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The Effects of Innovation and Relationship Factors of ASP Service on
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Abstract The purpose of this study is to analyze the effect of innovation factors and relationship factors ASP
service on customer performance for small firms using ASP service and Supplier trust analyzed the regulatory impact
of the innovation factors and relationships factors on customer performance. Sample data was collected using
questionnaire techniques, and statistical analysis used regression analysis. As a result of analysis, it is analyzed that
the relative advantage of innovation factors and the influence of other companies have a positive effect on customer
performance. In the relationship factors, the degree of information sharing was analyzed as a variable that positively
influenced customer performance. However, the Flexibility of participants was analyzed as a variable that did not
positively affect customer performance. As a result of analyzing the regulatory role of supplier trust, supplier trust
is analyzed as a variable that plays a moderating role in customer performance along with innovation factors and
relationship factors. Therefore, in the case of small enterprises using ASP service, it was found that innovation
factors and information sharing factors are important factor to maximize customer performance. And that the trust
of ASP vendors is a very important variable for customers.
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Table 1. factor analysis — innovation factors

item factor 1 factor 2
1-1 343 781
1-2 261 873
1-4 271 .789
1-3 301 892
2-1 74 341
2-2 .801 .390
2-3 731 .161
\E/'jig 3671 4,521

1: Reduced business processing time

2: Improve customer service

4: Reduced operating costs
-3 Reduced initial cost

1: Technology introduction trend of other providers
2: Observation of changes of other providers

3: Contact with other providers

Table 2. factor analysis — relationship factors

item factor 1 factor 2
3-1 242 871
3-2 216 .690
4-1 762 223
4-2 811 273
4-4 736 .381
4-3 781 492
\E/'SSQ 3656 4733

1: Flexibility to change the environment

2: Unexpected change in contract

1: Informal exchange of information

~2: Providing information according to environmental change
4: Expect to provide information about the other party

3: Advice to suppliers

Table 3. factor analysis — supplier trust

item factor
5-1 942
5-3 .867
5-2 762
Eigen Value 3.253

5-1: Trust of ASP
5-3: Trust of information provided
5-2: Trust of ASP Service

Table 4. factor analysis — customer performance

item factor
6-1 872
6-2 764
6-3 .824
Eigen Value 4.762

6-1: Level of use of information systems
6-2: Utilizing decision making of information
6-3: Utilizing the information system to acquire information

422 A BA

SAETY A4 BAL fge azve 2
(Cronbach @) @& ol§3He WAAWIHS o] §to]
RS 245 AR ot o] 06 oo
BAE, BAAE e Table 59 2.

Table 5. Reliability analysis

item No. of item Crc;\r:t;ﬁ;hs
relative advantage 4 0.763
influence of other companies 3 0.853
flexibility of participants 2 0.769
information sharing 4 0.791
supplier trust 3 0.782
customer performance 3 0.857
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