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Abstract

This study examines the consumer empowerment index for Chinese elderly consumers, the impact of socio-
demographic variables, exposure to mass media, and communication about consumption on consumer
empowerment. The consumer empowerment index is composed of three factors: consumer knowledge, consumer
attitude, and consumer skill. Data were collected from 301 Chinese elderly consumers aged 60 to 80 years old
via a professional online survey firm. The findings of the analysis were described using frequency, t-test, ANOVA,
and multiple regression analysis. The results are as follows. First, the average of consumer knowledge was 35.69
points out of 100, consumer skill was 65.71 points, and consumer attitude was 68.87 points. Second, socio-
demographic variables indicated that education level, previous occupation, type of residence and communication
about consumption impact consumer empowerment. Elderly consumers with higher education had higher
consumer attitudes and better overall consumer empowerment than those with lower education. Consumers
who were self-employed workers had higher consumer skills than those of technical or service workers. Elderly
consumers who live alone had higher consumer skills than those who live in a nursing home. Third, according
to communication about consumption, family communication is positively associated with consumer attitudes,
skills and overall empowerment, while friend communication is positively associated with consumer attitudes and
overall empowerment. The findings of this study are useful in developing guidelines that help the government make
consumer education systems for the elderly who want to improve consumer empowerment levels evenly among

these factors.
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B 1l 32 AAR7] S asnfto] &} Fofeh Axn|xp= o
4] 2ck(Song, 2001). O1F5% =GO AHAREAIZE ==
oA i d5o] axnjrtelEo] 7HAl= oful= v A o)
olifo] =& AR A-EFE SO =t al(Jun, 2017), &
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o] AL ok, whebA whEA Melsh= AR ARlskal
olof| L&A o7 A3 Ui, wmdZ0] Anjagke] 2L gRA)
AZ17] SRt S Q1) ARy el A sl

o2k v 7 ol Aol A= ¢l AH|Rfe] ¢lgto] B4k
of me} o5 sk ol 8MEhe e oSl SellA A
<ol T el iHW——J ApeFe] =2 HRsaL, o]
o Sfo]] P =1

Kl

o

O 5 "Rl Q)

P

Nk
sholati) ait), PR O 5

mfo

508 | Vol.56, No.6, December 2018: 507-525

o) Wo] o] Zehs 1eq) LHIAHE Ao R el
B 919 0 B A AnlaA) 4], dnlelgieE, 2njAs
& =A3l0], o= zkzto|| thsh A mlelslo =] nSgie
220] 109] 2BALES AABSIIL F20] AulxFo)) %
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3, AH|x}Es

ZH| 2}l e (consumer empowerment)-S AH|%H7 wElof 4]
AH|AFRA O] ASkE ZHLEA 35| fIal An|RlrE ZE5=ofof
Sk O AnRFe} ofRFolel= & 7HA] el 7 ek
o}, ‘g empowerment) F412] Fi12 1970W O] 5% H
& Ausolu) BAYSKS ool A w=ofufo] ghom AN
I} WL Adbe)] Fa3k A oJ8ke: 51al Q. Spencer
& Spencer (1993)0]] oJshd ‘Hafe B4 A%} E= FollA
h0190] rolH oJERS ALz o 4=d)E)r| Qaf Jfolo] EAlo
2, A (knowledge), 7] (skil)T} -2 3t 2] 1}t 57|
(motivates), S (traits), AN (self—concept)2} -2 ZAj
2 ool EARIAL Shely, thA] Hefl, ke wet ojEAo]
L Q- ARFAolH, A P BRI HelA ’5517}1
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5 F O 2 Lee (1985)2] 9t oo ‘AH| A58 (consumer
ability) 5T} 3200l Mg Wgko 2 58S A 4= 9l

ok

A

510 | Vol.56, No.6, December 2018: 507-525

A 2907 o} -2 Aol

e A AT el 0 4
oFslc}, Kim¥} Choi (2012)= OECD2] A-H]A} 419]
Il SR Sl et sk
A ofaant A AgS B AHale] L)

—Ll

]

N

B ot
1 oM

=

4> Jl—D
ORTETI

Jt o es Sh= Y em=A ALRE anAbeleS

= aHREe] 24 e, 7]5o] A ekl
Itk Hwang 61(2014) 2B[A=d3) H-2¢e] o] Walls: 17
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LR R o N e A e R o et L] s == KR A e S B |
o ARARE AfskaL A4, Vs, Fofe AL 5t
U}, FE A7 e o AR st RE A =
2H Ao A= RBkehE AxH|EH oflA] Agsale A&7t
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2011; Phillips & Sternthal, 1977; Seo, 1992; Smith & Moshis,
1983) o] 9lrk. 53] 95 eido) Anjxolare 245k Al
5HKim & Cho, 2017; Kwon et al., 2003; Seo, 1992)= Al
HH, Kwon 5(2003)] -tollAli= Anjatefghe: 214, g, 7]
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Bl 0] An| AR v A SIATE, - R W aaH|R R
o] St =S ot ABlsii o, Al ol At =8l A
B} BlE=glof vlel & ouke A Aom Helou) A
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(i)

Table 1. Characteristics of Respondents (V=301)

Family and Environment Research fer

Measure Category N (%)
Gender Male 130 (43.19)
Female 171 (56.81)
Age 60-65 97 (32.2)
66-75 148 (49.2)
Above 75 56 (18.6)
The presence of a spouse Yes 207 (69.23)
No 92 (32.78)
Education Middle school or under 81(26.91)
High school 109 (36.21)
College or higher 111 (36.88)
Previous occupation White collar 110 (36.54)
Technical or Service workers 135 (44.85)
Self-employed workers 55(18.28)
Unemployed 1(0.33)
Type of Residence Alone 83 (27.57)
Family 174 (57.81)
Nursing home 44 (14.62)
Monthly average income Less than 20007t 11 (3.65)
2000-40007T 207 (68.77)
More than 40007t 83 (26.91)
Health state Good 98 (29.23)
Fair 90 (29.90)
Poor 123 (40.86)
Exposure to mass media TV (weekdays) Less than 4 hours 96 (31.90)
4-5 hours 143 (47.50)
More than 5 hours 62 (20.6)
TV (weekend) Less than 4 hours 236 (78.4)
4-5 hours 57 (18.9)
More than 5 hours 8(2.7)
Internet (weekdays) Less than 4 hours 293 (97.3)
4-5 hours 8(27)
More than 5 hours 0(0.0)
Internet (weekend) Less than 4 hours 297 (98.7)
4-5 hours 4(1.3)
More than 5 hours 0(0.0)

PES MBS A 2 SRR anlaiA4 $3
2 1004 o, 7+ 2ol thel] A 49 54, eHH 4
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Table 2. Scores for Consumer Knowledge

Family and Environment Research fer

Consumer knowledge

Category Content Mean (Rank)

Understanding of the market economy The principles of the market economy 1 Scarcity 0.33 (15)
2 Inflation 0.33(16)
3 Added value 0.03 (19)
4 Exchange rate 0.25 (17)
Consumer resource management 5  Credit 0.42 (14)

6  Financial technology 2.76 (4)
7 Stock 0.03 (20)

Rational purchasing & use Collection and analysis of consumer information 8  Information of commercial resources 2.60 (6)
9 Terms and Conditions 0.23(18)

Purchase decision and usage 10 Decision-making process 2.57 (9)

11 Credit card 2.90 (2)

Resolution and prevention Resolution of consumer issues 12 Recall system 276 (5)
of consumer issues 13 Certification of contents 243 (1)
14 Escrow 2.50 (10)

Consumer sovereignty and consumer participation 15 China Consumers Association 2.87 (3)

16 Consumer rights 2.60 (7)

Creating new consumer culture Consumption culture and trends 17 Life cycle 2.94 (1)
18 Impulsive buying 2.30(13)
Community and consumer 19 Sustainable consumption 2.41(12)

20  Environment certification mark 2.60 (8)

Total (5 points per item [ total 100 points)

35.69 (SD=26.45)

Table 3. Scores for Consumer Attitude

Consumer attitude

Category

Content

Mean (Rank)

Consumer rights

Consumer rights and responsibility

Consumer responsibility

O 0 ~N o o B W N -

=
o

The right to be safe

The right to be informed

The right to choose

The right to be heard

The right to be redress

The right to be educated

The right to organize and the responsibility to a solidarity

The right to a healthy environment and the responsibility to environmental awareness
The responsibility to critical awareness

The responsibility to social concern

Total (5 points per item | total 100 points)

3.25(6)
292(9)
3.90 (1)
3.50 (3)
3.24(7)
2.49 (10)
3.48 (4)
2.96 (8)
376(2)
3.36 (5)

68.87 (S0=20.41)

‘In order to obtain the maximum total points of 100 for each respondent, his/her total points were multiplied by 2.
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Table 4. Scores for Consumer Skill
Consumer skill
Category Content Mean (Rank)
Pre-purchase 1 Budgeting and planning 3.88(2)
2 Searching for information from personal resources 3.22 (13)
Purchase 3 Searching for information of product comparison 3.51(8)
4 Reading product packaging labels 3.25(11)
5 Testing for products 3.55 (6)
6 Using discount cards 342 (9)
7 Checking out terms and conditions or refund and return policy 3.24(12)
8 Avoiding unnecessary purchases 3.58 (5)
Post-purchase 9 Demanding compensation for a defective product 3.55(7)
10 Reading manuals and instructions for use 3.65 (3)
1 Recording household expenses 3.40 (4)
12 Assessing post-purchase satisfaction 3.22 (14)
13 Finding your lost property 3.31(10)
14 Resource saving 2.59 (15)
15 Following recycling rules 406 (1)
Total (5points per item [ total 100 points) 65.71 (SD=22.27)

‘In order to obtain the maximum total points of 100 for each respondent, his/her total points were multiplied by 1.334.

HolcK(Table 2).
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Table 5. Results of Group Differences by Socio-Demographics, Exposure to Mass Media and Communication about Consumption

Variables Consumer Con?umer Constllmer Consumer
knowledge attitude skill empowerment
Total 35.69 (26.45) 68.87 (20.41) 65.71(22.27) 170,27 (52.86)
Gender Male 43,05 (25.83) 71.72 (19.46) 68.03 (21.72) 182.90 (51.30)
Female 30.17 (25.63) 66.73 (20.90) 64.22 (22.68) 160.80 (52.17)
t 43 2132 1.478 3.664
Age 60-65 33.74 (25.90) 69.33 (19.91) 66.42 (21.92) 169.49 (50.60)
66-75 36.89 (26.65) 70.55 (19.61) 67.16 (21.46) 174.60 (51.00)
Above 75 36.24 (27.30) 62.82 (22.97) 59.82 (24.79) 158.88 (61.76)
F 0.443 2.716 2.093 1.65
The Presence of a spouse Yes 36.60 (26.54) 70.69 (19.88) 66.48 (21.90) 174.62 (52.66)
No 33.55 (26.27) 64.83 (21.21) 64.66 (23.18) 160.53 (52.85)
t 0.92 2247 0.65 2133
Education Middle school 26.59 (23.85) b 67.28 (19.08) 57.24(23.89) b 158.78 (54.73) b
High school 4057 (26.54) a 70.67 (1.98) 66.09 (21.93) b 178.83 (46.48) a
More than college school 38.34 (26.75) a 68.57 (22.12) 71.89(19.43)a  171.68 (55.22) a
F 7.639 0.644 11518 339
Previous occupation White collars 28.62 (25.78) 73.72 (17.69) a 66.37 (22.18) 173.16 (41.66)
I:g?!::' or Service 3731 (26.61) 69.40(20.18)b  57.87(2261) 17291 (53.50)
Self-employed workers 33.14 (25.82) 64.32 (22.05) b 67.96 (22.23) 158.62 (54.77)
F 1.938 3.236 2.188 2.665
Monthly average income Less than 20007t 50.71 (18.49) a 57.29 (22.01) 69.60 (20.27) 166.43 (44.49)
20007Tt~40007T 33.36 (26.02) b 70.07 (19.98) 66.30 (21.98) 170.69 (54.00)
More than 40003t 38.00 (27.51) b 68.22 (20.66) 64.48 (23.33) 170.04 (52.20)
F 3418 2.661 0.421 0.44
Type of Residence Alone 37.02 (26.16) 66.92 (21.40) 67.07 (21.72) 168.28 (51.58)
Family members 36.18 (26.89) 70.15 (19.86) 64.34 (29.37) 173.39 (52.97)
Nursing home 31.27 (25.39) 67.50 (20.72) 6293 (22.39) 161.71 (53.88)
F 0.747 0.821 0.821 0.94
Health state Good 34.39 (26.24) 69.55 (20.17) 66.74 (21.71) 170.67 (52.39)
Fair 37.71(26.49) 68.69 (20.19) 65.08 (21.97) 171.48 (49.55)
Poor 35.15 (26.71) 68.52 (20.89) 65.43 (23.02) 169.10 (55.87)
F 0.393 0.069 0.139 0.056
Exposure to mass media TV (weekdays) Less than 4 hours 36.75 (26.71) 67.77 (20.08) 64.96 (22.73) 169.21 (55.55)
4-5 hours 35.27 (26.70) 68.48 (21.25) 67.07 (21.93) 169.53 (53.36)
More than 6 hours 35.03 (25.88) 71.48 (18.99) 64.46 (22.79) 173.64 (47.90)
F 0.113 0.673 0.776 0.158
TV (weekend) Less than 4 hours 35.23 (26.44) 68.53 (20.57) 65.92 (23.33) 169.23 (52.88)
4-5 hours 38.89 (26.78) 70.07 (20.57) 67.94 (21.44) 175.35 (53.81)
More than 6 hours 26.63 (24.37) 70.25 (15.62) 4932 (23.93) 164.87 (49.58)
F 0.923 0.148 1.373 0.349
Internet (weekdays) Less than 4 hours 35.68 (26.53) 68.84 (20.60) 66.19 (22.34) 170.19 (53.10)
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Table 5. Continued
Variables Consumer Consumer Consumer Consumer
knowledge attitude skill empowerment
4-5 hours 36.25 (25.32) 70.00 (12.00) 53.65(19.14) 173.42 (46.29)
t -0.06 -0.263 1.571 -0.17
Internet (weekend)  Less than 4 hours 35.60 (26.49) 69.02 (20.48) 66.08 (22.27) 170.47 (52.90)
4-5 hours 42.50 (25.98) 58.00 (10.33) 4932 (23.19) 156.03 (55.67)
t -0.517 2.079 1.495 0.542
Communication about Family High 39.84 (27.27) 82.54 (5.98) a 68.79 (19.26)a 20322 (29.60) a
consumption Middle 32.27 (25.36) 75.50 (12.65) b 56.68 (23.78) b 181.18 (41.32) b
Low 32.48 (25.55) 38.30 (6.79) ¢ 70.10 (22.94) a 102.25 (25.77) ¢
F 3.001 687.478" 11.529" 245.174"
Friend High 42.25(27.09) a 83.01(6.12) a 70.65 (18.54)a  206.53 (29.77) a
Middle 29.29 (24.67) b 75.08 (11.80) b 54.15(22.64) b 177.52 (36.51) b
Low 31.68 (25.22) b 38.43 (6.85) ¢ 70.57 (23.29) a 101.67 (24.80) ¢
F 7.946° 752.708" 18.845" 295332"
Duncan: a<b<c; Values are mean (SE)
<005, p<0.01.
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(i)

Table 6. Results of Multiple Regression

Family and Environment Research fer

Consumer Consumer Consumer Consumer
knowledge attitude skill empowerment
B B B B
Gender Female Ref. Ref. Ref. Ref.
Male 0.057 -0.004 0.022 0.027
Age 0.087 -0.007 -0.004 0.041
The Presence of a spouse Yes Ref. Ref. Ref. Ref.
No 0.051 -0.042 0.043 -0.043
Education Less than middle school Ref. Ref. Ref. Ref.
High school 0.169 0.032 0.063 0.092
More than college school 0.152 0.069 0.079 0.107"
Previous occupation Self-employed workers Ref. Ref. Ref. Ref.
White collars -0.14 -0.013 -0.08 -0.075
Technical or Service workers -0.021 -0.02 -0.105 -0.019
Type of Residence Nursing home Ref. Ref. Ref. Ref.
Alone 0.103 -0.017 0134 0.055
Family members 0.065 -0.019 0.061 0.027
Monthly average income 0.026 0 0.045 0.009
Health state 0.023 0.011 0.006 0.018
Exposure to mass media TV(weekdays) -0.044 0.019 0.024 -0.019
TV(weekend) 0.005 0.013 -0.072 0.015
Internet(weekdays) -0.010 -0.002 -0.045 -0.006
Internet(weekend) 0.074 -0.005 -0.075 0.035
Communication about consumption Family -0.184 017" 0557 0.445"
Friend 0.349 0.237" -0.224 0423
R 0077 0399 0.115 0330
AR? 0018 0307 0.059 0.240
F 1.298 163.888" 31176~ 44576

Ref. : Reference category coded O
'9<0.05, p<0.01, " p<0.001

7}2(8=0,445, p<0.01)7}2] ] QAAE FEi= 2171(R=0,423,
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