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Abstract Previously, there have been many studies on the fraud of employees, internal customers of the company,
but there have been a lot of studies on military affairs that are closely related to the improvement of army's combat
power. Therefore, this study investigates how communication satisfaction is influenced by the characteristics of SNS.
For empirical verification, 240 soldiers were surveyed in this study. The analysis method was to investigate the
correlation between each variable using the Structural Equation Model (SEM). The results of this study show that
the SNS characteristics have a positive effect on the overall model related to organizational communication
satisfaction. Organizational communication satisfaction has a positive impact on military fraud and organizational
communication satisfaction has been shown to mediate between army and SNS traits. Through this research, we
intend to promote the morale of soldiers by activating communication among group members using appropriate level
of social networking.
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Fig. 1. Research Model
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Table 1. The result of Demographic data

Category Frequency Ratio

Male 220 91.7

Gender Female 2 83
<20 6 25

20729 57 238

Age 30~ 39 83 36.7
40 ~ 49 76 317

50 < 13 54

Soldier 46 19.2

NCO 65 27.1

Rank Junior Officer 9 38
company officer 29 12.1

Field officer 88 36.7

General 3 1.2

< 1month 16 6.7
1month ™ 3month 22 9.2
Experience 3month ~ 6month 13 54
6month ™~ 12month 35 14.6
12month < 154 64.2
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Table 2. The result of Validity, Reliability test of

EFA
Constr Factors Cronbach
uct 1 2 3 4 5 6 sa
.051 195 864 197 150 118
101 147 .836 146 072 241
SMA 0919
.006 161 81 261 108 173

09 | 207 7713 165 125 295

on 126 078 078 8% .100

SSN 0.897
157 | -051 066 066 843 | -.004
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Table 3. Discriminant Validity

SMA SSN Sl SR oC MM
SMA 746
SSN 061 690
Sl .308 .326 656
SR .108 .308 433 .796
oC 319 335 .386 182 718
MM 073 154 240 .068 457 622

206 181 190 190 832 135
242 288 064 .064 826 .019
126 132 240 203 020 .807
O 0 O A0 O A
182 AN 146 204 120 175
034 205 202 364 009 127
A7 208 185 037 197
. 157 A72 250 .807 034 245 09®
206 236 .189 72 065 323
242 161 245 787 154 196
214 788 147 124 208 205
317 7% 134 132 129 218
OoC | 318 740 183 258 157 185 0927
254 718 286 .288 110 149
.380 .680 289 226 .180 132
816 161 038 075 049 170
800 247 099 .067 130 .060
MM | 798 223 063 241 101 .028 0.883
787 216 A7 .093 031 .048
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Table 4. The Result of Path Analysis

Fit indices Indicator Desirable
CMIN (P) (%ﬁé&) P>001><
CMIN / DF 2243 >1.0 or <20730
Absoluie | RMSEA 0.061 <008
fit index RMR 0.0%4 <0.08
GFl 0.822 >0.8
AGFI 0.785 >0.8
PGFI 0.779 >0.0570.06
NFI 0.868 >08
Incremental oy 0913 ~08
fit index
IFI 0917 >08
Parsimony  |PNFI 0.768 >0.0570.06
fit index PCFI 0811 >0.0570.06
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