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Abstract In this paper, a research model was designed to investigate the factors influencing the intention to the
crowdfunding participator of China. The research model includes the platform factors, investor factors, and social
factors, perceived ease of use, perceived usefulness and funding participants' intention. In this research, the data was
collected by online survey, and in final analysis, 439 participators' questionnaires were used. The empirical paper
proves research hypothesis by using SPSS 23.0. The results of the study are as follows: the crowdfunding platform
factors, social factors and the participants' individual factors partially give positive effects to perceived ease of use
and perceived usefulness; perceived ease of use gives positive effects to perceived usefulness. In addition, perceived
ease of use and perceived usefulness have positive effects to participational intention. This paper provides a useful
scheme for the better operation and promotion of crowdfunding. In the future, a comparative study of different types
of crowdfunding is needed.
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Table 1. Characteristics of Sample

TS HolE A2 2 A 9)slar 439532 AHRaEgITh
3 o] SAZE 7k 7
gk S5 Likert 53 # &=

Ao} 1HeAH 529 Table 12 2tk

Categories N %
Male 201 458
Gender Female 238 | 542
under 20 14 32
Age 20-30 199 453
30-40 148 33.7
40 over 78 17.7
student 37 8.4
enterprise staff 207 472
Job civil servant 107 24.4
self-employed business 58 13.2
others 30 8.0
high school 63 14.3
Education 4 years undergraduate 314 7.5
Master/Doctorial student 62 141
under 3000 yuan 50 114
3000-5000 yuan 136 31.0
l"r/]'é’g:g’ 5000-7000 yuan 132 | 301
7000-10000 yuan 83 189
10000 yuan over 38 76
) 6 months under 150 34.2
Perlpq Of 6 months—1 year 112 25.5
participation
1 year over 177 40.3
o 1 only 166 37.8
Participation =57 s 197 | 449
times -
4 times over 76 17.3
culture and arts 54 12.3
high-tech products 94 214
Project type commodity 115 26.2
diet products 53 12.1
programs for public good 93 212
etc. 30 6.8
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Table 2. Reliability and Validity Test
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Table 3. Reliability and Validity Test

ltems 1 Fa;tor 3 Cronbach's a
Perceived ease of use 1 769 | 188 |.193
Perceived ease of use 2 /87| 258 | .185 0.739
Perceived ease of use 3 617| 438 | .231
Perceived usefulness 1 269 | .739 | .160
Perceived usefulness 2 263 | .626 | .341
Perceived usefulness 3 235 .690 |.302 0.832
Perceived usefulness 4 216 .669 | .311
Perceived usefulness 5 178 | 654 | .322
Funding Participants’ intention 1 108 | 222 | .792
Funding Participants’ intention 2 | .186| .268 | .743 0,802
Funding Participants’ intention 3 | .267 | .292 | .682
Funding Participants’ intention 4 | .220| .348 | .624

e AL Bela] g8 4

?
BEAE AN, 7 A7HE Table 49 A a8l

ltems Factor Cronba = =
1 [2[sTalsTel7lelmsa  mewel gloli o) Yol g 2oz vekyk
INFO1 | .70 | .091 | .263
INFO2 | .753 | 295 | .166 ) )
0.813 Table 4. Correlation Analysis
INFO3 | .717 | .310 | .181
INFO4 | 686 | 238 | 283 IN [ SA|INT| 10 | RE [SUI|SUJ| IM | PE | PU | FPI
IN | 1
SAFE1 | 283 | .800 | .221 NEAE
SAFE2 | .287 | .796 | .208 0.816 INT | 670 | 703 | 1
SAFE3 | .181 | .711 | .353 IO |.552| 526 |.639| 1
INTE2 | 327 | .354 | .713. RE | 548 440|.560 | 608 1
SUI | 544 | 535|560 | 555 | 571 1
INTES | 269 | .365 | .728 0.836 SUJ | 576 580 | 642 | 596 | 552 | 697 | 1
INTE4 | 231 | .163 | .852 IM | .545| 469 | 546 | 537 | 559 | 599 | 666 1
INNOT 729| 250 | 197 PE | 562 |.465|.549 | 581 | .563 | 537 | 607 | 584 | 1
, il 23 | 26 & PU | 578|.529|.610| 564 | 579 | 612 |.637 | 619 673 | 1
INNG R 2% | 265 07 FPJ | 489 | 505 | 556 | 593 | 466 | 508 | 642 | 533| 570| 711 1
INNO3 790 | .164 | 248 M |3.41(3.30|344|357|366|3.43[349|356|357|3.61 (353
REWAT 490 | 702 |-.048 S.D |.724|.873|.806 | .769 | .711 | .745| .662 | .740 | .717 | .690 | .739
REWA2 209 | .760 | 236
REWA3 223 | 659 | .2 0.785
A il il s 4.3 A77Hdel He
REWAS 104 | 699 | 348 . , . sro.
Ly Ex]o] x ol = ol x]lx= odske A=
SUIB1 171 | 327 | 721 iﬂ'"l‘-——{. o T1 0 ] 7&104'/] Oﬂ ] ]L o o= 1o
SUIB2 201 | 137 | 760 0712 5t7] 915t tas]AEA S AAS T AF7HE S A
SUIB3 176 184 | 698 3 A= thS-9] Table 58 2t} 344 EA4=
SUINT 700] 216 sls}y] $lstel BAAMAARVIDG AvE 29 ¥
SUIN2 551 358 £ 5Yugle] 10¢ WA ggkone tEeis BAE
SUJN3 788|.198 | 0.782 Q= Aow wWrah
SUIN4 7% | 275
ZEZ EA = ARIEZFL A7ty LolAal x|7tH
‘6‘ E‘ T T T
SUJN5 540 420 R =2 A1 : O- i) N E_ ]’7 OH] OJ/]— ]’"l
e Py F8430 Fola JFE vAE Aoz FARAL. o
IMAG2 277|781 0.769 31—6\} A= iU]XJ(ZOH), %Q% ﬂ(2014)9] A2
IMAG3 218| 786 9} =As}A BAHATH21,35]. BeHdo #zte golA
INFO: information, SAFE: safety, INTE: interactivity, INNO: innovation, I} X 7+E G840 Gol3t 9T nx|A] P= Ao T
REWA: reward, SUIB: suitability SUJN: subjective norm, IMAG: image et
’ ! © Uehdh 30008k AE A e 20163 9l
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