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3.4 WAIR] 2l&Ado] SNS Fef=e}l 74
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51 AF% 2 el B4
52 7Hd A4
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<Abstract>

A AA Ul o] 8Als F ATE 42
njtjo] o]gof] W ATk Buja 9tk &
ZE71382] Statista(2018) 2] ATAT | wp=
d, JAEYl o]-8A=9] Aagu|vo] SEAIR

10 St 3] STk 9o o) &

D

AEe] s B Adu|t]o] ARAIRRS oF
135%9] gal= Ao g RuHw gk E3)
o] 2~5{(facebook) ¥}  Q12~E} 15 (instagram)<]
AHEAF F7F FAI7E 2 dolgta & 4 9tk
A AAH LR Holik o] 8AR= 2015 3%
7] °F 159 437k WA 2017'd 4%&7] °F 20
o] 77I%F Ho g FFson, A2~EIH o]
SR 9F 49 HollA] 8 Wo = ZUtEITh

e HYeE, fox4212@naver.com(54ZH
ZAEstw 7 9sHE, hangul9@knu.ac.kr(:L2 % 2h
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(Statista, 2018). A&&n|tjo]e] o]§Eo] F7}
Bh= olf= ol-8AEe] Ted] &8 UESA
(social networking)< Ao "ltjo] F(media
sharing), 27 (blogging), ARIE 5 &4
Hjtjo] o] Fg-52o] FALIA| L 7] v
o]ti(Kaplan and Haenlein, 2010).

SNS(Social Network Services)= AHEA7}

2 AR AERES T A Eobae
8] 22 (Sledgianowski and Kulviwat, 2009),
o] gAte] U ESIE T3l AR 553 4t
o] 7FssttHolAIY &, 2011). 2] #AFY
Elo| A WA= e 2ke-2 o] 84S 1] 7
FUAIA &Es ZFZIA71M(Hoffman and
Novak, 1996), 1o we} JUIEUl HHO| F8
A2 A SNS ©]-8AFe] HE2 SiE L Q)
t(Ad, 9n)g 2011). =gk Kaplan and
Haenlein(2010)-2 SNS& 53l AREAF A4 2
gl xo] ze} wilo] WAL 3130,
Chen et al.(2011)-2 SNSE A}3)2 5288
A Qsh= A2 VES A rlHojgtar sk3ith
=, SNS&| A2 ALE]A Ad o, ALSlZ
HA 9L BAF M= SNS W] &8|A; 3
< olsfigt=t Wi Fasita & 4 Aok
(Chu and Kim, 2011). @24, SNSollA F&
3 ouE AYE 452hgo] SNS o]k
ZH|zREYEl HAE G A E et 3l
=2

SNS o] 82} Eefjle] F7}ol we}, SNS
IANFE A A8t ek SNS FaE 7]
A olgxke] AU A%S sl sl
i whg SA4dow §HE
HolA 71& mo] Fae} xpEETt =3,
SNS Fal= FAH|E tiH] 237} B H|to]

Favol] wla| =7] wjEe] NEHo® e B
Al

nu‘.
E
X0,
o
[
f)_lv
i
ry
g
2
N
hind
il
= rlo
wn
Z
w

b
Lo
o
-
of
)

e

2 BEAoY 2218l 3
el 7]k Agks YAl etk o
A, #Ho| =& o]-gA1e] o], ojWd F4
FoHsps 55 &8st 72T =(news
feed)oll o] 82| 7|50l Bte 9Ed FE
Alzskarl ek A= 7HR1s) niAIR I BEE
ATt w2, wAIRe] A7heE AEdS
B wARA el tig SHES SXIA7IH, Bk
83 AR =2 FETPostma and Brokke,
2002; Cho and Boster, 2008). 1&1 ©o &
H7} FAol AN EE SNSolA o] 8AFES 3
aof] FHASA7I7I=E A g o]eF 22 ol
E SNS B FF ol8AEe] WS fE
3] S8l ok A=4Q] EHl= JEHE FHS
7|15 3, En9ge] ARE sk A
A A2 oE Y85 FasteAol g 53
< G |E TR, ZE 2016, 2
%, 7174 2016; Wojdynski and Evans, 2016).
wbA] SNSl =& LAY A=53
)l FarE FEAtelAl YA AR 15

of AF-& FEATL, ol TR Fol

2g2Q) 9 1A

P

o
0 o
=l

T

il

SNS Farel| #HH3 7|E AFEL F=E 9]
=i
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37} SNS o]-8xte] Q1A EAdo] SNS FaL
Bl =8} 7o se) vAe FEE Goth At
sy, Ao w2, JPIEES AA
o AAY s H= Agd 89l

&2 AP vHo] Fel=e} =84 549
9ge w= H<Z(Lombard and Ditton,
Zel=ol th3t ol & o 8t B
=ITH(Lee, 2004). Z, SNS 3]
ol ZAEd Y=

£
PH
HH‘ r M

1adE SFFAE 5 v 5}95{5}. ol& A
#Eo| FtjolE o] &8k =y
o] s wtjofe] W-goll B whAE7
omshy, whehA SNS Farel tigk =g
4 ‘é.fi SNS Farej e} o] ol 232
FEE YA F83g HRlo] & AlE}
?i SNS o] &=} =] F7lol| we} 71dE 3
SNS #a1 AL F& X gs|A 1 Itk
w2}t SNS Far WA o ek A= EW
w &AL YFe] S A F8g AT
2 52§ Ak SNSoll AAE AAEL] Al
FL g Arol tigk &A= B=FA
gl o] go|wo BhEgt FEFS v]X|7] wwoltt
(Sussman and Siegal, 2003). 413170 W=
B, SNS W] AINES] 4lFgAo] +8aE9] W
3 Ko o] golro HEd YFe
HAE AoE Yepgko ZEl =
o} o] gAte] EAdel wiet 22k 4= Ati(lin et
al., 2009). <, SNS Fare] U834 542 A
A A= Fa3 S VA= QRIoE
& g Slom, weba Far S ofsf 84t
7} Azksh= wAA A4S sl Fare]

X FlN Ukﬂ; ot
[ o net

_Lrﬂrﬂ

Llr\‘

ol ANE EHx

SNS FarEAo] o]gAte] Ala 29E Fal Faes 9 TR el mAlE FF

@ zplApe] B Aol wE o
& o= A %} T ATk
olofl, B A= SNS B Fare] EXw} Al
2 aRls 7 AAste] Fatel tidk &nixt
3 =0 u]x]‘— ke xHA o Z 3ol x}
sttt FAR R, 28Rl FEAE, A7t
Aaﬂwr A\7k8 YAl FEa o)

J

oz T8 AR zjﬁ & 597 9

3k AAAEES AAstA g

I. O|2H HiZ

t AEZ Z3ltiRogers, 1986). I 2l
Aol d-E Bl o] 8AF 1k AARY
Alolidoll A o] Folx= dH | WFE FolH
o] go1Rafaeli and Sudweeks, 1997), &=
dolle 28Rl o] 8249 57 ol
P& o g 281 o] 87t AFUAC]
A g9 FATE He AS rei(EAE],
7483] 2003). 2ERIoNA WAYshH= FT A
< o] &A= 1o ARUAeIA EEs FXA

U o
o 02(‘1(1)_]_
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7]#(Hoffman and Novak, 1996), 1S w2
Al ksl 71998 4= ol (Hoffman et at.,
1995). =, Le)Ql A5 AE0| fFo] HogE
2219l 22 SNS Y|4 9] o]-8A= I+ AR
7 SdsiAl dold & & Zojth

Zhong et al(2011)%] Aol =" SNS+=
AREAE ZE AR Ffet AL 7Sl
s, F5A8-S SN E F88 ASlA g
Zolgtal 3FATE. g Okazaki and Yague
(2011)= SNS AREAFE©] VIEL| AN FF
o A tigh AU Ao] el &) Fod
i, 352 U2 SNS AMAET ARE
ks] et AN g o ol &
SNS W AMEAFES] #ARAES XIS
st &, AL 28Rl Frl=s) o
|Aete] BAIE O BAsHA 94 A |
ol = 5 SUTHSundar, 2009).

SNS9] a4lo] ALS] A Ao BE, AFS]H
Ao} FATE 281 FE2HE-2 SNS 2] &
H|2} 855 olsfish=t] wi-¢- a3 #grott
(Chu and Kim, 2011). ©]oi] we} & ArollA=
SNS Wjol|A st 28Rl deak-gol A3
2 02 SNS o] FH&Ea 4H|A}F 8Fe] of
w3 FFS vAEA AFHE A ST

2.2 X|ZHEl mH

—_ e

d

22

L Alo] el Far mAAE
Fale] 3ol FedatAy ddnt
AE=Z W3 Kreuter and Wray,
2003; Jensen et al., 2012). 71&2] niA|E &4
ATEol w=r, wARel tigk A2k B

< mAAe] S =Y S AT S, Avl

o Mt
g

p
N

Al

5
3 27}

ol
FIF

U AlF ¥ Bal wAR7}E Ate] Eol ZH

dA#Eo] JSTE Luxk= T
Fa WiAR S ARA TS Fol Hrksh
(Edwards et al., 2002), T3+ o]-82}2] A=) ¢
A, AR, 5 5ol thgk ARE 23] vk
gk SNS Fal HWAAE 8438ttt Ads
th(Xu et al., 2011).

=4, ol2@ A2te BALE wAAe §
_]

, ZRRAell BEEskE Far WA A=
Z2HIA7E AA A3 g8l Bt Bgtehs A
R T Qr] Wl Anlxke] F71HQl
AR A BES ST, ol FujAbEA
o =%0] He 8 7FedS SN 3
tHBaek and Morimoto, 2012; Li and Unger,
2012). webA] &M= SNS W] =S5 Bl
WA 7 APl Ak | Ztaes 5
3 uAAE B FHHoR 448 Zole}

g o ok

3% ZeTHEdwards, et al., 2002). 71HY
Aol B8] Hro|RolA = A7H AU
o] wjA Frl=o] A} Ao 7k opy]
st AAAQ] v 0] 8-S FHAT = Fed
(source of noise)e] &S dfar FATH
(Speck and Elliott, 1997). Edwards et al.(2002)
o] A7l =W, 7AFUAlold oA Far
2 st /XA M & WA =i 8
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A7} BaE Fo = A He As B
o] YA (perceived intrusiveness  of
advertisement)o]2kal st &, Favt =&
Zke] QIA1A A& Wallehe Ao AdE =
Ze AZE H9ddelzt PrKSpeck  and
Elliott, 1997).

B Farel| X o] A2bd JPdS
TATES AR, AT FaL
ol Ao g HIEFH RNZ=S 7|1
3 9l= PF o2 olojR= Aoz
(Edwards et al., 2002). 3-8 o]2} 22 7]
T AT A A2 Aol
o] FEES Eolet adZolg= AA=
1= ek ARSI 2 E(2001)2 <1
Hiugae] B4 5 SR oAAA= B
21248 F4Ao] sl Fare| 3l -
FEFe PRt 2 T =3 Z:}XH‘{HQ]'

7‘%%(2003)0 A ZE H Yo

ia
N

Nt

Lo
|
R

O
An)
Agﬁknziﬂr}i:im{oﬁi

o?i
2
re

EW 2 ﬂ:rloﬂfﬂv: SNS U =&5& #u=z
ola)] |zhe]= 9140 ﬁJJrz{_g,_ SNS W€
2R|2L YFol| ojudt YIS mAI=A AS3

Bk stk

2.4 nYZEA F

nHo] 71715¢] Xsket @A, ol8AkEl

SNS FarEAo] o]gAte] Ala 29E Fal Faes 9 TR el mAlE FF

7ile] &
2Rl wixE ARSSFEA e AAzke] g
FEHIEA, tFA Frve] FAPoE & 5
Atk AR “AFH] Jejo] PIE P
A Lol ZAAY 2 He A
e 2 AolHtiLee, 2004). &, ZTH &A=
Hjtjoiel] o]s) wiZlE AL vpx] HAZ A
64%]—1: 74j4a4 = ‘.047:1 /\lxﬂypo]g}jy_ 3}

< ATHLombard, 2001). Lee(2004)0l wh=m,
T E2E vrol R Qlal o] 8 AEsh=
Aoln, o]Hd e AA 4ge) Q2d)
FFS mAA "o agn
Biocca(1997)°ll WE™, I &2 mHoE
o] &3ro &M o] A7} thE Ao AEE A
FetAY 7] EE8 298 AFFoEZA
o] gatEo] mH o7}t Al Fehe el AT
= Z21s we 39 doletal ekt =
3 ZPExE 4 Ay Ay S
(vividness)’e] 7 H =
“71‘71&(4_5
=9 sEr R ZHHD% Steuer(1992)+= A
H 7P 71| “AAYZF o] mro] o] &t
Ty &2 AP AT & Aok stk
SNS File 4au|t]o] o] gxtele] AR/
Alo]do] AAZIO R o] Rtk o] Q)
o o]zj3t EF o7 SNS FalE nit]o] 7
FuAelA gl A TS A A
s7] 98l czelex Ade F=sia o
AEEL HT]o]E o] 83lHA ZEHE2E
A o wiyllE @l Us oA gog
g wAIA G el oS EYsh] Wi
olty. 84 HijlE T ZHlEs

Kim and

[k

ol

dde AE

ol
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S2F A0 2ZH, SRS AbolollA] =] Tt
o] Ear 9t} o], Barfield et al,(1995)= =
gl&2a0f Eo] = ook dtka F43515
<, FET 209 D] ZEEs] oS
3L F2E 71 Ikl A E ook Sk
TPk F, Aol A& 9E 5o d5S T

& ZAJelo] mAHEE I Aol ofw

FAAC] F7bol| ApAlo] A= w718 bk
2| B Zyz2o) Bt B 4 gle
Aotk Ax, BQle ZyE9] sedos

B 9}1‘4(Barfleld et. al., 1995; Witmer and
Singer, 1998). $+H, Heeter(1992)2] <ol w}
29, 7P A 2Ele] o] &A= E9YE F
ZYEAE AP Ha, 129 EA4,
i 9 Aol A vEdta Bt =, 3
15 B Ay ZElEsE APsA =Y
Fyuaapyt SF2 4 JtMacKenzie et al.,
1986). &9} F1 a3} 7ko] FAE tE
Z|EATES AR, Faol g ZHEx
Aol AnAte] (i =s}t Bale A
3)°l 3AA YIS vtk AoE YEL
WYol(Kim, 1996). H3F T &= QlEY o]
BAke] 3], B, A5, a8a 7YE
2 g dom, o] wro] Frl=9} ARAL &
Jol] @It Lombard and Ditton, 1997). <,
Hjtjo] 54 B FaL E4 ofs ZelEx A
Ae =7A =HH, o] 2 Isf AlelZ wste} &)
4 Hhgo] Yepdt) weba] s Qs &
Bt W & AP Fare] oig
ZH|7Le] Bl =8} sl FEFE v

2 st ol AFstast gtk

0

J

oY,

TOFA

i
)
o

2.5 HIAIX] Azl

HAIZ] Aol AR AFAE HAo| gl
= o AR BARE AFal = Zlolt
= AR #8492 "FgolH(Severn et al.,
1990), ARE F83l= G ARE 21]*
sh= olell thall 7]17A0] et she A
£ oJu]gtiMayer et al., 1995).

AFEL guHow AL
(trustworthiness) &2 2| Z}slal ITHO keefe,
2002; Ponrpitakpan, 2004; Yoo and Gretzel,
2008). 53], 22k Far wAF] o thk Alg]
A Bst] off7] W), AR A=
AR o] WAHS JJr‘”?}O# AR Ttk 4
e k= Ado] (Yoo and Gretzel,
2008). ™A= 2] ﬂﬂ“ﬂr SNS o] gEl=9] &
AL ZARE Aol EH AR AE) Aol
SOl E AlFE HE dsl] A Hrt
£ Wele 43S JERL oM (Heesack et al.,
1983), AlE| 9] shelaslel sigdshs 2AA
o] AH|AE9] YFHsle} HEF Ao Fagh
P2 PRSI Pompitakpan, 2004).

V\ng AL sid AR gk o]-82

S =2ItHSussman and Siegal, 2003). Jin et
al.(2009) 8] Aol W=, SNS & AlAES]

294

A Ao] s AR o] o] go|wo} SeAtE0)
NEEE AAshe Fa7 Wkl ekl on,
ol& Fare] 5o IS et S, Fae
S0 SJalf =827t mAAY AlEde A7
SHAl EH, o= <13l Farel tigk 8ke] )
7t 9= Aotk wEbA Bar wWAA] ¢
223 Fare) igk Anxke] Bzl Fas
nE o= & & 4 Utk
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I, 7tE4d & g2

A7k AFUAIA

el & 06}71] %E](Sundar 2009). £WA
(2002)2 “F=A8A4 o] =27} mito] o]
BAE 252]Q1 Hlto] FARE olsfish= |
A AR FEE AFSE H|HoE o]

Bl ZHE2AE BPT W 3el(vY
ofel) EARTY & L& Bof vpx] mTiofof
ol = AT =7)A Foh(Heeter, 1992; Lee,
A7F AUAelA 1ol FA7F
e el olfz#ﬁw Ze|z2 Ao 34
% s 2 Ao 223 4 Qo)

FaL WAIA7} 2aH]

1o
td
oy
o
S~
O:
ox
ok
X,
T
o
o
s
S
w
@
D

1 l- gl
A =Ed FaE JUYER] A= A7sy,

T ASS A e Fare] sl 4

i
)
ok
)
=
o
AL
NS
=2
2
i
0

Al & o|YU3HAl ErHEdwards et al,
2002). wEbA 2| 2HE #AdS 2y S Y
of AR YIS P FOE AT
A|qh A 2beE A9 Zales Al 44

SNS BmEAol olgAtel Aeld 2ol B FaHs 2 Paowel A J

—-—1—-O

3.2 2212l 4SEE, X[ZHE gEdat x|
O|A

TR AR TALE ARIEE B9 A
& Qlr, olel @ wgel
e ARUES Fxe) 7 B B

=tk Sanders, 1975). =3k eI 714k
u 3garel] thek Ag, o= 539 22 o] 8AE

of B FEAGL HF 7L B A

Z1& HE‘r WA o] F-&
°o]3(Xu et al., 2011), wWEhA &2
Al Boy A¥ge] w2 wARle} AgEes

g WARAE $3HQ BrE vl "o
(Suntanto et al., 2013). 3, 7Nlel|Al FAA U
+ HAAE -8Rl A 3R] HEE A
sA Ak shA|RE 8Ake] HRAE AA

Hir

o
4 3
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A Fag Qs WelE A Ha ASE A
5}74] d &A= did Farel 'H =y

%E](Edwards et al., 2002).
= AR Azl A<
! 7/4\9& AFE 4 AR A

& wAA) Al RH 9T 1)

Y oA oo
%
=+ iz

‘ﬁﬁm{

b N

l

i)
o
oX,

P

H4 : Sajel Aazrgs
(+)e &S vE Aok
H5 : X)Z+& 1%*3% HAR] Al Aol A

& AR Al A

H6 - A2 HAA2 Uﬂ’\lzl A2 3l 71

3.3 ZEA ZAH0| SNS ZTEH=Q} 7
Hol=ofl O|xl= B

AFES HHolE o] 838t ZHEAE A
T FHo oA AFEHE S vt
AFI= AXY Aoz 7 )
&= Eﬂ% F7e1A Bk 1o whet Barel] of
3k an|Ake] JrRA AN Zeles A
o] Fao] aAE Fthke AFAHEo] B
Aol FEFs A= APagle

2 ZY &2 AP AAE AHsiE e A=t
S7FskaL itMacKenzie et al., 1986; TFgw],
. B3] vpAn)(2002)2] ATl w2, <l
njtjol 2 Qe A== =&~ 7
o] % of tigk Bj=o 7o, Teja B
AoZ H
Sl

F AlFl i3k 504
™(Coyle and Thorson 2001; Li et al., 2002),
AFF7|NA AFel tht o]-8A=2] Ay
371 22l 7ol 34 W2 =8t
Al FtiChatterjee, 2001; Laczniak, et al.,
2001). Wb ZHE2 AP FHY R F
ARl FEFE v Aoz 4 4 Utk o]
do] =& v o E B A7 e 22

3.4 HAIX| Al12|0| SNS ZTEH=Q} 7
Holzof O|xl= B

Bao] N LA YEF 1] WA
2R Aol mham, vdnitiel v AlAshe
Paro] AFHe g Faol B=ggol us

i

2012). ==2), 22l sgare] Agz|ela A=Ay
UeE AR FAARA e =M
(Cheung, et al., 2008). W2t HAIA] Al#]A-e
SNS FEj=e} 7w TR FEFS
nd o= Aietial, vt 22 TS
E==3IAT

H9 : WAIA] AL SNS Faej=o F
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(H)e] IS PR Aot
H10 : wlA1A] A1#d2 Felm=el H(+)9

GeFE 13 Zolk

3.5 SNS ZTEf=7} XM= o| O|X|=
Sk
oo

ZHlAFES Tl AL a7 Slaln &
2Rl FHOERE AF HARE F5517] i
°ﬂ 28Rl AnAFES] AlE Ty FH Yl
AL F7Fskal )tHenning-Thurau et
al., 2004). Digital Democracy Survey(2014)°]]
o= A, AR TV, e Fad] gk &
SAEY AR HEe sl AlFe =281
AFUE W g7 AEE SN, ol T
Ao BHERt YIS PX= o= U
ERsttl. =3 Cheung et al.(2008)2 Fa& 2l
3 FAE Anizke] SR HEE 3ofQl
FRAYEE FEITHL STk o] =08
Ao R TRt e HE EEsaA Atk

_?L
o)

H11 : SNS FIH ==
& 12 Zoltk

T2 4(+)°]

SNS FarEAo] o]gAte] Ala 29E Fal Faes 9 TR el mAlE FF

SNS
ZEj T

H11(+)

y

=

. g7 WY
4.1 AT MY U Xp2AY

SARE71BR] Stasista(2018)] A2}
of wzw, tekd SNS #8 F dHolxk
(facebook) 2] ©]-&2t 7} 71 a5 oWl
ok webaA B Aol A AMEEE SNSO 2=
Ho| 28-S AASA, Bae] A Fojak
2 2o AAE= dlo]E]H Fal(native ad)
o 23& 9o ATE WS

2017 QUEYlo] S ZAH = A E RS
9, 2018)9] FAoll WEH, SNS °]8&E2
)] 92.8%, 30t 86.0%, 40t 75.6% 52 <=°
2 et mebs B A= SNS &) 7t
7 ghisitha AgE= AEEd 3orH =2
q])\l-ﬁ x]égﬂ 1;]. Eahs ]lf:

EE o BN SHE 2152 *.aiE"Xl
£ ALt 282709] FES nigfo g B A
ANt AP A T 24 B oA Hle
S Z47F 51.1%(14478), 48.9%(1387) ML
20THE 71.69%(2027), 30Ul 28.4%(8078) A
=2
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<E 1> o] =R Fo
EE Z=AE o
22l Aag | JEelA BASHE tish) AR w3 § et aRvl olRofX e A=
AztE #EA | SNSoll AR Faeh 84 7t B A
A2 HJA | A7) Bl disk] AE5e w1 ARokle A=
ZEEx AY | F1E BY S8R we AAEQ A
WAR] AlZA | SNS F wAR e tigt 218 A=
SNS FEl= | SNS FE B & 3| Farol] ozt 8452 T oA
THE FAATE e FHRARE T2 ARRA ol A= Atz steE o=
< 2> ZY=2F
e =52t SR}
%_ﬂ}fd = SNSOlA Al F3h= _%E}OJ AE2ZAL| o3, McMillan and Hwang, 2002
AoAg U= SNSOlA Al gshe EEAANTS £ :
SNSell AAE FuEe W7t A3 gl
338 2R AAY Bl
SNSol| AlAE FaELS U7k Xg 434
Az Peia 3338l erﬁ/‘é & AXY Hlth Jensen et al., 2012;

SNSol| AAE FTEL w2 }o)
QA Aol wEIE ZxY B,

o] 7Q1A g3t —‘T‘—f& He Fasol
SNSol| ﬂlxﬂﬂﬂ A= A 2k

Kreuter et al., 2013

SNSOll o= FuES 4hksith

R
N
r

X
17
oX,

SNSol| o= %1— SNSARE-S H3)gic)

SNS #a= AEdr)

Taylor et al., 2011

SNSBIE HE 5¢, Ue F1E By Joe AKe

AL G it

il

SNSBILE B 5o, ) B @] 3] My-Ea

zH&

>
o

e

ARA T L] mhS-& Fal ol QUUTh
SNSFLE HE 32 Favt sReojlls AlAZE
A AART o AAzo|1 #aR o))

SNSZILE B &t vef pha 3t
REEOI A ol 1T

Kim and Biocca, 1997

SNS B9 Uja-& QA

HAIA] A= SNS F1o] 8- sl

SNS B9 vj8-& wettai,

Loda and coleman, 2005;
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<Abstract>

The Effect of SNS Advertisement Characteristics on
Advertisement Attitude and WWOM through Users' Psychological
Factors

Yoon, Jae-Hyun - Kim, Han-Ku

Purpose
As the number of SNS users increases, the importance of SNS advertisement is also increasing.
Thus, the purpose of this study is to analyze the effect of factors on effectiveness of SNS

advertising, and expand research on users’ attitude and behavior intention toward SNS advertising.

Design/methodology/approach

This study was designed to examine the structural relationships among SNS service attribute,
users' cognitive characters, psychological factors, users’ attitude and behavior intention toward SNS
advertising. Concretely, SNS service attribute was presented as online interactivity, and users’
cognitive characters were presented as perceived relevance and perceived intrusiveness. In addition,
psychological factors were presented as presence experience and message credibility, users’ attitude
toward SNS advertising was presented as advertisement attitude and users' behavior intention was
presented as WOM.

Findings

The results showed that online interactivity has a positive effect on presence experience and
message credibility, but perceived intrusiveness has a negative effect on presence experience and
message credibility. Perceived relevance has a positive effect on presence experience, but does
not have significant effect on message credibility. Presence experience and message credibility have
positive effects on advertisement attitude and WOM, and advertisement attitude also has a positive
effect on WOM.

Based on the results from this study, academic and practical implications can be drawn. First,

the study extended the scope of research about SNS advertising through focusing on SNS service
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attribute and SNS users’ cognitive characters and identified the relationship between presence
experience, message credibility, advertisement attitude and WOM. Second, the results of this
research can provide practical guidelines to develop effective advertising strategies for companies

which promoting SNS as a marketing tool.

Keyword: Online Interactivity, Perceived Relevance, Perceived Intrusiveness, Presence
Experience, Message Credibility, Advertisement Attitude, WOM
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