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Abstract The purpose to this study is to analyze the difference of trust toward Internet-only bank into two groups
according to the gender. We specially examined whether there is any gap in the determinant of trust. For this, we
attempted to analyze the significance of the difference in the path coefficients between the gender through latent
mean and path analysis. As a results, the difference of the determinant of trust between the male and the female
group occurred in the factor of benefit and security. Moreover, it reconfirmed that trust are later strongly extended
to relationship commitment. These findings suggest that it's very important to establish a trust with customers.

Key Words : Path Analysis, Financial Consumer, Trust, Internet-Only Banks, Latent Mean
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Table 1. Descriptive Statistics : Male Group Seree Plot
’\\gﬁgglnessd Mean Std. Dev | Skewness | Kurtosis .
Security 1 2.949 1.204 0.520 0.158 L
Security 2 3088 1.147 0.164 -0.408 T%
Security 3 2902 1.259 0.356 -0.015 ==
Security 4 2912 1.167 0.512 0.547 o \
Convenience 1 5274 1.025 -0.178 -0523 —_—
Convenience 2 5214 111 -0.329 -0.372 “ . T T ot - T T T
Convenience 3 5358 1.159 -0.423 -0.511 Faster Number
Convenience 4 5549 1.057 -0.525 -0.287 Fig. 1. Factor Analysis Scree Plot
Benefit 1 4819 1.018 -0.058 0.638
Benefit 2 5028 1.027 -0.161 0.328 ) ) . ) i
Benefit 3 5074 1.002 0.047 -0630 SHE, 7 A el dist SEe 4 AR e
Benefit 4 5107 1.082 -0.192 -0413 C ro == Al Al rlo.
ronback’s a Al A 1 = Table
Trust 1 4591 0.81 0.031 0,162 (R a7t
Trust 2 4847 0960 -0.264 0780 37} 2] Cronback’s a %kl 0.8 ©]%2. 2 Nam(2018)2}
Commitment 1 4958 1.262 -0.498 0421 5013}_1;}
o = .
Commitment 2 4512 1.271 -0.095 -0.035
Table 3. Cronback’s a
Table 2. Descriptive Statistics : Female Group Measured . Scale if item deleted
) Cronback’s a ,
Measured ' Variables Cronback's a
Variables Mean Std. Dev | Skewness | Kurtosis Security 1 0.871
Security 1 2645 108 0277 -0474 Securty 2 0903 0890
Security 2 290 | 1033 0510 0919 Security 3 0860
Security 3 2585 | 1157 0606 0565 Security 4 0876
Securlty 4 263 1,099 0329 0251 Convenience ; g-:g
Convenience 1 | 5.180 1074 0439 0.195 Convenience 0.908 '
- Convenience 3 0.879
Convenience 2 5,040 1.107 -0.372 -0.374 -
- Convenience 4 0.885
Convenience 3 5435 113 -0.372 -0.358 "
ence 4 | 5470 | 106 | 0274 | 03 eneft | 0501
Convenience : ' ' : Benefit 2 - 079
Benef?t 1 4505 0.880 -0.418 0.981 Benefit 3 . 079
Benefit 2 4675 0.9%2 0.004 0.395 Benefit 4 0835
Benefit 3 4.700 1.017 -0.064 0.547 Tn _
. ust 1 0857
Beneft 4 480 | 1039 -0027 0.166 TSt 2 : .
Trust 1 4130 1.014 -0.030 0356 Commiment 1 N
Trust 2 4285 09% -0.110 0679 Commitment 2 0837 z
Commitment 1 4.545 111 -0.425 1.008
Commitment 2 4165 1.160 0.064 0.461
2.2 ¥ATF 1 ATEYe] FAY
aEa AR A3E ulgo R AW} tlio] F o] A9 AL JEUH TSl Ui FFan2
ganlAel A7 2429 BAS AS ARG 33 9 Uz APRAL AT Qo) T Pl 2017
3] Sl8) o)A B olRalz deld golpal  Abolrl kg vl d ok Wb W aF 2
S At 1 243 28499 Hal(convenience), B AT EFo] sLaloF stk a2iBR AF A 9
oF(security), ]2 324 (benefit) @ Z+o] 3 £2loz 7 AFERFY A oRE Py Y4 HAEEY
AA20S AT OhS Fig, 12 248 29l 34 (Model 1), 28¥5¢] $U4 342 (ModellD), %74
ARz 3 29 F3 A KMO 72 0.866, Bartlett's test A4 dH U AAREYModellll) 18]35 A1
of sphericity 2t 953 000004 7Hd 717 oz v F9 #4F 594 AR ModellV)9] AP s w3t
ERtth sk g0l QOB Mo EAndol A= Ao et $ 7} AR Y 7 APE9] o] gto=Z 7}
¥2(96, N=415) =231.66, p < 0.001, CFI 0.960, IFI 0.969, A3 A R Gk
TLI 0961 =12]2 RMSEA 006588 $-573 Ao & 1}e} S Table 45 A7 4714 594 A4 BA 28
wek A3 By 7+ Hgwe] Folrt
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Table 4. Model Fit Index

Model P df| CHl IFI TLI
| 44807 194| 0942 | 0943 | 0919 0.0%5
Il 463.37 205| 0941 | 0942 | 092 0.054
1] 51382 221 0933 | 0934 | 0918 0.056
vV 51587 224 0934 | 0934 | 0919 0.0%5
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Table 5. SEM Invariance Constraints Results Summary

Regression Weights'?
Path
Male-Group Female-Group
Securty  — Trust 0.052(0.033 0.328(0.241)"
Convenience — Trust 02590.169" | 0.173(0.117)"
Benefit — Trust 0.636(0.491)™ 0.705(0.627)"
Trust — Renewal 0863(1.730™ | 0.903(1.49%3)"
Tust > CCOMTRIT 0449 | 084114501
dation
Note: 1) standardized regression weights, ( ) regression weights.

2) = # =+ means significance at 0.1, 0.05, 0.001 respectively.
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