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ABSTRACT

Purpose: The purpose of this study is to propose useful suggestions by analyzing the impact of SNS quality
and the pressure which comes from SNS usage objectives on SNS discontinuance intention.

Methods: We developed a SNS user’s discontinuance intention model in terms of SNS quality and pressure
of SNS usage. Survey data of SNS users was analyzed using multitegression analysis for testing hypotheses.
Results: We found that information quality plays an important role in lowering the SNS discontinuance intention.
In addition, it was founded that pressure of social networking and information processing are positively related
with the SNS discontinuance intention.

Conclusion: We expect that this research can provide theoretical and practical implications. As for theoretical,
this study can suggest the insight on conceptualization of SNS fatigue in the further study. Regarding practical
implication, service providers can make their service strategies based on understanding our analysis.
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LiveJournal), nlo|AZEZ (o EQJE]) 52 & 4= o1, o]2]3 Mr|2EL
A9 129 W olate] fa AFEAME(active users)S M Ut

24 wtjo]o] b Qo] wat 7|PYERE 24 HHolE &&ste] Hl=2YAE W)L o]F Fato] AFY
AE A 7)7] 93 =8-S WAegsta QtkDivol et al. 2012). dlE 5ol Heinz8 2% AAEo] fF3njzld
AEE7] Aele A 24 Heinzo| #Hol~% oA & FaiAw s & 4 Al dh(Newman, 2011).
2010 Interbrand 100t 22 Bz E3te 777) 40|A BA=9] 424 vjtjo] &g gk FAld up=d,
o] 7IHEL HolaRs T uA A3 S F7H7IAL 9lom shte] HAE Fojx] W HF(friends F&
fans)®] 57} 3t 37wl @stal Qi (Chapman, 2011). &4 wltjo}7} Hj=U 2 F83 AE-s Fsh= 7]
31 ¢] H)Fo] 2012 18%0l A 201530 63% ol o2 Z71e Ao 7 oAEtHKiron et al. 2012). webA] A4

& ARA2E Ao Fad FAVE Hal 9l

(Kane et al., 2014).

McKinsey+= 7|9E0] &4 vitjolo] aes 83 283 49, 24 UF 52 9Foe] wrp a84<l 715
Aol dle S8l 242 wirert vjzyze vl AAH aaph Azt 12 2EE He AoR 4
(Chui et al., 2012). ©]2f3t g3k= F2al7] fJste] 7112 7150 F4H 24 vto] IESAS &85t 1 A
SAEI deAed Bk obdel, M AR vkek 2ol A3 &4 viyo] &S gastel(d: Hojan H ol
&9) 71l AHEARE S FAATIL MESAS dAs e dth 7199 &4 o] Sl uA Fol S Fae
oM A g mel E A7EE 1A FelE Foto] 7ol A uAI BAE Askstal uA 7 AR
ALt 455 Fsto] e SUiAZIa 8 A9 s FINAE o ES BolEtHGoh et al., 2013).
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upeha] B Ao = Aol g thEA ¢l FEl &= SNS(Social Network Service, ©]3F SNS)E 4 38}aL
SNS o]-& E4 8l F7]9] #o)A SNS o] & Fik ool JFS A= 8Q1ES EEstaL o]9 F a1l
B8kl SNSO] 2|44 o] &of] FAAQ FIS WA= SNS F4 ¥ W5 A4S qpHstas gt
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2. o124 WA ¥ HYAT

2.1 SNS =3

SNS #4 543 ddd 7€ dvEe I ARAAE ] A 890 R AREARES] Al #d o
2 g ol tig A& AT == Davis(1989)9] 71E8 R (TAM)S 7IWhe stof 23 7|a-8-23
Q

2 & (Venkatesh and Davis, 2000)0] 9lo o]= ZA=Z 3} DeLone and McLean(1992)9] FRA|~E X3 Q9]
R8s = 5 ot ARAAE AF 29 2ul(Delone and McLean, 1992)9| -+ A28 3-S5 93 9 6714
o] A1 %5 AR FAH R 67149 A F 2= Al&E F-(System quality), AXE %2 (Information quality),

A28l o] &(System use or Use), AF&AF #H5(User satisfaction), 71912 9 3K(Individual impact), 24 38k
(Organizational impact) & 4 9
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(Lampe et al., 2012; Nadkarni and Hofmann 2012).

AA, AW AAE FF3t2 A= o] 28 UEST] AMH|~E AMgse 73 %7]7} H2 gt 52
I S YEYHS Y3 ZIF o2 Aete] gri(Gaudeul and Peroni, 2010). o & , BRI 28 2
FH ol T 3 e FAES EAY 7Y 54 AFES fAEE A OlE}(Gaudeul and Peroni, 2010).

Ellison et al.(2007)2 &4 wmlt]oi7} 218k Jtele] #Alo| A JA x| = A4 A A (bonding social capital)2]
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A, A7) £8-E 24 PEl(impression management)] 3 FH o2 4l «] MAA 9 ALE A B4, 59, 3
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hbelE HolErh A7) @8l ofe] 7HA] dEkso] 482 5 detl(Leary, 1996), 24 wlt]ol7t AlF8h= 7|
=7 EAES 0SS A 14 A &85 7hssHl & Frh AR A TR a3k 2pAlel| gk At
A7) 7] B QR g7 A=), ALl ool o] AXEIE 7] 3 g 2 A=), I B A
WA Fd HE) Fol AR o7} Ak SpAIRt o] Aol ER1e] AA oJatel= Aule] thE Abgte] oA wx
glofrt ab= AFS] A 9717 S ¢ Lo, Bl HuE 3l ALl diE yehly] 918 2deiA st
= A 2ol 4 vt gle ALY AR teiM e AAE stz sk 17k 2o R s P
=7 He A7 ST

AR, 2 mltio] ARRAES A Tl & Aad F39 AR 9 B AR B4 FHo R o] Rt ERde
TV A& 22 84 mr]ofe] A4l thAlA = 2] FaL olthWattal et al., 2010). AFEES 24419 AR
Yz7zh 2ple] AR dojA= Arol s astdor F5E 5 Qe Al A4 A 2 7]
AR Adrve 22 24 vEYA st S B thLampe et al, 2012). °]&52 FE I52 9Idt

o], Zple] A YEY I A 748 AA(strong ties) BAlo] U AAEY oly2HAral and Walker, 2011
3l AZA(weak ties) TAY A QEx FR3H(Vitak and Ellison, 2013). 21 AM A7 (¢ Google Blog
Search)o]u} &4 74 A7(¢): Facebook Graph Search), RSS Feedut Tagging® #-& 44 vlto] 7552
23 mro] el AH HAe] G84dE FoErh 2eu H2 Adnto] oA dAVE AREE Qe AR
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(motivation)9} & (activity)2] #8+E 235 (Smets et al., 1995), Wty BFS F8T AF} A5 &34
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Figure 1. Research Model
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4. A8

o v

4.1 R0 227 9 BAupy

AT AL Aol SNS ol §AES EoR ARaAbs AAlsklon Bt whis Aot F 23739 4
A ARE ARSI FRE AR SPSS 12,05 o] &8te] EAaI3IT) AR wiAEd Wit 758
A} Z3h= <Table 1>l Wehd nhsh gho] o] 129%(54.4%), 1430l 10878(45.6%)= 745 0] glom, A=
= 30u7F 44.7% 2 71 wekom thgol 20t)(37.6%), 40tH(13.1%) =02 vheh 20ti9} 30t 7t 714 2hdkaiA
SNSE o] 83dtal gl Aom & 4 glut Al Adsir e obree AN A} GE Fo] By Ao
59.9%%2 7F =kor] vhgel sA(13.9%), AHFA(11.8%) 59 0% el

r—{m Hn

__éé

Table 1. Sample Characteristics

Classification Frequency Percent(%)
Male 129 54.4
Gender Female 108 45.6
Total 237 100
10 age 4 1.7
20 age 89 37.6
30 age 106 44.7
Age
40 age 31 13.1
Above 50 age 7 3.0
Total 237 100
Student 33 13.9
Public Official 22 9.3
Self-employed 12 5.1
Job
Office Worker 28 11.8
Unemployed 142 59.9
Total 237 100
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= (e}
T 0.89149] e Ve a olo] WA A3y s A7) Sl A
3 A 571 el BAE Qo RAS AAEIth QoRAe FAR
Analysis)& ARSI 8213 HE| W 2(Varimax) WS AFHE3FSIT

S k]
FZEon o] Q5L HA HEY 81.9%2 AHslal = Ao ® Yyt
o S

Felakar 9lo] dubAQl a]l AAlF V& 0.5 B 538k 9l =]
3 Ao 7 AAEQTh, A AT el B4 Ay <Table 2> <Table 3> Wehd vke} 2t}

Table 2. The validity and reliability(Independent variables)

Factor | Factor | Factor | Factor | Factor Cronbach

Constructs Survey items 1 9 3 4 5 alpha
Easy of use -.040 .002 -.090 .837 157

System Quality Difficulty of use -.141 .003 -.206 .869 .038 .846
Convenience of use -.024 | -.150 | -.173 .832 182

Sufficiency of information | -.092 -.332 -.281 191 747

Information Quality | Accuracy of information -.111 =177 -.320 107 .803 .863

Timeliness of information | -.098 -.356 -.249 214 733

New relationship 074 321 .824 -.164 -.254
Pressure of Social | p i velationship | 098 | 191 | 843 | -.206 | -.280 | 913
Networking
Reply culture .008 .252 .780 -.242 -.301

Update of my situation 915 .075 .104 -.058 -.042

Pressure of

. Expression of emotion .905 123 .047 -.054 -.091 910
Self-expression

Expression of individuality | .913 .066 -.003 | -.085 | -.094

Learning of posted info. 142 879 .193 -.063 -.193
Pressure of

Information Searching new information | .053 .863 .234 .038 -.202 .880
Processing

Sharing linked information | .121 736 231 -.125 -.327
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Table 3. The validity and reliability of measurement items(Dependent variable)

Construct Survey items Factor loadings Cronbach alpha
Discontinuance intention in the future .875
SNS Di ti .. )
ISCOH. fnuance Rejection to continuous use .898 854
Intention
Intention to pause using SNS .868

4.3 74 AA

8 BFEAS Arlskgl e 4 Ao <Table 5>l Uehd A3} 2}, $-4

AFEATLA WFES TANFE A3 B2 A o]5 Wt
AReR frash] & Aom vebdt Syl 4= AREFA(p <
i FH(p < .0De] SNS 0§ T o=
How= A== Qleh. whd A|=g) 89 27| ol oigh 524t
o, 1l

< SNS o T ool mA= GEo] FolshA] ok H1x Hi= 7|25 3ich

Table 5. Results of Regression analysis

Non-standardized coefficients Standfgr@ ized
Variables coefficients t Sig.
B Standard error Beta

(Constant) 3.089 774 3.991 .000

Sex .089 124 .038 714 476

Control Age -.055 079 -.038 -691 490

variables

Job -.030 .042 -.038 =701 484

System quality -.055 .057 -.058 -.965 .335

Information quality -.241 .082 =233k -2.917 .004

Pressure of social networking .208 .078 2055 2.664 .008

Pressure of Self-expression 123 .052 129 2.360 .019

Pressure of Information 205 077 188w 2.665 008
Processing

Adjusted R? = .362 (Dependent variable: SNS Discontinuance Intention)
T 1% p< .10, = p < .05, #x p< 01

b7 AnE A Figure 20 Lheht 20} o] SNSE Fal Q= Aol Edo] #L5F o] §45
SNS o] & =
7] 9%
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System quality

Information -.058
quality
-.233™

SNS
Discontinuance
intention

Pressure of social

networking 205

129
Pressure of self
expression 188"
Pressure of
information
processing ** p < 01

Figure 2. Results of Analysis

5 A =

= .

as) wssel b 44 182
= 3, SNSO| AR AT T wFe] F2
o901} Alko] ALpEA AQES] F8 Hu
o] §AHE-L SlEYl o} B Aol = mrhe 238 A9lo] F2 ol §3H= SNSE
P AFo] FAAT Y2 YA WolFi thBolet sk uebA] Al AFAE] PFPAAE SNS
Fo AuEAG AREE gne) FAL Belsh] A% Al Bada Agolet B

& %

=4, NS o]-§2H59] o8& F4L w3k SNS 0] 89

I

A A2 BEkE B A3 4% gleh A 7] 2 g FHow
Aa7) S A9 A AEe] SNS o] o] B4 5E ofof et WAk %&6}% Aol ol Aoz A
QAL Sl Asof she THA7L H). A3 SNSE o] $845 Soluh Rt <d) SNS o] % S weeHs
AL o dAE )5S ol e Aol e Wiold. S8, dul pelv Au A o Bere o
@) slof 2012 4 AeAol g TR SNSE ol &ahs WAle] AL Ea o o] A Aoln olo] mpe Au]2
Ag BA ) WS AL AgH e dds) Yook g ojul @,

A5, SNSe) A28l E4 9 SNS ol&xke] A7 @ BAT Ao g Ado] Basirhs Hojd. B4
Aol A28l EAT o] §A1e] A7) B WE FHIHE NS ol§ Fg oAl A= el folaix gL
Aoz et AT 22 a4 o] F 2ol tid Belsl FRa gk ojuli opd Aot Aaw F
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s
i)

oA T EpAtel

Aef = v A AT FEI APEEL gl BAR o At v 4 vk A
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