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Abstract The purpose of this study is to establish smart signage in a certain space and to analyze not only media
ingestion and advertising inducement as well as any information (high vs. low vs. low) and flow level And the
memory effect related to whether or not to remember. The results of this study show that the higher the interaction
level and the higher the engagement level, the higher the advertising engagement is. In addition, media involvement
was high when interaction level was low and flow level was high. Finally, if the level of interactivity is low and
the level of flow is high, then non - valued attribution information is more likely to be recalled than the
comprehensive evaluation information. If the interaction of smart signage is high and the flow of users is low,
Recalled more recall information. In the future, detailed strategies for enhancing user flow will be needed rather than
a strategy for unconditional enhancement of interaction in smart signage strategy.
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Table 1. Result of MANOVA, ANOVA

MANOVA ANOVA
Main Effect | wiks' AD | Media Descret
Lambda | F|Engace | Ingage | Global |~
ment ment

A: Interactivity| 055 | 34.86+ | 6.42+ | 85.11%x | 14.75% | 2572+
B: Flow 0.10  |364.86%| 90.47++ | 150.29+« | 269.88+| 113.31+*
AxB 068 | 068 | 1.25 1.82 0.01 | 76.47+
Note: *p<.05, #p<.01
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