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Abstract

Consumers’ interests in the environment have been growing; hence, their con-
sciousness about the environment has changed and affected their clothing shopping
Prior study

consumer behavior. It was because consumers’ consciousness or attitude was often

behavior. indicated attitude-behavior inconsistency in eco-friendly
measured at an abstract level, not at a product specific level. This study investigated
eco-friendly clothing knowledge, eco-friendly clothing consciousness, and ecological
clothing consumption behavior. The effects of consumers’ level of clothing involve-
ment and subjective norms in this process were also investigated. For the empirical
research, a questionnaire was developed, and responses from 480 women in their 20s
to 50s were statistically analyzed. Results indicated that interest and fashion con-
sciousness dimensions of clothing involvement had a significant influence on eco-
friendly clothing knowledge, which thereby significantly influenced the three factors
of eco-friendly clothing consciousness: social responsibility, health orientation, and
clothing resource-saving consciousness. Such factors had different roles in the clothing
consumption process. Social responsibility had a significant influence on the entire
process of clothing consumption: shopping, purchasing, using, and disposing
behaviors. Health orientation consciousness had a significant influence on shopping
and purchasing behaviors, whereas resource-saving consciousness had a significant
impact only on shopping behavior. Subjective norms were significantly correlated
with all aspects of the clothing consumption process. Influence on disposing behavior

was relatively weaker than other aspects of clothing consumption behavior.

Keywords: eco-friendly clothing knowledge(XI2FE SJZX]2)), eco-friendly clothing
consciousness(LIZ-E SJZ22)), ecological clothing consumption behavior
(187 O] Z4H)), clothing involvement(SJE-F0j), subjective norms(5H
5 72
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l. Introduction

71€9] AT FAYHL QY Av|gAd] B
< HSkE 7HAgTE ARAA Y A& A= o
F/dol S7HE & otdzh, A7t Aol AR R
g 7120)7] AR IAHIE E0]7] S5 A
Ab F7FE ol &St AL, o]9F AE o] AAAHCE
B G ZAt Al 59 oler7t FUgle] A7
o] ot Zh=9] FEE ofye}, 7l & o =A]
717 SollA &30l tiet X4Z sh= 5 VA
g5 7], t71golAE S0y a5 o
gt 9873 (code of conduct)S A5t FZsH
71%S A8s5t =3 gt

A FAIES Ted] Fdolut 43 7HA|of gt
A7} o] RolA 7| Heke BHA|Ho| T B U3t B
e 4o wet aHEE 3] Ath(Basmann,
Molina, & Slottje, 1988). E}Q1T} 1HE = £A4S S
TobH, E3F AUt jdo)7| ks =8 siAo]
agohe AZ AFAIE 4H9 712 B4l wzt
A 715HC2E FAI7F Qe Aol AvlFQl £4
ol &2/ sA]1L =L FLu7t o] o A= 20|
o} o]e} Z2 AA Y EAHR] £4L2 RAEY 5
BE71E A ° BoMAA sk, A= A AlAARL
aH|FO F7HE 7 A HUA SHEA 5 o9
7HA] ol57} A71 A = Atk Birtwistle & Moore, 2007).
48 Q= a7 A4 8 S7HEAS # ofyEh W
< Y7MEARS 91t =¥ ZRESE Qi

FHF7IE EEotL A2 AES A" 7HE
off i w2A Algshs HAEMA HZUYA e
o[A] A A|A oFAIAANA S8t FEo|th(Bhardwaj
& Fairhurst, 2010). Z7| &H]5}7] o] B o}
2] Bo) BrIEL B A2 R34
o) WA B AR WAA g FraE AL
oA elFanle] F4o] BYT T % THelo] o]
t}. Bick, Halsey, and Ekenga(2018)= A1 20 =
Qb HAESfHo] A= HAAHCRE AHEYS
(environmental injustice) VA oF7|sFA Al 519t

BAEY A7 F29] SFEA RgE ofye,
3o gy} ohyjof it 4njzke] oj2jo] Zjgo
e} O|FAEY HE SHEEA et e F
=t @eo] 719 AAS EYUIETE &

B7% - o]+t 161

HlRF FEAHOR FAEY tE B
HEE BUE AL Zloleh. FYFAot FEEA
W GEAEol Y Aslet $E S

s
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Eorjn 1o 2

% oJ4jo] AL o]

o} 25 An] L AR o] e S
AETA HzYsmdo] JRste B4E B8 27t
Sh A%S Hof Stk olo] whet A A JBE @
thol 34 AskAel A L] 42T glon, A
Eo] i) Qo4 BAWA WEe A8 A
o] HAE A oz FHH FF FoHe

F4o] A Yt 9 BIA st 53] o
FAE 2¥A7 BT PR A 4lgzo] ojwst
A, E3F AR} FAH BAEA] fate] A
A7} A Qe olAle] UA] o] A WA
Aol 24e FA Bt T ol HAA F
£ ulAL e Au)%} wele) @lgto] Hstelx Fob
w34 gt

Il. Theoretical Background

1. Eco-friendly clothing knowledge

ALY 2|42 AT AE AR 719 7]
Aof| AFE]o] Rl AFEo] S o 25
2o 4EZ JT o ofof gt AEE HAstaL
Aotz AAAQA Aol FF= A= W7t =
T}(Bettman & Park, 1980). A E A 2]3Hof| A AH[R}
A4 HHQl AHEYES Bl JAEA LS FL5HA
57] wiZoll A7t =8E AYdsis 34RE =9
=o] gt SN 2 JHo| LE2HE &
H A= ARl A4S &8sto] agXog ZAE
2 & Qri= Zo|th(Bettman, 1979). Wk 2
= AEY A9 ARgo] G v|A ke itk
Aol oA &8z} HAEA (consumer expertise)T}
T A =9 (Alba & Hutchinson, 1987), H& A& X]
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162 284 o7 A AT} 94 o]

Al (prior knowledge)o]2t1l EHE 7%= Sttt O’Cass
(004 EAES] oA ol 2L A9

To(involvement)2te LR HA 7} Qttil st

HE A tigt Y9 (true-false)
7—]1‘ 2 = T__Lﬂol'ﬂE S}A|

r.l

At A A S ot
Z| X]A](subjective knowledge)Q] =7 ESH F Q5=
o] ofg] SAp=o ofsto] A= % TH(e.g., Carlson,
Vincent, Hardesty, & Bearden, 2009). Park, Mothersbaugh,
and Feick(1994)y= Z1T& XA Hc}t 34 x]4]o] A4
H| 2} Fe B & #Rlo] 9low, ofz] Ay wel
£ Htg a8%0oF Hd9gstttal st Flynn and
Goldsmith(1999)5. O2x| 20| tjat Ao H 2]
A|Ao] FjA o g 7hds] SHEHUME &2 A=
£ Ity shich

T BlE B4 Aoy B4
et o H7HAE ob= Aol T A A 0]
g 587d0] tFEIL, olof et A,
ER 7}13‘“1 0”‘10] S A Ao gt
7t TOHEI

& A, ot @ o
%E}_L H15}99He.g., Ramsey & Rlckson, 1976; Yoon,
Yang, Noh, & Jeon, 2006). 3+730f tst 9J41& FA
331, ool 2A% BE02 ojofxl7] atel BAA|
2lo] & 935t A5k Slth= Aolt}. D’Souza and Lamb
(2006 28|20 BAX AT} B M k] B
Ag Yol BgAo] 2302 430 9
ool MEslEoRE 4eT & S ABHoR
AzeAoTt. BAAAL ulAe] Aot A 5
ATEA B4l W HOIT Aol7} Wrri A%
AFEE e HlEojgkthe.g.,, Gendall, Smith, &
Russell, 1995).

Park and Oh(2014)= 2|F4B| Aol thgt Aol A
AAZHG A A, mAISE PR 4], H L JA A T g
7ol et Lyt Ql 2| 2o] Mol YF=
29, ojet Zr2 AT =T} e 4 }E]—%‘
o] oJake u]He A=Hoz wrth 3HH, Kim
and Damhorst(1998)= 2 FAFo] HH Dﬂ' B9
of gt x4 UwtEQl el gtk Til(concern)
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% XWO] OME} %ﬂﬂw«l Z:H]o| tH gt A4
E74ote 2ol /%S € & itk IRAEY
AT FHE Fol BFA4E A3 Suk and
Lee(2013)= 12839 Foz SHUES
=, JATATREA L], TP 4], FHEAA
A, 193 A&7HsF A4 ] 7HA] 80 B&
sttt o] 8RlE0] A&7sT AHWE s
FFE Fe7He AN B, A&7FEAEA4] &
Qlo] tuf, AME, #e] HEFFHE oflet, Eves
P57 7‘4% ol
etttk AT 1
< FUOY, ¥ ﬂ g AR

e kA elor

2. Ecofriendly clothing consciousness
AH|R}9] §73 9] Al (environmental consciousness)<
AR} 2o XSHAQl oY &5 Holsh= &
A g AFS 9Ju]stth(Zelezny & Schultz, 2000).
ol g4l gt A¥S BHY 7|Eo = A He
%ol7] fizol 49 EAH #d HEE 7HA
A = Yot ofg] &3 Pl dFE vAl=
S & Qo &7 oAAl AnjRted AdolA
g0l A== 03%5 HiA|SkaL vl o] #2etetr
2 98l ==& Aot} Schwepker and Cornwell
(19912 9}73‘{]9} 2l Bt S XIsHA Q1 i o]
Lo 9% u|Hthy 5191, Sharma and Bansal
(2013) = S ojAlo] thet AP dat Ak a o of
3 AN IS ARG 52 myste] W
49 PuEo] FFL Fohu stk 22 59
SHET HASE AHAF F5olA = FEo it
TA7F BEEA] AX5HA] AW /A7 oFstth= of
¥ A7} BilEo] ghth(e.g., Mostafa, 2007). °]<}
2 EYATE A HilE= SHo] tiske] Hines,
Hungerford, and Tomera(1987)= &% Uj-&o] <4t
A9l SHHEIA &2 EES AlFE 5 & ° A
o AgollA 9 SFHEAA ] wet Era 519
t}. otd, g4 olAlof gFS n|R= ATLEA S g

oz Y, AY, Y, WESE, A54F Fo| B

=0} gkti(e.g., Jung, Park, & Ha, 2006). “1&L; A}
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A fee 7t d7ola BEolNg =
U o rojAto] wkal Alo)st -7} wr}. Sharma and
Bansal(2013)9] A tolA= 4942 B3 T
i Algo] AR wetd A EY] ww
W WAL A sl

Shim(1995) S]FA|Ewol gt A oA AnH=}
o @4ol4)o] o) AR Ee] AL ulck 39
o} Kim(2014)2 FHEZ o= 3 A7olA d
ol WO 0] £eHE o)F AYRWET o
AN )% ABUEL S Ao Yepih A
Zels et B79l8o] Jaelo] o e How B
115k} Park and Suh(1998)2] HAF-ojlA LHFA Q]
A4 a0l £e4E 4T T BHAH
Y59] Fdo] =t 313} Kim and Lee(1997)9]
Aol A= Aol dgh AutEQl JIAEE =2 5
Foltete g0l tiet A4
E WOl siolch ey ofo 2 2
o2 IRkl o)A 54,
SR FAIFY Tyt M AEFF 5ol
357t B, oF AHIA d
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3. Ecological clothing consumption behavior

Nicosia and Mayer(1976)= A}S]Z wgto A 791
o 2U|FL Fof, ALG, AR A AR TR}
k. 7l Aol 2u|AE ofe] 7 HHE BAG
H7Hg otA =1, o] & v o& 1l s (purchase
behavior)o] o]0l d, 259 A9 EA, 7H7o]
U el ope A8AAMR THEolW AEa
A, 3e A PN FAEA T AL 14
= AREA Y FEIF &HRY] Frjof] 9T =
T 7] dizo] E33 #HE PF5o= S Fsol
IL3tE] ofof ghrth. ERE St £0] Hejuh A&of o
A o]Zo] dojd SRl AIZHAIE Adste] vl

7% - ol 163

A5t7] o] Fuigyse] AW He
-9 %93}t Park and Suh(1998)= S]FAH|X
oflA AEEat vl o FajgsolA eEe 9
sh= ARl Ao s Wik Wés Hilsklth

A2l A8 E(usage behavior) | o] %] U
ojub= AH|IY Foll 7P 7172 AARE, ME A
Q1 SHlo] Ao g @& SFolgtal AFGEH =
Sttt Park and Rhee(1995)9] Aol A= AH|AY5
= T, ARG, AR Al 7HA] GPo R FESte] A
TFotR=tl, ARG AoA & 2442l 5ol 7t
R A0R Husin AAs defolu &%
AE €Y 5 de= TS & 227 g2l Aes
U7 % stqich. Park and Suh(1998)9] A%
ZEREREEEEREELEE RISELEEE
AES HEL 93, 18, AYszol] tepd 2
o7t A igtert 254l wet Aol ik AL
Husk7]|% skt

T HHE oF AHPEoR 7P HIHSH
ALE o] oL *]E5)%(disposal behavior)o|T}.
Winakor(1969) o2 Au]e] AAHel 3L o
QAT AR 5L WAL 7Y v gz
A7NSHHA ZEo] o 2= wek, A, H7], 7]
Z 4 JP&-g 52 AA5FTE Chang and Park(1997)
2 olg AEE ARYEH WALE ArPEos
FEsto] 212t ole HEYFH A4 HEHFO
2 2ARIAT Q|Ravsh Agnzo] Bl gict
T AZRNE 2NERE TR AAH ARYEL
She A0= Yehgou, oletd ARPFHL 0
St A= YEFA] 23kt Kim and Lee(1997)+= 9
29) ARYF Aol Gotel ZARIHLE LA
2 97 H7] 9 &Zo2 QIg o) Higt Q1X]
Ei wol A, S AseETe e B sk
JRAT BFL B ol sttt B B
A" FARE 259 4v[Fo] gt ZAE Al7Ish=
A3} ©|Eo](Kim, Rhee, Lee, Kwon, & Lee, 1998), 2]
FAIES] ARPsY] $848L e At & 5 3l
ot fAESA H]Z2YAREo] AREeHE o]f o]}
22 SHE g& AxEoloF & Aol ¥, Suck
and Lee(2013)9] Ao = A&7Fs8E AH|[FYE2
el Fujut AEHE oleo] &l 7t H=
AFol et EMs7AE 25 % Skt

RO)

> oX o

]

d




164 X374

QR 2ol Bt A8 BFOE olojA|A]
ot 42F A7t ANEE S,
Diekmann & Preisendorfer, 1998), b4l A|A|gt Hl-2}
Zro] ol dTslAo} Welst EXEX] ool o
29 Ais4ol goul, RABS] AuleRs AR
A AR gRoge ABA AgE0] FHH
F3 02 Aoz daad.

2 AolA= 28 FAH|PES vl o digk
A& L8 7|2tk SHolA X183 e A
of gt AR E Z3sttt= T4 Sharma and
Bansal(2013)°] AR&-3tF ecological clothing consumption
behaviorgh= FEolA gk O A
Anrgo] 23 P55 H7] flste] Fujabgel A o
AR 2P F7iote] A &3, 7, AR
A& vl 7H] 5 FHoE FiEste] AwEzt
El=g

F

s

>.
O

=
oz

4. Influence of clothing involvement and sub-
jective norms

Fhol(involvement)e E7JA|E0] dupt 7lQlet &
7 #Eol = 7het BAE doE Al 7Y
AJA AL #A 7T IthH(Zaichkowsky, 1985). £73
AFol digt B =7t wrhe A2 sigAlEe] /iE
ABA A w9 Fa stk oJujojtt. ojEo] A
o] ¥ AHAEL FAIFT et WSt A
2 HES FASH EI FAYE iAo s g
53] FAEFAE B7HEdEC] thdstal FEetE
7] ojE& oA o7 7HA HIES oEH®
ot IE 7Aool Bt Holzh Al ot dAt
A¥olghs SHolA oz HAPATolA i} A4
W] HAE HASTHe.g, Baker, Hunt, &
Scribner, 2002). 3tH, SF S ITAEo| st A
o]l 4] Noh, Ahn, and Jang(2010)2 ol & 37 R] 4]
3 mete] gl SlolH 2EWel JBg stk
RS0 B9 0] I3 YRS B
o, E3F Ho7t =
=7] wfZef &4 {]94'33.?1 4%11'% O|FA AT E
A HAE 7H Ae® didEH

F82] R (subjective norm)°|gk AH3] QtolA &
FH 719 7Eo] Hi ol REF VHEH= 3
SAA obdAE 7Rle] Ao g wtsh= ZAolth

T

43t ofajo] WA olaulo] XL IF BARaT

(Fishbein & Ajzen, 1975). 7]19] Y=o thao] 3=

B4 3ol FYHolatd 1 WS Suystudt o
= 957} 71 4= ol 1] whEo] o] Yol
7RsAo] %t wet Fd Ee BE 350 o
3 ASH GRS NSt WloR wMsH A

85jo] gy, B3} B ol 71A BHL T
Ee40] 2 AHs]hAle} Rk Zwo] B) ulEo]
A9 Fsol FF= vE Zolt(Minton & Rose,
1997). 5 IRAELS AAHS AHF AEol7]
dlgo] FuH o] B 7oA B8 Rolct
(Summers, Belleau, & Xu, 2006). 2g732 o)F AH]|

Y52 FHA Ho] TS w2 Ao oddrt
mebd B AoAL BRIk oFanaEe o
Fg FE W0 FUH PHS EISHAL
lll. Methods
1. Research question
B A7E os) 448 AFEAE e gt

ATFEAN. & Hojrer} M2 oJFA o] mA|

t TS Lol
ATRA2. A JFAKo] Ag oFel4o]
2=

AFEA3.

AFLEA 4.

2. Respondents and descriptives

2 AT AR o AvArE HYSHR
oh ooz AR AL AFPAFolA &40
Ao FatolE Bk A7} 9l & oyt 9
FruEsol oA A7 EAS 4= 7] wzol
49| aE viAIsh] flstoiAth A&, 371 A9
o AF3t= 20~50t] oz T4 R HEAE H
IEsto] FARSI. & 5507 0lA HiFStRL, 1 F
EQAT AEAE AR F 480571 HF A &
Ao AREE A

2 AFE sl APE AR AF-EAS
Al B4 AuEy, Agduls 2007 28.8%
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(n=138), 307} 23.8%(n=114), 40tH7} 22.5%(n=108),
50th7F 25%(n=120)& H|W A 12 BIZE Holy 9]
Row, 20t o2Vt g AGFTET 25 ©Wokth
e akEYo] 47.1%(n=226), 531 £Y0] 23.8%
(n=114), tetA3}o] 9.8%(n=47)°1Act. 2P A
FHT} 25.8%(n=124)% Worow, A/mz]Zlo] 15.8%
(n=76), A8 A/ Z]0] 10.4%(n=50), H5HF0] 9.2%
(n=44), JEZ]°] 9%(n=43) &°IUtt. 2L ofF= 7|
F0] 51.9%(n=249), 1]Z0] 452%(n=217)°] %},

SHAS ARHAQl Z13H AH] FFS Yot Y=
o, WA -SR] FZsHY Argel gk ARkA <l
A ZAFE 99 g B, AE RE, Y F
£ Al 7HA] F9g F-E5t, o] F E S At
o] ghioA YAty Ay7Ztols Eokg FokA ot
Ll SEAY 84%7F AL Fofetal goiqt. o
S08 F Holrl 10%, Y Hol= 6%E et
Wt SEAY] tiREo] A8 FofollA] e 715
AtQjo] Wt} ghiks] MYPErtar Aol L £
ofel o Hok= T ZISHA AlY HoFRA 9] Q14
FEo] W2 AoF eyt

A gFAES T A8 EFEE A
o BGH=El $R(43.8%), O1F(25.5%). f - oOFEE
(13.0%), FT(9.4%), AHH(3.6%), 7|EH2.8%), 7F3
(1.9%)9] A e} Z]gtole diiie] SEAEo]
ATFE SHoIE, o9t o] FyLolA HHA
Al TS & 4 U&= AlBol dish 34 - +
g oy B 5 Qo

O)FAu| TN A o gt 9J4]S 71 ol
St RES SHOIEE St AlEE w42.9%)
e SEol 7P Bth o2 AE(18.8%), A&
(15.2%), T (13.8%)9] s 2 Yebdot. 87321514
O FAE9 Fufol -5 ARG 2, U B 7159
273(44.9%), BB HL(21.6%), FH A F7(7.6%),
A8 TA74%), T F LA (6.1%), The Lyt
Fob AEsK5.4%), HAHTFH3.7%), TEH - AFE]
dA AH(2.5%), 71BH1.0%)9] &A= et A
23 A4S g A9 ok ZAoE Helth

L

3. Measures

~—

1) Eco-friendly clothing knowledge
o A7 ARAAL 2Hsy] SJste] A

7% - ol 165

AL(i.e., Bettman & Park, 1980)0]|4] AM&3t E3+-&
44 - Bg 3 sEae] ARE MRS X
Bee, g7 W3k o7 tejAL The Alghuc
2 ok Qo gy Ak ojze] AESH] o]
o1 gl “mjskgol i} vheo] Ag o)F AE
U7} QIoke AL ET ok, < Askd 25
Fol s 2|4lo] Qlrki AZsHE HolTh, @ 2
344 o8 AEL gk BASES A7 Y ol

APA 1P IRAAE 2o Yeto] 18
o= 4l9 tfsl =%3517] Y5l Flynn and Goldsmith
(1999), Kim and Dambhorst(1998)2] 415 H}EgOo &
73 8HA AdA o7 A4S Uil WEES ¥
sto] =4 Hesto] & 4o s HgsHt
TTor gtod o, S oy, A &
|olH ‘HF o8 SHOIEE sty 23E
“EHoAH 2 AzIAA B o
| g, A AxIAoA B 0
AsHA] Y=, “EuEte AR3Are] 8
of digt W47t ok, “del 94X HolM &
o] BRIy, “FA7tE HAoA &S Bol
T}, “FRE oA AT 5 o, TP B
23] 7| A A, “Z & & A
Z-8o| E7FssH st Aol A
et AlAlE E 29 Hglo] |
=0 oste] =3iE7] HH,
LA &H]F Eol=d| 7]’k
, U= O Aol vls) 2&0]
o HAMR7F B Fe #|
o, “ofHEHE shH AAE
Hop A AGA A 14539 g 0,
Figh 13, F-Z 6.760] e} 2 5H4 A3
O A4t 23 Feky FoA oF A4 ol &
ot AT YERE QW (=.25~.37, p<.001), &
Aol A Zte HeF FAAS AFH A2
FH A4 gioz ZAE
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o]
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2) Eco-friendly clothing consciousness

27 8He 941 Lohis] MYAT(c., Chang
& Park, 1997)5 vl 2 19832 Aol 53
IAE HAEz Q5. 18 olFolHe) g

£ YotR7] flsf QQAEAE AAsHoH, a9l
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166 287 oRA|4)7) oj4jo] A o|Fauld] mAE I EREE R

B4 Varimax3| Ao O3t FERAS ARESHA
ok Al 742 8Rlo] EEEUAL, o] 252 AAlE
AF] 60.05%F Aot 1 0® Uttt 7 899
)2t Cronbach’s ¢ AE|E ASS AR 23, AlS
7} .69, .76, 6102 £} 7ke] 2] dBAS YEY
Ak 22 15 AR 9794, 89l 28 HAA

[o

8
¥ 9Ro4, 891 3& AP g7

)

stk FAFoz AwEd 99l 12 43 #
H oFAEo] et B, 7 HE0] gt At

9 9% 4z, B4 7199 ARAELS FHsHA
e, AP ARE YoU 1o olulx G 52
Uehls Ao s oglAroR Wysty
o) BeRoz TAHgh 891 2% 3 Aakd o
27h A7) £ Aoleks A7, At A5 7]
54 ofs) Athe Ao AR ARelow
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3) Ecological clothing consumption behavior
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4) Clothing involvement
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5) Subjective norm
T o] it 32
Barki, 2009)0]|4] & AM&-St
FAE Tl e =3

lo

N

1o oo, <17 Be EREL 2Hdos

Aole olct.

Noox
ek J

V. Results

1. Effect of clothing involvement on eco-friendly
clothing knowledge

o2 gojmrl Ag R A4l ulA= JFe
Fotuiy] 98} RThel ] WA, AR, 5
YWSE T OE AR SHCk(Table 1). g
R A AL gkA] 7|3t upe} o] b A4} 7
A x40 WFgow A%shEol EAE gt

o

oM,

<Table 1> Effect of clothing involvement on eco-friendly clothing knowledge (N=480)
Independent variables Dependent variable B R’ F
Product interest 137
Symbolic aspect Clothing knowledge -.04 .04 8.00""
Fashion consciousness 14"

T p<.05, 7 p<01, 7" p<.001
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2. Effect of eco-friendly clothing knowledge on
eco-friendly clothing consciousness

2 AFollA e 2742 ARl YA, A
AR T AL 940 Al 7HA] Ao
B FEEC EAFIY e A4S =HWH
T2 S, o] Al 7HA A2 SEHSE HATL 3
88 g 747t AAFHATHTable 2).
ojFA|4j0] FgH oJFo)4 0|

Ehuth A8 R4 A8 R FolA
o) 0.2 A1 o5 0] 4 (8=48, p<.001)°] 7V
2 Qe vAE Ao trehteh. AUEckol Al of
3 Qe AtiA o e Ho|grk(g=27, p<.001).

3. Effect of eco-friendly clothing consciousness
on ecological clothing consumption behavior

B AToE A8 ARaNPEe] 49 &
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<Table 2> Effect of eco-friendly clothing knowledge on eco-friendly clothing consciousness dimensions

(N=480)
Independent variable Dependent variables B R F
Social responsibility 48 23 145.25™"
Eco-friendly clothing Health orientation 38 14 80.67""
knowledge Clothing résource-saving o7 07 3753
consciousness

*

™ p<.001
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<Table 3> Effect of eco-friendly clothing consciousness on ecological clothing consumption behavior (N=480)
Independent variable Dependent variables B R’ F
Social responsibility 23
Health orientati . . A1
calth orientation Shopping behavior A2 23.17
Clothing resource-saving =
consciousness '
Social responsibility 45"
Health orientation Purchasing behavior 17 33 79.73"
Clothing resource-saving 06
consciousness ’
Social responsibility 23
Health orientation Using behavior .02 06 11,847
Clothing resource-saving 05
consciousness '
Social responsibility 257
Health orientati . . . -.06 ik
catth onentation Disposing behavior .06 10.80
Clothing resource-saving 07
consciousness ’

T p<.05, 7" p<.001
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4. Subjective norm and ecological clothing con-
sumption behavior

2 Ao HE Y5 PO JFS vl
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V. Conclusion and Implication

Aol Dok SARA dhat BAl

<Table 4> Subjective norm and ecological clothing
consumption behavior

Ecological clothing Correlation coefficients
consumption behavior with subjective norm
Shopping 30"
Purchasing 39"

Using 33"
Disposing 197
* p<.001
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