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RMSR = 0.04
Chi square = 10.34
TU = 0.96
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Relationship between Entrepreneurial Education and
Entrepreneurial Opportunity Recognition:
Focused on the Entrepreneurship Major College Students®

Lee, Woo Jin™
Son, Jong Seo™
Oh, Hyemi™**

Abstract

Recently, there are many efforts to define the field of entrepreneurship as an area of independent study. According to Shane &
Venkataraman, the study of entrepreneurship is moving toward understanding the combination of entrepreneurial individual and valuable
opportunity in becoming entrepreneurs. In Korea, entrepreneurship education is spreading widely on the basis of universities and in 2010
the entrepreneurship major was created in Sookmyung Women's University for the first time in Korea.

The results of this study are as follows. First, there are many research about examining the relationship between entrepreneurship
education and entrepreneurship intention. Nevertheless, there are lack of the study focusing on the opportunity recognition which many
scholars have recognized as the independent study field of entrepreneurship domain. Therefore, the purpose of this study is to examine
the effect of satisfaction of entrepreneurship major education on entrepreneurial opportunity recognition and to examine the mediating
effect of entrepreneurial opportunity recognition according to educational commitment. The questionnaires were carried out for 3 weeks to
entrepreneurship major students in Sookmyung Woment’s University. A total of 84 surveys were collected and statistically analyzed by
the R program. As a result of the analysis, it was found that the satisfaction of education positively influences the recognition of
entrepreneurial opportunities. Commitment also has a full mediating effect on the recognition of entrepreneurial opportunities. The results
of this analysis confirm that the ability to recognize entrepreneurial opportunity is developed by entrepreneurship education, and during
the study students’ commitment has an important role in the relationship between educational satisfaction and entrepreneurial opportunity
recognition. The results were verified through empirical analysis. Satisfaction with entrepreneurship education and awareness of

entrepreneurship opportunities through entrepreneurship can be anticipated as entrepreneurship activities in the future.
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