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Abstract

The purpose of this study was to investigate the relations and differences in
Korean national image, Korean wave (Hanryu) interest, and Korean beauty
service satisfaction of Korean, Chinese, and Vietnamese living in Korea and to
lay the foundations for the export of various contents, especially beauty
services, through the enhancement of Korea's national image. The present study
was conducted from 10™ June to 10" August 2017, by presenting 523
questionnaires to Koreans living in Seoul and another metropolitan area, and to
Chinese and Vietnamese students studying in different Korean language
Institutes in Seoul and other areas universities. The basic questionnaire items
were analyzed based on frequency analysis. The data on the national image,
Korean wave interest, and Korean beauty service satisfaction were reduced by
the factor analysis. The effects of each items were analyzed by regression. The
differences in three factors were analyzed by ANOVA, and the differences were
calculated by mean values. Consequently, it was observed that three factors are
mutually affected each other. Therefore, it is necessary to establish a synergetic
relationship between the individual factors. In addition, the individual items
exhibited higher mean value in Vietnam, China, and Korea in a descending
order. This indicates that Koreans are more likely to de-evaluate their cultures
than others. Therefore, Koreans should be aware of the excellence of their
culture and try to spread Korean culture and technology to the rest of the
world with pride.
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Z7tolm2gt ol Zvt 5o 1 ANEC] HiE] diEEe]
7RI e QA BAL &2 Qub Apdolth(Hall,

1992). Suh(2007)& &HIAPE AEe] &4, F8s & =
& the =7teln] A7 AlEell tiRt Alds F4dsk=t %
e A SFRIE Aok skl ERF Ahn(2005)2
=7toln| 2= =7kl tiet 7ol ol Al £49¢] st
Brlo|| dskS mA= #347} Qlom, 4R} A3
of 3F AEI} Y& we Aol Hulst B HAxE XX
Aelshe 01 e foids et
ATk ST = =7toln] 1% AlET M| 20] ezt A
Lof] w2 a3gkS n|Ac}
dighl=2 2018¥ IMF 7% GDP AlA 119] =7felct
("World gross domestic product ranking’, 2018). oFA]o}<]
ol Sl 7hddt dxatolgld tighyl=ie olAl AlAlC]
70*5115114 o udtsl & 4 3= A =l Hith
ol whet tietul=e] Z7toln|Ae Zhdet velella] Fab
Utz HAEeH, AlAle olAl §=<] ZAETte] ohy
2t Zelle F58 sHA HSirh

O}—] qu_']—a Eil

sl 2okl ot Al Bl 9 g TR @
Aol A7 Slelek. e Agole FHE Ao Fob
AokaolH @te] Eepit, gof WA 5 dFEIE 574
shn wig el @R Uepot, Aol Fdole |
of AR 1 gapEie] Sejsle] nlE, £, wwloliA @

=9] Jof, Epf, g8t A, W4, uE Fol INE
2 k(. Kim, 2015).
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A 13 Suh(2007), Ahn(2005) Il Lee(2006)9] F7}
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Srjolu)z)e] Fapatel GekSuh, 2007). Eg 27tolul]
I I I e PR P P
S Az AEe okl AE @ BASY gt b
Boll A AL w1 5 Qsd, ol2ut Rebidst &

goll
7} Yepdti(Ahn, 2005).
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71 U] AHREAEQL A, Abe, 73 @40 BERos &
435to] FAEE v or 1 Ut AEo] Sdavt
ot Qopfdst 89t & 4 e Aozt & 4 itk 1
gBE artolu|zs AES FYel Fge mAIH(Suh
2007; Ahn 2005; Lee 2006), £3] & =FolA d43l
24 Sk She] Artoln|xlE RSl tlgAATE T
geS ulHth (Lim, Lee & Ha, 2013; Kim, 2016;
Wang, 2008).

J. Kim(2015)°f] oJstd et h=2dtet 2oMd=e] 2=
H AEolt Ao 4 ok R ASele F=e A
S= g FoprfoHdefA e=o] Bt 2of, WA 5 HiF
OIS Fsk wieEal sk Eekdde 2E%dEH, A
Zolle W7t & d giEe] 42, vl=, 9 S AlAl o
2 Uztelld = dhgetell tigh ol EotAEA A

Xue(2013)0l] oot gHRel A 9 Sk 394 R
L5 4 QEd, 71 AAZIR 19973 -20008d =5 5
2o AFE FRE 19979 bt HE U sRsol vt
EHA SRSt @3] ARE QI Et SRehe
ol 19999 F=9] Ho]y W oA R 8o
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TA =UcHlee, 2002). 271% F H A=
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20008t FRE A2, FEol 4, 49, v, SR
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£ Al7]olth Sohn(2005)-2 of2]gh ghFo] E4tagS v
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o] tj¥5l Korea Ministry of Culture, Sports and
Tourism(2015)¢] "ZH2AFS] SA o] sk Zgl= 4t
FEN AL 20104¥0= 312189079 FEglont 2014
ofli= 529973528t gei= 7L, 2 7t A8 13.4%7}
7kl 292 A9 42 5 7F 2 HsE ARske Al
Aitdolt, Sokity ESE AIRMR EF.02 K-POP 59 sf9]
2ol sofdol wt T3t F1ES Holv GIrHKorea
Ministry of Culture, Sports and Tourism, 2015(as cited in
Korea Creative Content Agency[KOCCA], 2018)).

ERF KOCCAOA Bt ‘w7pdety Zdl= 55300
= AEAHRIA B -F=, 42 =, HEY AR H|
-9 Korea Customs Service, 2011 (as cited in
KOCCA, 2018)9] F4EAE & & AL HY, F=2
SPgEe] 2006 85109 2ol 20109 39 8780%HE 2
2 Z7kek, oFE 29 75099rH oAl 29 47359 2
B gagion, HEHES oFgEe] 2006 11079204
2010 30819PEe|s, of= 44339bEe ol 95067 #
2 Z7R A4S & & AUrkTable 1).

= RT AA oI Ul = digwstel diRt
o] iRt =AATE et rEstel thgt A
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to e Ho

TS ‘P olRt ol AE FolelA ulgo] Tl F
£ 718°l= A (Interest”, 2018)0|ct. EFF ‘Pl ot E4
g IAG RTE Tl o, 2 ijle] e B
747, Add, AL, 1 59 BAS YuRbrHall,
George & Rutherford, 1979).

Hall & Hord(2006)¢] ¥417|9k=8233(CBAM- Concern
Based Adoption ModeDoll &5t 1. T4 02A
224, 1L AAAGA A 194 AR, 28A 7HQL, 1L T
Aol 38A =, IV. FFACNA 424 2t 584 &
g 69 A 243 T TG BAYAR FLEHEh ofet ¥
A= okl SARE A9 DA IdsiARt AskE
Ao dAE =22 e=rhShin, 2014).

J2EE EREAER CAA off] UtelA = diE
E3fell gt f3go] ojeket S=AA SR el SeEst

o
ol T ¥l BTN, BH] BlelnlAe HAETA) A
A7l B4 RS Eolsld nhgo] BeX Fo12 7]

&

ols A2 oy 9AR 1 ARE w4 gt
e o] m7tolw ATt ohdet, ot 2t A F
K-Feele A2, Az JYEAES FAskL Ak,
2015; Kim, 2018; K. Kim, 2015).
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Table 1. Trend of Korean Wave(Hanryu) Exports

(Unit : Thousand Dollars)

Dvision Item 2010 2011 2012 2013 2014
publishing 357,881 283,439 245,154 291,863 247,268
cartoon 8,153 17,213 17,105 20,982 25,562
music 83,262 196,113 235,097 277,328 335,650
game 1,606,102 | 2,378,078 | 2,638,916 | 2,715,400 | 2,973,834
movie 13,583 15,829 20,175 37,071 26,380
Content industry animation 96,827 115,941 112,542 109,845 115,652
exports status” broadcastint 184,700 222,372 233,821 309,399 336,019
advertising 75,554 102,224 97,492 102,881 76,407
character 276,328 392,266 416,454 446,219 489,234
E?Sfﬂ??.ﬂi 368,174 432,256 444,837 456,911 479,653
content solutions 118,510 146,281 149,912 155,201 167,860
Total 3,189,074 | 4302,012 | 4611,505 | 4,923,100 | 5,273,519

Division Item 2006 2007 2008 2009 2010
China cosmetics 85,099 101,354 108,503 127,057 386,795
Trend of | export clothing 275,085 288,370 257,713 196,692 247,345
eif)fgs% Vietnam cosmetics 11,069 11,448 14,791 15,944 30,807
export clothing 44,329 49,355 60,737 61,775 95,059

1) Korea Ministry of Culture, Sports and Tourism(2016. 2. 3.), 2015 Report for 2015' Contents Industry Statistics Survey.
2) Korea Customs Service(2011), Import and Export Trade Statistics.
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THHa, 2006).
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Table 2. Demographic Characteristics of Participants

£ 08P Adge] o] T AgIe BE A5
2 AR} P AR T I FEAAE A
2 WS u L7l 4 whee] Hx

1. ZAILHEAS] QAEAeY £

ARl JAFEATE B B2 o7t 80.5%, &
2} 19.5%, A=S 100 5.0%, 20th 70.3%, 3000 12.0%,
40t 12.7%°]11, Aeoi= ul2o| 77.8%, 7]2°] 20.4%,
1P 17%011, HFsEE 1E 31.2%, WEAsks
39.0%, HE 22.2%, HFAEA 7.6%°100t. dBA5PS
5051 o]sl7t 44.4%, 50-1005+E-S 20.8%, 100-200%+H]
& 12.1%, 200-3009H4S 11.3%, 3009 oS 11.5%

- 2
-

Participants Freq. % Voa/!:d Participants Freq. % Vi/!:d
female 417 79.7 80.5 10s 26 5.0 5.0
male 101 19.3 19.5 20s 364 69.6 70.3
Gender Age 30s 62 1.9 12.0
over 40s 66 12.6 12.7
Total 518 99.0 | 100.0 Total 518 99.0 100.0
unmarried 404 | 772| 778 high school 159 | 304 | 312
graduate
married 106 20.3 204 college student 199 38.0 39.0
. others 9 1.7 1.7 college sraduate 113 216 222
Marriage Grade duate school
graduate schoo 39 75 76
graduate
Total 519 99.2 100.0 Total 510 97.5 100.0
under 500,000 KRW 213 40.7 444 christian 93 17.8 18.2
SOO'OOOK}{WOO'OOO 100 | 19.1| 208 buddhism 62 119 121
Monthly | 1,000,000~2,000,000 58 111 | 121 . islam 8 15 16
average KRW Religion
ncome Z'OOO'OOPSF;%OOO'OOO 54| 103| 113 others 42| 80 8.2
over 3,000,000 KRW 55 10.5 11.5 no religion 307 58.7 60.0
Total 480 91.8 | 100.0 Total 512 979 100.0
Korea 270 51.6 52.0 tropics 143 273 27.8
_ China 89| 170 | 171 | \weather |  temperate 349 | 667 | 6738
NZTI';” Vietnam 160 | 306 | 308 | of home cold 11 21 2.1
country dried 12 23 23
Total 519 99.2 100.0 Total 515 98.5 100.0
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oot EuL =Wt 182%, Bt 12.1%, ol&dwrt
1.6%, 7|Eki7t 8.2%, Bn7t 60.0%%th ZELe ko)
52.0%, &=+ 17.1%, #WEHo] 30.8%°191, E=2] 7|5
L a7t 27.8%, 207t 67.8%, B9, 7t 2.1%, 1AF
7137} 2.3%AtHTable 2).
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Table 3. Factor Analysis, National Image

ooz S SRSl T ARl R 876 oAfo
2 AFAS FHs T3 KMO0=.957, Bartlett's test
X?=7,255.490, (df=153, Sig=.000)& 4 BE 7tol| Akt

ol & Hol Sl & & 4 AKTable 3).

2) FEFAE QolHA

ARA9 5 BFE QEAste] 17] 8Q1o2 dHoje &
AF ot RS 8”lo] IR FEEeBR 89l
B2 SRIATE Yyotdrt. alwA Azt Ax HF
o] & &z Biro] A=l 67.031%, K9H51EES 0,767
ojor S FHsIA, ARk 8722 AlFde
grstgch. E3F KMO=.830, Bartlett's test X?=1,279.788,
(df=10, Sig=.000).2 ¥ 5 Tt Aol & Hel Sl=

Ze & 4 AtKTable 4).

(%]
v}

il

3) &9 nl§AH|A TR QQIEA
ARA 9 247 22 aQlEAstel 4 gQlo= HolH
F4F ofo] FESIGIHE 1891 T SR, P, 9

—
orEl) B WEE, 20908 B OWEY UEE, 3

Factors of National Image 1 Factor 2
honest person 0.847 0.245
trustworthy 0.827 0.267
highly cultural 0.825 0.283
favorite country 0.804 0.265
considering one's opponent well 0.793 0.219
friendly to us 0.793 0.288
Cultural advancement peaceful country 0.720 0.337
partner countries rather than competitors 0.710 0.299
advanced social welfare system 0.708 0.371
democratic country 0.673 0.409
good sanitation 0.648 0.444
excellent traditional culture 0.645 0.312
high education level and diligence 0.602 0.389
high living standards 0.294 0.825
Economic advancement economic advancement 0.379 0.786
development of science and technology 0.139 0.780
wealth 0.364 0.768
Eigen value 7.752 4.358
Dispersion 43.064 24.209
Cumulativeness 43.064 67.273
Cronbach's « 954 .876

Factor extraction method :

Principal component analysis. How to Rotate :

Kaiser Berimax with normalization,

KMO=0.957, Bartlett's test X*=7,255.490, (df=153, Sig=.000), a. 2 Factor rotation converged in iterative calculations.

Note : The dark part is the high factor score section
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Table 4. Factor Analysis, Korean Wave(Hanryu) Interest

Factors of Korean Wave(Hanryu) Interest Fac1tor
| like Korean dramas 0.851
| like Korean products 0.846
Korean wave(Hanryu) interest | like Korean music K=POP 0.829
| have good Korean goods service 0.798
| like the Korean wave(Hanryu) star 0.767
Eigen value 3.352
Dispersion 67.031
Cumulativeness 67.031
Cronbach's « 872
Factor extraction method : Principal component analysis. How to Rotate : Kaiser Berimax with normalization,
KMO=0.830, Bartlett's test X*=1,279.788, (df=10, Sig=.000).
8212 Qht ngAHIA 24 TEEL 48212 R ulg S & 4 HTable 6).
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Table 5. Factor Analysis, Korean Beauty Service Satisfaction
Factors of Korean Beauty Service Satisfaction 1 2 sl 3 4

| am satisfied with Korean cosmetics and make-up technique 0.783 0.199 0.309 0.060
| think Korean cosmetics and make-up technique are good. 0.767 0.271 0.217 | 0.015
:ntf;ilr;:|1§0rean cosmetics and make-up technique are superior 0.743 0.208 0220 | 0.230

Kore?” | think Korean cosmetics and make-up technique are
Cr%ZT:}LC;’ characteristic %) 0.269 0.247 | 0.243
technique, :cthmk Korean cosmetics and make-up service's hygiene and 0.589 0.347 0.224 0370

hair style acilities are good

quality | think Korean hairstyle is cool 0.586 0.331 0.260 | 0.216
satisfaction | | think Korean hairstyle services are characteristic 0.521 0.360 0.364 0.413
| think Korean hairstyle service quality is excellent. 0.518 0.312 0.335 | 0.458
| am satisfied with Korean hairstyle service 0.513 0.325 0.337 | 0.315
| think that Korean hair style service hygiene is excellent 0.502 0.365 0.409 0.383
| think Korean clothing services are characteristic 0.280 0.738 0.187 | 0.269
Koregn | think Korean costume service facilities are excellent 0.234 0.718 0.187 0.290
C;%t:lli?f | think that Korean service quality is excellent 0.289 0.705 0.228 | 0.329
satisfaction | | like Korean clothes 0.326 0.692 0.299 | 0.071
| am satisfied with Korean clothes 0.390 0.677 0.297 | 0.07
Korean | am satisfied with Korean beauty service 0.287 0.220 0823 | 0.117
beauty | like Korean beauty service 0.331 0.210 0.787 0.119
service | think Korean beauty service quality is excellent 0.356 0.268 0.659 0.293
quality | think Korean beauty services are characteristic 0335 | 0360 | 0580 | 0305
satisfaction | think Korean beauty service hygiene and facilities are good. 0.315 0.335 0.558 0.311
Korean | think Korean hairstyle service price is reasonable 0.240 0.189 0.179 | 0.781
beauty | think Korean costumes' price are reasonable. 0.028 | 0453 0.089 | 0.703
g;;)r?c(is | think Korean beauty service price is reasonable 0.029 0.099 0.493 0.680
satisfaction | | think Korean cosmetics and make-up prices are reasonable. 0.415 0.110 0.084 | 0.656
Eigen value 5214 4.090 3.863 3.502
Dispersion 21.837 | 17.043 | 16.095 | 14.592
Cumulativeness 21.837 | 38.880 | 54.975 | 69.568
Cronbach's a 939 .894 .904 .825

Factor extraction method : Principal component analysis. How to Rotate :

Kaiser Berimax with normalization,

KMO=0.948, Bartlett's test X*=9,566.250, (df=276, Sig=.000), a. 4 Factor rotation converged in iterative calculations.
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Note : The dark part is the high factor score section
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Table 6. Influence of Korea's National Image on Korean Wave(Hanryu) Interest

Non 2 Non 7
Sta Rev. R Sta Rev. R
-Sta. : : -Sta. 0 o
Factor ! B F(p) Factor ! 8 F(p)
(constant) -0.006 0.147 (constant) 0.002 0.042
Cultural Korean Economic Korean
advance- wave advance wave
ment | (Hanryu) 0385 | 0.386 83.1(33 -ment (Hanyw) 0207 | 0209 | 21.832
interes interes

#p.<0.05, ** p.<0.01, **#p.<0.001

Table 7. The Effect of Korea's National Image on Korean Beauty Service Satisfaction

Non ) Non 2
Sta Rev. R Sta Rev. R
-Sta. : 7 -Sta. ’ ¥
Factor : B F(p) Factor : B F(p)
(constant) -0.016 0.203 (constant) -0.005 0.097
Korean Korean
cosmetics, cosmetics,
make-up 0.040 | 0.039 make-up 0230 | 0227
technique, hair technique, hair
style quality style quality
Cultural - satisfacltii)hh E_Crz?co < satisfacltith
advance- | rorean clothing orean clothing
ment quality 0.241 | 0.243 31.149 | advance quality 0.139 | 0.140 13.763
. . * %% _ . B * % %
satisfaction ment satisfaction
Korean beauty Korean beauty
service quality 0.208 | 0.211 service quality 0.116 | 0.117
satisfaction satisfaction
Korean beauty Korean beauty
goods price 0.323 | 0.322 goods price 0.141 | 0.140
satisfaction satisfaction
ap.<0.05, ** p.<0.01, ***p.<0.001
ol Wang(2008)2] ‘F7to|m|z|el AlFolu]|z]7} AH|z} 3) FFFAET} | GA R A SRR vX]= JF
9] Hik ¢ pofoliof mz= Jg-=EFgE] it & AFTAET} =t nlgAE|A HEL] n2E YFE T
= A7PFA] AHIRFE SR AellA] FTto|n] A=A AEAsHTE. 1 At SRzl gho] mlgAfH|A ot
AAA olulA7t AFolnlAst AF Bzl RO JFS I Aolo] FAZOR feldt G| Yk A0 Ut

gz, g=re] JAE olm|)7t Fat AHRFES] =AIE
of thgt om|x|e} Hie] AH FFE e AEW R
EHozg 7o ZAvo|ty T3 B Kim(2015)2] oA
THEISATI 199 S7FEGE REIgl FAF 9
AL 12398 H =ot RE|TES SdisleH IRE Sl
g ESleE A&EHOR Folof dtf Avet: o
WEots Zatolrt.

o

rOIl

:

1E

1o
z

Freh
©
°

o

gAML PR

33%(7E R*=336)0]1, 394

L)

p==S

oA FHEge] A
ARC=Z &
Aoz BALATHF= 62.095, p=.0000). Et ggko]

HA] P=olgAH|IL TSR Q900 BE A9 I

& mA Glod

F57h ol

FRPAET 245

2& & & Sltk(Table 8).
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Table 8. The Influence of Korean Wave(Hanryu) Interest on the Korean Beauty Service Satisfaction

Factor -'\;(t): S Rev. R?
B B F(p)
(constant) -0.006 0.336
Korean cpsmet!cs, make-up technique, hair 0284 0282
Korean wave(Hanryu) style quality satisfaction
interest Korean clothing quality satisfaction 0.383 0.384 62.095
* * %k
Korean beauty service quality satisfaction 0.309 0.308
Korean beauty goods price satisfaction 0.140 0.139

o1b Kim(2016) ‘gHgolnlA] 9 93 Fjolslx7} mlgel
20 T WA 9 AT-FR AATYAL

THoR o dolA Rttt FRALIIS] ROl
oAE vgoladg Frfelke] S84Q Yd= nRive

2} - ARZolct. T3 Ministry of Culture, Sports and
Tourism(2016)2] S2HFFFIFQ2015, 101%) o] w=H
Ul HRATe] A&del wt diw R F=9 2

=
& AF 5ol g e AYole A At ¢

4) 7R, =, HIEY) =] =rten)A], kR
&, o] mlgAE A RIS O] 2o

=7PEGE, F=, HEW) =] =7telul], bR,
3Hro] mlgAH|A BEEE O] 2jolS wapEAShY, ARgE
o] Ha& ok, olE tAl BikEAste] =7hE Aot
EAHoz gol5kx] BAsgrt

=7tolu]7] & ﬂxﬂ@ AAA @9le] WFHL FHlo]
3.08, =<l 7, HlEWRlo] 37302 Ueht FHelE

o] 3
ot F=2l, Hﬂ_E_‘akdﬂ =S o AAAoz HAAH Ao
2 Eth ES EAREA Ax o] Al vEke BAFoR
ot 2ol7t QIS & 4 UrhE=. 102.694, p.=0.000).
Tt B8 AL ghjlo] 2.98, F=iklo] 3.69, HIE
1}
=
Kol

o

glo] 3882 ek} gHmelirt el WERI] @
o o Eshdon A0A Zow Rl EE BARA
Al o] A Uk BAHOR Gofgt Aolrt 98 oF 4
QITHF=. 13.660, p.=0.000).

FRPIEO] WL delo] 356, Felo] 360, v
Edlo] 38002 Ueht gRelrh F3el HEYTlo]
o o] Wilo] qloleh EE EAHEA At o] A U}

£ TAHLE froft Aok des & 4 ATHE=5.314,

#0.<0.05, ** p.<0.01, **+p.<0.001

p.=0.005).

F=o] vlgAHIA EE F R AP, AR, oo
2 B4 TELE flo] 3,63, F9l0] 3.66, HIE
welo] 37202 UEht gl $59), HEWE]IO] o
=] = MR, P, SollEd el wEshe
2o yeith B3 #AREA 2T o] Al Uie A
o2 FORE Aok 9IS & 4 YrKE=3.577, p=.029).
= ofd Fd R Fhlo] 348, F=2lo] 3.57, H
Eyolo] 371 2 Ueht kel 2ol slEWClo] ¢
F=9] o Fho] wiEehe AoR UEhdth v it
w4 A3 o] Al Uk FAHCE fofRt Aot glee
oF & JthF=2.861, p=.058).

g v A B BEEE $Edlo] 3.54, FH1lo]
345, HEW]I0] 3.830% UEht HEW, 2=, F=4l &
o= FEgAEIA Fho] WHESkE AoR UEHTh E
gt AR AR o] Al ek SAHCR Rt Aot
‘2102 oF 4= QIth(F=17.426, p=.000). 3+ m| @AM E3
Fs o] 3.54, F=elo] 345, HEHRI0] 3832
= H‘E’r‘)r HEW, 2=, $39] £o0= A=uEAHA &
o]l WHEshe AR UeRdth ERE ZARRA A3t o] Al
Uehks AHcE fofgt Aot s & &+ 9l
(F=17.426, p=.000). =083F AN EE FH=410]
3.06, F=<lo] 336 WIEHRIO] 3530% UEht gl
o =4l HIEE]I] H = vlgdE 7HEe] wEshe
ZAo® Uehdth 3 ALY Ei o] Al URte A4
o8 folgt Aot e & 4 UTHF=32.408, p=.000).
ERh ANHAQ) B e ke ehelo] 331, T=e1o]
3.60, HIEWRIO] 3772 =1 Hrh F<l, HEE<Io]
HEETE 22 2E & 4 SltH(Table 9).
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Table 9. Korea's National Image, Korean Wave(Hanryu) Interest, Korean Beauty Service Satisfaction of Korean, Chinese
and Vietnamese

Classifi Factor Questions Korean Chinese Vietnamese F
-cation N M | sD. | N M | sD. N M | sD. (p)
wealth 268| 2.866| 0.7672 84| 3.524| 0.8137 147| 3.544| 0.7784
econo economic advancement 267|2951| 0.8096| 84| 3571| 0.8543 146| 3.788| 0.6768
-mic |high living standards 269| 2.981| 0.7986 84| 3.631| 0.8033 146| 3.740| 0.7340 102.694
advance |development of science 268!3511| 0.8187 84| 3571| 0.7650 145| 388 0.7105 *xx
-ment |and technology
Mean Sub Total 268.00| 3.08 0.80| 84.00| 357 0.81] 146.00 373 072
good living conditions 269| 3.115| 0.8228 84| 3.512| 0.7990 144| 3.917| 0.6531
democratic Country 267(2.940| 0.8475| 84| 3,690 0.8356 145| 3.945| 0.6211
peaceful country 269|3.011| 0.8397| 84| 3.476| 0.8846 145| 3.876| 0.6758
friendly to us 267|2.858| 0.8008| 84| 3.667| 0.9096 144| 3.875| 0.6781
Koreannat partner countries rather | - )eg| 3034/ 0.8227| 84| 3631| 09022 145 3848 0.6701
ion-nal than competitors
image favorite country 268| 2.892| 0.7976 84| 3.845| 0.7362 145| 3841| 0.6527
high education level 267/ 3397 0.9800| 84| 3869| 0.7244|  144| 3917 07433
cultural |and diligence
advance |trustworthy 268|2.780| 0.8995| 84| 3643| 0.8161 145| 3855/ 0.7069 BEES
“ment | honest person 269|2.792| 0.8516| 84| 3631| 0.8033|  144| 3840 0.6862
highly cultural 269|2.803| 0.7692| 84| 3679| 0.9205 145| 3.952| 0.6490
considering one's 268| 2.903| 0.8600| 84| 3690| 0.8062|  144| 3.750| 0.7046
opponent well
Szlcti'rim traditional 267| 3416 0.8776| 84 3833| 0.8335]  144| 3.868| 0.6819
advanced social welfare 269 2,755 0.9056 84| 3762| 0.8590 144| 3910/ 0.6988
system
Mean Sub Total 268.08| 298| 0.85|84.00] 369 0.83| 144.46| 388 0.68
| like the Korean
wave(Hanmyu) star 269| 3.197| 0.9513 82| 3.488| 1.1138 143| 3.552| 0.9320
korean | Korean |kcpop e ™€ 270/ 3685 07220 82| 3415 10178 143 3797| 0.7742
(I\_/I\fve) (Fvéave) | like Korean dramas 2693691 0.8362| 82| 3683| 0.9146|  143| 3930| 0.7282| 5314
u u
intr;/r intrgr | like Korean products 268| 3.668| 0.7381 82| 3.720| 0.9594 143| 3.853| 0.7687 *%
-est | -est || have good Korean 270|3.570| 0.8229| 82| 3707| 0.9361|  143| 3.853| 0.7687
goods service
Mean Sub Total 269.20| 3.56 0.81| 82.00| 360 0.99| 143.00| 3.80 0.79
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Table 9. Continued
ifi Chinese Vietnamese F
Classifi . Korean
-cation Factor Questions N M SD. N M SD. N M SD. ®)
| think Korean cosmetics
and make-up technique 269| 3.944| 0.7283 83| 3.928| 0.7775 139 3.871| 0.7693
are good.
| am satisfied with
Korean cosmetics and 269| 3.840| 0.7434 83| 3.663| 0.8157 140| 3.821| 0.7517
make-up technigue
| think Korean cosmetics
andI make-up technique 269| 3.721| 0.7434 83| 3.735| 0.7822 140| 3.757| 0.7669
are superior in quality
| think Korean cosmetics
and make-up technique 269| 3.632| 0.7086 83| 3.663| 0.7695 140| 3.807| 0.7384
Korean |are characteristic
C%Tg.ttljcé [ tgink Kgrean cosmetics -
ique, |2nd. make-up senice's 140\ 3786 0.7275| 3.
t%ﬁn's‘gﬁg' hygiene and facilities are| ~ 269| 3.517) 07102 83| 3627| 07763 3 *
. good
quality - .
safisfac || thin Korean hairstle| 69| 3636 07235 83| 3735 08566 140| 3693 07671
-tion
| am satisfied with 4 83 0.8687 140| 3586 07864
Korean hairstyle service 268| 3.578| 0.701 3.602| 0. :
| think Korean hairstyle 0.7848 140| 3600 0.7662
service quality is excellent. 269 3487 0.7103 83| 3554 0. :
| think Korean hairstyle 8153 140 6l 0.7976
services are characteristic 269 3439 0.7024 83| 3554/ 0. 3.63
| think Korean hair style
service's  hygiene and 269| 3.465| 0.6882 83| 3578 0.8428 140 3671| 0.7722
facilities are good
Mean Sub Total 201.95| 2.39 0.61| 62.32 2.64 0.64| 105.53 2.74 0.57
| like Korean clothes 269| 3.717| 0.7190 83| 3.687| 0.8544 140 3.879| 0.7817
Korean | am satisfied with 559/ 3667| 07181| 83| 3482 08746|  140| 3679 0.8589
beauty Korean clothes : .
service [ think that Korean 8314 140 9 07687
satisfac-tio cifg{ﬁ?% service quahty is excellent 270| 3.367| 0.7283 83 3.530 0. 3.57 .
n ! - - .
quality |l think Korean clothing 1 140 93| 07384
satisfac  |services are characteristic 269| 3331 0.7520 83| 3566/ 0.752 3.6
-tion :
| think Korean costume
service  facilities  are 268| 3.347| 0.7362 83| 3.566| 0.7993 140| 3.700| 0.7365
excellent
Mean Sub Total 0.00, 0.00 0.00| 0.00 0.00 0.00 0.00, 0.00 0.00
L ke Korean beauty| 70| 3644 06894 83| 3410 10126| 141 3879| 07414
| am satisfied with 3 0.9201 140| 3743 07900
Korean Korean beauty service 269 3628 06714 83| 3373 0. -
beauty || think Koreen beauty| 50/ 3537/ 07192| 83| 3446 08869  140| 3857 0.6632 a6
service  |service quality is excellent 426
quality | think Korean beauty 7 140 29| 07291
satisfac |services are characteristic 2/0| 3444 0.7632 83| 3470 0901 38
-tion :
| think Korean beauty
service  hygiene  and 270| 3.459| 0.7738 83| 3.530| 0.8743 140 3.857| 0.7254
facilities are good.
Mean Sub Total 0.00, 0.00 0.00| 0.00 0.00 0.00 0.00] 0.00 0.00
| think Korean beadtyl 559/ 5981| 0g306| 83| 3048/ 1.0110| 139 3489 0.8109
service price is reasonable
| think Korean costumes'| 570/ 5 978| 0.8222| 83| 3398 08255|  140| 3457| 0.8681
1t<o[]ean price are reasonable.
ashion - -
1 2.408
90005 | think Korean cosveleSl  570| 3280| 0.8348| 83| 3711 0g194|  140| 3603 07577 3
: reasonable.
S"fggﬁc | think Korean hairstyle 140 07633
service price i 269| 2.978| 0.8238 83| 3.265| 0.8983 3.493| 0.
reasonable
Mean Sub Total 0.00/ 0.00 0.00| 0.00 0.00 0.00 0.00/ 0.00 0.00
Mean Total 268.8] 331 0.79] 83.28| 3.60 0.85] 1421 377 0.74/56.36

*0.<0.05, +* p.<0.01, **+p.<0.001
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