
Knowledge Level: M(S.D.)
Variable i F
First Recognition Term Only Undceor;s‘t;l:‘(:mg
) 3.66(1.53) 3.85(1.26) 4.22(1.46) .
Anxiety 7.628™
B B A

“p<.05, .01, 7 p<.001
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Table 6. The Result of Crosstabulation Analysis: Knowledge Level
Future Image: N(%)
Variable Continued Coll L Transforma X
Growth ollapse Disciplined -tional
First recognition Count 25(35.2) 9(12.7) 7(9.9) 30(42.3)
Expected 249 4.6 10.1 31.4
) Count 118(35.0) 22(6.5) 56(16.6) 141(41.8)
Fashion Term only Expected 1183 217 478 149.2 9.677
industry Understanding Count 102(35.2) 14(4.8) 36(12.4) | 138(47.6)
content Expected 101.8 18.7 411 128.4
Total 245(35.1) 45(6.4) 99(14.2) 309(44.3)
Sist i Count 28(39.4) 7(9.9) 17(23.9) 19(26.8)
Expected 19.1 104 16.8 247
Count 93(27.6) 48(14.2) 78(23.1) 118(35.0)
Term only
Upstream Expected 90.8 49.2 79.7 117.3 9.035
Understanding Count 67(23.1) 47(16.2) 70(24.1) 106(36.6)
content Expected 78.1 42 .4 68.6 101.0
Total 188(26.9) 102(14.6) 165(23.6) 243(34.8)
. . Count 29(40.8) 10(14.1) 18(25.4) 14(19.7)
First recognition ¢ ¢ ted 204 87 17.9 239
Count 96(28.5) 38(11.3) 89(26.4) 114(33.8)
. Term only
Midstream Expected 97.0 415 85.0 113.5 10.316
Understanding Count 76(26.2) 38(13.1) 69(23.8) 107(36.9)
content Expected 83.5 35.7 73.1 97.6
Total 201(28.8) 86(12.3) 176(25.2) 235(33.7)
. . Count 26(36.6) 11(15.5) 12(16.9) 22(31.0)
First recognition ¢ - ted 242 6.7 12.9 272
Count 116(34.4) 28(8.3) 69(20.5) 124(36.8)
Term only
Downstream Expected 114.9 319 61.3 128.9 7.145
Understanding Count 96(33.1) 27(9.3) 46(15.9) 121(41.7)
content Expected 98.9 274 52.8 1109
Total 238(34.1) 66(9.5) 127(18.2) 267(38.3)
"p<.05, "p<.01, " p<.001
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TGl mEAER(x?=9.420, p=.024)7} THEAET HE olnA= AIARS] ZEA HRE Skoh= mlEo]
(x?=8.575, p=.041)0llA &n|zte] EQlpge] w2 nlefo] n|z22 A5 oh weba 919 Adte BQErEo| =2
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Table 7. The Result of Crosstabulation Analysis: Anxiety Level
Future Image: N(%)
: 2
Variable Continued Collapse Disciplined UL T *
Growth P P -tional
) Count 100(39.2) 15(5.9) 41(16.1) 99(38.8)
Low anxiety
Fashi Expected 89.5 16.4 36.2 1129
ashion
. Count 145(32.7 30(6.8 58(13.1 210(47.4 5.846
industry High anxiety oun (327) 6.8 (3.1 47.4)
Expected 155.5 28.6 62.8 196.1
Total 245(35.1) 45(6.4) 99(14.2) 309(44.3)
) Count 70(27.5) 33(12.9) 61(23.9) 91(35.7)
Low anxiety
Expected 68.7 37.3 60.3 88.8
Upstream . . Count 118(26.6) 69(15.6) 104(23.5) 152(34.3) 910
High anxiety
Expected 119.3 64.7 104.7 154.2
Total 188(26.9) 102(14.6) 165(23.6) 243(34.8)
) Count 84(32.9) 20(7.8) 68(26.7) 83(32.5)
Low anxiety
Expected 73.4 314 64.3 85.9
Midstream . . Count 117(26.4) 66(14.9) 108(24.4) 152(34.3) 9.420"
High anxiety
Expected 127.6 54.6 111.7 149.1
Total 201(28.8) 86(12.3) 176(25.2) 235(33.7)
) Count 97(38.0) 17(6.7) 51(20.0) 90(35.3)
Low anxiety
Expected 86.9 241 46.4 97.5
Downstream . . Count 141(31.8) 49(11.1) 76(17.2) 177(40.0) 8.575"
High anxiety
Expected 151.1 419 80.6 169.5
Total 238(34.1) 66(9.5) 127(18.2) 267(38.3)

"p<.05, “p.01, 7 p<.001



ML [ 42+ LHuigoll Chst A|Rte] 2|AlpFZat SoteRo WhE miditeiel Of2fo|0fz| 141

Table 8. The Result of ANOVA and Post Hoc Test(LSD)

Future Image of Midstream: M(S.D.)
Variable F
Continued Growth Collapse Disciplined Transformational
) 3.82(1.37) 4.50(1.38) 3.93(1.41) 3.99(1.35)
Anxiety 5.148™
B A B B

*p<.05, .01, " p<.001
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