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The effect of the the traditional food Perception and relationship
quality: Focused on Jeollanamdo Area Food
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Dept. of Hotel food service culinary arts, Gwangju University

& oF GEAGFY U IS PoR FESA UE Q4L /SRS S5l 125, A4} BAA 1
WS stersigick et Z1e R0 AFRHE o 4B B olaish FHORA AGAFSA o] wRA
ORA SHRYS BARE shevl 124 ARE AFHuA ek APATAR ekl WY A5 9}
o webd Ao gae SAS 93 IS0 BE & Qi AXE AGe o] ti 454 WA L 47 SO Bl
go #7o) Az HAHE A3, B, 9L A4 W, 44, B0 HAY 5 Aok AGeN 0 SRS
43 WAS FEs) A A SAol the vish ~EETo] olsl Brkd A4 AF A9 oju]x] T B

=

[e]

.
wgo] @ Zolth AGAE 4o thate] Q18] oMol At W E Q) HERA PAE WSO seHhy ol F
2ol the ASH By, AFA 5 AGRNozA Ao el SJrlsh ALH A} A LR AT B0l
o

ol
pat
0o, & 1_’% 5]"\:5" = gqiﬁé]"é‘ ﬁé]' Zi»g—i :&%\_q

Abstract The purpose of this study is to investigate the relationship between perception, perception, and relationship
quality through technical analysis of perception of southern food among college students of Namdo area. Through
the analysis and empirical analysis, we tried to provide an understanding of local traditional foods and provide them
as a basic data for local traditional food as a tourism resource. It directly or indirectly supports the results of
previous studies. It directly or indirectly supports the results of previous studies. Therefore, the perception that can
be expressed by knowing the characteristics of the local food is expressed by the continuous relationship and
maintenance of the local food, so that the trust, the commitment, and the satisfaction expressed as the quality of
the relationship can be expressed as the continuing relationship, maintenance and interest .If the meaning of local
food and storytelling are given in order to induce growth and development of food tourism as a local food, it will
be very helpful for building image of local traditional food. If local food is perceived as a favorable or unattractive
attitude, it will be related to meaning and continuous interest and food and beverage behavior as local people such
as active interest and pride in local food, It is believed that food will play a big role in the growth and development
of tourism resources.
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Table 4. Effect of the Perception on Relationship
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