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Abstract

Purpose — A trading area is very closely related to consumer life. A trading area is a cultural and social space that
consumes culture and promotes human relationships as well as an economic space where consumers live their daily lives.
In this context, a trading area research should be conducted objectively and empirically because it deals with the activities
of consumer's life. The purpose of this study is to identify the intrinsic psychological motivation(push motivation) caused
when consumers visit a trading area and to demonstrate how the push motivation for a trading area influence on
consumer's flow, satisfaction, revisit intention.

Research design, data, and methodology - In order to develop research hypotheses for this study, the development
procedures for push motivation scale are as follows; (1) generating initial pool of items based on previous studies, (2) expert
judgement to evaluate content and face validity, and (3) assessing convergent and discriminant validity using confirmatory
factor analysis. In order to achieve these purposes, online surveys were conducted on frequent or familiar visitors to the
trading areas around the Gangnam, Kunkuk University and Hongik University Station. Among the 1,343 questionnaires
collected, 1,157 cases were analyzed by using SPSS 22.0 and SmartPLS 3.0 statistical package program, except for 186
responses in which responses were judged to be unfaithful.

Results - The push motivation was classified into five sub-dimensions of excitement/stimulus, rest/relaxation, exit/refreshing,
knowledge/learning and human relationship promotion as multidimensional and complex factors composed of individual and
social-related dimensions. The excitement/stimulus and human relationship promotion of push motivation have positive effects
on satisfaction. However, all dimensions of the push motivation have positive effects on flow. And flow has a positive effect
on satisfaction and revisit intention. Meanwhile, the mediation test using boostrapping shows that flow plays a full mediating
role in the relationship between rest/relaxation, exit/refreshing, knowledge/learning and satisfaction, but a partial mediating role
between excitement/stimulus, human relationship promotion and satisfaction. Finally, satisfaction plays a partial mediating role
between flow and revisit intention.

Conclusions - This study shows that the push motivation is multidimensional and compositive depending on the situation of
a consumer. In addition, it is found that the human relationship promotion(a social-related motivation) has a much more
important effect on flow and satisfaction than other push motivations of individual dimensions. It also shows that satisfaction
increases when consumers are being flowed at their visit and degree of revisit intention also grows as satisfaction increases.
As implications of this study, a marketer should try to understand consumer's visit motivation at first and then develop
factors that increase their flow, satisfaction, revisit intention. It also requires a marketer to approach subjects on a trading
area more objectively and empirically based on the psychology and behavior of consumers, in order to establish a proper
and efficient strategy on development of a trading area.
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|0 QUCH AH[AH= BEESH AHOM 2ot 422 F0i

A24E E7|H, HELUA EEE St & B2 Azt
#2CKLee, Lee, Lee, & Babin, 2008). EE3t AH|Xt= Hb
HHOM T S XSS DL AHI|E OFA[ O|0F7|
LE=2LE, &Xt2] 3 Cidst R52 E71HA AR 2HAN
S2 Ok olo] AHOA, AH2 XY A0 H X[
ZHof A=Al gz 7|1E # T ofL|2f, X|YAtz|e| 2
it &M™ol2t= EM0 Moz A0 UCHJung &
Choi, 2016). &#2 A#o| o et 1K}, 2K 3K AH#
O LHFoX|1, #d2 1 &4 A X S0 m2t FHEL
Cifsict. gitdo=z AHE2 4FE0| L] Us SUSE,
AH|XPZE 4EO|LE MH|AE FOiSt= X|FO|(Kim, Lee, &
Lee, 2016), “i4tAtQE AH|X} ALO|OAf &H2H7F O|FO{X|=
HeiX|¥E o|o|3tiHJeong & Yoo, 2000). 12{Lt A#H2 Ct
st SN0l o7t #EE0| /0 U= 3ozt
= A710f, MH2 thed| 42 H MHAE AH[SHE A YA
Z(commercial market)2 HO0| AH|XZL E3HE AH|SEI(Cha
& Park, 2011), QIZIHAE BTAT|= & AHIXIQ| XA,
Eo, AIR|Y S7tojgtn g 4= QUL
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a2 S2EA Sk, Azt QZEAL0l9 AtelM EEE 2t
HRUE| 32 M3, = THOM SHH d2E =3
Sl= 7|58 SICHCha & Park, 2011). O|2{3t SHEO|AM A
2 dFsitte A2 2EFZ QI7te| &0 Cist ¢170|L,
5| QI7te| ANA, 2bA, Atz|H &F0| Cist 523 g

[Z7]0] &R0 CHet Hatdar Az(H0] S5k ety
ol MZIHo| U= Mol AHts FARCH ALK ISXE
SHO| EFEHO|M SOfLf, AH|Xt Aol BHEOIM oDt QIZt
O ZAE MHS|OF St (Choi, Lee, & Sung, 2012), A& Of
AEQ| FaEQl ZRip mEo| ot MBHQl WHE Sof
AP [0{OF BHC.
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THEHA| RO A2t S (revitalization), SSM 3 [y A4TEQ| &
H St 22 FHQt Ao Ut CHE ZE2 HYuS,

E

O Jm

e S wsit d2e AtEep #HE 20fO[Ch gLt 0f2

of 2Bl ATYYS2 KSR S0 Cish AetHo|n A
el 240 7|=57| Hite 3 OAES| ZHIH XAt
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Fsict HE SXX[of of
7l HE0|Ret SHIF ALY V|0 ZutEA
SHX|e MEdo| A0 ZQ3 Q0l0| ElCh EFYFE
| 2S7(0] Oist SIS FE 2 FEX|QL AR
ZHAO| M TEO| O|FOFLCL YutHo=z & ZHX[0 CHSk B
=87l o#Ae| dz[Holn LA 7|21 FXIE7|(push
motivation)2} +& =HX[Q| & O|OjX|, XHAR, O1HF,
Al 2 W& OZ|0 AEEQHE 24 5 HMXE B0E
Ol ARl s7|21 {215 7|(pull motivation)Z2 L&EEICH
(Kim, 2008; Kim, Lee, & Klenosky, 2003; Hanqin & Lam,
1999; Uysal & Jurowski, 1994; Yoon & Uysal, 2005). =L}
A0 M= push motivatons LEHIZE)S7|Z, pul
motivationS SUS7|2 EHSH ARLEZ QJUX|ZHCho, 2011;
Choi et al., 2012), LM O 2 push motivation2 FXIE7|Z,
pull motivation2 R{OIE7|2 FTEL|N HRZD QACHKIM &
Han, 2011; Shin & Hwang, 2010; Lim, 2016; Choi, Byun, &
Lee, 2007).
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Of Q10| H|ZSt: HE|XZoll gHH|2fStCt gLt Christaller
(1966)= ZA|2| EilF(centrality)E S22 A#0| A&
Ct= E4X| 0|22 ETAIZICE O= Al SHEERH M3t
7b 22 £ e A2 O MRE AHE = s o
o ZALTXTE o2 LY £ ACtn IPHSIICL
Converse(1949)= Reilly(1931)7t FXst SHDFHM Q179]
A7|E OjFe HEoR 3stu, 2t TAJt AHXE B
S0l Ao AANE FEst= B27IH ZE¥ES 2HdSIIct
Reynolds(1953)= A& 9| H2|= ReillyZt FESI= thaest &
MAHZ|Zt OfL[2t, AH|XIE £ESTHK| 2o St= O|lsA|ZHE
S5t HaEte AME ERICH

oHH, Jung(1959)2 Reillye| ADfEZHo| A3 S0 Cf
ot SHA™ES HMAISHRICE Reillye] HZI0| =M StlouisZt
KansasE2LC} Ql7} = Hf B, HE|E 7P O|f2 Ty
St.Louis?| AZME{0| H2HE8l= Columbia®| ZF=X}7} BrOfOE
JNCE 2Lt 0= Kansas Hi5}EO| Wxnp AlRO| M 9|
QP8 Qs I o] HA0| LIEEHES HAHSIIACL
Applebaum(1961)2 AFE0| K|, AH|XIe| M, FH &H
o A™H S ofF JtX| QRASE W2 ME [EH EFE
=0, 432 gy 0™ UK $on gy dFHol2t T
SIRALCE Huff(1963)= O|He| SZAH #Eo| F=oynt &
2| oA H¥E 8o AHXIt ST DjEo| #HES HES
OjErel =Z|of Higsta Ao gt SHERY
(probabilistic model)2 =7|Ho=z H|QHSIRICE Reilly7} 7{A|
HOoR LAITRE MAe SYUYHE 2A Ao|2HH, Huff=
OAECoZ HH0AM Ch=o| DfFO0| EX I AH[X7E £
02 SESH Fofe &2 Fotxt iE Zo|Ch

Aol 52 BEOAM st WAL FHE|, Bucklin
(1967)2 AH|Xt| QlAlo] EHEHOA EHSI0 AdHE SISt
S, Stanley and Sewall(1976)2 OjZo| SQlz4S Ci~d| O
2ol 7|t HE|#Et ofL|2} D0 XNSSt= MH|A, HE,
Zoh o|Ojx|, FUHE S DHEC| MiutgEso| HM4S0| o
SO H|QHSHHAM Huffe| ZSAIS £HIUCE L AFOM=
ConverseQ| 27| E&D}f Huffo] ERHES £ 9 A2}
1 0|8 AMHGTE EUTAIA, &H[XPZL OIYE HEY SHES
Sofl IHEQ| odiiEUS FHSH= CHYst HATLS0| AL
ACHKIm & Youn, 2010; Su & Youn, 2011).
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702t AR dEE RS WREQ ReeR, AEA
o= HEE|X|E= RX[TH AHHO| HESH= O|FE HYstn =
22 = A siELCE STIBEUCHE A2 ALRO| o HS
220z A 20, S7|3txlX| AUCHE A2 AtE

0| ojifst WS Tt XFO|Lt Z-E /K| Zotlt= A
& Deci, 2000). Deci et al.(1991)2 A}Z0|

A21eMEEE & I XAl S7(2F XXl S7|7t A&
St=dl, LAl S7|1= SN 2410 A7ei0] AHilo| gt
o EAEE 7| st RFLXE T|HeR WSS SiCtn
UL} Tauber(1972)= AEIE2 o 4TS SI=71? 2t 4T
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SI|CT0)M AIISES Thed| Lot 27S A| 98 4
2 dj= Zo| ofLla} Cht JjoIN £7|S Fixim Jfelm o
= cha et
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Dann(1977)2 20| ARESE OHES Sl=7f? 2= E
20f Of=0O|(anomie)2} XtO}SEl(ego-enhancement)2| &= 7iHX|
o FXSI|E MAISHRUCE otO|Q| sjALT= 1 YAl 7H
AtzloflM ZHDE SY, MY, 7|2 & EE ASERH ©E
(go away from all)5t11 410] St= 7{Qle| LES7|0|H, Xtot
Srle| &7 ROl YX| ot MER 23} =4, 48, If
Ao ChHet ZT2M AHIY FOIT ARdNE MEfECH O Lt
2 ZEl(higher status)2 7t o0 Stz &5 HFS7IE
2ot a7t MG S0| HESV|IE Atostd & AME &
Zl0] TEHE Z10F H2|, Dann2 150 ZHIHE elzkel LY
HHel SI1E ool FTSI|E2 YHAIZCE  Crompton
(1979)2 FXS7|E AreldEerEl F7|9| AHAMME Lo
SERHO BE, AIET, AL 4, AR 3, XS
A B, A=H #AQ &8 W £ 7I7HK| 2, 23t 7|
o AHAMME= MEZ A0 Cfet Z¥ot XtobdEE St &
59| 271X 2 HAH™EoZ J|A5ISERUCt. Dann(1981)1} Pearce
and Caltabiano(1983)= Z&=7|& MESHHO|I Als|AlZ|st
Hol 87 sfZd2 {3 FHS7IEN LHHHL Me2|H 7|2
HREDA, Ol AMRHO| ofdE Staxiste da2 FEAZICID
SISILCE

Iso-Ahola(1982)2] AHTO|ME= 7|&E MACTESO| HAIS
LME SHORREQ| HES RS XIX|E|RAX|E, 74
OjCt YEEXo| Ch2d, Jelnict RSl Weeso| At
Ol LYRHEQl HAk(intrinsic rewards)d| CH$t Z|CH7 Cr2Cta
Z=XSISILE Pearce and Caltabiano(1983)= Maslow?2| £710|

22 Sof BNl 3TN FHW $EY FHS TE
BEMo| WRST|0| Chet HRE GHUCL O S0f, B2 8
Nut L gNg Malx g0 Aol 3N Fn £
Mol FHo= LY, 0|2 ST, A5 OfHQ
27, TS, X0l 87 So= Hrf U XHgsjo] YL
AFS0| £ FHO| Xj0|S ATSIYCL EII= YHo= e

Hib H8F Kol F KR MFE7|E SHX[EKSingh,
2014), 7{ele| S710| CHst HHE HCF SESHA 57| LIl
37tX| O|AQ| CiXIeIoZ MEHE|7|E $ICt Fodness(1994)=
MEE X|Ao| 57|51t M 1E 2m|el HEFH Jls,
QIZHEAH BTI0| =3 7|21 AlR|® M|, Xl $E
X2 ERQIO|A FHSIOX}; Sh= THKEHEQI J|s, &9
A2 HUEAZ e HEFH 7|l S 47HK| ARHLE
L4=7|1E SESISIGILE 2|10 Lee, Lee, and Wicks(2004)
0003 A MAHZSAAIZZO| EOXt0|A 34749 HF2
st X0 M2t HESVIE 23 =Y, 71EEA T
, MES =4, o2 RE9| BE, OHMES At st
A, ARE A FTIQ| 67IX| KHYe2 FEStn WEST|
ZHSIALE
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=2(flow)2 7Hol0| OffH AtAOIL} Z{Of HF 0|0
A0l ot HE ZX|7t K| = MEHE Yst= HoE, I
Qlo| x|4to| ZAEo| 1S LT O AlZo| S Q| AEY
of ACH= A2, 27} sxf SFotn Y= Lap A7t gl=
X|2t0| M0l QUCH= Z40|CHCsikszentmihalyi, 1990). 25
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(immersion)= OftE3h 20| WX U= HEHZA SLI FASH
Ct. dgiLt 5= STHo| AYO| 4AlEl(extreme experience)’t
OfL|O|E oftrfot i} WE0| HSsH= AS Zstd, Y2
=52 JEHoIM Zgo| FHe| CHAI0| A= AES OISt
(Jennett, Cox, Cairns, Dhoparee, Epps, Tijs, & Walton, 2008).
ALHO] Of U = AtHO| S0 ACHs A2 CHE 27
MOl digliol QA0 XIRER HEIE, O ARl ¥S0| ofH
QIf X diso| HofLt SXfS| 2o Oi? WHR/U= HEHE Z
Ot o, S/l HEfi(being flow)= XM, x| =ztof St
1 A Lol 25 BEste M, dSut 240 Htg|
Oof 1 M, F=HO| oot BSE BE Yzl HEfo[ Ul
W, Aol WES SHE = Uz ZZ0| JAn R, B
HOH A[ZtO] 2| XLt RUbh= =3Ol LAIMQl Feol of
20| o ofMm, 217t g 2Yolitt= FHXME LHRY
Hol HMo=EM AFQ ZF™O| Uxs HEHE S
(Nakamura & Csikszentmihalyi, 2014).
Moneta(2004)= 22 A}2t0| ApAlDp 2
Ne W8 248, 2XH =8, Lo gt
7HQlo] ofet ZXof AT HEM O
WM =l BR7F BIlof, 22 LEHHQl AMEEL =
7| =25 l(autotelic) ALROIAH & O &3t XtF LEtL=
B0l At FHYSIAULE A= Y2 A2t WXl de|of
M EMol FA™IXIQE YO EAHBES SR
(Privette & Bundrick, 1987), E°| ZdH2
Oisf EH2 7|22 EOolM 2HS| HHE
X|&SICHClarke & Haworth, 1994).

24. Ok XjHEE ol

Ho

BtZ(satisfaction)2 0§ O|FC| AFMZ|CHRL FO4O|=o| 4
ofZke| Xtolof| CHSF AH|XRS] FEHA HlweEtn Fo|k|H
(Oliver, 1980), YHIMo =z £/ OrZ(attributes)dt FEHA O
Z(overal)22 TZ2E|0] ATEOIN RACL 2 AT = Lee
et al.(2008)Q| CiTQl =stA, WEDFZ HuUtd DHFo| 2
oM HE E= HE ZRHo| Oigt 2= IR LMEl=
2dM0|n Z4EH™ dHh2(Babin & Griffin, 1998)2.2 HO|stCt.
AH|XEO| HEES7|QF ATIC7F CH2710], WERHRS| B
QiMoo = Ct=Ct O|2{st 20 A Yoon and Uysal(2005)2
HE0FO O3t ot Tttt 40| BHERO| ofdl Chfst
Ao SgdE 7HX FIsoF oictn Ko, Chi &
Qu(2008)= HHEX}Q| MEFNOl OHE2 Al &, AW, Of
=, THaY 5 WEXS| £dUEFE| oAt £4=0] CHet
2rEXte| MutM ol IR HRQUCH

O|=(intention)= AIYQ| SO F¥E F& S7/HQ 22
O|H(Ajzen, 1991), Huang and Hsu(2009)= Atzto| 9|AIE Q|
1 5880 9oz BQC) ol THE XjEHEoe| A
2|2A ZH235HH(S6derlund & Ohman, 2005), MHIE Ot=ES
L2 IHHE 2|0 FTE Oz 52 HEE QY
Ch £9|, ol=7t £ Atdo| ofmst Oj2ie| 4" 7IHA
L} At2o| ofifst dFS Hst= ZAFRQl(Bandura &
Cervone, 1986)22 7IFEICH= TOjA], A#HYF0| Cist ot
FL 4EXO| HHFol=eto| AX KM AFZE (0]
OF StCh m2tM PHE2 THYEQIZE Zlst SHEE 756}
£ S8BsEM FHQ dIdE Z¥A= 58 #o|Ct
(Lee et al., 2008).

3. gd+2A
31. ey

2 aTolME Had @7 EXMS LAY
<Figure 1>0| GI7EHS MHSIYCL AL
QolEMe 58 T2XI3, BA0|D, 2

Ayets, olzkz| xle| 57tx| Koz LMo, of
o AAuEo| FFEIT BY, 0, 12|10 Aol AWE

O|=0f ofttst ks OIX[=X[0f ol ZA5tACt
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>

3.2. grkdel 2%

3.2.1. =XIE7|9F 2ol A

1980 ACHEH =22 QIZHEQl 2FEoA Ae|stdoz df
Melo, QIZte] Zojet WAE 7|9 TEOIA ATEUCH
Nakamura and Csikszentmihalyi(2014)= SQ°| SHAMH™ EM
2 QI7tnt SHAOo| M Ao HASE Lol HSEQl AlA
Ho=2 metg oii=d, Ol FHS7|7t 7H2Iel o HYE
st7| fst WA S27|18 2Ojsta, 22 12 QIst A1t
Atelez MOEEICE Smith and Sivakumar(2004)= QIE{4l &
TO|AM AH|A SHES LA EMMEQI Ao =22
St AH[AtE 22t B AojEHe 22 A= SHEl
o E/2 WZ0of 22tR0jMe| WSl 7|7t KL= M
EOM O EH20| EYSHA ECt Ch Park et al.
(2016)2 =Cl0|=2| 7|2t & = U= BAXIIHK
O XpaQl @BbN, UEHN MOIN HEHIKZt SHSYU 7
olst dakg O|X|X|Tt, SN 74Kl 28K RoiCtn =%
SIQICt Choi and Lee(2012)= AH|XIQ| ATEV|E 7|2t
OFOIC|O F4, A2l MZEE, MBS, 7HKIFTe &7
2 TE5ta ol2fet a¥o| 7= AEWEHO| H/do|2t= ot
ol EEECH= JHQl0l A&Eo| oLt SYsta E7|=Lof
o2t Foje| 7tsdant AWRE0| ZFECtD HUCEL F, &
4ol BH0| &l 2EE7|= 2HIFEOM AT XHE B
£ 20| =2+E 4ES7|9 FF1 Fiigx: =0
Cho AESHQICH

Oh and Oh(2002)= WA =7|2t S AdA(flow experience)
o] EAATFM S HOXe| WHSI|II =2+E =Y
4ol =F2 =OIZICtn MBI, Lee(2005)= 0|2t &
Atgt A0 M FZ7|(amotivation) EE= S7|7t R CiEtd2
st Moo CHst SRrEMO| X|H|$Ak(procrastination)O| Of<

4

= -
F2 UIBL Y| SBEI7 52 (EUSE 2R &
F0| &1 AT Chet XL Kot U2 ST
O 2 GT0|ME Ol2fst MARE 2HE ol AT
2 ¥,
<HI-1> MBSO XTST| F BRAZS BY Fo|
FFS 0jF Zo|c.
<H12> W20 FTSI| F FAlol2k2 B0l Ho|
@S 0jA Zo|c.
<H1-3> MHWEO| XWET| F YNLB/I|EHHS BY
of Mo S 0ja Holct.
<H1-4> HRWR0| £TST| F XABE2 S0l Ho|
¥FS 0j3 Zolct.
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<HI-5> 4AYSO| XTSI| F AU BT 20|
9| O

322 =XIZ7|Q TEEDto| THA|

Lee et al.(2004)2 AAzmo| EOJXte| HESI(0) M2t
Q= MEJF Ct2CKD SIS, Chen and Phou(2013)= &
T2 Al HEXIS| HESI|E 4702 AHRALE LIF0 &
7|et BHRo| HAE FEotn, WEXS| HES7|QF MHE2 M
2 3PN g7 Jn HESI|= HEUEFY 3HH
gtz TN YEHE2 YUE ozo| e U= BHEIt
Bl A8 2o F=ULCL

Cole and Scott(2004)2 HEZS7|= X7 =71 A9
20| Cist 2 ™M (degree of fulfilment)d 2} EEDHEO]
HE7L Hote|n HEIER THHE o= A0 &3t O{7
Ho| At Sh=h, ES S Lo 2ol EF2
2 AN &= T ofdXx|el IUE o2& &0|= I
SICt SlSLCE Lee, Lee, Choi, Yoon, and Hart(2014)= TA|
Wl Aoz EHbEsH HAMES ME2 2EXel IAHS
(environmental clues)2 AH|X}Q| AZ|E HIEZEI|IE QUM
7], 2EXe| YA AFS AFEcEM LEUHFN 27
Ol gek2 7|t AMM2 SI5{UICt Lee, et al.(2014)2
o= dAZ XASAIAIL] &OS7|E O|EH, o=, LHRHA
71, AME 7|2 X2 F25H0] &Fopt=0| Cfst o
£ Si¥i=0, ofmdat LA S7|= THEo| felst g
OjX|2 #0ls7| 50 A S7|2CHs &Rl LiTHA
217t B=Eo| SAXoRZ o|o|7t UChs AS HBSIUCL
oM of2st MHMARE 2HE L4329 dAF7IEE
HSHRUCE.

% rhr ofn

<Ho-1> MAWR0| XTSI F BT UF0| Ho
%S 0" Zolct
<H2-2> MPWEO| XTSI F FA/OIYLS BIFO| Ho|
%2 01" Zo|ct
<H2:3> HAYR0| XTSI T YNTEIIEHHL O
of o S 0ja Holct.
<H24> MHWSO| XTSI F AL BF0| Ho|
@S 0ja Zolct
<H25> MAWEO| FWSJ| F AZTA BT BZ0
Yol @ge oja oot
323 29, U, HEL ol=ofo] T
NSOl TYOIM BYOIRtE HS MM 4B W
S W ARPIE B 221 1 57180) WX KA
of MEfE L7ld 1 a7t2 8BSt Aejolct 29t o
of 2AoIN MHLEO| BYo| I42 WENES Zjeln
1 HEE BIES ¢fg AR MWE o= SIHTICL B
Qe Zz Sgmaot F48a Aol 0Bz 2ol AIg

Z|0{X LFCHChoi & Lee, 2012; Kim & Han, 2011; Park et
al., 2016). QfLIsIE 2SS SHEH AlZt0| OfHE SHEH A}
A SOl B E= S 20lsh7|of AlZHHQl S =Y
OIE SIb 22 FaUS0| FE2 0Kls gEe &
O|Ct.

Joo et al.(2011)2 7|Yo|A| E-Learning&h&0]| CHet =&l
Xt shEEHE ALOJOA st&2(learning flow)2 D7

13

2 5la, stE=Y2 SSUFe Foot FS 01X AS
HESIQCE ol2fzt Auts 2221 F8AMH|AL| 0|8st= 1t
HOME SLSHA LIENS=0, 1240| MH|AE 0|8%t= &
oF Mol BYEHL MAC| AH|A 0|8RHZ0| Cfs ST
ol ¥gks 7)|XICKXin Ding, Hu, Verma, & Wardell, 2010). t
o, Lee, Ahn, Kim, and Youn(2014)2 9QIE4 ATEO| EY
o 2o F&2 O/X|1, HLZol=et MFOe=E =I5t
10 SIQICE 2|1 Ali(2016)= =& AIO|EQ| 0|89 20|

d, 71s4d, orEdat 22 YAO|ELl BRI O[8Xte| ThHE,
Ol 2|2l ALO[O|A O|8Xte| ST MH|A0 CHoH X|ZHE
=20| oy7fdeg sta, X|ZHE S 0| 0o[&X}tel BHEat ROl
& =0 SHHR L2 F= AZ HSRLCL

BE2 YUE Q=8 =0|= FaHsEN UHFELCL o8
£M, Yoon, Xu, and Lim(2018)2 22|C1AQ0f Cist OtEE
7t FOo|=E =QICtn 3RS, Shen and Bae(2018)= 74
oAazo|Zz2 Qlgt PHRO| NAFHEE EQICkn SISICh
Petrick(2004)2 Caribean?| AF= O{HXIE CHAMCZ FEX
ofdol Ho| #2+5F UH0| 0K, 1 UFHL Oj7jHs2
M THEE olzo S-AHC dTE St A2 YTOIULCL
Rajesh(2013)= &t FEX|e| HEZUUEZ2 ZHX|Q| OiHZ,
DY, =2, 24, 24, &Y, O[HE 3 Ao st &2

PR

xfo| W7o WRBES WYL O|=8 0joFLE D
2 oinj, WEo| BIE0| FIEAE HWR o=& SIS
MUSGTED AKGH TS SO 2 ATOIME Ol
MYSTE 2A2 Ctgol GIHES MYSHHCE

<H3> MAWEo| BYL BrE0| Yol WS [ Holck.
292 HYE oo Ho| ¥y

<Ha> Y20l ° alk
zolct

<Hs> MWLl BIES YWE o=of Ho Yy 0"
zolct

AE Moz 2212 HEZAME AHAGIALL HEXAE
20173 122 142=2E 20174 122 267X Fs|Qiom
% 1,34329| 4EX[E 3|50], 1 T SHO| S44AsiCtn
el 18658 AMQIst 1157271 240 ALEE|SH,
SPSS 22.07} SmartPLS 3.0 £ Ii7|X| Z212E 0|83}
of 2ME|QICH BEO| E4E 24ot7| {8l HIz 240 A
ASt=0H O Zots <Table 1>QF ZLCh HHEET9| MEE
QF Bt FFE sl =l 2012 Gl AR R MOl
O|RO0jMo, Xt AFRHO| HFZS o 22 &4
0| HA|Z|RUCE

42 H0| X

ibal

5 Folot =7

2 oi7o| HRXOIN ASE BE ZHYBSL =10
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JEX] YCPolM “7=01¢ J™”CPe| 78 ZIHE HE=E HF
Do SAELES FTUSI|E MSEEO|LD AtzdE|EE el
STO|R AfRe| HE[d S7|2N 43 YEo WSS FUSt
= 4%t LXE Qoloz HO|=ICHDann, 1981; Pearce &
Caltabiano, 1983). =™a=22 Kim(2008)1t Kim and Han
(2011) ST E HIECR ZE/Al=, FA/o| LAMoM B/
Z128s, X|AEHE, QIZHEA EHTIQ| 57HK| KRILE Li+0
2 aA70| SHA +H-E0 ZFH(/JCL L2 ztel WHl
HelolM XMl AEIIK|Q XMe| EAHRES S/t A
OS2 Ho|g|i(Privette & Bundrick, 1987), Kim and Han
(2011)2] AFOlM O|8E 47f Td=C=2 ZHEI/JCL DIE2
MEEE ok=o| BEOIM HE Es YE 4o st 2=H
otE ddcl= 37850l ZEE HEo R 2[5t (Babin
& Griffin, 1998), Lee et al.(2014)2| MIAUALE HIEICZE =
AT Ago] A +EE0 3 HELE FFEUCL MHE
o|r= AlHel WEO| FES F= S7/EQ Q202 A0
ofzt OJ2He| 2E 7 7{Lt ALEIO| Ol WES HH
Sl A™QQIo2ZMO| o|x(Bandura & Cervone, 1986)0] L
ot TR HEo| HAINZ|E oIS, Huang and Hsu
(2009)2| MEMALE HEHCE =2 A7 Ao SA 37 &=
o=z ZHL(ULCL

Al
5. MZ
51. BEO| Yty £3
To| M2 YK [t YT SHL <Table 1>}
IS

o
2ot X, E/4(50.6%)0| 01’4(49.4%)0] H|5tO| b7t HUAS
[, 1242 30CH(34.3%), 20CH(32.1), 40CH(23.9%)2| 02 L}

<Table 1> Demographic Profile of the Respondents(n=1,157)

EbRtCh mFE2 49K CHe(67.8%)0] 7+ Hten, 02
(65.8%)0| 7|=(44.2%)0f| HISHO| Cia GQUCE FET 252
24440t 2 00| HH|Q| 404%E ARX[5HH, M2 SAHR
(47.9%)0| 7+ B2 A2= LIEtKTE

52 5XER0| ElEy U M2y 2

ol

2oz RAYE 2t GREI0] CHIXIYINO| SmartPls
3.0 0|23l EML|RUCHANN, Lee, & Kim, 2018; Hair, Hult,
Ringle, & Sarstedt, 2016). HX|, AZ|d £AM.2 Cronbach’s o
QF ARLER| AZ|=(composite reliability: CR)E 0|2310] &
ME|QICE <Table 2>0| M2t 20| S0O/XI=, SA/0| LAME
E7|28e, XAk, QZtEA £, 29, BHE, JEHE Q|
L ALERIO| Cronbach's Alphas .829, .846, .810, .825,
.838, .896, .864, .8350|11, CR Zf2 .897, .907, .887, .884,
.892, .928, 917, 9012 YHMoZ QAE|NX|= 7|FQl .70
0| d= ASE LIEtRICE

CIEo 2 EfZd2 sHEIGHN HEEIZHoR 250
HSE|QICE <Table 2>} Z0| 2t Q02I0] M= QOIEXY t
0| .70 O|&0|04, AVE 2{0| .50 0|22 LIEtL} 2} ALY
=9| +HEIYMO| UYBEIACEL THEEISE2 AVE XN&
(square root) £iO| &tatA| grECH 3H THHENEEO] U=
o2 ML= Fomell-Larcker 7|&& AMHE A1l <Table
3>0|MQf 20|, AVE Z}o| & 20| HatatH A= ZrECt
A, A4S 0| ATCHRS AO[Of A AM2tEtA Zhe| Xp&4r0|
AVE ZiHC} 22 Z{O=Z LIEfL} ZF HIEHQIE ALO|Oj|A =t
HEIYMO| YBEIQACE e, AEtAH gre| o|FMd-EHEd
EMH|82 LIEtL|E= HTMT(heterotrait-monotrait) 7S AmE
A1}, <Table 4>0| A2} Z0|, .376-.7742 L}E}L} THHEISH
0| Q= Zio=z LIE}tCHHenseler, Ringle, & Sarstedt, 2015).

n % n %
Male 585 50.6 Under 1 million 157 13.6

Gender — p—
Female 572 494 1 million - under 2 million 152 131
20-24 180 15.6 2 million - under 3 million 266 23.0
2529 190 165 Monthly ™3 million - under 4 milion 201 17.4
30-34 202 17.5 4 million - under 5 million 154 13.3
Age 35-39 194 16.8 5 million - under 6 million 100 8.6
40-44 185 16.0 6 million and over 127 11.1
45-49 91 7.9 Student 148 12.8
50 and over 114 9.9 Salary worker 554 47.9
Below high school 100 8.6 Sales & service 103 8.9
Education Undergraduate 130 11.2 Self-employed & freelancer 111 9.6
Level | University graduate 784 67.8 Job Unemployed 28 24
Graduate school 143 12.4 Profession 62 54
Marital Single 646 55.8 Housewife 91 7.9
status Married 511 442 Others 60 5.2
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<Table 2> Measurement, Reliability and Validity

71

Constructs and Items LE::::; . C"j{l‘;’::“s tho_A %T:g:n';e AVE
Excitement/Stimulus .829 .829 .897 .745
To search for vitality of life .843
To feel excitement and stimulus for something new .884
To feel unique environment and atmosphere .861
Rest/Relaxation .846 .861 .907 .764
To spend some time by going anywhere without purpose .830
To take a rest without any thinking .906
To have time and room of life .885
Exit/Refreshing .810 .815 .887 724
To get away from the stress of work or school .869
To get away from the stress of housework or family affairs .824
To get out of a routine life .859
To meet new friends or friends of the opposite sex* -
Knowledge/Learning .825 .830 .884 .656
To go a famous place that people are mentioning a lot recently .784
To go a new place that has a lot of things to see .860
To see other cultures and other people's lifestyles .823
To go places | have not visited yet 770
Human Relationship Promotion .838 .839 .892 .674
To spend great time with my acquaintances .819
To share experiences with my acquaintances .848
To promote friendships and bonds with my acquaintances .856
Without any purpose, to do something with my acquaintances .758
Flow .896 .898 .928 .763
| forgot the flow of the time while | was in this trade area .857
| was absorbed in most things while | was in this trade area .888
| had little other ideas while | was in this trading area .880
| enjoyed every moments while | was in this trading area .870
Satisfaction .864 .868 917 .786
| think that it was a good decision to choose this trading area .887
| am satisfied with the facility and environment of this trading area .872
Overall, | am satisfied with this trading area .901
Revisit Intention .835 .840 .901 752
| will revisit this trading area in future .822
If | have a chance next time, | will revisit this trading area first .887
| am going to revisit this trading area as soon as possible .891
* A item was deleted in the process of confirmatory factor analysis

<Table 3> Fornell-Larcker Criterion and Construct Intercorrelations
Constructs 1 2 4 5 6 7 8

1. Satisfaction 0.887
2. Flow 0.684 0.873
3. Human Relationship Promotion 0.523 0.491 0.821
4. Revisit Intention 0.750 0.611 0.525 0.867
5. Knowledge/Learning 0.502 0.548 0.496 0.451 0.810
6. Exit/Refreshing 0.452 0.517 0.524 0.432 0.558 0.851
7. Rest/Relaxation 0.370 0.408 0.336 0.322 0.433 0.500 0.874
8. Excitement/Stimulus 0.489 0.534 0.427 0.437 0.651 0.626 0.464 0.863

Note: Bold numbers indicate the square root of AVE
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<Table 4> Heterotrait-Monotrait Ratio(HTMT)

Constructs 1 2 3 4 5 6 7
1. Satisfaction
2. Flow 0.774
3. Human Relationship Promotion 0.612 0.564
4. Revisit Intention 0.880 0.703 0.631
5. Knowledge/Learning 0.591 0.634 0.591 0.538
6. Exit/Refreshing 0.535 0.604 0.631 0.522 0.680
7. Rest/Relaxation 0.427 0.464 0.396 0.376 0.517 0.604
8. Excitement/Stimulus 0.576 0.618 0.508 0.521 0.789 0.762 0.550
H1-1
21 0.181
0.093*
Rest/ H1-2 0.099**
Relaxation > " Flow
0.185%*
H5
Exity/ H3 Revisit
Refreshing 0.495** Intention
H4
0.623%*
Knowledge/ Satisfaction

Learning

Human
Relationship
Promotion

**p<.01, *p<.05

<Figure 1> Estimates of the structural model(PLS)

53. AR Yo| HIt

2 dFoMe AFEEE BIIsH7| I8t SmartPls 3.00|
O|8E|RICHChin, 1998). PLS= LiMH==0| S %|Cig}, =
EAMHEO| Xzt Fe AXA XATIE Qe A H
otst 2 HEEH(Chin, 1998; Hair, Ringle, & Sarstedt, 2013;
Vinzi, Trinchera, & Amato, 2010)2 &, CIS1} Z HHoz
HItE| ULt

WX, 4} oSSt HItE|QICE AW, CHESAbd
£ TGS ste 24AHAQ Ol(variance inflation  factor:
VIF)O| 5ELC} %OLof =0, & AF0AM= 1.498-2.7382 2
LIEILL CHEEMYE BH7I 9 A2 LERCEL S/, LA

H=o| dYHZ LIEHHE AFAR R20| 2B ofZ5X gt
Lo e, 2 d7oAMs S/0| .526(52.6%), THEO|
419(41.9%), MHE O|=7} 579(57.9%)2 =2 Z{OZ LIE}
SCH Chin(1998)2 HFEHe| 37| 7|EZ .67(F), .33(8),
A9(ehHe 2 NAIGH |= StYUCE AR, OZETE X|¢=2A LY
MEHz0| ZE5HZ L= AT nXElEYd 3549
(construct cross-validated redundancy; Q2) 4i0| AIRE[YU=
B, o] g2 0ECt AW OFHTTI Ys= A= THTHE|RY
Ct 2 g70iME =%0| 301, BHEO| 391, MEAUE =7t
A142 LIEILL O] 7|1EE SFAIZCE D2l 2ol o|5HE
LtE}LH= RMSR(root mean square residual)0| .0542 7|&=X|
Ol 1 = 08HLCE 22 ZHOo=Z LIEILL 2HO| of=20| E2
Ao R LIEFGCE
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5.4. A77tMol AZ

541. ¢I171Ho| HB

0

HYFEo| FISII7F Y, BF, MHHE o=0 OjX|=
X BAE ot Alt= <Table 5>9 Z L.
12 HEEEel =TS7|7H o 0Kl &
7] st A2, 2440}, <Table 5>0|M E&= HiQF 20|, 5
2/X=(B=.181, t-value=4.455, p<.01), ZJ[A/0|2K[p=.099,
t-value=3.048, p<.01), YAMEE/J|EFEHP=.126, t-value=
3.070, p<.01), X|Al/at&(B=.213, t-value=5,426, p<.01), 27t
A FTI(B=.209, tvalue=6.045, p<.01)0| S0 H(+)2l &
O|X HBS O|X|= ZHOZ L}EIL}, HA-1, H1-2, H1-3, H1-4,
H1-5= X|X||QACt.
Hob MPWRo| FTEI|7 BIRO) DXl YEr2 £A}
M
A

r

;.

T M

=
L.
=]
[Lm

1o 1%
00t

o d =
r2 A5}

Zo|, 5

© o

S — oo=Z ™

7] 23t Aoz, XA, ZEYXZ(B=.093, t-value=2.420,
p<.05), QIZHEAH ZFI(B=.211, t-value=6.175, p<.01)0| BtZ0
e |old g2 O|X|s AR LIEtE BHHO|, S4//0
2HB=.041, tvalue=1.337, ns), QUAIEZ/J|HMSHB=-.028,
t-value=0.725, ns), X|Al/st&(B=.064, t-value=1.660, ns)2 Zt
Z0| |olet &2 OIXIX| = HSE LIEIRCE d3ER
H2-11} H2-5& X|X|E|PSL}, H2-2, H2-3, H2-4= X|X|Z|X|
DRUCE.

H31t H4= = Q0| Pt=aF M2 9|0 O|X[= dg¥2 =
MEE7| fst oIt 2AMZLL, 22 THE(B=.495, t-value=
14.251, p<.01)1t XY2EE 9| = (B=.185, t-value=5.862, p<.01)0]|
+)el Fold deZ O|K|= AH2E LIEfLL, H3L} H4= X|
X|=|ALCt. OX|2e 2 H5&= PH=0| IHHE o|=of OjX|l= &

FS 24%t7| el ORt7EX|IZ BHSO0| IHHE o=
623, tvalue=21.329, p<.01)0 H(+)°| QoM Fste O|X|
Ao R LIELL, H5= X|X|x|QUCH

Il oot

rir

542 37| 24

B3 7|(effect size, 2)FM2 ZTHM=S0| CHst ZEHS
o| MINH ZUE MWSH=C(Chin, 1998), .02(4), .1
35(CH)| Al 7|Z=2 =2 2EEICHCohen, 1988). <Table 550§ A
HE HiQt 20|, SR, SE/XS(.026), X|Al/EHE(.039),
QIZHEA £TI(.050)2 ofStH S0l 2o IS O/X|
£ AoE LIEMRHCE 580 BEao| A oM SEH
QI QIZFEHA ETI(.060)TH0| 2fStA FEZ O/X|= AR
LIEFSCE SQ0| BHF0| O/X|l= 21t37|= 30022 &7t3
719 Eg2 0O/X|1, 20| MUFE 2=of= .0432=2 Cinx
SSHAH O Jt37|7F LIEMRCE J2L BEL HEE ok
4922 O1Q ZISH 21t37|2 B YL

543 Oj7fz1F A

Bootstrapping2 0|23t Oj7elst 2AM0| <Table 6>0fA{2t
20| HAEIALE. 2420, YES7|et 29 21 HFNe|
BHON HAIO|Y-B-TE, UAEE/7| RS20t
=, X|AEtE-2Y-Eo A oM S g e
ste o= LIEt 20| B8 SER/AS-SY-0HE, izt
7 SE-2Y-0k50] AN BYS LROjoES st
A= LIEFGCE Su HE o= Atojof 2HEH2 22 0H7Y
oftg ohe HoE ALY,

1
N T

<Table 5> Structural Estimates(PLS)

Paths Estimate t-value p 2 Restults
H1-1 Excitement/Stimulus—Flow 181 4.455 .000** .026 Supported
H1-2 Rest/Relaxation—Flow .099 3.048 .002** .012 Supported
H1-3 Exit/Refreshing—Flow 126 3.070 .002** .013 Supported
H1-4 Knowledge/Learning—Flow 213 5.426 .000** .039 Supported
H1-5 Human Relationship Promotion—Flow .209 6.045 .000** .050 Supported
H2-1 Excitement/Stimulus— Satisfaction .093 2420 .016* .008 Supported
H2-2 Rest/Relaxation—Satisfaction .041 1.337 181 .002 Not Supported
H2-3 Exit/Refreshing— Satisfaction -.028 0.725 469 .001 Not Supported
H2-4 Knowledge/Learning— Satisfaction .064 1.660 .097 .004 Not Supported
H2-5 Human Relationship Promotion—Satisfaction 211 6.175 .000** .060 Supported
H3 Flow—Satisfaction 495 14.251 .000** .300 Supported
H4 Flow—Reuvisit Intention .185 5.862 .000** .043 Supported
H5 Satisfaction—Reuvisit Intention .623 21.329 .000** 492 Supported
R2 @
Flow 0.526 0.301
Satisfaction 0.419 0.391
Revisit Intention 0.579 0.414

**p<.01, *p<.05

Note: f2 evaluation criteria: .02(small), .15(medium), .35(large)
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<Table 6> Mediation test using boostrapping

Paths Direct Effect(t-value) Indirect Effect(t-value) Mediation
Excitement/Stimulus—Flow— Satisfaction 0.093(2.420) * 0.090(4.404) ** Partial
Rest/Relaxation—Flow—Satisfaction 0.041(1.337) n.s 0.049(2.949) * Full
Exit/Refreshing—Flow—Satisfaction -0.028(0.725) n.s 0.062(3.073) ** Full
Knowledge/Learning—Flow—Satisfaction 0.064(1.660) n.s 0.105(4.868) ** Full
Human Relationship Promotion—Flow—Satisfaction 0.211(6.175) ** 0.103(5.716) ** Partial
Flow—Satisfaction—Revisit Intention 0.185(5.862) ** 0.308(12.291) ** Partial
**p<.01, *p<.05
6. 42 oI5k A RUAX[TH TAlO|RY, LHEE//I|ETS, X[ASHE
=2 SAHLZE J2{5tX| RSt 0] A= AH[XI|
6.1. 02X AP AYR0| Cf DS AHXPDF YRS SOIN ZHSD}
oE R H2S Lals Bl WYS X X0l BE9 S7t0) O
IXMOlS =Mt Z{0|C} Ol LWHEI|7} 52 ShSR=
= 70| BHe MEWRO| ZNEJIS ToN goigs  Sojo= SSE AOICL OIS UMSTIOL £2 ST
2 El O8sISIT. XRIET|0| ZF KI=0| AbREID TEX =222l wEEAM SEEYe eIt g1 SE=Y2 @
S o A I SHeE MEN  Su=o 3ymo awe DRIt Joo o a4 97
)\-I iH|Xf7f le—ll-ol't %h}a DI_I-__.T! X|'|l:<1‘4|-_|'__ 2|E0" O'“I-IOJ' %oot 747 0|xa. [ 7-|O A"-_rHHI'D Dl.x ol Ht2 =
2 gk|=x CH8H ELASL7] ostoll| oiio| o|2 M AnE Anet XSt A2 MAHYE HFRN JANM LES7|F
= | |: |0" HOH T'__—|°|' | 'I'||:||_ |s L;L—l ||_ﬁ OJ-l'E or= *f0|01|k| EOIO| DH7Hx-| O:I'c'>'|-0| KR)HQ qu =L A
W, 2 7ol b 2 olEN M Mmweel zpg O
718 HAHczZ fdstel A0 ULt 2 FFOM LH|RE 6.2. ADX A[AFE
dAYR| FTEI|S FEAE, wAOY, gugEsEd OO =T
gh X|Aehs, oIzt FTIQ| 57| Aoz fEot A
Aststozm BE AR WEEI|0) i3t ChYst ool o2 2 878 84 MACLLY ot avH MAES MW, o

H olgg HEE £ ok 2 o
MAYR0| FTET|E BY BHX| YREI(0) B Y M
HALEQ AR Z0| CHAIAMO0|D S3X0|2ts FA
ME HICHKIM et al, 2003; Lee et al., 2004; Yoon &
Uysal, 2005). 3t 2 OIR0|N S¥stel FHST|= Holx
(individual) X-JE280F OFL|2} A}S|EHA X (social-related) X}219|
S| 27 FdEo Attt Ax YBSE|UCHCrompton,
1979; Dann, 1977; Fodness, 1994; Tauber, 1972). MEZ0|M
HAUXO0|, EFHA0 CHot AH|XES| HESI|of 25 o
= & SEXE SH2E HO| TAE|0| ALY, OFEIK| &=
A8 LES7)0| tist dTFS0| MFSICE M2ty 2 AFE
AHEERO FEFI|E 57| AHUCE HAXMCE /Y
oot 42 O|EXCo R & 2[0|E 7HX|1 UL

=M, 2 dFdnoMe US| B0 A7tEAH HZI9|
A2 BAE FES79F CHE JHQIA Xpe| FTSI|ISLCt
S0 UHEo| MdjEeE O 2 I¥HE O/Xs= AR Lt
EttCE O]l&= Yoon and Uysal(2005)2| HOAM ZHE1 A
5719 AlR|AE S7|7F Q1A Aol SY|ECts =2
HHS H0F: ARt X|SICE Choi et al.(2007)2| X|ZF
EHZ MO E ot AFOM CHABE F2E7| 29 &
tXb X0l CHE XHRle| =XS?7|ERM o 2% 87|
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