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1) Ministry of Education (2015), "Expansion Plan of
Foreign Students | , Press Release, 2015. 07. 07.
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AEo] AT dh= AR|29) thgte] AlFstal e
Au|zoll= Apol7t EAske AR yehst
(Korea Joongang Daily, 2013. 06. 05.2).

wEba] o=l FEAY] thsh Aful 143 Th

Zeo] g olale) Badel Zs) e, @
R

A S tideE tish Azt S TR
o) FAE BN o) AgaTEe] AN
Aok (Park, 2013: Lee, 2012, Kim, 2014; Lee, 2015;
Zhao, 2012, Park, 2016). 13y} &4 AAR A
TEL 2Ry gigte] wsAu|AEdoY 3
A 2EAe] Fdsle] BEE g FHo s wX
= YFHE BAst AU OE wsEHe o
2 2AaHE AHE A7 A THEHA
& F Ad 5] F=9 FEY d=
2 3= w3l gk Aol
2 gzl ARl

l

mebd B AT 53 A3Eel Adshs @
= i3k Mul2FA S FeAeEdY EeAEA
FAE PEsh, 2 AusEe 39 HdSo)
g Aoz oudt YIS mx= S A=
Paskag Atk F2 feEe] @3 ug 2
&Ado] A= jsh Aol HlXe A aTe A
A2EAT FHE 7] WAl U 2Pa
HelM = As E4staa gtk olE Fil T=9
S3IEe] B Tt tiEk Au|AZ A =84
= A & ¥ ERlskar deAg A el
F2o &3 Aol W = diskse] T &

2) Korea Joongang Daily (2013), 90,000 Foreign
Students, Korean Dreams Falling; , Joongang Daily
Issue Tracking, 2013. 06. 05.

http:/ /news joins.com/article/11718334
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2. 0125 HZ % 7H M3

2.1 et MY B1%

ORk

2014 7| =] 4dA st dEdiske 4
+ 30o47olH, Ajst FQl A = 3665 8%
goltk gk thghe] = 19801 o] F AHH o=
S7hI o 20008 713 o® ZHAstal flom,
A F= 3 d&E AaAE 7SSt ok 3
2 8 7l = tiEh thekd 2 dEdist]
A FR FA v 84891HCE o] ZA
Y] 2.3%8) FAolH, HA F3AY F 59.3%%]
50.3369¢] S=-St¥oltt (Higher Education in
Korea, 2014).

gHH 20161 69 199 FEIUstsnsol E3
3l Ago w=w 2010~201619 AjSE =<l
A d3 B4 A 20169 AP Ao 2 Ag 9
=Ql e 109 %S98y, 1 Sl =<
fFetel  HIFS 57.7%E JERtth 200049
3954780 =Y =9 FY = 20009 Th
FHE o]F FFal 2011 89k 9537Ho R AHHES
A T 01497 wid I 7RI SoE0E
o, A== By o=l feAe 2012d 8wt
6,8780lA  2013\d 8%+ 59239, 20149 8%t
491o=z id ZxAE Ho g Iy
20159 9=l Aol 9nk 132Ho=E A F
7R Eold H 2016ddd= Aso= 107 WS

1o b

1

dolMm 2435 Z/ME Holw Ytk ol HT
So] 3o AAZ ] dde] 719 =7t 9
o] AF53l9a ACIRK-POP) =i} 5 &3}
FZo] F7lehe Fadol Fikg wet g
stoll gk s7ko] Sk f3F Ao g
o2 A8 el Ao BXHT,

o] o=l s d3S F o AAF
EATEH, gHEEE F=9lo] 6% 13619
G11meR 7P wekth a8y AA fEyolA
AR F29 HIFS 2010 dRT 133% ZQE
23 Ao EAY. A WEY f3ye
20103 2,806 HollA 20163 7,459 H(7.2%) .2 6 A
gl 7 H) o)l FUIslEon, B= FIAE 2010
d 2448 HollA 20169 4456 Hog T uj sprto]
Crds == ] I el ) e b i 1 = ey
7b 22 S8 FREE 2016 2 9 5,709 TH(24.7%)
o2 201039 17+ 2,523 H(14.9% 5 F v A=
sold Z1o2 Yehith f3EEE A - ui) 819
A 3 = Lal 69 310402 2010 39
65+ ol BI&) 3104 H(6.2%) Z7toll 131 wbd, 8
A AL 6WdzF 19 7,316 B(72.6%) 0.2 =)
ojyitt. 2] 4 dA tshE 3 5 AR
wHte] f3HY 41 4,333 o TP woka
3|th7}3 655 W, AAITh 3,223, AFHTh 2,783 1,
Zobt) 2,033, k) 1,997 9, A=) 1,914 3
otk TFAA A o=l A dFE o
& <Tab. 2-1>3} 2t}
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Tab. 2-1. 2012-2016 foreign students in Korea

year | China | Vietnam | Mongol | US. |Japan| etc. | Total

2016 | 60,136 | 7459 | 4,456 | 3,699 | 2,803 | 25,709 | 104,262

2015 | 54,214 | 4451 | 3139 | 3724|2736 | 23,069 | 91,332

2014 150,336 | 3,181 | 3126 | 4,366 | 2,696 | 21,186 | 84,891

2013 [ 52,313 | 3,567 | 3,350 | 4,944 | 2,679 | 19,070 | 85,923

2012 {57,399 | 3,057 | 3200 |4,339|2871|16,013 | 86,878

source : Jongro Academy 20102016 foreign students in
Korea | 3), excerpt from source and edit.
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2.2 MH|AEE!

2.2.1 Ma[AEE9| 1

Parasuraman et al. (1985: 1988)& AH|A~EAS
Aulzol] tigk ARl AnjRke] e} HlEelal
Aojataint. Al el Anapt AulaFddd tish
7Ish= At Azehe 219 wak Ao Aol
Aulzgdolgta B 7|43 JidS AASHA
o 3 59| Zr|dTele MuIaEEe] AAL
Jlow §34, AFA, 3, Y, d4, Aes, ¢
BA, ATFSA, SAkE, oo 107FA] A}
e ANSHAT, o]F F7F AFE Tl AHlx
FAE T34, A4, 94, G4, A1y
5714 Aoz —i—_/l:o}oi‘?} SERVQUAL 53+ =&
9o AMu|xFA #H3 F8 APYATE AuEH
Gronroos 2xFY 2§, AMu|2~ZFd 329 2¥S &
4 Utk Gronroos (1984)9] &2 Au|~FZo] 7]
<2z ZFZ(technical qulity)?} 7152 FZ(fuctional
quaity)?] 289108 TARE, 71$x ZTHolw
ZHIAFSO] AMu|2~ T AAZTE dE FHoH,
7153 FAold AMu|xe] AgHAA  AH|IAT}
A Z48= F4& ou)gity, 18]l Rust and Oliver
(19947} Akt 32k ARI2FAREHS Au| 2
(service product), Aul=HLservice delivery), AH]
28 (service environment)© 2 A4 ¥ T} Rust and
Oliver(199) = =3< ASsHA &1 /gddo=gt
Zﬂ/\lo}ﬁi"b} o] 3 EFL HIY Au|~FA
Aol & 9IS wixTh 9 Rust and Oliver
(19947} A<k ?ﬂ A 27452 Gronroos (1984)] 2
FEAe] AEE T, ARAFAGS BT B

a1z

].
A

3) ASIATODAY (2016), 'Foreign students studying in
Korea has been increasing for the second consecutive
year, Chinese students are the largest, 2016. 09. 19.
http:/ /www.asiatoday.co.kr/view.php?key=20160919010
009225
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Atk AH2SEE FHT AEIE A ZollA FaAol
AR BAEE Ao E A2 Age] 84w
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Brady and Cronin (200D Rust and Oliver (1994)
9] 3291 =93} Dabholkar, et al. (1996)2] 4 <
ATFZE BES Wolsd, xR F4E Aulx
4 AFE BES st a8a 7 Ak
< ek A(interaction quality), E2]284E4
(physical environment quality)3} 7ﬂﬂ‘%’é(outcome
quality) 2 "W 32 ZHS
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2 o 29454 RyRY AREES EFETS A
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2 Jepgth webd 2 A= Yi and La (201D}
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HI2E &HIE ARglo] 87 e
L1 AfuAleldel] wzel
o (Yi, 2004). o]t AHI2EA
) e WA= oisk Aplxehs
JdE 89 o o

wEtd B A7e 9 AxE APATE
2 s MulaEde S0 dYske T4
M TAREL T ZoE ¢33
Atk ol & A7 o MulaFds 23 )
Hog FAsta T feEel = st
el gaaeEdy SddRdEde sHHeR
AHeh= 785 thefell that 3 ej=rh S7HE Ao
= =3k wEM vt 2o] 72 13 7
25 A,

E
Els

553 s

T ES

T D F95U fFEAo] gty HsAeEds
%L ;g]_c_)i O/\lb‘l-_’_i ]j .E-:_‘C_) zx{,]_,_
£ 71 Aojtk

THd 2 FHA fFEAo] diske] ETHEEAE
& FAHoR JQATFE ¢ B2 FH
I=E 71 Aolth

2.3 flsM
Alba and Hutchinson(1987)& <Aool o
gigel disiA 719 &2 A= = A2l

A Fzekal Aolstty. 181 Kerstetter and Cho
Q004 A& "éolﬂ ofw thitell thafA 2
o EgA FAE=
oJslGitt. thA ek =
A AAY] A

44 e
A2te) HEE o
Aolet o

e wgoz
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=

golut ], = AF AR o dlA
AR 2 Ax, Aoz
< . A8 Al Ak
ZHIAE 2222 A2} ol oa A
g3k 5= tieire Boh A3 1 S5
A9t (Kerstetter and  Cho,

2014). webA Zlsgdolgt of| o] s 2 - 3b
AAQ HAY ARe vEoE P A4 A
T2 B4 AF oA Hssite AL v A
ol Blsl AiAos B4 AFol &Rt =
of 2] Ao thefA wig- & &l vk As oH|
ot el A el AEloju T, =
ANFARE 5] AelA Farel] thet kEolu, B
e A, dojdae] HE Ae 52 ofndth
o R AR A4 A
22228 A 23} o) oa AH
= Ry A3 Bed 598 /A
At (Kerstetter and Cho, 2014). X<
TuigE o] HAE AF 243
AU EE, Kim et al. (2013)2] dFole ddPAtol
gk Hsdo] Hle #A FAd A FIFES

u@ el ohek %—@E&} 144 7ol

347
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Kim and Kim (2014)-> A&H|27}F &4 gl o
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4) https://www.sojump.com/
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Tab. 3-1. Respondent” s characteristics

construct measurement items references
Lecture quality
interaction with Based on the
service professors researches of
interaction | bond between professors | Parasuraman,
quality and students Zeitham,
responsiveness of Berry
college staffs (1985;1988)/
lecture room and Lee & La
service internal facilities (201D), the
physical dormitory, restaurants authors
quality other facilities: post developed.
office, bank, CVS
comprehenf,loq of Based o the
Korean people’s lifestyle
. understanding of Korean rgsearch of
familiarity Kim (2014),
cultural values
: the authors
experience of Korean developed
cultural events
positive WOM intentions | Based on the
recommen toward Uni: research of
—dation ' recpmmendatlon _ Rqe, Na,
N intention toward Uni. Chai (2016),
intention

PR intention toward Uni.

the authors
developed.

4 AI%_E_A‘I

=

4.1 B#=0| EM

B AT 28 S4e
<= sl o

Ao, o
(44.6%) 02 EFT
~24M7} 15178(73.3%) 0=
& AT %
423(20.4%),
G5.8% = 7Hd wE HITE
Btk T1ela SRARES] %

ASAH

20A]

Aggol

A A} 206™

Sk

11278(54.4%),

A 4

Aegel

EEEMIEE LS
£ mame
9275
s awiug,
A O
A9 Y FEe olgIy
1154

$ AAshe Ao 1}
432 Avind Qe

e

71

g M4Q14%), A2 1158@9.0%), AEAEA
d AZATE 7P Btk vARe R Eate]
= AF7IEE 2ARE A3, 670 HRtolgkal
gk §EARE 45T(21.8% 01, 671E~1dolgtal

SE3 SRR 22910.6%), 1@ ~2dolgky S
SHEARE 52(25.3%), 21 d~3dolglx <
G2k 3/5HA7.0%), 33 ol dolal
= 509H@24.3%) 08 12A B2 9l

OO

o

32
=

Tab. 4-1. Respondent” s characteristics

class frequency %
male 92 446
gender female 112 544
missing value 2 1.0
under 20s 9 4.3
age 20~24 151 73.3
25~29 42 20.4
missing value 2 1.0
language course 42 204
undergraduate 115 55.8
education master student 28 136
doctoral student 5 2.4
graduated 14 6.8
missing value 2 1.0
humanities 44 214
social science 101 49.0
major arts & physical 6 2.9
language course 25 12.1
free major 28 13.6
missing value 2 1.0
under 6 months 45 21.8
6 months ~1 year 22 10.6
stay 1 year ~2 years 52 2.3
duration 2 ~ 3 years 3b 17.0
over 3 years 50 24.3
missing value 2 1.0

4.2 H150] EFNY U Mzl 2
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HEH, B A7 SHIYEES T2 I Hgd
TolH ZHYEL FEd AHgIIOn), 31
oz 2 7o) 22 9 gl APAES 5o
st 44 SRR NeETEe G
Aoz kAt w8 Z4YEe) TN B
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Tab. 4-2. Exploratory factor analysis
constructs 1Q PQ FM RI
Cronbach’ s a 851 781 815 .891
813 .169 035 142
interaction 859 156 144 102
quality(Q) 783 206 .080 .062
753 .080 153 144
hvsical .160 672 118 105
physic
quality(PQ) 373 144 .303 241
185 7182 072 293
familiarit 178 118 .839 152
arl
B0 O I T R R - S
.163 072 797 283
recommend 153 107 449 854
intention 133 267 074 849
[RD 164 287 147 .79
eigen value 2.906 2.478 2.345 1.983
variation(%) 22.352 19.058 18.039 15.256

4.3 JKdzHszn
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=H ol =AW 79 AR ot e
L8AE T AE ASshe B4tk MMR

o shelgehd Jels
S H

AH oz 3t} (Zedeck et al, 1971: Han, 2002).
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Tab. 4-3. Moderated regression analysis

dependent variable: RI

Model 1 Model 2 Model 3
IQ 012014427 00M(L1ZD™ 12094643™
PQ 05207607 035949977 1097469
M 0.3846.55D™ 03721559
[Q*FM 0.428(5.034)
PQ*FM 0.241(3407™
R? 0.328 0.419 0.486
Ad-R? 0.321 0410 0473
F(p) 47.980" 47.099™ 36.693"™
* P05, T P01, P,.001

#Model 1 contrast Model 2 AF=33.08", Model 2 contrast Model 3

AF=8.03"

Tab. 4-4. Summary of hypotheses testing results

hypotheses predicted | proven result
H1 IQ—RI + + supported
H?2 PQ—RI + + supported
H3 FM—RI + + supported
H4 | IQ*FM—RI + X rejected
H5 | PQ*FM—RI + + supported
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Impact of University Service Quality and Familiarity on
Recommendation Intention
: Focusing on Chinese Foreign Students

XiaoJing Zhao* - YouKyung Lee**

ABSTRACT

This study empirically analyzed impacts of interaction quality and physical environmental quality on
university recommendation intention of Chinese international students in Korea. In addition this study
analyzed a direct impact of familiarity toward Korea on university recommendation intention, and a
moderating impact of familiarity toward Korea on the relationship among interaction quality, physical
environmental quality, and university recommendation intentions of Chinese international students in
Korea. For empirical analysis, this study collected 204 questionnaires in final from Chinese international
students currently living in the KyungBuk province.

The analysis result was that all three antecedents interaction quality, physical environmental quality,
and familiarity toward Korea positively affect university recommendation intention. And the familiarity to
Korea positively moderated the relationship between physical environmental quality and university
recommendation intentions. Finally, this study suggested academic and practical implications.

Keywords: university service quality, interaction quality, physical environmental quality, familiarity,
recommendation intention, Chinese Students
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