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The Effects of SNS Advertisement Constituents on Advertising
Reliability and Purchase Intention: Focusing on Facebook
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Abstract This study examined what constitutes the factors of the advertisement of Facebook advertisement, and
what factors affect the reliability of the advertisement and the purchase intention. Data were collected from Facebook
users and analyzed through exploratory factor analysis and multiple regression analysis. The results of this study are
as follows: First, the factors of constituting Facebook advertisement were five factors of advertisement interest,
customized information, advertisement exposure, peripheral responsiveness, and product late information. Second, it
is confirmed that customized information has a statistically significant effect on ad reliability. However, ad exposure
has an adverse effect on ad reliability. Third, customized information and advertising interest had a statistically
significant effect on purchase intention. The results of this study have implications for the theoretical development
of Facebook advertisement and the basic data for establishing Facebook advertisement strategy.
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Table 1. Factor Analysis of Facebook Advertisement

Component commu | skewn .

contents ] 5 3 7 5 ity oss Kurtosis
Facebook ads are more interesting than other media ads 845 J76 | =543 | -.055
Facebook ads are more fun than other media ads 7R 650 | -388 | -401
Facebook ads stimulate curiosity 757 643 | -6%4 | 501
Facebook ads are more eye-catching than other media ads 752 616 | -407 | -276
Facebook advertisements cause product curiosity 728 652 | -714| 625
F k n stimulate my curiosi | can n F k
thaaielb%C;n andost Csze s;tn c;Jt ﬁ: médfi:ﬂmossty because | can see ads on Facebool 717 62 | -478| -173
On Facebook, product information ads are right for me 853 767 | =303 | -.403
On Facebook, | have a product ad that I'm interested in 840 728 | -225| -310
On Facebook, you'll get the product information you need for a customized ad
in the latter form 685 552 | -232 | -291
It's easy to get product information from Facebook ads 680 570 | -486 | 191
When you look at Facebook, you are exposed to advertising naturally 839 J47 | -1.17| 2487
New speed on Facebook is naturally exposed to ads 783 637 |-1.182| 3.668
If you look at Facebook, you are forced to advertise 771 623 |-1.074| 1.200
| see ads on popular pages on Facebook, regardiess of my wil 736 576 |-1.089| 1.902
On Facebook, a friend or acquaintance shows you a comment 903 873 | -862 | 992
On Facebook, you'll see ads from your friends and acguaintances 845 7% | -85 | 669
On Facebook, a friend or acquaintance shows a "Like” post and sees the ad 842 780 |-1.051| 1.757
People's testimonials using products on Facebook come up with video ads 798 765 | -.847 | 1.061
You can view product reviews and product effects on Facebook 172 727 | =531 450
On Facebook, | think it is an informational advertisement like restaurants and
cafes in the neighborhood, but it is necessary information 695 605 | ~568 | ~099
In Facebook, you can see the product reviews you use every day through
Facebook ads 496 517 | -400 | -.131
Eigenvalue 6.897 | 2875 | 1.923 | 1.742 | 1235
Extraction Sums of Squared Loadings (%) 31.348 | 13.066 | 8.742 | 7.920 | 5615
Rotation Sums of Squared Loadings (%) 31.348 | 44.415 | 53.156 | 61.076 | 66.69
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Table 2. The effect of the constituents of Facebook

advertisement on the reliability  of
advertising Multiple regression analysis

Standar
Unstandardized | dized
fici fici
Model Coefficients Coeffici t Toleran VIF
ents ce
Std.
B Error Beta
Advertising | ooy | 057 | 031 | 454 | 699 | 1431
Interest
_Custom | e | opp | 438 |6538| 73 | 1364
information
Advertsing | _oo3 | 09 | 154 | 2430 | 816 | 1295
exposure
Peripheral | 17 1 057 | 020 | 305 | 74 | 1260
Reactivity
Product | _ogy | 074 | -050 | -807 | 614 | 1628
reviews

Durbin-Watson's d=2.002, R*=.187, adj R*=.171, F=11.362, p<.001/
*p<.05, #p<.001
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Table 3. The influence of the constituent factors
of Facebook advertisement on purchase
intention

Standar
Unstandardized | dized
Coefficients | Coefficie

Model nts t Tolerance| VIF
Std.
B Error Beta
AOVeriSNG | 45y | o7 | qo3 | 1980- | 695 | 1439
Interest
Custom
e | B2 | o | | s | s
AVEISING | o7 | q05 | o0 | 358 | 819 | 1221
exposure
Peripheral | oy | 0ss | o045 | 7756 | 795 | 1258
Reactivity
Product | 1op | 085 | 095 | 143 | 610 | 1639
reviews

Durbin-Watson's 0=1.814, R?=.347, adj R?=.333 F=25.896, p<.001
<05, »+p<.001
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