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oEF - mral - oy

AU AL YA HF5H viA(eg., 2 Algsk7] AZreF =T, ARl A2 470 Tk
HA, SoE, gL 55 58 72 ol&E 22 1Y FdFdo] 79 3HTAE oAM=
< A&KHo R ZAdhe FAE Hola YTt 4375 B HMediaus, 2015). o] x5 =47} v}
(Korea Press Foundation, 2017). §3], 714 & = 5o 5= Fel=o) &) Aoz Felx o]
O 2 o] §EFo| slEtet Folil&Ee A, 2011 25 AEsH o= FdS FEsle B
44.6%°0 A 20178 16.7%7HA] A &2 o= 6}%} DS Pay-What-You-Want (PWYW) E&oj2} &
stal Qe FAo|th HHAH, ~utEZ, Bl ET P THKim et al., 2009b). 2}l 2= Frl= Wt
(tablet personal computer) 5 EHIY 7]17]= ?1_ o Ao pWYW B Zx50] A 28l w7
Al oMLt AR E 72 FHEE AN 2 FR=E opF-1 A oF ¢ O] TEE AoHT F

T A3, AEUEYF A E(social networking
site) & F8l 1 ojH wjA R WEA 2o F

fr @ ko] 7hsslthe AR QI3 7 2
W= o)L 714 Zad FTz AAEAT
(Lee and Kim, 2013). 28, 8 EE Alo|E
oA EE 7} FHO R ol2F w25
2 HjEsb7] AZbetEA e 3R e
T3 Bys)l o], 2l i FEHl=
Azl tgk 259 ARl
A2 AYFA He A7 547]—-—
(Lee et al., 2013). o] % tjFH-E2o] &
& WAEe] 28l FIE F
YA A o EsHA =AU, o]
so NAZl P 7
(Lee and Shin, 2015). gFH, o]k
gk Ay o &
2 A A EZRE
Frest A Fol "]CQ vk A
]E—ai‘:} < A3 jlo] 78 AH2E ‘:}/‘] 3]
7801 Th(Lee et al., 2013).
eBjQl o TE=

=

QL
T
TS
m':‘rgﬂﬂni
1*;&&0@0&4

=2

DAV R Tt P

rﬁ&‘

[
o)

=

L0 0
o 2 4

EEE ‘“]'—r7]

=

(]

- B
2= 78

of 22 Wart da

=
ATt 2014

]__
ol Al
RS |

]%‘E’é‘ 1%

Q7 5, vhgol £
[©) E /\Oﬂ‘/] o] %E%

daa ool Fa =
1’4121]
9,

3 v—(Radlohead)7]- 1
Rainbows’ & &l st

=
ks T }A\__

_>,:,II

o}: NEE

AAre] BE Fube] PWYW BAS A gFgo =
FAel eglol Zel= 53} vt

2011).

ool £ Aol E L2kl
slo] Ao Exrt Frlzo] x
Pavat-4 @76'5}5 PWYW Ut-ﬂoﬂ
t}. Chyi(2005)= 583+ 717} 9
2o QaiHE A7 94 FAE

AT Yk ATANE B3
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S FHAIAY HUS 2B HAN S4 ACN F24 B4 PWYW XZ2US 5402

e
o ZEzo] Ue A ol g7 A%
e

—

el =0] A A 2 (systematic) 221, & 2Ju] 2
y&3 81ES =&ty I 43 T8
#

=
AZRJNE B4S E3) vws] Buxk o)
-

kX
o e orle [ o rfo

e rfo

QL

Al Yozt (3) 24 £ st $4E0
o] 2P FEF A EY ol X = FTY
g vl 245 Bz gek(dT2). & 4
S8 &gl o ZHlx f53 HHo A
ol tjeto g PWYW RS AAEta, &
T ZEIZ AZAL 9 ALl E SYAER
7 5AEY AL A ES FE, Yol A58

[e) <N

2ol 2 FUAZE A slolse

—

2kl Frl=d ik AEPYFS ol
Al 22l 2= Ay e 4
Ao g osd Hart vk 2eklelA FHjrt
7hs ks AMle el A o] FH A= YREA
QA Azt Mu) 2o} th 2 A, 2219 FRl2s
uje} AH] BF 281 AollA o] H X TH(Choi
and Yang, 2016). 22}Ql ZRl=2= A@A Y &

A AEA ] HEFZE 7HAI UTHBakos
and Brynjolfsson, 1999). &, &H| A= 2241
=5 2 A@Fo=n 28 Fd=9] 7}
A5 & T don, ol2ld Ay gqlo] S
gAnto 2= 17X E AWE Brre
LB ARA 9 HETRE VM o,
A2 SRk A B gk W Az 22l
THz2E o] & S7t W& F7b AZH| &l
79l W3R 2=ThBakos and Brynjolfsson,
1999). HE0], 2l Fel=2= HladE4] =
AE 7HAA ol FHet FAS R THow
frAEt AAEA HAREo] 7Hsstar, FAll
TEE 28} ol gttt FHY i
o] A& 7}53FTH(Loebbecke, 2002). ©]# 3 &
Q1 Zel=°] 173 EHEE U3 7H4dl o
H|zLe] Q12)o] HFZHRI Ajstel] Tt <12
dolated 7]&8] 7H4 A S OtE
sk o= ojg o] mEd. &, 224l
o]-&3%F AH|AE o] & Folx= FHl=7}
Ak AA AR o] ZHAEkA] eFot A)s}
13tk oL =712 Zetar, o= <lsf A
lo &3k t7kE X2 A& 39
HoF &thar =7]A] Xsh= Zoltt. o2l
ojfr &2 28l FHlx o] F 975 AEIA
gole dAvhe 459 #3k9 #A4
HATHKim and Song, 2011).

g, 28l el AE #E AYdTe
AEo 5o FIFE WA E 8R0S AR A
T7F F5 o|FAS 71, AHEAY EA(eg.,
Kim and Song, 2011), &l 29| 253 EXA(e.g,
Chae et al., 2015; Choi et al., 2012), A2}d 2 &
H 5 23 B3 Wslke.g., Kim and Park,
2017) 5ol AF At FEFE mA= APasd
©2 IHESTE Kim and Song(2011)S FAE
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olEF - el - oy
7 we A oAb EAE AL o s 22 210l FA HHH £
R R  CRLLE
Sha} g7 B3 Ao TulHele =Aatert Chaiken(1980)2] F2] 2~E-A|A] = (heuristic-
Choi ct al(012)& 224l 72 Belze] g Systomatic modelol] T2, H XS Hek 42
Ah B BAESE fm maag olgrn oo 1A RV FrelsSharistio
oEr} B0 ATATRE SEAYCH, Chae o o) T ok A (systematic) A
(015 A ARSI EaGe oot o g 8 F U BEE AH YRE A2 @
Holn folo] Zns ol gadge g WA FU2E A Se Au e
7T Hulzo] g MEEE woomy, 0 SEAE 8] el R Havtke] w
2ojel ZHlzol U ARl e vy oo = /M AE EHE eA2 B s
 ltkal F748kgiet. 3, Kim and Park(2017) € AEss A= 99, AA= AEA
o ool mune] G Aes Aaaa g PEE FAZHAAAL e AUs A
@ Q149 sk eelel mRlze) g olgm oo wHE e ARG AR O
Awel el Qe WA Faw gelow n oo SOl AT AN AAS =0 4
ek o8 M anel mHs g B ADH NS Moz HA Aus
S el ke AN el dae | VEASE AUSARL, FAE we 4AH A
el 0% 8el58 wasa 4 pegors B QAT S S1ge) WA AuE AU
AN T HoA] = ololh 9Tk Al AE3te] A2 gTh(Eagly and Chaiken, 1993;

AT, Lojel o Eelzo] Ao ostyge oo and Yang 2013). 5, 1A STV = A
o)) o9 A2 i Qo] the e 1o B7) TEONEE AE, T, A A
o 2lzol ws) HEi] wlgel, the eepel o) P G Y S clsisteln st
N EERE FELEE B L
o] B2t fme Aol du anae  F AUSER Wk ekl w2 el A3,
Al ek, ololl  QFelAE eeel e A EEE NG ol S S0 T
el G Saael o ae] @ o g £ ST BB AAH AuAE AL 5
AW SAFER AR GA, F pwyw zg 1 ToF OISk A S A Saada
g 2AS Gay Eqse ey oy | NEHD & S ST ool & aFlAE 43
AR ARASP] FFE DA dAae Lo ITem AT A4uHSE TEE
dersinA e & O FAHoRE, Ay oo e SHaRE NE u 9es vs
S lmos b Hg Auaeel e | THL TSI AAH Sae A5
WA eoel e TAEY AAY 44 aqg 8o mEsh AECE ¥ 288
o mashu o] els ol grE sage T CIHBAAN &4 9 &4 el
W B wa g A% FaES Wm BALA Bk

A WA T ekl o) AAF &4



2 7| & -8 (Type of Article Title)’ @]t} 7|
AHAEL 7IARe] W8-S 89 F tiEst =9
Q1 ou]E 7HA AL kS ARe ARE AlF
3 F2te] 7|Af FEE s 91, 7]k
&S olsist=d wl¢- 8% 9&s 3t
(Kim and Yang, 2013; Lee, 2015). 7] AHA| &5-&
3] AL EET 22l WA B & F
< ok JAHAANE 714 714 A o] B3t
A AANEE golokoZ FAE U= R,
2218l AE 7ARE AES WA BoFa 29
st EiEs HoFe JHE AT 7] o
Fo]tKim and Kim, 2010). o]dl wg}, SA5
< 7|Ake] BERETE ZAHA ] WA 538t
o ALS Fol JRZ S5k, 7|44 gL
NEH o2 BAY AET gl= Ao 43t
UEbdtHJoe, 2005). o]0l ¥ Aol A= 7| AHA
58 SAE0] 7HAE st ApEE FE8
AES AR o S IAE a3 A
Z —’—‘7—"3 % stu=E A48k
AR = e 28 7229 A &4
= /\} oJu] x| A=/ (Image Stimulation)’©]T}.
21E 71718 S27F 4A] 28] w2l A2
& AEF 29575 AR R 2 =415
£08 o} Y= it o3
A= ABHoE JRE 8T &
Ae olm A Tgge] x3HE HHo| S +
=314 Fth(Garcia et al., 1991). o]ol] AR AlF
A5 FEAEY] HAH ZrE 7] 98 7]
Aboll oJm 2 & A= &-835la1 JATHCho, 2017).
o] uf XP:LH O]UV‘]O] T5 37Ae A3k
ARFES FZAZ]I(Yy, 2007), 714
3’4’ o|3lE S XIAIZItH(Paivio and Csapo, 1973).
2 AFA e 22l 2o 238 ofn
A AFHE FAE] ARH SATER AE

o o

(o]

a3 AAH &

HA 2 123 221l 7229 AAA &4
e ‘71 AF 7F=73 (Article Readability)’ 0]t} 542
Fzo) wrE Aaug RS AFeHE Ao] =x
o AREFE B HEFAH B2 dFE E F
A=, Fo dol=E= 7= A (readability) A FE
2 31 5= QUTH(Cho, 1985). 7H5A 0@ Bl
E y&s ¢ oldld A= AEE orlst
= Uehle AZ2A4 ok
EARIAE B ZTKCho,

2:9] 7EA o] L o

o

>
N
:?L_',
it
ok
al
)
rir e

1985). &, <2kl

3

g 9= o G5 Hn9 of3)
g FAAA ARH EATER ARl FHL
= =

=

=83 AAZ S4 T 5

o,

Ir
in
2L
1o
4
A

v "R AAR 4L 7IAF 3 (Article
Type) oItk 71ARS] W82 237t 7H] 2 =4
o] EA} 972 2 o] aAgol whEt et
g U84 F3S 7T 58, 22l 7
ASHAE 714kl Hlsl &3kl gk Alefe] §lo]
Z1Ake] Aol7} 21 §7o] Utk oo 1 W83
SHAAE FAA] FA oy Ao g 9
A g sl ol 23 7IAPE BobAaL o
H, 1 1% E=3F AESE I A THKweon, 2004).
Z1Ake] 3ol whet 21 e AR 4 de
bR, o] = el ARG HEof xfo]7}
Bh = ATKSeol, 2013). ]l & AFNA = 7]
Are] 3ol et =AE At SATEE
AEYFo] d2A e Ao Adsto, 7]

A fFE S AP SATEE A Bl 9FS v

A& T8 £40=2 HA3 T

oAl AR 2241 720 AAAH £ 1AL
A1) 2 ZJ 4| (Dominant Emotion)’©]t}. A E7} &
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1 e BAE A=Y AL 2 sl
ZITHKim et al., 2009a). 43§70
AAE A G WAART AAE T
HAZ7F O whe] QIR A, o 7]
HH% ozt o Al EWH‘

el

Pl
z]
i)

A o]zxg 2o EA AL _,Qr

A7} 714 QRS olsshe B
™(Kim and Song, 2012; Song and Shin, 2017), ©|
of we} FA7} A&t} st APt EA4T
5571 2ebd 4 St ool B dAFdA = 7]
Are] AujA AA7F ApE Z2 S50 HA]
T o] OE AoE At olE 8 £4
o2 AAsA

npAeto 2 HES o4 HA A A A
1A W&ol u)A] FAHI(Article-Image Similarity)’
ojth. ¥ 2= 71Ake] W83} o] WA= 747t F A
oJHANE ME oESt AEE oS AL
3l7]1 % ScKPark, 2012). Paivio(1986)2] ©]% =
9 ©]E(dual coding theory)®ll TZH AlF7]| AL
Aoj& A H(verbal information)} A7+ AHRH
(visual information)2] 7FS2F-8-0] & o 7]A}
o WAAIZL ZAENA o Ao E HEH
ot ook Aol AR} Al HRIE st
= W&ol dAaloF A ARyt IS 5
I THMarsh and White, 2003; Zillmann et al.,
1999). 22kQ] 722 WA= 7]ALe] HAES
Bl AEEHE e olrAE B AEHE
W&o BT fFAR Ol me} S2ke] ApdA =4}
TE8 A& vA= FFo] = 02 A
& 7 Atk olol] & AFelA = 71AF H&-o]]
A AR S FAe] AR FER A B FF

oz AAskaith

AA] O
I 0T

o HAE 2o %
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(content analysis)
Z1A7E A4 7HA zﬂﬁl
a9l sidst=A
1ok ygEe vﬂ/\lﬂ 141
ol Yzt AAHo=E SH**SM 7
, AAR, FEA ARE HIste] BAE=
HH O Z(Budd et al, 1967), AFYA A
ot et AT wokllA tdst
Aol Aol &g JATKKim, 2005). 7},

ool A AZ7IAE tidez Weis
25 &85 AMPATE AT EH, Bu(1984)

o o|RIEstE AT-stAA QIEIH-2F
A AE7IAE HEEA S ARSI
Bea(2004)L SRl Apabol] w3 AR EA AT
Al A7 824 S 288k =9l
x}%?ﬂ%ﬂr oS A A8 AL, Lee et al.(2009)

TEEFYZ(New York Times)A| 2] =82
d 714k &S 248t a2l g
Hol F84S H7IeHA Tt Christopherson et
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SR ALE EF AT
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ASE 220 74 FHALH JHLS 2F AAN S42Z 40X Sd 24

PWYW XIEREIS FAo=2

SEAE 7P, FAL, SFTOlAr, olgA,

7P AL 3 s=T B A

AR, AAH, 23 +FH A

83 AP o TH(Kim

d Baek, 2012). Ol | B dAFelAe d2UE
/\

A =dl
2 &4 9 *JEH@ TRES %‘9_"3}7101] A
Z} 714 o] AN THA] AAA £A4 9] srEs
ZA43517] A8l HE&EA S AAlstazt st
H, AFJAE E2(conjoint analysis)> A=
AR 27} 71 oy &A1) /\]-q];ﬁ =94
S Fpofste] o] &7} sl kA omdk =
s ddsteAg B4 ¢ de ot
(Constantiou et al., 2012). &, °|&8A}e] A4S
Hrbste W o, O ARX = 7 4 gk
o] gAY B8 FAE sfiAE F U] W&o,
A Folt Aul 2o tigk Hrtel 7HE AR A
ol @8] H853 th(Lee et al., 2007). =
2l 72 FElz #Y AgdToes HXRRUE
A4S &8st =9 A SATEE A
E 9ol 221l w29 FEl2E HAo] |
= IS AHRE A= EA8 HLee et al.,
2017), jﬂﬂ]ﬂ x-l/] /\l-qq;ﬂ Z_g_x—] ijg }\]
53 A= O 845 EFstal ofF o]
A A 3L et ool B AFdA= 28l
28] 2P 2xEE AEY A FFES v
A= AAZR 49 A4 Faxs Ae7|w
AZRRNE BAES &8st EAa Bz gt

Lrsﬂ

l

(Constantiou et al., 2012). A& 7|9 HZXJE &
HolMe SEA B2 FE7HE F4sHA &
AL, 7 SEAE A Rgtel A e 2aE A
Aol AA FYARE AT 5, A2UE 24
<= A3} old E AFellA= AdE7|RE A=
JE 4L Fall 2249 w29 AAA £4

(systematic attribute) 2 2} 319] 22 (level) 7+2]
B FLEE 4B IR Frh

3. 1

3.1 A2

B dFellA e FuellA pwyw 2ES H&
stal Qe tEE 28] 72 ATHAL 2
O] 77-2~(OhmyNews.com)] 7]AFS 4T+ (unit
of analysis)Z A7 0}09\\3} 20131 8¢ 1YH-E
2015\ 7€ 31L7HA] F 2470 €3 Qulolw
YArtolEoll TEH BE 7IAL 7k, A =
ATEEE B 7|ARES AF R st
Aot ol AZolgke wiAlY 544 A
Tl e XA HFY ZAE fdst] ¢
sto] Al olopr] FHE|ALE 2 BRE 7k
Ao s stdon, =348 714 7k
T AAA Y& A4 Ae 7 A4 B
T AT dgH oz, gole 43713 W)
AAE A= ofokr|” FhEaLE] Z1ALF & 42370
7hEEl, AR A ZIA S-S skl = 714
44NE Aelsta, 379709 7IAE HE 24
AH&-3F AT

T

ZINAE #E £ & THRACTIAHE 79)
o ZIAME B &4 Ol TER(F/AF o) Bl R
AFFY, ZJAF TR, ZIAF 73, AR A
Al ZJAE &= 0] B] A FARY) & & A 7HA ¢
A A £ (systematic attribute) S =3 S
), 2t £4 9 SA4ol we} skelFFE(leve)d] T

£ A A Fe ) A s A2
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E B4 B 9% ATNE $4E S5
o +8 B Fou, 95zl o Be
54U5E FA57h 6 20 U k5ol A
A= 5F F WA @E Hol
(large-number-of-levels effect)’7} 2AY3}7] wf &
of °o]& 43 317] 8l T 5w T
5 TYaloF st F3TH(Hair et al.,, 1998,

=F = =&

Lee et al., 2017). 3FAI%}, Q|2 55 & A4
SHAl HH AA] AnAke fEo] At E v
A ot o35y Ayt f=E = A7 wZo
(Gill and Sénchez, 1997; Yang et al., 2017), & <
ToAE Hoigk a’ég Wgste] 2F &4 st
A= ST & O 7AH RS,
71 b 5 2 7S F3(8,
2183, HY)S TFATACH,
71 A Z1AL ol u| A A=A (0]
] A 1, A=2] olmA)), 714
, 9=, mS- A2, 7
, AT, AJIENE,
@), 71AF A2 A FAA,
714 -0l m A AR (FrAHS
I FAME, B2 v/\W) s 74
2 e o2 AYATE
Astgon, A<
ELE‘r(<Tab1e 1> #Z=x)
AR, 71AHAIE 8 (Type of Article Title)
A BRAGEH] HFEY 5 FORE &
78 4 AtHJeong, 2006; Kim and Kim, 2010).
Kim and Kim(2010)ol] W2 H AR HIGH S L&
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oo~

o Y&& 7t flo] AMA SR AAEHE 19
o=, ANARE e Agees 2oy
(Summary)’# 7|AF B9 §4 RES Q1&3}

=S 2= 9]

TR

o
=

<2188 (Quotation)’ &2 THA| A&}

H, BAFEY AR Fae) AMe B

=

o

71 918l 71 AR &l g 717be] Bl =Y =S
ol A e AFoE 7IARY] W& dEH
ye&s AE ZHHAA E(Indirect
Presentation)’ 3} 7] Ae] U831} #H gl= Al &0l
ARE Z2ko] ZH| S =%
¥ & (Concealment)’ ©. 2 THA] A 2312
AR 22l 7229 A9, AfalZel Hs)
9] 29 FEAY 549 gE5e
el ol BAFEH AF9 HFol
L}E}kkt}(mm and Kim, 2010). o]l
ZIAA ] f3ol whet A
£ Zo=E &
% B3l R 7S 714
Q %7_%] AN, SHH
% = &/

@3

[Xe)

o},

sl 2348 ¢
PN
T A

[ 2 st

=

fu

>=
=
A5
=
. 3T

oo % 3 -

ag

e

J(Image Stimulation)

Qe ofnx]

gan, 714 ol u] x] A3

& olFA $S(No Image),
(General Image), AF=r4 ©]u|A|(Irritating Image)
2 At AR 7 & BE ARRIS
Ade] ojulE A4l wEtE o RS T}
Bl olyel(Kim, 20152), 7S L3k
23 A5 oA Fag A4S I
(Blackwood, 1983; Noh and Har, 2012). &, ©]¥]

A7t Y= 714k} o] A 7E Q= 714kl Tk
2 H=rt 20, AAS fdske A3
oJH|A & AREEt= AL AREAQL ofH]
AREEE 7147t =2k B =T B
o} oo B AFA= WEELES
7S oW A7} Rl 714, EREAR] oW A]
AR Z1AL AS2QL o] R A& AHEEE 7]AL

Al 7HA skl F St E SRSkt
AR, 71X 7F5d(Article  Readability)-2
Flesch(1948)¢] 7}=4 ¥4 o= FAsta 7
2

sk H2 ATelME FEAo) gaEe]

=
=

NN
=
=

hl



FA FHAIAY LS 2B HAN B4 G Fed 24

PWYW X|2Z2EIE SAC=Z

= 9 Go|EF Frlske BAY AEEE AS
3 AtK(Kim, 2015b). 7F54 #A AYATFE
2 B Flesch(1948)2] 7H5A F40] Bl =
U A s e Bg=rt M 52 Al
YEPFTHKim and Park, 2012). Flesch®] 7}54
TS 19484 FuHE o] g ThoFE Hofol A E
A &85 F24olH Microsoft AF2] MS Word
200791 % Flesch®] 7H5A F-2jo] yieo] &-&
a7 k. Hong et al.(2011)°] WE=H, Flesch®]
7}5/‘4 342> FaoA tista Ato]e §hy
ol 7V g, olg & ATl AT

ges 4a e ea AEE de P %

é
ok flo

s A7) wZol B ATolAs o] & =
2l 2= 7 VRS S SR &
&3t} gk Flesch®] 7H54d 342 ©@of &
Bt o4 o 24 & Bt dol £ F8 7t
=4 8%1e g A, oo FA)I 2 &4
o2 HFE AL

Flesch RES (Reading Ease Score) = 206.835
- (84.6 X SYLL/W) - (1.015 X W/S) Z2)(1)

Note: SYLL = £749] 5 W = ©@of9] 'S

- g3 &

oA WEY B AFE FHIL LS
S ofele BAL, #A7t £24F 418 BHL
Eshed, 154 Al w2 A4S EF

(Standard), Bla# +]8(Fairly Easy), 41%(Easy),
B vl H&(Very Easy) 5] Hl 7HA] sh95A4
o2 BFIAL

A, 71 53 (Article Type)S 71AF BE-9]
gl wet Z1Ae] Aot ANE Eeve
Aol F& olFv F3L HEHFH(Emotion
Expression), 712+e] AJztoly} el =7} Wk = o
A g 4 FAL 14 (Argument), A

o] B4E Zo] A EAste U8 AAEA
% (Cause Analysis), AF1<] LAY 2 7)) -4 7}
AHE AMedhe W82 34273 (Process and
Results) &2 73 THYang, 2012). YREZ O

2 ARPE T Jdojok T A 58 A
AEAFoIY AAZAAFNOE 7|ALE /S

1:}

=3

AR, Z1AF Z]Hj2A 2 A (Dominant Emotion)
= FA3A 7]AHNegative Article), SHZ 7|A
(Neutral Article), 32 7]AK(Positive Article) =
FAgse] 2t 2o AE HAo) e
el A Aol sialt A A7)
7} EA1%t} 718, Van Belle(2000)0] W=,
A9 ot 249 rann Sasel B
A 8 AFAAR, A Wee o 7ol
SHA| sl= 7&Fo] STt Bolls et al.,(2001) =3F
Uzro] Eeff FAAQ A=l RAF o2 T F

8ta o B2 AE 7198k Aol vl

A3 Th ¥, Fiske and Taylor(1984)% 137+2
R4 PR e Fuses A%l o) e
of 244 4G A9 FHH Aol 45

Stk a A3l Isen(1984) =31 o] 23k A

¢

Hl A7} 34 58 2 OFE AR E U
o AZE BA A 5HL FAAA, F



Sk 749

A7} A 5 o

=

ARA, 714+ W-&-olW|A] fAH3(Article-Image
Similarity)2 FAH3 1= (No Similarity), 2|33
A3 (Appropriate Similarity), =2 F+AHd(High
Similarity) & 4l 7} stejFEo 2 FASH &
Aottt 28] 2 AR EdlA 7IALSE B

ARRlo] QIATA O] ALY 3 HeHH BALTE
714k ojm| & A o &=5-o] FTHO, 2007).
Yu(2007)oll W29, 2 7] Ak 7]Abe] W&}
GASFAY 714k &S thEshHE oW X7}
ARHNE o, A= ARFE ATt Hot
5, ©ed] O Ao E HRE AT
ol 83 Zlo] o}, A2 dad
Agd v A a3t s Aol
Th(Marsh and White, 2003). o]l & Ao =
71 &3 oW A7} FARRE A= whEl A
A e, A9 A, =2 A S Al 7HA

Z]
£l

=
gl

=

>

(Table 1) Systematic attributes and their levels in online news content

Attribute

Level Reference

Article Title Type of Article Title

AW N -

. Summary
. Quotation
. Indirect Presentation

. Concealment

Kim and Kim (2010)

Image Stimulation

1. No Image
. General Images
. Irritating Images

Yu (2007)

Article Readability

B W N —

. Standard

. Fairly Easy
. Easy
. Very Easy

Kim and Park (2012)

Article Content .
Article Type

S R S

. Emotion Expression
. Argument
. Cause Analysis

. Process and Results

Yang (2012)

N —

Dominant Emotion

. Negative Article
. Neutral Article
3. Positive Article

Kim and Heo (2011)

Article-Image Similarity

. No Similarity
. Appropriate Similarity
3. High Similarity

Marsh and White (2003)
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X583 2a0l FA FHAIAH JHUS 95t MAN &N

2 OIS B4 BA PWYW xg20dES Syos

0 WEEAS T MFSAo oA
ARE AT AL =
stah A

R

e
o
f
%
B
i
=
>
X
2
[o
N
N
N
N

A el o] AAH &4

o
o thgk ol & &<l Foll, & 119 FE 7HA

3
N

7 F93kE AFE AR T
(Oh and Lee, 2000), & I+ 413 E(inter-coder
reliability) & 43t 1 A%, BAAE]
&S a78kE oRE £45Cg, 714 79, 7]
AR A elA A, Z1AL o H|A] A=A, 714 W8
oju) ] FAM)ol tigt Zr] 7ke] AF = FH o]
100%2] YA EE EAT} ©]= Kassarjian(1977)
o] AAIZE WE&&A A7 HA =] 85%
E HEANIE FFEoE ANIHE ZH a4

o g AoE AN F Utk olF B TP

Ak WSl Holsti A2 A1 5 & A3t
(Cha and Cha, 2013).

21 #] Al 4*(Holsti Coefficient of Reliability)

= 3M /(N1 +N2 + N3) F21(2)

Note: M = 3% 9] Frj7te] YX3t= I9 4% N1 = 4 19]

QI 45 N2 = o 27F Y3 5 N3 = FG 39]
29 &

<Table 2>+ 22}% 722 ZHI=9] oA 717
AAZ 4% Holsti AZAFS YepA

A48 FH 7 A EE 92% oNAEE 100%E
e, 25 ARS|Astell A 1As= <
85%5 T3 ZAo=E FIH Y THKassarjian,

(Table 2) The results of inter-coder reliability

Systematic Attribute of Online News Content Holsti Coefficient of Reliability
Type of Article Title 1.00
Image Stimulation 0.99
Article Readability 1.00
Article Type 0.92
Dominant Emotion 0.93
Article-Image Similarity 0.97
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Aoz AdAsk

BN

4. Xf22M

41 BTL HHN SM0| MTHE F2Y
e

AFME HEEH S Bl 8T 28
2o 4R THA AAA S 3 o= A
SRS

2 98 AxIE B

- — |
O FRE A4 2255 T2 AAE S4
WY ARH EATER AR HAE 4ol

FdoHew Z AAA &Aoozt & 4 3
<Table 3>9] B4 A¥E AHRH 7
o] AT A 09512 VM =2 Ao =E e
Utt 1 geoz A Ylg-olu R S o)
0.542, 71AHAI S -8 0] 0.4030.2 FE ©]¢f, o]
A 7HA &HAdo] AA EATER B 9
S HAE AoRZ FrbEHAT UmA £A4<
Ab 3(0.302), 714 AHlE A A(0.214), 714
w2 ZA=54(0.196)0] ALH SAFER
1= F&e Aozoz w3 Ro7 e}
=3

_ld

E&iml
NG

3L

42 9470 2 SN ST AT
zoH 24

AT2IM = A71e AHE SAR 28l
2o AR ExTER FFTS v o
A 7HA AAA &4 shelrEe] dE %3
=5 44 v‘iW Atk AT FARRE 3
9| A3} A (part-worth value)
Hla }‘6‘}04 AA EAES ] WX
S AXbe
B 8 &304 AN F 9
040302 AP Sx+5 50
S A= TR Hrt
HAL, 183, c2oky g 2HF o A3}
= 27} 0274, 0.091, 0.0002.2 JERFTY
o]H 3t EAAT = <Table 4>2 ATt
714 ol A] A=A LA oA <dubA ojn]
A7} B3 A4 027302 AR EAFER
o 9FE nX = AY F23 FFFoE
7HE AL olw|AP ] AHtE Hye
02128 1 &0 2 223 £F02 Lelytt)
colm A gl o) Aqtst AeE 00772 v9|§
¥ b= Zo® AT EAE A=

S

S

5
[o

(Table 3) The relative importance scores and rankings of the six systematic attributes

Systematic Attribute of Online News Content Importance Score Ranking
Type of Article Title 0.403 3
Image Stimulation 0.196 6
Article Readability 0.951 1
Article Type 0.302 4
Dominant Emotion 0.214 5
Article-Image Similarity 0.542 2
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flgh AR &

AM7b ACHA

o1t

A S2d 24 PWW XE2ES S4C=

71 7R SA01M s mlwE Hwe] At
3 A7h 1.0000.2 AP SA 550 9%
A 7P S 89 sheleE o R Uk,
e, EwE, e Aee] Aats A
77} 0.160, 0.052, 0.049% WIS L&
102 Uehgth 2423} <Table 6>
35
F47(0.383)°] APLH EATEZR
= WAE seleEeR
ZA37(0.205)¢}F “AAHEF(0.113)
L2 W2 9¥HE =

Wt B4 A= <Table 7>2 325
I A A A S0 A A 7]
AP o] AtE ATt 03642 AL E SATER
FHFES T AT E HIFEHA
I, ggo g FYHA 71AP0.239), ‘TAHZA 7
AP (0.150) 2 FE= A0 2 ekt
B A= <Table 82 A3kt
714 W&ol A A &40 A, <A
A o] Aatst Aot 05492 7HE
Hg 7he Sl FFo R HrbEa, L
A (0.178)0] T WAl T8 FEOE YERT

Gl A 9l el AT A

O~ oy Xe)
o e

3

pal

]
O

(Table 4) Type of Article Title attribute’s part-worth values and rankings

No. Level of Type of Article Title Part-Worth Value Ranking
1 Summary 0.091 3
2 Quotation 0.274 2
3 Indirect Presentation 0.403 1
4 Concealment 0.000 4
(Table 5) Image Stimulation attribute’s part-worth values and rankings
No. Level of Image Stimulation Part-Worth Value Ranking
1 No Image 0.077 3
2 General Image 0.273 1
3 Irritating Image 0.212 2
(Table 6) Article Readability attribute’s part-worth values and rankings
No. Level of Article Readability Part-Worth Value Ranking
1 Standard 0.052 3
2 Fairly Easy 1.000 1
3 Easy 0.160 2
4 Very Easy 0.049 4

87



(Table 7) Article Type attribute’s part-worth values and rankings

No. Level of Article Type Part-Worth Value Ranking
1 Emotion Expression 0.113 4
2 Argument 0.383 2
3 Cause Analysis 0.415 1
4 Process and Results 0.205 3
(Table 8) Dominant Emotion attribute’s part-worth values and rankings
No. Level of Dominant Emotion Part-Worth Value Ranking
1 Negative Article 0.364 1
2 Neutral Article 0.239 2
3 Positive article 0.150 3
(Table 9) Article-Image Similarity attribute’s part-worth values and rankings
No. Level of Article-Image Similarity Part-Worth Value Ranking
1 No Similarity 0.008 3
2 Appropriate Similarity 0.549 1
3 High Similarity 0.178 2
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olgF - Fval - Py
o] A 7tEAH FEE 2TUFE o5t A gl thgk Fr7F Z34EA 7)Ao FHof o
o] FEo R Yool il FAsE AgA gk W7 EoltheE Ad AT (Joe, 2005)
T7F EAHKim et al., 2007). =3F, 2008d = ZIAA F-& AP 718k Fojof st g
dojdelH= Edlgd 24 g dAuiAt W& A =7} ool ke A3 AFH(Kim,
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HA 4 7747400 X WX & S g AT A& o, AR stodg7 7IA] WES ¢
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Abstract

An Analysis of the Comparative Importance of
Systematic Attributes for Developing an
Intelligent Online News Recommendation System:
Focusing on the PWYW Payment Model

Hyoung-Joo Lee*  Nuree Chung** - Sung-Byung Yang***

Mobile devices have become an important channel for news content usage in our daily life. However,
online news content readers' resistance to online news monetization is more serious than other digital
content businesses, such as webtoons, music sources, videos, and games. Since major portal sites distribute
online news content free of charge to increase their traffics, customers have been accustomed to free news
content; hence this makes online news providers more difficult to switch their policies on business models
(i.e., monetization policy). As a result, most online news providers are highly dependent on the advertising
business model, which can lead to increasing number of false, exaggerated, or sensational advertisements
inside the news website to maximize their advertising revenue. To reduce this advertising dependencies,
many online news providers had attempted to switch their ‘free’ readers to ‘paid’ users, but most of them
failed. However, recently, some online news media have been successfully applying the
Pay-What-You-Want (PWYW) payment model, which allows readers to voluntarily pay fees for their
favorite news content. These successful cases shed some lights to the managers of online news content
provider regarding that the PWYW model can serve as an alternative business model.

In this study, therefore, we collected 379 online news articles from Ohmynews.com that has been
successfully employing the PWYW model, and analyzed the comparative importance of systematic
attributes of online news content on readers’ voluntary payment. More specifically, we derived the six
systematic attributes (i.e., Type of Article Title, Image Stimulation, Article Readability, Article Type,

Dominant Emotion, and Article-Image Similarity) and three or four levels within each attribute based on
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previous studies. Then, we conducted content analysis to measure five attributes except Article Readability
attribute, measured by Flesch readability score. Before conducting main content analysis, the face
reliabilities of chosen attributes were measured by three doctoral level researchers with 37 sample articles,
and inter-coder reliabilities of the three coders were verified. Then, the main content analysis was conducted
for two months from March 2017 with 379 online news articles. All 379 articles were reviewed by the
same three coders, and 65 articles that showed inconsistency among coders were excluded before employing
conjoint analysis. Finally, we examined the comparative importance of those six systematic attributes (Study
1), and levels within each of the six attributes (Study 2) through conjoint analysis with 314 online news
articles.

From the results of conjoint analysis, we found that Article Readability, Article-Image Similarity, and
Type of Article Title are the most significant factors affecting online news readers’ voluntary payment.
First, it can be interpreted that if the level of readability of an online news article is in line with the
readers’ level of readership, the readers will voluntarily pay more. Second, the similarity between the
content of the article and the image within it enables the readers to increase the information acceptance
and to transmit the message of the article more effectively. Third, readers expect that the article title would
reveal the content of the article, and the expectation influences the understanding and satisfaction of the
article. Therefore, it is necessary to write an article with an appropriate readability level, and use images
and title well matched with the content to make readers voluntarily pay more. We also examined the
comparative importance of levels within each attribute in more details. Based on findings of two studies,
two major and nine minor propositions are suggested for future empirical research.

This study has academic implications in that it is one of the first studies applying both content
analysis and conjoint analysis together to examine readers’ voluntary payment behavior, rather than their
intention to pay. In addition, online news content creators, providers, and managers could find some
practical insights from this research in terms of how they should produce news content to make readers

voluntarily pay more for their online news content.

Key Words : Online News Content, Systematic Attributes, Readers’ Voluntary Payment, Pay-What-You-
Want (PWYW) Model, Intelligent Online News Recommendation System, Conjoint Analysis
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