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An Analysis of the Relationship Between Quality of Service and the
Audience Attitude Variables of the Korean traditional opera
Performance

Su-Jin Kim
Division of Performing Arts, Hanyang University
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Abstract The purpose of this study is to examine the effect of the quality of performance on audience satisfaction,
and to verify the mediating effect of service value and traditional image in this process. The subjects of this study
included 211 male and female adults who experienced the Korean opera performance in Seoul, Korea in October.
Collected data was used as a model of path coefficients obtained through analysis of covariance structure and
hypothesis test. As a result of verification, program quality, physical environment quality, and quality of the stage
performance perceived by the audience showed a statistically significant positive correlation with performance
experience attributes. The path coefficient between performance attribute and service value, performance experience
attribute and traditional image were also positively and statistically significant. Further, the path coefficient between
performance experience and audience satisfaction showed a positive relationship. The service value and traditional
image, service value and audience satisfaction, and the path coefficient between traditional image and audience
satisfaction were statistically and positively significant. Finally, all hypotheses were adopted and study results
confirmed the effect of service quality and experience attributes on audience satisfaction for the popularization,
modernization and marketing strategy of the Korean opera. In this process, it is meaningful to verify the role and
function of service value and traditional image.

Keywords : audience behavior, korean traditional opera, modernization, popularization, service quality, traditional

performing arts
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Table 3. Internal consistency

Variable Number Cronbach's a
Performing Program 9 .837
Physical Environment 5 790
Interaction 6 845
Performing Experiential 4 912
Service Value 5 .882
Traditional Image 4 935
Audience Satisfaction 4 .806
Table 49} Table 59+ FAZZ a3 F4(9), 24
B FAG), ARG FA6), FATBEI@), AV
27(5), AFo|A@), ARSI S
914 QR 2B BEFPAE Ao,
Zyz} A5 A shis B9 (observed variable)
b FAEel ek w4 Sl

Table 4. Confirmatory Factor Analysis of Exogenous

variables

Variable Estimate SE t-value

x1 1.000 - -
x2 1.104 0.071 15.470"
x3 0.957 0.085 113257
) x4 1.135 0.086 13.125"
P ;‘i’;;‘:;‘g X5 1216 0.087 13.938:
x6 1.211 0.086 14.117
X7 1.199 0.087 13.7147
x8 1.136 0.087 12.998"
X9 1.115 0.085 13.186™
x1 0.987 0.045 21.697"
Phvsical x2 0.963 0.043 22.154"
Enviryosrlljient X3 1.000 ) B "
x4 0.829 0.051 16.155
X5 0.660 0.058 113617

x1 1.000 - -
x2 1.223 0.124 9.887"
Interaction x3 0.838 0.124 6,762";
x4 1.416 0.133 10.659
X5 1.571 0.144 10.897"
X6 1.577 0.140 112517

#5p< 01
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Table 5. Confirmatory Factor Analysis of Endogenous

variables
Variable Estimate SE t-value
x1 1.000 - -
Performing X2 1.026 0.047 21.934”
Experiential X3 1.057 0.050 213157
x4 0.882 0.050 17.485™
x1 1.000 - -
X2 0.978 0.047 20.738"
Service Value x3 1.008 0.055 18.355™
x4 1.020 0.059 171477
X5 0.939 0.062 15.216™
x1 1.363 0.093 14.644™
Traditional X2 1274 0.089 143357
Image x3 1.000 - -
x4 1.294 0.090 14360
x1 1.000 - -
Audience X2 1.040 0.038 27.649"
Satisfaction X3 1.002 0.043 23.197"
x4 0.988 0.041 24.025"
**p<.01
3.2 AR A
gAdzge] JTHE 7 o|EWSTE e IAE ¢
otr 7] flste] AAAAE A% ATE Table 69 A
Ashiek
Table 6. Correlation Analysis
PX SV TI AS PP PE IR
PX  1.000
SV 0592 1.000
TI 0491 0.711 1.000
AS 0475 0502 0463 1.000
PP 0326 0437 0470 0.569 1.000
PE 0565 0572 0507 0597 0538 1.000
IR 0740 0639 0577 0648 0473 0315 1.000

Note on all correlation coefficients **p<.01.

PX: Performing experiential, SV: Service value, TI: traditional
image, AS: audience satisfaction, PP: Performing program, PE:
Physical environment, IR: Interaction.

BA A3, BE Qe #AA pol FEOR
Fo3 AuaA s Yepkon, FAdEA aoln A
TAE $4(0.740), Au]2=7EA e A Eo]m|#(0.711)7F
T APEAE dEITh A o7 o]2uSE 3t
o] AoAAE £ Ao By spdol A AAE o]
WEETR] w9 Wad s dAE Tk
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3.3 B8 4 yjMo| A= BEEAH AEemA 7k ARATE 42 0919,
ZAMEE 7ho] Tk PAS o] fato] TMo] of  0322% FATAH R FosiA Ao WAE Bl Ay
A A2 M aEde] FAATEA, Anavkx,  HAT 2Ela FAGIEA I AN e FRAS
xa%ow]x]g AA BARFo R AZYE Faugs T 0424% Ao A Bl 7H 62 AEE Itk
#(structural equation modeling)®] AFEE xX(612,  UPAHOR AuaTix| el dgoln|X|, Aqu|ArEA] gk
N=211)=1481.892, p=0.000, GFI=0.847, TLI=0.986, A%, *d&olvx|e} A= ko] ARAs= 242t
CFI=0.987% UERJT). 0.420, 0.976, 0.585% SAZHA o2 FoJ51A 4] #A
£ Hoj 7Md 7, 7Md 8, M 97} AEE QI o] el A
Table 7. SEM Analysis and SMC e TR, BE PN AT A fFrole &
Path Estimate SE t-value AE BYo M (p<01) 7Hdo] A=A S & F Stk
H1 PP — PX 0.159 0.065 2444
H2 PE — PX 0.181 0.055 33157 .. .
— - Table 8. Decomposition of effect: Exogenous variables
H3 IR — PX 0.967 0.115 8.426 .
= - Endogenous variables
H4 PX — SV 0.919 0.055 16.602
H5 PX — TI 0.322 0.069 4.692" Spec. PX SV T1 AS
H6 PX — AS 0.424 0.152 2786 Direct 0.159 - - -
H7 SV — TI 0.420 0.072 5811 PP Indirect - 0.146 0.112 0.141
H8 SV — AS 0.976 0.186 5.242%" Total 0.159 0.146 0.112 0.141
HY TI — AS 0.585 0.248 23577 Direct 0.181 - - -
i . i B PE Indirect - 0.166 0.128 0.161
Performing Experiential At2tr1bute R™=0.918 Total 0.181 0.166 0.128 0.161
Service Value R™=0.796 Direct 0.967 R R R
Traditional Image R2:0.858 R Indirect - 0.889 0.685 0.858
. e 2 Total 0.967 0.889 0.685 0.858
Audience SatlSﬁlCthn R™=0.667
A(*p<_01 PX: Performing experiential, SV: Service value, TI: traditional
PX: Performing experiential, SV: Service value, TI: traditional image, AS: audience satisfaction, PP: Performing program, PE:

image, AS: audience satisfaction, PP: Performing program, PE:
Physical environment, IR: Interaction.

L Table 7914 WAWFE] Y ta/ddA
(squared multiple correlation: SMC)% 0.667~0.918 ©]
Atk A= SAUFE 2 o
= ARE Uehded,

29 o] Ao

SRR
5%

AThaL
91.8%= H]

s
o

=L 2~
ULT
ol

o] ¥4 l By 71 15 Aes)
2 3} AL@XLQL ZAZY ]:4
ZAF7F0.181, 0.967% A
WAE Hol 7Hd 2, 38 A
GERCE T B

o, U'lH L
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Physical environment, IR: Interaction.
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Table 9. Decomposition of effect: Endogenous variables -
Endogenous variables

Spec. SV TI AS

Direct 0.919 0.322 0.424

PX Indirect 0.386 1.312
Total 0.919 0.708 1.736
Direct 0.420 0.976

Y% Indirect - - 0.246
Total 0.420 1.222
Direct 0.585

TI Indirect -
Total 0.585

PX: Performing experiential, SV: Service value, TI: traditional
image, AS: audience satisfaction, PP: Performing program, PE:
Physical environment, IR: Interaction.
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