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Awareness and Preference for Korean Food Products in Malaysia

Jinyi Jeong, Young Min Choi*
Korea Food Research Institute, SME Solution Center

Abstract

This study examined the potential of export items in Malaysia by investigating the awareness and preference for Korean
food products. A high potential product list developed from the literature, included reports about the food export status in
Korea and Malaysian food trends. An online survey was carried out with 600 consumers in Malaysia. With 435 valid
responses, the average awareness of the Korean food products was 3.13, and the preference was 3.48 on a 5-point scale.
The awareness and preference of Korean food products were higher in the 20s-30s group than in the older groups. In
particular, the Muslim group had a higher awareness for ‘ramyon’ than the other groups, and the Buddhist group had a
higher preference for ‘ginseng beverage’ than the other groups. The most well-known and preferred products were ramyon,
hot noodles, kimchi, biscuits, fruits & vegetable beverage, and sauce (with Korean traditional sauce)’. Based on these resullts,
the marketing implications of the study findings are discussed.

Keywords: Malaysian consumer, Korean food, packaged food, awareness, preference
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<Table 1> Development of high potential product list for Korean food exporter

Major export items (aT, 2017)

« Cigarettes, beverages, ramyon, coffee preparations, sugar, biscuits,
powdered milk, so-ju, beer

Items with increased export volume in recent 3 years
(T, 2017)

« Cigarettes, beverages, ramyon, coffee preparations, sugar, biscuits,
powdered milk, soju, beer, fish products, cereal preparations, ice
cream, instant noodles, hot pepper paste, noodles

Food export

. Major export items to ASEAN (TRASS, 2017)
status in Korea

* Beverage, coffee preparation, ramyon, biscuit, sugar, ginseng, soju,
ice cream, beer, mixed seasoning, instant noodles

Major export items to Islam countries (aT, 2017)

« Cigarettes, coffee preparations, ramyon noodles, beverages, corn oil,
biscuits, beer, sugar, powdered milk, mixed seasonings, instant
noodles, ice cream

Major export items to Malaysia (aTkati, 2017)

« Biscuits, cookies, crackers, pasta, instant coffee, soy sauce, ice
cream, fruit juice drinks, kimchi

Major import goods of Malaysia
(International Trade Statistics, 2017)

« Dairy, rice, coffee, dried fruit, chocolate, bakery, sauces

Sales of processed foods in Malaysia

) (Euromonitor, 2017)
Malaysia food

* Rice, pasta, noodles, dairy products, baby foods, bakery products,
edible oils, confectionery, sauces, dressings and condiments, snacks

Export items to Malaysia with high potential
(Domestic) (aT, 2015 ; KOTRA, 2017)

trend

« Confectionery, ramyon, sauce (Korean traditional sauce), liquor
(beer), coffee preparation, beverage, kimchi, ice cream

Export items to Malaysia with high potential
(Overseas)
(AFGC, 2014; USDA, 2016; EUMCCI, 2016)

* Dairy, baby food, fruit juice, dried fruit, nuts, chocolate, hard candy,
confectionary(sugar free), cereal bar, tea, premium cold drink,
biscuits, baking mix, premium source, jam
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<Table 2> Awareness for Korean food products by age

N=435, M£+SD

Korean foods

Total (N=435) 20’s (N=140) 30’s (N=125) 40’s (N=126)

50°s (N=44) F-value

Biscuits, etc. 3.36+1.06 3.45+0.13 3.46+1.01 3.18+1.14 327+1.04 1.957
Confoctt Candy, etc. 2.97+1.13 3.03+1.13 3.07£1.06 2.86+1.20 2.84+1.06 1.084
OMECHONELY Chewing gum 2484119 2504120  2.55+1.14 2444127 2.34£1.10 399
Ice cream 2.88+1.21 3.04+1.21 2.89+1.12 2.801.26 2.59+1.32 1.791
Plain bread 2.63+1.20 2.62+1.24 2.76+1.18 2.60+1.16 2414121 1.011
Bread Cake, sponge cake 2.82+1.21 2.97+1.23 2.89+1.18 2.69+1.22 2.55+1.19 2.010
Doughnut, pie 2.69+1.22 2844128 282+1.16°  248+1.19"  243+1.19° 3.120%
Chocolates  Chocolates 3.07+1.21 327117 306117 2811200 2.88+1.32° 3.897*
Jam Jam 2.66+1.20 2.70+1.22 2.82+1.11 2.51+1.22 2.52+127 1.709
Hot noodles 3.97+1.00 4.06+0.97 3.91+1.01 3.97+1.03 3.86+0.95 661
Nood Cold noodles 3.45+1.13 3.60£1.07 3.55+1.12% 3.28+1.15%  3.14£1.19° 3.310%
00 Cellophane noodles 3.17+1.21 3274118 334£114%  297+1.16®  2.93+130° 2.946%
Ramyon 4.25+0.90 4.39+0.84 4.17+0.88 4.19+0.95 4.23+0.96 1.729
Beverages (fruits, vegetables) — 3.32+1.14 3.59£1.10° 3.42+1.04° 3.04+1.24 3.001.03° 6.730%%%*
Soda, soft drink 3.11£1221 343+115°  3.09+1.13%  2.86+123"  2.61+£1.26° 8.161%%*
Beverages ~ Soybean milk 2.94+1.22 3.09+1.21 2.98+1.13 2.86+1.26 2.63+131 1.884
Yogurt 2.92+1.26 3.13+1.22° 3.83£123®  2.82+£120%  2.57+1.32° 2.735%
(Red) Ginseng beverage 3.24+1.22 3.12+£1.28 3.33+1.11 3.27+1.27 3.30£1.23 707
Dressing Salad dressing 2.84+1.23 2.80+1.21 3.04+1.24 2.77+1.23 2.63+1.20 1.700
Cereal Cereal 2.65+1.21 2.65+1.23 2.80:£1.20 2.56+1.17 2414126 1.505
Season Sauce 336+1.15 359114 342£110°  3.05+1.18  3.09+1.14° 4.280%*
CEOMRE Tomato ketchup 2904122 3.07+125%  3.03+115%  2.67+185% 2644133  3.575¢
ditional Soy Sauce 3.20+1.20 3.31+1.25 3.32+1.15 3.01£1.20 3.02+1.17 2.196
KTrra ;“"“a Doenjang 3.18+1.23 3.30+1.30 3.32+1.14 2.98+1.20 2.98+1.25 2.581
Orean Sauees G chujang 3204126 336£136°  336:L11°  3.02£125° 2955129 2.910%
Kimchi ~ Kimchi 4224092 436+0.82 4.14+0.94 4.19+0.94 4.05+1.12 2.066
Total 3.130.86 324084°  3213080°  3.00:0.80  2.92+0.95" 3.036*

*+5p<0.001, **p<0.01, *p<0.05, “*Duncan’s multiple comparison
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<Table 3> Awareness for Korean food products by religion N=435, M£SD
Korean foods Total (N=435) Islam (N=175) Buddhism (N=106) Etc (N=435) F-value
Biscuits, etc. 3.36£1.06 3.36+0.20 3.37+0.96 3.33£1.03 .050
. Candy, etc. 2.97£1.13 3.01£1.21 2.88+1.11 3.08+1.03 1.106
Confectionery .
Chewing gum 2.48+1.19 2.55+1.29 2.43+1.13 247+1.15 .360
Ice cream 2.88+1.21 2.85£1.29 2.86£1.12 2.96+1.25 319
Plain bread 2.63+1.20 2.72+1.27 2.51+1.12 2.70+1.20 1.496
Bread Cake, sponge cake 2.82+1.21 2.92+1.29 2.76+1.13 2.79+1.22 716
Doughnut, pie 2.69+1.22 2.86+1.34 2.56+1.12 2.66+1.19 2.592
Chocolates  Chocolates 3.07+1.21 3.18+1.26 3.01+1.12 3.01+1.27 965
Jam Jam 2.66+1.20 2.64+1.25 2.70£1.17 2.63£1.19 127
Hot noodles 3.97+1.00 3.85£1.15 3.98+0.86 4.13+0.97 2.519
Noodl Cold noodles 3.45+1.13 3.56x1.21 3.35+1.02 342+1.17 1.448
00 Cellophane noodles 317121 3324130 3.06+1.11 3.1441.24 1.942
Ramyon 4.25+0.90 4.45+0.83" 4.10£0.92° 4224092 6.311%*
Beverages (fruits, vegetables) 3.32+1.14 3.42+1.28 3.32+1.05 3.17+1.08 1.529
Soda, soft drink 3.11+1.21 3.13£1.32 3.12+1.09 3.08+1.23 .069
Beverages ~ Soybean milk 2.94+1.22 2.98+1.33 2.95+1.12 291+1.22 082
Yogurt 2.92+1.26 3.01£1.38 2.82+1.14 2.97+1.27 970
(Red) Ginseng beverage 3.24+1.22 2.96+1.40° 3.35+1.12% 3.46+1.04* 6.686**
Dressing Salad dressing 2.84+1.23 291£1.33 2.78+1.13 2.86+1.24 481
Cereal Cereal 2.65+1.21 2.75+1.32 2.58+1.14 2.60+1.18 .950
S . Sauce 3.36+1.15 3.31£1.22 3.36+1.10 3.44+1.13 410
CaSOMNE  Tomato ketchup 2.90+1.22 2.95+1.30 2.87+1.15 2.87+1.24 227
Traditional Soy Sauce 3.20£1.20 3.22+0.28 3.14+£1.18 3.25+1.13 292
Korr:ali“;’;lf‘ces Doenjang 3.18+123 3.13+1.36 3.18+1.13 325+1.18 279
Gochujang 3.22+1.26 3.18+1.37 3.21£1.20 3.30+1.20 323
Kimchi Kimchi 4.22+0.92 4.25+0.94 4.14+0.93 4.29+0.89 .999
Total 3.13+0.86 3.16+0.95 3.08+0.77 3.15+0.87 391
*4%p<0.001, **p<0.01, *p<0.05, ***Duncan’s multiple comparison
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<Table 4> Preference for Korean food products by age

N=435, M£+SD

Korean foods

Total (N=435) 20’s (N=140) 30’s (N=125) 40’s (N=126)

50°s (N=44) F-value

Biscuits, etc. 3.64+0.84 3.77£0.88  3.69+0.86®  3.50£0.83°  3.52+0.63® 2.766*
, Candy, etc. 3.31+0.87 3.39+0.88 3.29+0.90 3.26+0.89 3.25+0.65 653
Confectionery .
Chewing gum 2.98+0.88 3.05+0.88 2.99+0.95 2.91+0.86 2.93+0.76 584
Ice cream 3.53+0.89 3.78:0.89" 3424092  337+0.83°  3.59+0.79% 6.098%**
Plain bread 3.24+0.81 3.330.80 3.19+0.88 3.19+0.78 3.25+0.75 860
Bread Cake, sponge cake 3.42+40.81 3.51+0.79 3.31+0.91 3.41+0.78 3.43+0.62 1.282
Doughnut, pie 3.32+0.84 3.49+0.86" 3.2940.86"  3.20+0.82° 3.27+0.69° 2.844%*
Chocolates Chocolates 3.60+0.90 3.74+0.93 3.56+0.94 3.46+0.87 3.61+0.69 2.295
Jam Jam 321+0.82 3.2140.86 3.28+0.83 3.15+0.81 3.20+0.63 525
Hot noodles 4.03+0.85 4.02+0.93 4.06+0.88 4.04+0.76 3.91+0.74 373
Noodl Cold noodles 3.5340.97 3.64+0.96 3.60£0.98 3.44+0.94 3.27+1.00 2212
00 Cellophane noodles 3474090  3.524091 3.59+0.89 3.30£0.91 3.4320.85 2433
Ramyon 4.30+0.81 445+0.71% 4.18+0.86° 428+0.80°  4.20+0.95% 2.699*
Beverages (fruits, vegetables)  3.56+0.86 3.67+0.87 3.59+0.91 3.43+0.85 3.52+0.63 1.870
Soda, soft drink 3.30+0.91 3.45+0.92° 3.38+0.95®  3.11£0.91° 3.14+0.70 3.878**
Beverages  Soybean milk 3.42+0.89 3.51£0.90 3.36+0.95 3.37+0.85 3.41+0.82 748
Yogurt 3.43+0.93 3.57+0.95 3.38+0.95 3.34+0.92 3.36+0.81 1.649
(Red) Ginseng beverage 3.34+1.09 3.18+1.09 3.39+1.03 3.37£1.12 3.61£1.10 2.105
Dressing Salad dressing 3.28+0.92 3.31+0.87 3.32+1.02 3.17+0.91 3.43+0.76 1.160
Cereal Cereal 3.23+0.89 3.30:+0.91 3.2440.95 3.15+0.84 3.18+0.79 670
Season Sauce 3.57+0.91 3.69+0.90 3.54+0.98 3.47+0.85 3.59+0.90 1.441
CaSOMNE  Tomato ketchup 3294087  3.34+0.87 3342093 3.19:0.86  3.30+0.70 839
Traditiona] Soy Sauce 3.55+0.89 3.59:£0.87 3.60:£0.94 3.44+0.89 3.61:0.81 959
Korr:a;“;’g‘ces Doenjang 3.49+0.95 3.48£0.93 3.59+1.00 3.36+0.93 3.59+0.95 1.466
Gochujang 3.56+0.99 3.62+1.01 3.62+1.02 3.40:£0.94 3.57+1.00 1.476
Kimchi Kimchi 4.06+0.94 4.07+0.99 4.06+0.93 4.05+0.84 4.09+1.12 030
Total 3.48+0.60 3.56+0.56 3.49+0.65 3.39:+0.60 3.48+0.50 1.663

*+5p<0.001, **p<0.01, *p<0.05, *Duncan’s multiple comparison
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<Table 5> Preference for Korean food products by religion N=435, M£SD
Korean foods Total (N=435) Islam (N=175) Buddhism (N=106) Etc (N=435) F-value
Biscuits, etc. 3.64+0.84 3.71+£0.96 3.61+0.77 3.60+0.76 .697
Confecti Candy, etc. 3.31+0.87 3.40+0.90 3.224+0.87 3.33+0.81 1.683
OMECHONELY Chewing gum 2.98+0.88 3.06+0.92 2.96+0.86 2.91+0.88 1.023
Ice cream 3.53+0.89 3.51+0.89 3.54+0.88 3.57+0.88 113
Plain bread 3.24+0.81 3.32+0.84 3.16+0.81 3.25+0.76 1.712
Bread Cake, sponge cake 3.42+0.81 3.49+0.89 3.33+0.80 3.46+0.69 1.853
Doughnut, pie 3.32+0.84 3.49+0.87" 3.22+0.84° 3.25+0.75% 4.974%%
Chocolates ~ Chocolates 3.60+0.90 3.58+0.99 3.53+0.87 3.72+0.80 1.427
Jam Jam 3.21+0.82 3.27+0.89 3.18+0.81 3.1840.71 .621
Hot noodles 4.03+0.85 3.94+0.91 4.01+0.77 4.19+0.85 2.890
Noodl Cold noodles 3.53+£0.97 3.56+0.96 3.47+1.02 3.58+0.90 .619
00 Cellophane noodles 3.47+0.90 3474101 3.43+0.83 3.53£0.85 359
Ramyon 4.30+0.81 4.33+0.80 4.26+0.84 4.32+0.80 .389
Beverages (fruits, vegetables) 3.56+0.86 3.59+0.91 3.57+0.86 3.51+0.77 296
Soda, soft drink 3.30+0.91 3.35+0.97 3.27+0.91 3.26+0.84 385
Beverages Soybean milk 3.42+0.89 3.48+0.97 3.29+0.78 3.53+0.93 2973
Yogurt 3.43+0.93 3.54+0.94 3.36+0.89 3.39+0.96 1.676
(Red) Ginseng beverage 3.34+1.09 3.07£1.13° 3.45+1.03% 3.56+1.04" 7.861%**
Dressing Salad dressing 3.28+0.92 3.28+0.95 3.21+0.93 3.42+0.84 1.722
Cereal Cereal 3.23+0.89 3.31+0.93 3.13+£0.84 3.27+0.89 1.992
S . Sauce 3.57+0.91 3.47+0.97 3.56+0.87 3.74+0.87 2.638
CaSOMNE  Tomato ketchup 3.29+0.87 3.34+0.87 3.19+0.85 3.39+0.88 2.158
Traditional Soy Sauce 3.55+0.89 3.53£0.95 3.46+0.84" 3.74+0.87* 3.337*
Korr:a;us;ies Doenjang 3.49+0.95 3.33+1.00° 3.50£0.90% 3.70+0.95° 4.744%%
Gochujang 3.56+0.99 3.49+1.06 3.51+0.95 3.71+£0.96 1.734
Kimchi Kimchi 4.06+0.94 4.01+0.93 4.04+0.94 4.18+0.95 1.142
Total 3.48+0.60 3.50+0.67 3.43+0.56 3.54+0.52 1.095
*+5p<0.001, **p<0.01, *p<0.05, *Duncan’s multiple comparison
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<Figure 1> Awareness and preference for Korean food products

Q2] Go] WL Bl 2SN Ao B
Bt} ol PEYUES tow T4 e e i)
S5 ZAME Park et al(2016)2] SFolA F4b 7HEAES)
B, 912, A, g, e el disl $Ee B
R} Skl et 3 015 F5 72 A Y
A olell Wig Tel7t Wad Aoz mejzch

V. 22 9 2%

A AAFR] S A AT tlEe] U 2FA18
st 9 T A BE wE AP /o] stEEH
FHZ oA o} X]@-%Oﬂ gk #4lo] A =oith 2 F
dglojAol= tEH L Aozt S EslHoeE 1
7Vede 5 B o A RE Tkl skt AEe]
2} & Aol = dolAlo}
HE 75 F5S AFste] AR anAEe] A= 9 A
IEE AL o5 FE FEE E AEE Ade]

E;G_Q_i L].g;l\q_
3l ZeEolAl
on, HF 17l SEF 2071
7

¢

[e]

—

%‘94 T Fﬁr”“-’u% ?E"ﬂ WF‘/} & Ee Sl o
2 freld Aols Hdrh dA=e] 7 %i‘?}?‘—*.gi 20t 7}
Frolehll =2 FES E3lor, e T 2w,
A, S 580 A B AR gl w2 el 9

Awg et Aswe] 739 ﬂz}%, SEF 54 20-
30che] Aeert w7 vepten, 4, 4k S50k AR
o] B F=de] Aert folsl B vt ol
Hae] 2 F5e] IAst Qg 243 A o]
A =& A Bole 2hd, AA, 59 F53% g &
A5, JJrzHﬁ A IFR 7 So] |AREH| X3ty
o ®& 75 AU uGLh W A, THLES A%
AAm Hls] G oz AT w7t B ‘/]’E}‘fiob]' T
of we Felgk Aol& Belol wet dd AT 7 Al F
9 M) Aol i seto] WEHY Aoz mejxitt,
A7 Ade E B e tiE F5E52 N
o M2 % ko] WeFS ehin, AR x=s}
e 2, A, =5, AR, A
a2, AREFE, 1), ¥H ol ol sigE
ks 4 52 dge g 2.
73 < 7P e LRl AlFL
= gElojrlo} AR dFely Fald] wE Ao
O] EEO]AA—

E T
T MRS A =rF =1 A AR F 2009 A

[ .
[ e
£
&

i

lo

ol
dp B

e

Tt 7P w3 ole A2 AFEH ue daks e
AR atet TS BF Avh, aga g Qs
Zhe Aol Wil 9 S7rshaA Bhuel Qx| w=el A
SE7t AEHHOE FURRE ACE BRI, oo w, &

=

F 5% AF A AHES wol/] SHE A ¥
o AAEst EEE Hols 4 vhe Hel s i
of Thbe ik Pl FHS SPORA )E S
o] M AFL AU 2T 5 Y= B4 AT

BAAYEE 7 dS FleE vzl
5 St gl A0 E AR
7R 2H)E B
A AFS TR APFo] FEE mEt AT 4]
7F gkelk W2 ofA Nk, 2l Bl AH|kEe] AP
T e T OE 2L AF0R AAR FA] EE 2
=31 Q). T3k S gk
ol Q) 1S 2H|SRs e o)AlolelM A& 71

Al B e e A FolEhs onAR x|
£ g93dste FHEY #ilol =& F ol wet &5 o
&t whale] AnE Sl A gt o]Fold Aeg B
ATk AR =Z v 27, o], 7], AfA, =9HA} Gl
I3EE AR dEorof ARREe] A wrt vlg- =
2 2Foa IHRQ a7t o]FoiR|= EHolt) 53], A
2 Aol s = B ShRol that BAlo] d=t AF o
2 o]oXHA] gt FRARRY QIR R, AE Tt S FollA



Aoz nel, o
B7HE W A5 Ak e &
& A8 Zelplg 4] ol 7S 2
o, g5 A% 15 25 AFS G4
Foem A% Bl £e2 2 5 U Aow Algdr,
AU R 2R 9 gRe 49 ANEoR Fe dwg
S5 0|75 AAES] AEws} A vebgel wel @
F9h @40] Falo] WAL oPAIRE 2nFol ot wa
So] 9% 2] Aoz wE F k. 53 i B
7), g 5 4 ZAsfo| 50| WalolAlofo] QZ b
A B e QAESE B A2 W AR e 9

T oA Sk o]} e 3 HifEe wHolAo &
H|AFso] eHAS A9 6}; THeM A= 5 eF Sl
ol 2 582 £+ o0 228 2 AR oA of
01 = T A

A Ak Welol Aok 24 HFHFN hek
WA= HEE Fol F2o) Y AAEL setslel £
Aok ANSeTh Bl g Agee] 2uAEe] A
9 ol we} e A8 ekl A Lol Aol A

A AZ A 2] dig ojsle] FaAe AR

>l

o} 53] F&d 2HAES vS Y #3HE oldlshs
Fgol P olm, HA| 179 25%F AA ke SHA 2

glojrolRl Sl gk vfete FHA o] Folxjo} gt} =, &
HEM T o= F8HA &2 AS] el olalst
3L g S FHE 55 S8 olE Ul AlFel widske A
I HEo] B = Aol 7R 548 AdEshe Ao
P, A2 AlFel we A4S Zhe sk SRS NA
L= A4 vHAEE Alske Zlo] B8 Zlojth

2 AFe] AR o mE FF AT AR v
2tk 2 AFE 93 2Aks ZolA o AR 2HAE O
oz ANHYOL ekl ZAPPRS ATl whet A)
B ANFL o ZAPF olFolA) FF Aol
ur} SojE 2nAE gdoR 9 AEe Bt 914
ool olelAck & Aolel, & Arel Wi A8l
P2 5 YL Aolnk. TR =Y AEYA S FA<
ol A1 15 98] RelolAlel o9 the F71Ed o)
@ Q12 2AF % welolNolele] MmATrt £9E £ 2
7o A Avle= x]—ﬁ,‘- o L] E.H—o]. /«];ﬂ— &=

ofy

of -1>ﬂ

P

o
o%
ot
o
o

E‘E v
e % 518 el

O[O AHIXIO] BIZAIZE QIX|E U MSE BA 215

71:]-}\]-0 o
2 AAES FEFAEY AEE e seolsAd

AE] AR (No. GO171700-01)2] o] dgko 7 S|l th.
Conflict of Interest

No potential conflict of interest relevant to this article
was reported.

References

aT. 2015. Entry Guide for Malaysia Halal Food Market. Available
from: http://www.kati.net/board/pubilshedMaterials View.
do?board_seq=48006&menu_dept2=48&dateSearch=all
&srchFr=&srchTo=&srchTp=0&srchWord= $1 T= 1] A] o}
&page=1, [accessed 2018.05.18]

Australian Food and Grocery Council (AFGC). 2014. Market
insight: Malaysia. Available from: http://www.afgc.org.au,
[accessed 2018.05.18]

Business Monitor International. 2017. Malaysia Food & Drink
Report. 2017-07-00. Available from: www.bmiresearch.
com, [accessed 2018.05.18]

Cha SM, Chung LN, Chung SJ, Kim KO, LEE SR. 2012.
Comparative Analysis on Preference for Korean Traditional
Foods in Foreigners and Koreans. Korean J. Food Cult.
27(3): 294-303

Cho CH. 2010. Korean wave in Malaysia and changes of the
Korea-Malaysia relations. Malaysian J. of Media Stud.,
12(1): 1-14.

Cho ES, Lee JM, Rha JY. 2017. Effect of Country Image on
Product Evaluation and Purchase Intention of Korean
Products: Evidence from Vietnam, Indonesia, and
Malaysia. Fam. Environ. Res., 55(2): 153-166

Cho KlJ, Jang WH. 2013. Comparing Malaysian Youths and
Adultstoward Hallyu Consciousness. J. Korea Contents
Assoc., 13(9): 92-101

Choi JS, Kim YH. 2017. Research on Export Possibility of
Korean Agricultural Products to Halal Markets using
PLS-SEM - Focusing on Malaysia and Indonesia. Korean
J. Food Marketing Economic, 34(4): 125-146

EU-Malaysia Chamber of Commerce and Industry (EUMCCI).
2016. Food Distribution Channels in Malaysia & Recent
Developments. Available from: https:/businessmalaysia.
eu/admin/js/fileman/Uploads/2.food%20distribution%20
channels%20in%20malaysia%?20and%20recent%20devel
opments_2016.pdf, [accessed 2018.05.11]

Euromonitor International. 2017. Packaged Food in Malaysia.
Available from: http://www.euromonitor.com/, [accessed



216 EBEIREELEEEE Vol 33, No. 3(2018)

2018.05.11]

Hong KH. 2017. Perception and Preference of Korean Food of
University Students in Yanbian, China. 32(3): 215-226

Hong SP, Lee MA, Kim YH, Shin DB. 2009. Consumer Test of
Korean Food in Hawaii. . Korean Soc. Food Cult., 24(6),
607-612.

KOTRA. 2016. Malaysian retail market status and entry strategy.
2016-04-22. Available from: https://news.kotra.or.kr/user/
globalBbs/kotranews/4/globalBbsDataView.do?setldx
=243&dataldx=149315, [accessed 2018.05.11]

KOTRA. 2017. Ginseng market trend in China. 2017-08-31.
Available from: http:/news.kotra.or.kr/user/globalBbs/
kotranews/4/globalBbsDataView.do?setldx=243&dataldx
=160503, [accessed 2018.05.11]

KOTRA. 2017. The Korean food wave in Malaysia explained
through the case of ShinRaMyun. 2016-07-11. Available
from: https://news kotra.or.kr/user/global AlIBbs/kotranews/
album/2/globalBbsDataAll View.do?dataldx=150834&
column=&search=&searchAreaCd=&searchNationCd=1
01076&searchTradeCd=&searchStartDate=&searchEnd
Date=&searchCategoryldxs=&searchIndustryCateldx=&
page=2&row=10, [accessed 2018.05.11]

KOTRA. 2018. Malaysia Entry Strategy. 2017-12-18. Available
from: https:/news.kotra.orkr/user/globalBbs/kotranews/
21/globalBbsDataView.do?setldx=252&dataldx=163569,
[accessed 2018.05.18]

Lee ES. 2016. The Comparative Analysis of Chinese Students’
Preference on Korean Menu and The Determinants of
Preference on Korean Food by Familiarity to Korea:
Local Chinese Students Vs. Chinese Students in Korea. J.
Hotel & Resort, 15(1): 181-195

Lee JH, Kum JS. 2010. Effect of Microwave Treatment on
Korean Ginseng. Korean J. Food & Nutr. 23(3): 405-410

Lee JY, Kim KJ, Park YH, Kim HR. 2010. Preference and
Perception of Korean Foods of Foreign Consumers by
Nationality. J. Korean Soc. Food Cult., 25(1): 9-16

Lee MO. 2017. Recognition, Image, Preference, Attributes,
Satisfaction and Reuse Intention for Korean Food by
Local Vietnamese. J. Korean Soc. Food Cult., 32(6): 476-
486

OECD. 2018, Economic Outlook for Southeast Asia, China and
India 2018. Available from: https://www.oecd.org/dev/

SAEO2018 Preliminary version.pdf, [accessed 2018.05.
1]

Park HJ, Shim HK, Chang SJ, Hong JH. 2017. Acceptance of
Korean Menu Items and Its Association with a Degree of
Food Neophobia among South-east Asian Muslim
Consumers in Korea. J. Korean Soc. Food Cult., 32(3):
175-184

Park SJ. 2017. Malaysian Muslim’s Awareness, Attitude and
Purchasing Behavior of Ginseng and Red Ginseng
Products. Asia-pacific J. Multimedia Services Convergent
with Art, Humanities, and Sociology. 7(12): 37-50

Seo HI, Kim MN, Jang HS. 2016. Strategies for Korean HMR
products to enter the Islamic market through survey of
Malaysian consumers. Proceedings from 2016 Spring
Conference and Symposium on Korean Society for Food
Engineering

Seo KH, Lee SB, Shin MA. 2003. Research on Korean Food
Preference and the Improvement of Korean Restaurants
for Japanese and Chinese Students in Korea. Korean J.
Soc. Food ookery, 9(6): 715-722

Song RR, Chung SJ, Cho SA. 2017. Consumer Acceptance of
Korean Jang Products Among Halal Food Consumers
Using FGI Approach. J. Korean Soc. Food Cult., 32(3):
266-274

Thomson reuters. 2017. State of the Global Islamic Economy
2017-2018 Report. Thomson reuters

United States Department of Agriculture (USDA). 2016.
Malaysia: Exporter guide. Available from: https:/www.
fas.usda.gov/data/malaysia-exporter-guide, [accessed
2018.05.11]

International Trade Statistics. 2017. Imported goods of Malaysia.
Available from: https:/www.trademap.org, [accessed
2018.05.11]

Korea Agro-Fisheries and Food Trade Corporation, Available
from: www.at.or.kr, [accessed 2018.05.11]

Korea International Trade Association. Available from:
www.kita.net, [accessed 2018.02.01]

Trade Statistics Service. Available from: http:/www.trass.or.kr,
[accessed 2018.05.11]

Received May 25, 2018; revised June 22, 2018; accepted
June 24, 2018



