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Tab. 2-1. Current Status of Direct Bank

Bank name Established
year

Japan Net Bank 2000

Seven Bank 2001
Japan Daiwa Next Bank 2011

SBI Sumishin Net Bank 2007

Rakuten Bank 2001
Germany Fidor Bank 2009

Monzo Bank 2015
England

Starling Bank 2014

SFNB(Security First Network

Bank)( ’ 1995
u:s. Ally Bark 2004

Charles Schwab Bank 2003
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Fig. 3-1. Research Model
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Tab. 3-1. Operational Definition of Each Construct

Construct Operational definition Source
Perceive
, 7|& 283} 1| wsto] QlE{AU™E280lA [} An and Joo(2017), Joo (2017),

economic

, X|Ztst=(7|cheks) 2HH 8ol F= Lee(2009)
benefit
Perceived U™ Z 2ol MESke AMu|A0f| T8l AH|XED| X|Zksk= An and Joo, Joo (2017), Seiders et
convenience He|M HE al. (2007)
Perceived QIR EZ 2ol M| THel et HelHE 250l st Haiel Lee (2009),
privacy Mz Slade et al. (2015)
Perceived HZSR| ok MulAol het Soknt Me Mol et Xe HE | A

unverified risk

An and Joo(2017), Lee (2009)

FHo| AlSE AElol| F| QlE{UNME28 2| 0|80l TS AllH
Social influence _ _ Slade et al. (2015), Venkatesh et
geks sk 3k
al.( 2003)
Joo (2017),

o

Intention to use | CIE{UNMESHS

[E3st2AL sk o/ & Eflolizlel £H F=

Slade et al. (2015)

80



3.2 oI

YRHH O T AHIA} AMu~R2RE Fus s
Aoz AZkslE, 1 Mulag o|g3sA 2 571E
zH|  @thAn  and  Joo, 2017 Joo, 2017).
Zeithaml(1988)]l wh2 ™, dg)olgh Anz}t AlF-S
ARg3E7] S1El AEdhE 183} FA13 4
o] gtoltk. &HIAPt AZshs AR e 7)e
EE AH|29 o] &9k 7ho| A it 7
7} Z3=Eo] ghelAn and Joo, 2017; Joo, 2017; Lee,
2009).

27 v

10
B d

Tab. 3-2. Comparison of Interest and Transaction
Fee between Japan Net Bank and Traditional

Offline Bank
(unit: %)
Japan Average of
Item -
Net Bank | traditional bank
Interest of regular deposit 0.05 0.02
Interest of fixed deposit 0.20 0.07
Bank fee for | Over $2,500 1.44 3.61
fund transfer Below - »
to/from $2.500 . .
another bank
Internet
vk 0.45 0.90
Bank fee Mobileg
. 0.09 NA
banking

E4: Jeong, 2006; Japan Net Bank
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ALE A @EFo] = F80] F7HITHBae, 2017). H5: QBN AES o g ALslz g3
Venkatesh and Morris(2000)= TAMell 34 2 I o] g9xd FAHAA FFE v I

THE F7kst ARE]A @ko] 5wl T4 A

¥ Foha stk Kim et al. (20100 Aksl4 4. EEMHAI9} BM

P BHLY ARz A&2 ARgO o] FAA

FEFE vHITaL k33, A1 Au|2ofA AL 4.1 EEMHQ} EEEN

2 o] 11 ol & xel AsHA B mIXlE ol
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Tab. 4-1. Questionnaire items and sources

Variable Symbol Questionnaire items Source
1 Li= 7|= 8o uslof olefdMEeslel tfE 2ai7} vlmA Yok
€eco =
Mztsict
. = = 23l =]} _‘?_QEI-I__ 0 A =71
Perceived oo Au;['f J|= eshol blslod QlEUIMZ el o2 2|7t 8lmA Ecin
economic SR E Joo(2017),
benefit , Liz 71Z edol ulsiof QlE{ATESse| S48t 8| IE XsiciD Lee(2009)
€eCo. =
(ECO) M2tsict,
. Li= clEjX2ess o5, 1 Fah I o] J|olM MEsks
0T | crorst R sE(mol=et Bol S| HE)S w2 4 Uckn M2sict
cont Li= ClE[YMESsoME AL MulAS uhe 4 lckn Mzksic
con2 Li= olElM 2 eso] HzhA Map} 2Hsickn Aztsict,
Perceived ot Li= ol 2 esle uichHol2} xR0l kx| Slobs EoiM Halskch
benefit 10 Mzt Joo(2017),
N ider [.(2007
(CoN) Lf= olEluMS e Sakloz SuMHAE olgale o] Ha| | oo e al(2007)
cond | sickn mztsict,
LF= off| OlCIAML} SlE{SM S Sslo| Mu|AS 0|2 4 o] Hals}
| chn e
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prit L= QIEUINMES 0|8 Al Le| ZieIdETL =&t FHct
Perceived Lee(2009)
privacy pri2 L= QIESIMESd 0|8 Al Lio| Jiely LT} &% o| 22}t Hef=ict
(PRI) Slade et al.(2015)
pri3 L= QlESIM2adolM 7ol o &t Eei=ict,
imm1 L= Qs Eedio| 7| o2 ABE vl Mo geksict.
Percaived | Lk 7= 2o bjs) lElUESSHoIME SRR IR PHN At ]
unverified risk | IMM2 | o Lol Gimielm Aizis Rl 7He
(lMM) = |:7| O‘it:il:I'—T'— o—|°|_H-_—|'.
imm3 L= QUM E2do| 7|E 28 ECt FNMEM0| F=sict M2isict
soct L FHo| AlZtS0| Wt lEfUME28 S 0|83k 20| Ecky sict
s0c2 Lie| 2ISH AJREE L7} QlEUIM 223 S o|8sk= Zi0| EZctn Usict
An and Joo(2017),
Social ooy o . ~ o - oo o Venkatesh et
‘ CIHHAMERAM S o83l & W FH ARER AHUME2YWS 0|85k A
influence soc3 iy = al.(2003),
ol Zcia vjof|A| 2rsict
(SOC) Lee(2009),
Slade et al.(2015
soc4 Lf FHo| g2 AlZEo| CIEU™ME28 S 0|85t US EUCh ( )
soch QF FHOM QIEUINMEESY o|BXIE WS | £t
int1 L= QSN Eed S o|8& MZiolC
Intention to int2 L= QIHUINMERM S 0|8 olgo| Ut
Use Joo(2017),
B} _ Slade et al.(2015
(INT) int3 L= QIEHUINME28 S 0|88 Holct (2015)
int4 L= QEUINME28 S FHSEIC

AEEARE 20179 109 3195 E 1149 14714
T2 S2(google docs)E o83t 2l o
APtk A&, T4, AES oistel] At
2R 575
Aoll B3 7leTH FAA 29
A 9Jell A= SPSS 238 o] &3t%ly, AT
2y 7MdE AAs] AsiA= SmartPLS 3.0
=  KE DA SEAY 54e v
g2 FEHA Hlgo] 708%% =
Uebda ok
SHA W&ol
70.0%2 E05 SEAEG A ekt
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Tab. 4-2. Characteristics of respondents (n=291)

Classification Item Frequency | Percentage

Gender Male 206 70.8

Female 85 29.2

Freshman 62 21.3

Year Sophomore 90 30.9

Junior 71 24.4

Senior 68 23.3

Satisfaction Satisfied 230 70.0
of traditional

bank Unsatisfied 61 21.0

Internet only Opened 101 34.7

bank
account No opened 190 65.3
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4.2 Az|dat EfE CR(Composite Reliability)e] 571 #W4 RFoA]
0.8 olioln, BEFEEFZIMAVE: Average
ATRYNM AZ4H AAH Y 2FA Variance Extracted)o] 0.5 o]do.2 FFEFGAI o]

E(formative indicators)E ZA=$a, Y A] 574 A= ZAoZ YelgtiHair et al, 2010). <Tab.
HE WA E(reflective indicator) 2 574 = %} 4-3>2] 22 & Ui 7H59] el AVES] 2
T} <Tab. 4-3ollA WFo] WHALAES SAH3) o] g 1o ARATE 28] BETEA
= JEntE guigho] 57 WM BFAA 0.7 ©] o] d& Ao E YePtHGefen et al., 2000).
doE Aol e AR yERtHNunnally

and Berstein, 1994). T3+ B34S YeEl =

Tab. 4-3. Internal consistency and validity

AV CA CR AVE ECO CON PRI IMM SOC INT

ECO | 3.339 N/A N/A N/A N/A

CON | 4.079 | o0.827 0.880 0.598 N/A 0.773

PRI 2.762 | 0.941 0.962 0.895 N/A -0.284 | 0.946

IMM 3.033 | 0.788 0.877 0.703 N/A -0.264 | 0.562 0.839

SOC | 3.131 0.853 0.895 0.631 N/A 0.384 | -0.072 | -0.194 | 0.794

INT 3.533 | 0.934 0.954 0.838 N/A 0.499 | -0.349 | -0.369 | 0.575 0.915

AV: Average, CA: Cronbach’ s Alpha, CR: Composite Reliability, AVE: Average Variance Extracted, ECO: AZ-% 7#12 &, CON:
A17ve HelAd, PRE A2 ZefolHA|, MM A2 w1d59]3, SOC: AkSld 48, INT: o] 89=

4.3 71y

Perceived
Economic
Benefit

Fig. 4-10] Ubebdl vhs} o] 57 WFo)A
RE WMATY AARE Fol5E 0000904 f
oHel Moz ekttt Eg SRMR=0.08L
NFI=0.7952 ¢7n8e wExadyoh 67] =y

Perceived
Unverified
Risk

Social
Influence

Fig. 4-1. Testing research model and path
coefficients
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A77H HIE 714E 0, UA 4788 a7

7V, H2, H3, H4, Ho= AE= itk

Tab. 4-4. Result of hypothesis test

Path
Hypothesis Path VIF SD t o) Result
coefficient
H1 ECO—INT 1.380 -0.087 0.112 0.778 0.436 | No Supported

H2 CON—INT 1.489 0.211 0.049 4.346 0.000 | Supported

H3 PRI—=INT 1.532 -0.176 0.058 3.031 0.002 | Supported

H4 IMM—INT 1.522 -0.114 0.058 1.960 0.050 | Supported

H5 SOC—INT 1.251 0.429 0.051 8.336 0.000 | Supported
5. 42 U =9 A e QEARL ool Fa3dt Bl
th A QJAEIHEA s aHAFE A H
B AoA Fuox Aol 7] wAle] Sl e AT 7 Sl ot ApEsh Az

]
AEAT-L e o] gomol] JeFE nHE 29l
YSES thhow AZRAMSNT. AREHS
53 7M 29785, A28 ZA sde] ey
AT ol §o)5o] G Frhs AT/M, H
& ARt A Yit AFLAT AR
eaje] A7lelE Felol Atk Aol gk A
OS] 7% AM 5487} FEolx, 7hhea
o A%E 50008 oI5t 819 34 4557} 5,000
A0 Ak AFeaol W) v Wold, et
ALl ws) AEUHTLRo e 4R
o FT ABYS 7] ofdy) wEel Iy 2
HIAEE QENARLYe] AAH A A2eA]
% ZA0= YERTE Yu and Cho(2017)9] <A+l
A= ARG A8, 27b Sehe
A Aplze] A&H AR folHel FF

=)

i

AR g o UErt B 47 29E
o) & ol SlEUARede] Fsl 44
o 7 dEle el DAL sk
e ApEsh dge] aTHe ojud)

aHAREe] Az Heldeleks dge A
gL olgolwe] foiHel Jae mh
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S AT dav) ok FHEA Mulzo] 243
ARgo|=o] th3t Yu and Cho(2017)2] AtollA #g]
o] 7 ARt FEE HAE AeE Yeith
(O59] A7elA MdgpiraEe BeHd, e,
379, &ol, A, 784, AZA ol AREEHSIITh.
2 Mo} vluste] E of, A2 AH|20|
3l AmjAkEe] Azl dgo] 1 o] 8ok
FE T AEE ARz FRl Wt bgE Zle
Yehdal 9ltiloo, 2017; An & Joo, 2017). <Tab.
~Dol A YeRR Hlel o], AnjAREe] AZshe
A e Auze] FRel we} o] &2k
gko] 2k 020 AH|2FIFIEA)e] A
ZBAAA o] 1 o] gk FHA IS
o2 YeEPFA AN and Joo, 2017), 3~
A ARIA&The] 7= ARPEZeleRE Aol
A AR Fgo] 1 o] gexe] TAA FIFs v
AU B8] AddME ol FIS HAR
e Ao = Yeytioo, 2017).
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QIHUAME280| o|8o|zof njXl= ¥E 201 He|Mnt AISH AUEo| Bl
oE5d ANIAEL o 71 84 9 AlFh T8l ) o S0, 7|& Ll 23t 4lAE
B8 SHolAe HEghe aFstal Qiok AHl=FE 2 THolA FHES FEYYS B9 Fi =%
2 @gelezx SERVQUALY digshe 34 AR EF0] FHEN 7 =E o2 RE
(tangibility), A2 A(reliability), SEA S ATt AEriel Edar] ol 18
(responsiveness), &14d(assurance), 3-7343(empathy) gk AFY A dojth. AHIAEe] AAES
2 =(Parasuraman et al., 1988)& 7|¥oln, #HzlA ol g3lA He A anloA HIPAHLS Feh= <
o] AH|29] o]goxe) F8%t 9A4E ZE3lal Q) ko] 870l 7913t} Tierney(1993)=  “He]3he
o E7)Hojolz 2o shiel 811H1:L(Herzberg 7le w3l AlE 2ol sta, WAL 7iee] Al
et al,, 1959)9] 2Q%lo]&o| wam, 2o ¥ el ti3l zhe FIFE FollAl Aalolty” ghal 319
=4 E}ﬁﬁ“ﬂ& S)eke] B9z H"EEL CHStrasser, 1999). Fw°] #5353 AlE Hol &5
AEe FH8RL UE5E HoXe F3lal @A o] FRE ZIsH= AHALE A HES 7ol
EhS Zjif\lﬂ” a9k zE=tiJoo and Han, U AIFE 2 ARl2e] $83E o] 85717} Ho] gtk
2012). AHI=FAT B T2 Qe <Tab. 5-DellA Yepd ule} zro] He|Aoleh=
A 71RHo R AFEo ke dEY Halle], e 0209} F-F78Al AHl2 BFolA fofd o

9 Bl HT AT} AgHolol 1S

S mR= Aoz Yehgte=d(Joo, 2017; An and

2 olF ol&d A3t =E M HEna A Joo, 2017), & A7} LXx|| A= AAskaL ok
T Stk ol AHIAEAA AMEE H‘ﬂ 27t Agshe dY
arAEe] WS FTEHE A auEs 0w Helye] 4% 210 AN LS o
o] Wzt YAS FIH=E & —’F 2Tk Strasser(1999, gt B9 ARlA Heds Foeke ke
AR 9, p. 283 @HI9E SxollA] An|ALE] oA |57} 251 9tk
“Helghke 284S dolA XHT«] Aol 1L
Tab. 5-1. Results of previous studies
) No. of Samples Variable(standardized coefficient)
Type of Service ) Source
(Survey date) - result of hypothesis test
Cost savings(0.028): Rejected
) ) Time Savings(0.186): Accepted
Sharing economy service(SoCar) | 292(2015. 11-12) ) i Joo(2017)
Convenience(0.247): Accepted
Social value(0.039): Rejected
Economic benefits(0.246): Accepted
) ) Convenience(0.410): Accepted An and
020 Service(Kakaotaxi) 173(2015.11-12) . . .
Perceived risk(-0.062): Rejected Joo(2017)
Social value(0.538): Accepted
AENAET232 oAGA Aulz=e] Heds T E o] 2~F AAlsk= Aotk o 3| Aaffordance)
A =7l 1 shve] e dsiEd ol & AlFEL dPdobjec) S HI|TE = ofH &%

(affordance theory)< 78k 2 QIE U239
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o] BQks dfjAslHA #A
3} A2 AgRs Aeid 87t Qith

ARBA FE JEMIHE29] o] &= 7}
Z Avdd IS vAE ASE UeRTh TRA
TPB, 44 TAM, UTAUT 5ol 7|¥ks & @& A
TAXE ARSA FFo] FEEEe} ool FIFES
X o2 88x $itiSchepers and Wetzels,
2007). B Aol AkE A Fike] A=Al 0429
ojm, <Tab. 5-1>of] YERA nle} Zo] 020 AjH]2=0
gk $97HAn and Joo, 2017)NA% ASA Fagel
AEATE 05380tk o ol AREE GaFol
A 2=9] o] &l ATt FFE PIXe Ho=
Ye=7P 2 9z dE3, JEAE23,
020 && 43 A48 I 2] AElelA A&
< S 2 AH o, o]F AHlAE AR A
Soll A3 B EA =tk Bae2017)¢] Al
M= FHE o] HEA AR SHollA HRR
s39fol 7P Aokt G mX= FHoE YER
tHAZAIS 0638, p=0.000, A4= o] wA=
Gl Ak AZAGE 0.406). 19 ATlM = =
Y FEH A AHI2 APPo] 7] @Al 7] vl
el = Au] 2o i3t ALS] A Haat SHZ] ALS|o
& FAo| At FEFE vAE A= Msia
ATk AR FEo] Akt FFS HAE A #A
o= 43+ ARdEH T 22 A3 ZRke] 97
A 2k ik 4at 2SR Aol A THE A
g5 A Sfiof Stk Qo] AEsh=T), o=
FAAAA &aA; shs B Algleks #HEo] 9l
th 2 o A TtekA EdlE BA] 2 FeellA

WERS A 2 to] Aol & Yrks o)



olE

[Elbol]

HIRE2dol 0l22|of ojkl= ¥E ol Haldnt ABIA Y|

o sto|

o] Zatd, A3lA s o WA "ok EE E<H
A7t Ak FdellA AREE dake] o AskA v
Btk Aol i =25 Sie] fleiMe 5%
A7} = ofof jk

=AE ABE FFol wAlE FF A=t v
grel 23H el wet vE2A Uehb=rt she
Holok. =9]o] Hlal =UollA ARS]A gkl AfH|
2:9] o] goxo| ¢ A FFgFS vH & Stk
Bandyopadhyay and Fraccastoro (2007)9] A}X7]<9]
AHEAL 8ol TR &35HA Edtol] tigk Aol o
29, FH7|Ee] F8ol mX= FFgagle 1 v
gke] E3fo we}l o ZloE YRt Fuje] of
| 314 aQlo] AREJA FEFS Tl ARz o]
Sool et FFE Fertel uiF FF At
F3€ "av) 9tk

ALB|E FFo] QIEUIAE2 S o]go|=] 7
& S A= A o= FH AL 53]
SU BE F s AUE digh Alge) A
ATk McAllister(1995)9] AFollX= AEE IAH
A (cognition-based  trushet  AAMAH A
(affect-based trush= &3tk AAH A=< 2

23 HRE A2l ZAI AN FrlEE §
3 4= Aotk ol v tide] Fd, 4
AS A Foll sl e Reol 2A] o
ol o]Ad4 FHhead S 2HE] o= AFolt)h &
H, AAH AT v tide] BoFE B
HlEE niEo 2 AHAA Uy foiks 53 4
He Aotk ol AAMA Wk 7 A
4 Y 2484 ke rlEhear) S 2HE o=
2lg]o|t}. Meyer(2015)2] Aol W2, wl=, v}

4, 5Y, 37 95 % &2 v A AH
Uetelldes A A7 & A= i, T,
B, ARgrolerol, Yol A|gfol FollM= i
2 Adiel A 7Rk & AAMA A= 2 F4
Hopa sisiek il AA1A Aok M A=
HjERz o)) @i AR|A A7 M AHE A

89

=

sh= e xye] Hu A IS F= =4 &
ATHMcAllister, 1995, Mishra, 1996; Luhmann,
1979). AAXA A7t 243 JHdsE ARSE
o] o A A&& 4 Utk ok 34A, oH Aujx
£ o]&start ke oee I AH|29] FEF 9
< AR A Huke FHe Be 5 3
= 7R AFES] oAolv ok, 1 Fwe]
of we} WY 4 Q7] wlwelth E8 AAE A
2o} ABlA e BAll tigk o ol A7t
T3] ojof AkS|A FEFo] IEUIHE23 9] ©]8-9]

Eoll vAE G| ot HeAlE AR
KR
=

ol

T 3

Foz Si97] wEell dRksel] dAZE
2o e FEEETH
e Eo7 AsP] wzol Selu srRet 22
A ddo] A I oo =l FFE FA &
T 7] wEolth E]E &5FH0] o gt
=9 A= S8 ARt 2ol S8
Too] ARE FHE A= At 8T
o 30thel 40t) ae] AEUIAEL w2
&S ARk Q7] wEel] FFolles 4 EEol
HlElshs 212 FEot] 24T 287} 3tk
AR T LY 7129 AlS23I= Apdstd
ez SAAE Seisizior ditk Hede o]
ek 2pEst Anlze) $83F 247} A 7]E A
TR AT 2T FARE MRS =Y st
of QJAENBAE Asleta thzselzba qlet &
aAe} sl weh SEY MB|AE exe)
AM= Agsh= AZI7F oAl 9, dEUHE2H
HAp 712 A2kl ApEsrE A oA 2
T Atk A=, AR YolE 78] AlSed
ol ALHY FEHANE Tl An=E siAdsk

o g A=
M2 AR Algelol A&7t A-e

Z 3o

F_EL

o

=
aQ

=

==

=
ol

4

3]
=



Me|A¢T, HMBH M2Z, 2018.6

Reference

(11 Ajzen, 1 (1991, “The theory of planned
behaviour,” Organizational Behavior and Human
Decision Processes, 50(2), 179-211.

[2] Alalwan, A. A, Dwivedi, Y. K, Rana, N. P., and
Algharabat, R. (2018), Examining factors influencing
Jordanian customers’ intentions and adoption of
internet banking: Extending UTAUTZ with risk,
Journal of Retailing and Consumer Services, 40, 125~
138.

(3] An, K, & Joo, J. (2017), Factors influencing intention
to use Kakao Taxi as a 020 service, Journal of
Internet Electronic Commerce Research, Vol. 17, No.
3, pp. 87-105. (R¥ER, FAE, “7EeEAl] 020
Al 22 o] &2l kol HX|= FHEA”, TEIIHAL
FANAT, ALTH, A3=, 2017, pp. 87-105.)

(4] Bae, J. (2017), The Structural Relationships among
Information Security Threat Factors and Information
Protection Behavior of the FinTech Services: Focus
on Theoretical Perspectives of Technology Threat
Avoidance and Health Protective Behaviors, The
Journal of Information Systems, 26(3), 313-337. (4| A}
AQ017), e A(FinTech) Au]2=2] HH B ¥
L2813} NP R E S Pe|ete] T2 HAol At
AT 7118399 Aol e WA, R
N"AT, A264d, A3E, pp. 313-337).

(5] Bandyopadhyay, K. and Fraccastoro, K. A. (2007),
“The effect of culture on user acceptance of
information technology,” Communications of the
Association for Information Systems, 19(1), 522-543.

(6] Bauer, R. A., Consumer Behavior as Risk Taking,
Dynamic Marketing for a Chasing World, Hancock,
Chicago: American Marketing Association, 1960, pp.

90

389-398.

[7] Berry, L., Seiders, K, and Grewal, D. (2002),
“Understanding Service Convenience,” Journal of
Marketing, 66(3), 1-17.

(8] Brown, Lew G. (1990), “Convenience in Services
Marketing,“ Journal of Services Marketing, 4(1),
(Winter), 53-59.

[9] Dholakia, U. M., Bagozzi, R. P., and Pearo, L. K.
(2004), “A social influence model of consumer
participation in network- and small-group-based
virtual communities,” International Journal of
Research in Marketing, 21, 241-263.

[10] Fishbein, M.,& Ajzen, 1. (1975), Belief, attitude,
intention and behavior: An introduction to theory
and research, Cambridge, MA: Addison-Wesley,

[11] Foon, Y.S. and B.CY. Fah (2011), “Internet
Banking Adoption in Kuala Lumpur: An Application
of UTAUT Model” , International Journal of Business
and Management, 6(4), 61-167.

[12] Gefen, D., Straub, D. W. and Boudreau, M. C. (2000),

“Structural equation modeling and regression:
Guidelines for research practice,” Communications
of the Association for Information Systems, 4(7),
1-70.

[13] Gibson, J. J. (1977), The theory of affordances. In
R. E. Shaw & J. Bransford (Eds.), Perceiving, Acting,
and Knowing. Hillsdale, NJ: Lawrence Erlbaum
Associates.

[14] Hair, J. F,, Black, W. C., Babin, B. J. and Anderson,
R. E. (2010). Multivariate Data Analysis, Seventh
Edition, Prentice Hal, Upper Sadde, River, New
Jersey.

[15] Han, S. and Lee, S. (2011, Effect of Service
Convenience on the Relationship Performance in
B2B Markets: Mediating Effect of Relationship
Factors, Journal of Channel and Retailing, 16(4),



olE

[Elbol]

HIRE2dol 0l22|of ojkl= ¥E ol Haldnt ABIA Y|

sto|

65-93. (344, ©]A35(2011), B2B A|oll 4] Au]
2= Hejdo] IAI T wIX= 3k IAIA 8119
7 &3} B4, f5A, A16d, A4S, pp. 65-93).

[16] Hartson. H. R. (2003), “Cognitive, physical, sensory,
and functional affordances in interaction design,”
Behavior & Information Technology, 22(5), 315-338.

[17] Herzburg, F, Mausner, B., and Snyderman, B. B,
(1959), Motivation to work, John Wiley and Sons, Inc.

[18] Hong, S. (2017), Successful Cases and Implications
of Oversea Direct Banks: Japan and Europe,
Financial Risk Review, 14(2), 62-76. (Z%-2(2017).
319 =8 AENAZT23 A3Ak 2 A -4
 #He THeE, a8eade 017 H&58,
62-76.)

[19] Jeong, Y. (2006), Current Status and Outlook of
Internet-only Bank, Payment and Information
Technology, 23, 1-28. (%83-4(2006), JVEIW HE-
3] A A, AFAAet BE7 =, A234, pp.
1-28).

[20] Jiang, L., Jiang., N., and Liu, S.(2011), “Consumer
Perceptions of  E-ServiceConvenience:  An
Exploratory ~ Study,”  Procedia Environmental
Sciences, 11, 406-410.

[21] Joo, J. (2017), Electronic Commerce, 2nd Edition,
Topbooks. (FA12017), HAPEA, A2, &5
).

[22] Joo, J. (2017). “Motives for participating in sharing
economy: Intentions to use car sharing services,”
Journal of Distribution Science, 15(2), 21-26

(23] Joo, J. and Han, J. (2012), Determinants of Price
Premium in Online Open Marketplaces Based on
Catalog Model, Korean Management Review, 41(3),
397-422. (FAE, $438)(2012), 71E21 24 7]yt
o 22R’l LEANIA 7H4 Zejn]¢le] gaFas),
79T, A1, A3=, pp. 397-422).

[24] Khanl, S. A, Liang, Y., and Shahzad, S. (2015), “An

91

Empirical Study of Perceived Factors Affecting
Customer Satisfaction to Re-Purchase Intention in
Online Stores in China,” Journal of Service Science
and Management, 2015, 8, 291-305

[25] Kim, D. and Kim, S. (2017), Factors to Influence
Switching Intention to Internet-only Bank from
Legacy Bank: Focused on Financial Consumers’
Asset Management, Information Society and Media,
18(1), 105-134. (Fith<, ZAHQ017), Ns2Po=
FH AT oz o] e He o|xo 3k
< A 881 58 AnIRke] 2K we A 4,
HEARS] 9} vitjo], A184, A|1E, pp. 105-134).

[26] Kim, S. Park, H, and Lee, B. (2010), The
Relationships among Social Influence, Use-Diffusion,
Continued Usage and Brand Switching Intention of
Mobile Services, Asia Marketing Journal, 12(3), 1-24.
(A, vrdAg, o (2010), AFSA dEdE =
HR AH] 28] ARE-SRAt Al AGA AR Bl A
F ge| = 3] BAl tigk A, =riARA
g, A2H, A3=, pp. 1-24).

[27] Lee, M. and S. Kim (2017), Factors affecting the
use of the intelligent chatbot services, Journal of
Service Research and Studies, 7(3), 37-55. (¢]=5 <,
e 17). As® RS AR 2 o]-&o et FF
821, ARjz=AT, A7, A3s, 37-55).

[28] Lee, M. C. (2009, “Factors influencing the
adoption of internet banking: An integration of TAM
and TPB with perceived risk and perceived
benefit,” Electronic Commerce Research and
Applications, 8(3), 130-141.

[29] Lee, S. (2016), The Determinants of Internet-only
Banks’ Performance in the US Banking Industry,
Korea Capital Market Institute. (©]/3£42016). =]=
B3] ARIAIT 4 B AR, AHEA]
AT,

[30] Luhmann, N. (1979). Trust and power. Chichester,



Me|A¢T, HMBH M2Z, 2018.6

UK: John Wiley & Sons.

[31] McAllister, D. J. (1995), Affect-and cognition-based
trust as foundations for interpersonal cooperation in
organizations. Academy of Management Journal, 38,
24-59.

[32] Meyer, E. (2015). “Building Trust Across Cultures®,
Retrieved  from  https://knowledge.insead.edu/
blog/insead-blog/building-trust-across-cultures-384
48X TLymSjw7j4x6mTy.99

[33] Mishra, A. K. (1996), Organizational responses to
crisis: The centrality of trust. In R. M. Kramer &
T. R. Tyler (Eds.), Trust in organizations: Frontiers
of theory and research (pp. 261 ~ 287). Thousand
Oaks, CA: Sage.

[34] Morganosky, MA. (1986), Cost-
convenience-oriented consumers:  Demographic,
lifestyle, and value perspectives. Psychology &
Marketing, 3(1), 35-46. doi:10.1002/mar.4220030104.

[35] Nunnally, J. C. and Bemstein, 1 H (1994).
Psychometric Theory, McGraw -Hill, New York.

[36] Rice, R. E., Grant, A. E., Schmitz, J. and Torobin,
J.(1990), “Individual and network influences on the
adoption and perceived outcomes of electronic
messaging,” Social Networks, 12(1), 27-55.

[37] Schepers, J. and Wetzels, M, A. (2007).
Meta-analysis of the technology acceptance model:

VErsus

Investigating subjective norm and moderation
effects. Information & Management, 44, 90-103
[38] Seiders, K., Voss, G. B, Godfrey, A. L. and Grewal,
D. (2007), “SERVCON: development and validation
of a multidimensional service convenience scale,”
Journal of the Academy of Marketing Science, 35(1),
144-156.

[39] Slade, E. L., Dwivedi, Y. K., Piercy, N. C. and
Williams, M. D. (2015), “Modeling Consumers’

92

Adoption Intentions of Remote Mobile Payments in
the United Kingdom: Extending UTAUT with
Innovativeness, Risk, and Trust,” Psychology and
Marketing, 32(8), 860-873.

[40] Strasser, S. (1999). Waste and Want: A Social History
of Trash, New York : Metropolitan Books. 4% 2~E
A ), dHleh Sg-228719] ARSI
2010, =A== o] %

[41] Tierney, T. F. (1993), The Value of Convenience:
A Genealogy of Technical Culture, Albany: State
University of New York Press.

[42] Venkatesh, V., Morris, M. G,, Davis, G. B. and Davis,
F. D. (2003, “User acceptance of information
technology: Toward a unified view,” MIS quarterly,
27(3), 425-478.

[43] Venkatesh, V., Thong, J. and Xu, X. (2012).

“Consumer acceptance and use of information
technology: Extending the Unified Theory of
Acceptance and Use of Technology,” MIS
Quarterly, 36, 157-178.

[44] Venkatesh,V. and Morris, M. G. (2000), “Why Don’t
Men Ever Stop to Ask for Directions? Gender, Social
Influence, and Their Role in Technology Acceptance
and Usage Behavior,” MS Quarterly . 24(D),
115-139.

[45] Yu, J. and ho, J. (2017), The Factors of Continuous
Use for Mobile Payment Service under the Concept
of Fintech, The Journal of Information Systems,
26(3), 25-46. (5-71<1, ZAFB(2017), AH A 715k
AR AR 2 254 ARgL ol i 891 A,
HABAS”HAT, 264, A3s, 25-46).

[46] Zeithaml, V. A. (1988), “Consumer Perceptions of
Price, Quality, and Value : A Means-End Model and
Synthesis of Evidence,” Journal of Marketing, 52(3),
2-22.



QlE{IFE 23Ol 01Z2|zof ojkle ¥ Qol: Heldnt MEA Heto| gof

Joo, Jaehun (givej@dongguk.ac.kr)

Joo, Jaehun is a professor of Division of Business Administration, Dongguk
University, Gyeongju, Republic of Korea. He received Ph. D. from Pusan National
University. His research interests include the areas of knowledge management,
e-business, e-commerce, management information systems, business ecosystems, and
applications of blockchain. He published many papers in International Journal of
Human-Computer  Studies, Computer in Human Behavior, Expert Systems with
Applications, Decision Support Systems, Computer Information Systems, Journal of
Sustainable Tourism, Service Business, Sustainability, etc.

93



Me|2o7, HMB8H M2%, 2018.6

Factors Affecting Intentions to Use Internet-Only Bank in South
Korea: Implications of Service Convenience and Social Influence*

Jaehun Joo*™*

ABSTRACT

Internet-only bank is one of the promising areas of Fintech industry. Kbank and Kakaobank launched
services since 2017 in Korea. Experts estimated the younger generation including undergraduate students
as target customers in the initial stage of the Internet-only bank in Korea. Thus, it is necessary to
investigate factors influencing intention to use the Internet-only bank. Data were collected from
undergraduate students studying in Seoul, Pusan, and Gyeongbuk province. The empirical study showed
the evidence that four factors such as convenience, social influence, perceived privacy, and unverified
risk had a significant influence on intention to use the Internet-only bank. However, economic benefit
has no significantly influence on the intention. The present study focused on the influence of
convenience and social influence and discussed the issues regarding convenience and social influence in
more detail.

Keywords: Internet-Only Bank, Fintech, Intention, Convenience, Social Influence, Theory of Planned
Behavior, Kbank, Kakaobank
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