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Motivation on Creative Behavior : The Mediating Role of Job
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Abstract The purpose of this study was to investigate the mediating effects of job satisfaction on the
relationship between intrinsic and extrinsic motivation of individual and creative behavior and to investigate the
relationship between job satisfaction and creative behaviors. For this purpose, a total of 300 questionnaires were
distributed to public officials working in three local governments (GGun, KGun and HGun) in Jeollanam-do, and
213 surveys (71%) were used. The results of the study are as follows. First, It was shown that intrinsic and
extrinsic motivation has a positive effect on creative behavior. The effect of extrinsic motivation on creative
behavior is the same as the recent research flow. Second, intrinsic motivation positively affects job satisfaction,
but extrinsic motivation has no statistically significant effect on job satisfaction about intrinsic and extrinsic
motivation and job satisfaction. Third, in the relationship between job satisfaction and creative behavior, it was
shown that job satisfaction has a positive effect on creative behavior. Fourth, as a result of verifying the
mediating effect of job satisfaction on the relationship between intrinsic and extrinsic motivation and creative
behavior, intrinsic motivation has a significant influence on creative behavior through the mediation of job
satisfaction. On the other hand, there was no mediating effect of job satisfaction between extrinsic motivation
and creative behavior.

Key words :Internal Motivation, External Motivation, Creative Behavior, Job Satisfaction

x*3) 9, e &3}k Received: January 3, 2018 / Revised: January 23, 2018
g 20189 149 3d, +4¢5: 20184 1¢ 23¢ Accepted: February 8, 2018
AAGHL: 20183 2¢€ 8 *Corresponding Author: kdhwolf@gmail.com

Dept. Cultural Studies, Chosun University, Korea

- 175 -



A Study on the Influence of Internal Motivation and External Motivation on Creative Behavior
. The Mediating Role of Job Satisfaction

.M 2
A Qo) ddow ANAL &5 AHER

AYEd, FPE A7) B

o

3%
)
X0
fIr
L

>,
1
32
(o
+
e
=2

Ir
o
1o
2
s
ox
1o
o,
o2

o

o

ol
rir

E\, i)
4
>
)
i)
32
-
=

o 2
2o
Jm flo
ox
(03
Q2 e
X

o, o Ho
rroox
=2,
e e 2
1,
o,

r&\_" f =
rSt
N

1B K
iy
[-‘O
3y
o
rlo
o

o,
de
ol
oX,
tjo
rlo 3
N

o
1o
oY

o o 10 oX
o
1o,
ox,
1o,
e
o2,

tlo o
HN
o
fd
=)
N
=)
P
o
ﬂ; [0

)
2
Ll
]

2,

Sternberg <}
= A5, A4,
37 & 67H4 291 1te] IAE
o Puccio, Mance9t
, 2H4] 5 4714 291 3¢
£ oA olalE fg AA=xA
o7 AAE uH3] T3 Woodman@t Schoenfeldt
v A9H Aol gt JaFe] RS AAISHHA,
A, A, ALSEEHA QR17ke] FE ARG olsf 7t e
J

2)
5o olalE 913 A exiow FHstal gtk

o,
ol
0
—_
N
Ho
D
2

-
:
rr
ol
lo
o,
i)
oo

o

off
=
do o

¢

2,
I,
-0,
XN,
o2

o,

of
=

of
=

O
-

=]

=

o S

[e e P}

o

o

ol
-

o Z
< 2
=8
oo 5
=2 o
o 3
S
s =|
o
o

ol

S

ool ik §of e Hoy, & ddsg I
oS Awst Zlo] ofYe, Ak A el FFAR
Aoz Fold Ide HAHS Aysia e Bl
= A el ®dlo] Amablie®] oA o]Eo]|tH5]

Amablie®] FoA o2& IAlE7], d9 B V)T,
ol #4715 ¢4 olsllE Axsta Utk &
3] 3714 821 & A E7]E Amablie ZA Ed
FAA S star Ik G #Adste] b
Q0ld] vla] AuAA7} =& Aoz Yehs WAH
75 A3 A7) uE WAool Hom ol
T B2 IS F= Aow vEhd v, oA
7= ool HAH dFgFS T FHoE AT
7}, Aol = AlgtHor FoAo FAHY JIFS F=

Ao el QeH6].

WA s719k SAA sk BACA WA A
717V EAgate] Fejd de| sAAeR A
sk AA 57185 A YA $71(Synergistic
Extrinsic Motivation), ~1 ®ttje] @214 57|15 °] 4
%2 9 AA %7](Synergistic Extrinsic Motivation)&}
skal ATH7L.

oM 2w st ol WSlAA F/1E Bl
A Fold A5 o Q900)e B & A 2
e 944 §7] 89le] 7]nelrt Hgiree 4
Yok G T Ao YN BEEA} ow Pel

B wAAE B9E BES G & 5 9k

AR Gy HYE okl FaE )
dolth, TRelE @A AAE Fo Bl Qo]
A 2E B892 A%l Juk 1 olf ok
NES B AT SBS hROR olsH] W
2 AoITHg]

ol B AN DA A YA Bl
Y= FRFASS drez dol wad 5719 2ol
A% 7o) Aol A dohuag ek EH AT
Aspol] DhshA T el A71H 3 g 9E F7)
s o4 4% 9] WA AR Sohwnd @
oh

7] A B} kAR chek aolel] 3

o W PEe) Ay ALY Aol T &
= BAOR: NAS 5715t AAH B2 TRE,
AAFe] Poe] ATAEE WAH 571, AR
3} GEFe e ATAEE IAY B1E Fad
A AZFeHI0L

5715 Folgntel PAE REAM AFE vt 2
o, Amabilec] J814] e AF7} s o, AT

A WAA E719 Beld 2ol e AR r=30)
2 e Aom vet ol A% Fely 7k
ARG o B Ao,

WAA 5719 Fel4 gre] Ak oA
A Erl ol 7o) WAL Aol

FFE WA= shar, el wet FAH JFE 1|

- 176 -



The Journal of the Convergence on Culture Technology (JCCT)
Vol. 4, No. 1, pp.175—182, February 28, 2018. pISSN 2384—0358, eISSN 2384—0366

2715 dh= Aew yehtar Jui12]. g3k o=
B7ke] iAol AL ATHI3] =, ARl o] Adbs
of gk P77t o]Fd w, oS "ol Azt
o] Aoj¥th= Aolth 1efu} A9 wEki= H7te]

FeAel Aol FEE B RIS BY S5

o
U
30,

re
-
AN
i
X
Y
P2 =
i Y
rlr o,
S 2
o o &
ey
r‘ _
i =
[—
33 o,
ol ogﬂi’
O
fg o
M wo rr & & lo

o S oo W ot ox
AN

A WA AR Qe 1 A v
Aol A vl WA 57)sh 9144
w4 Ane dz Sa JeHITl

Aale) AR AR Aol hE Bl ARHEe
ARg F3) dad s Ao S A Q= A
grel wlmel i@ lEet @ 4 UCHISL AF5 AN

[e)

=TT YT = i
Faske Ao oE ANA WELS SYsh
Hom s 4 Atk ARe% MERS ek o
$7t wAshe AR Y@ A sete] FE Ueloleh
W, A%l gld AwAel MEE Z4e HTo Bl
8 WSS 79 o shepo] FH Yelolet ¥ 4 gt
(201

oo ¥ ERANE AA FART Y= HTRE
A%, QA BE AR 52 ARUEER 245

)
o)u], 4Ce] AL PE csh ¥ Col Fiolet & & o
oh ¥ C7F Ao AAA e Felyele,

£ ot AR Felgole & & Uk W o

Y ci= o) ARl ofoltolu} AFEEo] lRlelAl g4 =
o] ow|7} Fojs= FeAolebd, TR ¢ HY ¢
Al Bl CE Yolrks F7t o] Zojidelet & 4 2l
th 5 Y o gE ool /M, 22 e H] Col T}
kil & 4 dek22].

B 2 Tk Auglol vig e S
AA depdt23]. gk SHolA e Tt
Feglol ool Ao ofulE Z7] faiM=
T8I AAdS TS [24], 1 FAER] BEe
ZoAQl Ao vepdua & 5 gk 5 FolF
e FAS dF & 7 e dsudolst &
ATH25].

I, of 7 e
1 AE5A

H
B ATE AFRAL A8, AT 3 AR

o) FFEE e 20179 11€ 1

X
[
M
~ T
5t
o

gl 1149
(538%), ©Alo] 987 (462%) 0.7 UEyron oo
20007} 26%8(12.3%), 307k 637(29.7%), 40tH7F 798
(37.3%), 504l ©]to] 445(20.8%) .2 ERtt] e
& 1Eo] 24(11.3%), AEdEe] 28%(132%), W&
o] 1497 (70.3%), thetdoldo] 117(5.2%) 0.2 LFERy)
) oo g ZHE 990 249(122%), 870 46
(234%), 75| 66™(335%), 65°] 618(31.0%) 2 1}
Byttt dgeE 19RE(22, 10.8%) 37d7HA(L
g, 05%) thglon P 2R ES4E 13159 0%

o,



A Study on the Influence of Internal Motivation and External Motivation on Creative Behavior
. The Mediating Role of Job Satisfaction

2. AT 9 FAYH
= AFE S8l AR AEA e WA 57 2 9
A F719 A= AP HAHWork  Preference

Inventory: WPD[26]E ARE-3lom,
AAA 5 5 (2719 v AEE Likert 74 &
T2 24359 npxete g Aoz %S Runco’s
Ideational Behavior Scale(RIBS)[28]2 4185191t
3ld Al A, 7|2AERA B 72 AT
= &3 HolE oF/E AAseH, =4, HAA
19} &A1 &71, ARk 9 oA s oigh
A= BIAdES HEFel SE Ashbd
(Cronbach’'s Alpha) A& 83 oL 434
9 1EAS W)

U

= praxe) =
ARake 25

A
A
57

1 J
3] 754 (Multiple Regression Analyms)% zlejst
AT
V. A5 EAM

1L B3 2 Alge 74

2 AT FAE ASer] el A& 3] BHY
A3t NFEE G AR 49 WHAdRA
S YehlE 381 43K Cronbach a)#S ©]83F 4
ZS AgPon ggEE 9QBAMS il AFS 7
RIe!
T 1. OIEMDL AN BEAM Zaf

Table 1. Conclusion of analysis on primary factor and reliability
4k A 9l 1/891 2/2291 3|29l 4|Cronbach a
WA WAAE715 | 236 | 198 | .821 | .020
=] WAAE716 | 167 | 217 | .829 | 067 0.832
A& 5717 | 169 | 165 | .888 | —.038
QA E714 | 114 | -090 | 057 | 715

ERE
=) AR E715 | 122 | 036 | -.078 | .813 0.650
gAAE716 | 050 | 154 | 052 | 756
JHE 204 | .886 | 127 | .016
A5 JHE2 162 | .863 | .088 | .000 0.806
== FREE3 068 | .890 | 173 | .067 -
AFerE4 152 | 703 | 377 | -.070
ol X5l | 646 | 039 | 201 | .015
ol X2 | 829 | 102 | 19 | .103
Ao A | FHYE3 | 777 | 184 | 162 | 036 0853

g% | FJHeF4 | 700 | 218 | 275 | 131
Ao Ae)ss | 765 | 156 | 33 | 108
o] H8s6 | 686 | 155 | 211 | 073

LA 3493 | 3106 | 2.69% | 1.813

( 21.832119414|16.841 | 11.331

(%) 21.832 ] 41.245| 58.086 | 69.418

[IR=WS]

T4 /d BT Ao5S g 891842 A7
(Varimax)S %3 FAEEX(Principal Component
S o]tk B4 Ay Jid 9919
ERll= 125X (Eigen Value)7} 19]
2 A #(Factor Loading)& 0.60]42.

ot

o
=

2
ofi
ko
b
il
<

My AANS Fotels &
g dlo]E ] Aol AR,
(correlation coefficient: & &

VI Aok ool

o
r
X,
4>
B

7}k /\]-fﬂfﬂ

ol AEaAZE Sl Ao Yehgon, yA4 57
= = AEEATE FovlsA| Rl 9)AF
719} ANEE 7holl= GojmEhA] 9= Ao e

-2 A4 E71ek oA dE tell=

_|_,
O

4
= Ao epgon, v

ARRET FEU5 FoIH BE )% fel
oz

= vt

T2 AEE 2M o

Table 2. Correlation Analysis Result

- 5 wzma | AR AR | el
T Ay | AR 7] 7] 2 Faks =
RS
= 43474 | 111841 1
&7
SR
=] 36667 | 94225 | 065 1
A4REE | 45039 | 1.06620 | .446%* | 046 1
o)A
= 40094 | 88809 |.426%* | .232%+* | 358* 1
<)
# 0P <05 w1 P < 0L, et P < 00L(FSH)
3. W-2lAd E71sh Hearsste] 97
W44 719 AraiEste) B4 Lohur] 9
a thEsAEAS Agsigon], BN el

3 33} 2

- 178 -



The Journal of the Convergence on Culture Technology (JCCT)
Vol. 4, No. 1, pp.175—182, February 28, 2018. pISSN 2384—0358, eISSN 2384—0366

E 3 U-2MN 707t 2ozl ojxs Y
Table 3. Effect of intrinsic and extrinsic motivation on job
satisfaction

A
23 H| ¥ 3} A5 ¥ g0
t o
B | wzox ojsk e
pal
quf 24| 059 A5 | 7187 | 000w
]
LI I 017 Rl | 719
571
R-Square=.199, Adj R-Square=.191, F=16.104, Sig=.000

¥ 0P < 05 w1 P < 01 ek 0 P <001

2R3 A ) AP felnd 9
& WA, 944 F7) ARusd BAM0E §
onlg e WA @ Aow vehirh old@
A3k WAE 5719 o] Herzberg®] 2991 o] &
%, $7199% vsaha, 4% B0k Buse) o
% FE AYLARI % 9L ), oS e
Asleh & S Qlom, ¥ S AW AT AsH30l%
= RS Ave @ & o

4. WA F71ek Fe)H sl #A

-4 7178 oA el vl
Al s dolry] gl 3RS 79
4ol A Hi= wpe} o] - oAF F7] B
ol SAHA dIgE FE 3oz Yepth #4 4
AR E (RS 2242 debskor, Fi2 30.311(p=.000)
= FAACE foud At & 4 glrh

(

o o
o M o
Oﬂgﬁj

L)

A

N 2o

B o

4 UM 7171 oM Aol o|xl= g
Table 4. Effect of intrinsic and extrinsic motivation on
creative behavior

CRi
wy | vEEs A | mEsAs 40l
t i
B | mzed | g e
‘ﬂ;‘lﬁ 38| 048 413 | 6783 | 000%xx
ﬂ;‘lﬁ 194|057 206 | 3376 | 001k
R-Square=224, Adj R-Square=217, F=30311, Sig=000

0P < 05 w0 P < (1, sk 1 P <001

A3} FolH Bt wA
4 gt WAE Solns] 43
A3k & 5ol ek st o] A
o 1282 LpERkenl, FRHE 31091(p=000)2
Aow Vet & A7E A

7 Eesg Rod A% EmE Bt 0w ek

£ 5 NPUZ0| Holx #Sof olxE ¥

Table 5. Effect of job satisfaction on creative behavior

FoH A5
23y HFE3} Ae | E23 AF
t | FegE
B x5 w e}
A5
az | 298 .054 .358 5576 | .000%xx*

R-Square=.128, Adj R-Square=.124, F=31.091, Sig=.000

¥ 1P < 05 % i P < 0L sk P < 001

6. M-SIA4 B71sh AR ARl @ Feld
PE3te] wA

oze  dlERE Azl 94

Kenny[31]¢] 351 271 #41& 2aaloleh. Baron?}

Kemny®] 397 8171248 ujase] fa Sgas
A

ol BARH, F

of ARA, FH0FA T 5

Suse] g S 2 opase] HARse
AU T3 v EhE AFeA] AAE A
M) 2L FEsok Hew, AR, SYAGE )

ol JEFE A of sz, FEHA
o] g3 T F WAL Al WA E Aok g}

Aot 22 7Fo® - AAA F719 oA 3
ke FACNA ko] wpyjadE BAE Ade
thee] # 63 2tk

o=

WA, 397 B4 F 1] ek Eyus)
QA E7)S wpEEe AR 5 R 2
e A B ARRE feld B e
Aoz vehgh W, IAA B71 A REE fo
& 9GS vIAA e o,

P

(o

b 4

L

u
offt 3L

s
S
ofN
i
=
5
r o

- 179 -



A Study on the Influence of Internal Motivation and External Motivation on Creative Behavior
. The Mediating Role of Job Satisfaction

Bol4 aFe] RN Ane oA §7) mE
Bo)% @l o8 L nAE o ekt
oz Eeusel W-sAd S7lsh viAEs
Q1 AL, FEHUE ol H Yol fe 87184
Aske ATwEe] YA E715 Pl A gl
wAshe Ao vehgt e SAE $719 Fel
A W gl RS 4FE A9 39 22 B, 1

6 WA SVt Ho|ld dzute| #AOAM & Fot
Zo| o7t

Table 6. Mediating role of job satisfaction in relationship
between intrinsic and extrinsic motivation on creative
behavior

- 157 26 3eH)
T [aves | gam as | 3o as
sgus
;iff A 413%x 302k
;Tﬂ_f 017 s 2k
MRS
2 206
R2 199 2 258
F 16104 20311 21206
P < 05 # 1P < Ol # P < 001

v.d =
A A U-9IAA B1sh Feld B
o Pl AR WALNE AETe B,
FRIREAN FaB AU ARUEH 323

o 2 Y

el
= f‘é‘ﬁh ﬁl)rc’]‘jr. ~ol lH-ﬁlzﬂ 719k Ze A 3
= 7k Al tisk 27] AFolA YAA B)=
o7 el BA4A TS T Aow AL
AT 34 TS T AR v e A
A, 2 AT Ade H2e A7 ARt 555 2ol o
i drkal & 4= gl

=4, W24 E7leh Aaksake] dAllA, U]

A4 5717F ARk & =
A F7e ATt sAHRE o] 9l
A @& Aoz Yelt) o= Herzbergd 571 2
EolA vehd vief 2ol E71a03 AR W

rlr
2 ol
2
2
2
ofk

o] 4]
e AR dFE i, AT AR 9
A E7)e B S F7] Wize] Vet A
= okt

er# Herzberg®] 2291 o]&
o2 AFZA A3l Rt = At &
o

9t ol

of 55 ATAAE o iE A9l BFo] WEA B
2% Ao nal,

S, FO) OIS AT % WA A 7

References

[1] Bilton. C., Management and Creativity: From
Creative Industries to Creative Management,
Blackwell Publishing, Calton, 2007.; Dacey. ]. S.,
and Lennon. K. H., Understanding Creativity:
The Interplay of Biological, Psychological, and
Social Factors, Jossey-Bass Inc, San Francisco,
1998

[2] ByungHee. Lee., and Woong. Lim., “Confirming

- 180 -



The Journal of the Convergence on Culture Technology (JCCT)
Vol. 4, No. 1, pp.175—182, February 28, 2018. pISSN 2384—0358, eISSN 2384—0366

the Structural Model of Creative Behavior of
Scientifically Gifted Students”, The Journal of
the Korean Society for the Gifted and Talented,
Vol.9, No.2, pp.127-144, 2010.

[3] Sternberg. R. J., and Lubart. T. L, Defying the
Crowd: Simple Solutions to the Most Common
Relationship Problems, THE FREE PRESS, New
York, 2002.; Puccio. G. J, Mance. M. and
Murdock. M. C. Creative Leadership: Skills
That Drive Change(2nd Ed.), SAGE, Thousand
Oaks, California, 2011.

[4] Woodman. R. W., and Schoenfeldt. L. F., “An
Interactionist Model of Creative Behavior”,
Journal of Creative Behavior, Vol.24, Issued4,
pp.279-290, 1990.

[6] Amabile. T. M., The Social Psychology of
Creativity, Springer—Verlag, NY, 1983.; Amabile.
T. M., Growing up Creative, Creative Education
Foundation, Buffalo, NY, 1989.; Amabile. T. M.,
Creativity in Context: Update to the Social
Psychology of Creativity, Westview press,
Boulder, colo, 1996.

[6] Dea—Hyun. Ha., “A Study on the Relationships
between Motivation and Creativity Based on T.
Amabiles’s Theory of Creativity”, Korean
Journal of Educational Research, Vol.40, No.Z,
pp.111-142, 2002.

[7] Collins. M. A, and Amabile. T. M., Motivation
and Creativity, Edited In Sternberg. R. ],
Handbook of Creativity, Cambridge University
Press, Cambridge, pp.297-312, 1999.

[8] Ha-Soo. Jang., “A Study on the Relationship
between Personality and Creative Behavior
according to Major in University”, The Journal
of the Convergence on Culture Technology
(JCCT), Vol. 3, No. 4, ppb3-58 2017,;
Hyun-Suk. Kang., and Byung-Gee. Bak., “A
Meta-Analysis of the Relationship between
Creativity and  Cognitive  Emotional  and
Environmental Variables”, The Korean Journal

of Educational Psychology, Vol.28, No.2,
pp.371-404, 2014.
[9] Deci. E. L, “Notes on the Theory and

Metathory of Intrinsic Motivation”, Organizational
Behavior and Human Performance, Vol.15,
pp.130-145, 1975.

[10] Kyung-Hwa. Lee, and Kyung-Hoon. Yoo,
Creativity-Society, Culture, Education-, DongMunSa,
Seoul, p.82, 2014

[11] Kaufman. J. C. Creativity 101,
Publishing Company, New York, 2016.

Springer

[12] Seong-Ik. Park., and Gyu-Min. Lee., “Review
on the Critical Components of Integrated
Approaches on Creativity and Its Implications
for Creativity Education”, Asian Journal of
Education, Vol.5, No.4, pp.169-193, 2004

[13] Kaufman. J. C. Creativity 101,
Publishing Company, New York, 2016.

[14] Amabile. T. M., “Effects of external evaluation
on artistic creativity”, Journal of Personality and
Social Psychology, Vol.37, pp.221-233, 1979,
Amabile. T. M., Creativity in Context: Update to
the Social Psychology of Creativity, Westview
press, Boulder, colo, 1996.; Shalley. C., “Effects
of coation, expected evaluation, and goal setting
on creativity and productivity”, Academy of
Management Journal, Vol.38, pp.483-503, 1995.

[15] Amabile. T. M., “Motivation and Creativity:
Effects of motivational orientation on creative

Springer

writers”, Journal of Personality and Social
Psychology, Vol.48, pp.393-399, 1985,
Hennessey. B. A, Amabile. T. M., and

Martinage. M., “Immunizing children against the
negative effects of reward”, Contemporary
Educational Psychology, Vol.14, pp.212-227, 1939.

[16] R. Eisenberger. R., and Cameron. J.,
“Detrimental effects of reward: Reality or
myth?”, American Psychologist, Vol.51,
pp.1153-1166, 199%.

[17] Eisenberger. R., Armeli. S., and Pretz. J., “Can
the promise of reward increase -creativity?”,
Journal of Personality and Social Psychology,
Vol.74, pp.704-714, 1998.

[18] Jong-Nam. Kim, Attitude and Job Satisfaction,
Department of Industrial Psychology,
SungKyunKwan University Edited, Park Young
Sa, Seoul, p.336, 1995.

[19] Jong-Nam. Kim, Attitude and Job Satisfaction,
Department of Industrial Psychology,
SungKyunKwan University Edited, Park Young
Sa, Seoul, pp.348-349, 1995.

[20] Jong-Nam. Kim, Attitude and Job Satisfaction,
Department of Industrial Psychology,
SungKyunKwan University Edited, Park Young
Sa, Seoul, p.342, 199%5.

[21] Sternberg. R. J., Kaufman. J. C., and Pretz. J.
E., The Creativity Conundrum, Psychology
Press, New York, p.1, 2002.

[22] Kaufman. J. C., Creativity 101,
Publishing Company, New York, 2016

[23] Bilton. C., Management and Creativity: From
Creative Industries to Creative Management,

Springer

- 181 -



A Study on the Influence of Internal Motivation and External Motivation on Creative Behavior
. The Mediating Role of Job Satisfaction

Blackwell Publishing, OXFORD, pp.2-4, 2007.

[24] Fesit. G. J., “A Meta-Analysis of Personality
in Scientific and Artistic Creativity”, Personality
and Social Psychology Review, Vol2, No.4,
pp.290-309, 1998.

[25] Hwa-Ja. Lee, A study on factors that
influence the creative behavior and performance
of people in advertising industry, Ph. D. Thesis.
Kyung Hee University, Seoul, 2002.

[26] Amabile, T. M, Hill, K. G. Hennessey, B.A.,
and Tighe, E. M., “The work Preference
Inventory: Assessing intrinsic and extrinsic
motivational orientations”, Journal of Personality
and Social Psychology, Vol.66, pp.950-967, 1994.

[27] Happel. B., Martin. T. and Pinikahana. J. A,
“Comparative Study of Psychiatric Nurses from
Forensic and Mainstream Mental Health
Service”, International Journal of Mental Health
Nursing, Vol.12, No.1, 2003

[28] Runco’s. M. A., Plucker. J. A, and Lim. W,
“Development and Psychometric Integrity of a
Measure of Ideational Behavior’, Creativity
Research Journal, Vol.3-4, No.13, pp.393-400,
2001.

[29] Herzberg. F., Work and Nature of Man, World
Publishing co. Cleveland, 1966

[30] Ho-Yeon. Yun., “Factors Affecting job
satisfaction among police officers”, Police
Welfare Research Journal, Vol. 2, No. 2
pp.96-127, 2014

[31] Yung-Hyun. Yu., “A study on reward type
and job satisfaction-Focusing on Police and
Maritime Police-", The Korean Association of
Police Science Review, Vol.14, No.6, pp.189-213,
2012

- 182 -





