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Abstract This study aims to examine their influential relations between the start-up
motivation and entrepreneurial satisfaction of women entrepreneurs mediated by entrepreneurial
orientation and commitment to start-up. An empirical analysis of the 386 questionnaires collected
by the cosmetics store entrepreneurs located in Seoul and Gyeonggi provinces were conducted in
this study. Mediator effect use the comparison by correspondence with total effect, direct effect,
indirect effect inclusive of characteristic indirect effect. To achieve the research goal, this study
were analyzed on the cornerstone of combination of parallel serial mediation models with
entrepreneurial orientation and commitment to start-up as mediator variable. The following is
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The Effect of the Entrepreneurial Motivation in Women Entrepreneurs on Entrepreneurial Satisfaction Mediated by
Entrepreneurial Orientation and Commitment to Start-up

the results verified through this study. First, Rewards motivation had the significant positive
effects on the entrepreneurial satisfaction in total effects of X on Y and direct effects of X on
Y. Second, Achievement motivation had the positive effects on entrepreneurial satisfaction in
characteristic indirect effects of X on Y. Third, Environment motivation had the significant
positive effects on the entrepreneurial satisfaction in total effects of X on Y and direct effects of
X on Y. Fourth, The entrepreneurial orientation and the commitment to start-up between the
start-up motivation and entrepreneurial satisfaction in women entrepreneurs had the serial
mediation effects. I discussed theoretical and empirical implications with these findings and

described the future research.

Key Words : Women Entrepreneurs, Start-up Motivation, Entrepreneurial Orientation,
Commitment to Start-up, Entrepreneurial Satisfaction.
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Table 1 Data Sample Characteristics

Criteria N %
@ 20 40 104

Average @ 30 147 38.1
@ 40 104 269
Age g 50 o 236
® 60 above 4 1.0
D high school 08 73

below
Education @ junior college 111 288
3 university 194 50.3
@ graduate 53 137
school above

@D Less than 1 42 109

@1 to3 70 181
Experience @ 3 to 5 100 259
(year) @ 5t07 51 132
® 7 to 10 33 85
® More than 10 90 233
Marriage @D single 156 404
@ married 230  59.6
D1 31 8.0
Family @ 2 68 176
Number @ 3 8 220
(person) @ 4 149 386
(® More than 5 53 137
@ Under 1 37 96
Monthly @ 1-3 113 293
Income @ 3-5 104 269
(million) 2 27 o8 150
® 7-10 48 124
® More than 10 26 6.7

dF 48 BE¥xE= 3d~5d muk 259%(100
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Table 3 Reliability Analysis

Latent Cronbach’s
] Component
Variable a
. Reward 827
Entrepreneurial
Motivati Achievement 681
otivations Environment 785
B ol Irmova‘Fiveness 793
Ori . Proactiveness 784
rentation pile Taking 863
Ent ial
n reprer.leurla 784
Intention
Ent ial
n re.prene.urla 279
Satisfaction

Table 2 Exploratory Factor Analysis

Factor

ES RT PA EI IN EM RM AM

ES4 .809 073 .066 137 113 014 -.017 091
ES3 751 137 154 .083 181 026 182 .061
ES2 728 .205 093 182 073 224 .209 -.008
ES5 697 223 083 .087 .258 185 .206 165
ES1 695 .261 077 173 092 232 172 112
RT4 .250 719 188 140 117 152 232 -.078

RT3 188 701 .160 .084 198 203 121 184

RT2 177 669 .398 073 073 121 .326 -.019

RT1 117 .600 .240 -.120 252 335 .108 212

PA1 .066 133 804 .018 142 216 .047 158

PA2 126 191 187 .081 143 082 141 177

PA3 165 293 606 173 163 084 134 118

EI2 .091 224 028 798 .069 128 .040 161
EI3 177 -.003 071 769 183 116 .082 .140
ElM .276 -.008 149 714 292 075 168 090

IN3 272 243 148 102 710 116 216 129
IN2 .206 184 .206 227 689 107 176 .046
IN4 180 .330 198 .102 601 186 .254 -.020
EM3 127 .246 288 .298 095 732 .100 024
EM2 184 170 241 .266 147 708 .045 166
EM4 227 267 -013  -.061 139 679 .289 146
RM2 144 .250 162 172 .239 223 741 .100
RM5 .353 121 098 188 190 110 701 .209
RMA4 .280 169 212 -.012 .336 099 571 291
AM1 197 .031 233 182 037 118 159 762

AM2 .063 204 173 221 .086 122 .160 724

egen  sg15 3120 2401 2325
value

0o
=
w
a1

2103 2073 1.622

vara 3990 115% 8804 8610 7.907 7789 7678 6.007
nce%
tgta_ll
%3@‘1" 1334 AW B L51 0B BN  GY  718S
expla
med

KMO Measure of Sampling Adequacy = .934
Bartlet sphericity test Chi-square 5666.971 eigenvalue = 351 p-value = .000

Note : ES=entrepreneurial satisfaction, El=entrepreneurial intention,
PA=proactiveness, RT=risk taking, IN=innovativeness, RM=reward
motives, AMFachieverment motives, EM=environment motives.
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