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£ dotry] L3l gl eIFNE B3 FAMTEed 9
St ST S FZ(Anderson & Gerbing, 1998) => 7 224
< AAEITh

V. dqtda
5.1 ZAMAAKIS| IFSHEE SA

FAL ARSI EAIEHE BEAE A8k flEl SPSS &
AZZ T 2008 S NEEAS AAS% L <Table 1>°]
A Bz ukel o] $gAke] HlE2 o/do] 14375(88.8%) 2 F
YA 18 (11.2%)0 Bl thah e HoE dmgE 2130
M7V 3.7%, 31~40A17F 12.4%, 41~50417F 28,6%, 51~604|7}
46.0%, 31~60A7} 87%F AA|sHs 21 CE UrEhiT

T3 AL 2ARlo] 14.3%, &5F-dol 56.5%, FA} 6.2%,
AE7E 75%, 716k T AdTo] 15.5%= AT Al
AL AFA7F 34.2%, HAAIZE 56.5%, =7} 8.1%, 7
B lo]  12%°] BEE Bk ASFES 494 g} o
g0l 88.1%=E HF-Ee WSFEo] 1 o Ao® e
ot 2AFE RS TRR AP 55 B AR
lAE 63lo]do] 668(41%) % 7HE WAL, 53] 137(8.1%),
43] 12%9(7.5%), 33] 18" (11.2%), 23] 15%H(93%) 5 77%.}
Hglan, 3 7Rt 2AMEE 379(23%) 02 YERT:
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<Table 1> Demographic characteristics of respondents

Characteristic n %
Gender Male 18 1.2
Female 143 88.8
Age 21~30 6 37
31~40 20 124
41~50 46 28.6
51~60 74 46.0
older than 61 15 9.3
Position Office 23 14.3
Civil servant 91 56.5
farmer 10 6.2
Professional 12 75
Other 25 155
Zone Sejong-city 55 342
Daejeon-city 91 56.5
jeolla-do 13 8.1
other 2 12
middle school 3 1.9
) High school 10 6.2
Ed:g::m Vocational college 6 37
Undergraduate school 139 86.3
Graduate school 3 18
1 time 37 230
2 time 15 9.3
Number of 3 time 18 12
experence 4 time 12 75
5 time 13 8.1
6 time more than 66 41.0
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5.21 ME|M BEM

EbEHY 2

Gt AR AFA) A DeY G S, A%
e, 99 AEE Gohis] s AR LAS AN

itk AgelM e AFA HEE 15kl Cronbach's a Al
£ o] &35t A el QAFAFe] FAY wARA A

| =3e)
H AESs

!

S Al ﬁﬁﬂ S QRIS AXsleh 7
daglel AFATFE 0.903~0.949 7]%‘1(11 0.7% 7338t
, SR 4 ﬂ” 4 JFEA, ¥

Average Variance Extracted)®] 4143} % E’l’é el Jlow
AT AT <Table 2> o AAIH AT

F

O

2

<Table 2> Reliability Analysis

%f:;:‘ Cronbach’s alpha
T |
Environment 5 .903
Perceived value 5 .904
Satisfaction 5 .938
Loyalism 3 .949

5.2.2 EIZtd HE(2UEHN)
EFA Agold FAstuA s AMEE oA E Yt
A 2AsR =T el Ost AEE Weh=g), B AT =
g Beds AHAFs] -‘Hﬁﬂ*ﬂ gaE g

Exploratory Factor Analysisy& AAI3ISItE 7€ 8AIE A%
& Ao E AR AFOR Asta, 2AFEE
g &

Me ARgER S FAECE AdEsilon, 3daA|

<Table 3> An Analysis of results table

communality F1 F2 F3 R 5
Entertainment
Experience11 072 053
Entertainment
Experience12 07 079
Entertainment
Experience13 0 076
Entertainment
Experience14 075 065
Entertainment
Experience15 080 070
Environment16 0.75 0.57
Environment17 0.80 0.77
Environment18 0.82 0.79
Environment19 0.78 0.75
Environment20 0.70 0.54
Perceived valuel 0.65 0.46
Perceived value2 0.82 0.80
Perceived value3 0.74 0.54
Perceived value4 0.77 0.55
Perceived value5 0.78 0.69
Satisfaction1 0.75 0.49

Satisfaction2 0.81 0.66

Satisfaction3 0.81 0.59

Satisfaction4 0.80 0.71

Satisfactions 0.83 0.66

Loyalism1 0.90 0.79
Loyalism2 0.91 0.77
Loyalism3 0.90 0.80
revolution Whole 4.05 3.91 3.76 3.39 3.05
S:f::s;'r‘n DispZ’rsiW 1750 | 1699 | 1636 | 1472 | 1327
loadage acorue % | 1750 | 3450 | 5095 | 6567 | 7894
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969, df=2, p=616, RMR=003, GFI=998, CFl=1 &
E}. B /MAHSES SPSS EAZE I 2008
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Al E TS L BEIRRAS Bl AEe
ov, ZASEe] WHEFAE s s FEEAF
gk, AT AETRE, XAkl A Wlo] AREH I o]
et BAANE FellA A 7709 7HdE <Table 4>9}
2ol Az F, 7Md HIY RAFE B3} AP0}
28RS A Zbe TEA| o] mx]= GEPelA], 71 Hlad 27
Fris AR @4ES) T, 2TE Aol AnAY
AZbE A A 7hof| WA= FIFAAE A R
Results of the research mode |
Environment o Perceived N\
Experience value
X 3 Loyalism
Egzr;aﬁiznmoeent = Satisfaction 7

X2=.969, df=2, p=.616, RMR=.003, GFI=.998, CFI=1

<Figure 3> Results of the research mode

EFS AT 3 0330]3, PR <0012 88t 4FE 1
A Aow et wah /M HIbY) 344 AMPar
v BF3 AlS 3ol 050, PR <0012 Al o3t 9
m] ROoZ eyttt 4, 7Hd H29] ‘2HFE £3) %
vz 17 R wAE e SN

QA7 A

NME 2AFE £33} APAAC)IE @ES) T, 74 H2b. $
A AL xF3 AG Fhol 0.040]1L, PEo] 0.559% 117
WEEe s WA ggkon, M H2ad e=E AY

2 042, Pato] <0012 A uARESel] frofgh dFe v
A Aow Rk 7 Hae AZbE 7HA] Al PRtel
<001, Al gke] 0560 % Au|Ate] vt fogh JTFS
n 2= 202 e

<Table 4> Course Model coefficient presumption
& Test results table

Standa
Regres | rdized
sion Regres | SE. CR. P
W\eights sion
V\Eights
Entertainment
Eoione | Percsive | 0% 033 | 006 | 406 | <.001
Envionment | @ @' | 040 | 050 | 006 | 628 | <.001
Environment -0.04 -0.04 0.07 -0.59 0.559
Perceived | Satisfacti | g9 056 | 008 | 905 | <.001
valuel on
Entertainment 041 | 042 | 006 | 634 | <.001
Experience
Satisfaction 053 058 | 007 | 710 | <.001
; Loyalism
Perceived 0.31 028 | 009 | 340 | <.001
valuel
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How does the Cultural Experience of Local Food Effect to Customer
Satisfaction and Royalty?

Kim, Mi-Hong"

Abstract

Recently, our interests are growing up the local food with global food’s internationalization. Our interest about local food is increasing
with agricultural crises and food safety. And this research will study how the local food cultural experience effect to local food’s
customer satisfaction and customer royalty.

This study analyze customer who experienced the local food cultural experience. And we follow Pine & Gilmore’s theory. They
proposed the experience economic theory, which proposed 5 factors to analyze customer. Those are educational experience, emotional
experience, entertaining experience, escaping experience, and physical experience. We select two factors, which are entertaining experience
and physical experience. And we will study the customer satisfaction and royalty of the perceived customer by the two experienced
factors.

Especially, we analyze the local food policy, cultural factors related with local food, and customer’s perceived value effect, and then,
we will figure out the correlations among factors, propose the policy implications related with local food cultural experience and

economic value creations of rural economy.

Keywords: Research Outcome, Technology Transfer, Technology Commercialization, Facilitating Factor, Factor Analysis, Regression

Analysis
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