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Suggestion of smart Dressing Table design
for one person household -Focusing on single women in their 20s

Da-Yeon Kim, Dong-Min Lee’
Industrial Design, Kyunghee University

£ oF B AT 19 R 99 AvkE bpe] Bege ANl A ol B4 F A e Ak A
2x0g g BE QTE 19 AP F FEA AP L 20kE /7] An] G nelFE 200 B4 o4 FHow
ek, 71 S SPgTle] Mg UAIs 4.8 Rsh sl Sguis Avhe el 24 Al ARk o
2 2nhE SgTiol g A U shelg 918 ofu] HEEALE AT A AW F vk 82 548 2 0y
of el A5 QB S Aaste] Bgulel §31T 2nlE J1% AsEs AAIGS B ol uigow oo W=
2 Ay F el 2 2ok el g V=S a2 bl Ao Adt 22w 19 7S 9l
2ok STl 488 2ok 134 SRS AT IAUE AR, L0 B Ao 2l ATl Day
S %

o |
N
N
14

ol
e

>,

=

2 4

© .

49

rlo

E
0

E

)

L

—
ro

N

-y @
i

Rc)
o

[

N
m

L
S

=

<>,

A

i3

r_l_;

g

N

2

ek

N0

o

ftl

N
=

o

O

FAo) © §, 2vkE A%, 7HE 191 747, TRl

Abstract The purpose of this study is to recognize the necessity of smart furniture for single - person households
and to suggest final design. It is assumed that smart furniture that meets the demand can be released in the future.
To this end, we intend to solve the needs of the smart technology of the subject through in-depth interviews and
persona establishment through demand research. Currently, the number of single-person households is expected to
increase steadily and become the most important form of household composition in the future. In the future, it will
be analyzed based on the in-depth interview after the target selection for the target needs research. Then, after
insights are gathered through in-depth interviews, we apply the applicable smart technology to create the expected
scenarios and draw conclusions about how smart furniture will function in the future.

Key Words : Convergence, Smart furniture, Single-person household
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Table 1. Estimated number of households in Seoul
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Fig. 1. Dressing table design department
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Table 2. In—depth Interview Questionnaire

Type Contents
Person 1. Age

al 2. Occupation
Informa 3. Residential Type

tion 4. Residence
Resear  15. What kind of Smart device do you have?
ching 16. Do you use smart devices while using furniture?
Innovat  17. If you use, what do you use it for?

8. What Smart technologies should be prioritizes in
the vanity area?

. What are the most positive aspects of combining
existing smart devices with other devices(TV,
Lamps, Speakers etc.)?

20. Have you ever used smart devices to monitor
indoor and outdoor environments (Fine dust,
Temperatures etc.)? If so, what smart fumiture is
expected to solve it?

21. What would be the benefit if the Smart Dressing

©

FeI:tTJre table were to provide the user with the schedule
and weather information? (Makeup, Styling etc.)
S o . !

22. Are you willing to get relevant information on
make-up and styling suggestions based on
personal color in Smart Dressing table?

23. Do you use the scheduler function in Smart
Device?

24, What is the most considered for makeup,
foundation makeup, and styling?

25. If the combination of a Vanity and Smart
technology allows a customized service offer,
what is the estimated price?
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Table 3. Solution for In—depth Interview

Problem Cause Solution

Because they
could not match
clothes that fit
weather and
temperature.

Even if they search
for weather and
temperature, styling
is difficult.

Appropriate styling
suggestions based on
weather and
temperature

They use the smart

phone music app

periodically on the

Vanity to change
S0Ngs.

They do not know

Because the
music is different
according to time
and atmosphere

Ability to display
Bluetooth speakers and
playback music

Offering personal

what is right for The skin . e
them in basic condition is (e::(r)ssgr]gtllccsolg éﬂg?ﬁn
makeup and unknown. P o

makeup. condition
It is difficult to

Large storage space
and the ability to
display the location of

organize cosmetics
because there is
no room for

The storage is
limited, but many
cosmetics.

storage. cosmetics
Fluorescent
gﬂ?ggﬁ? ilr?otﬁse lamps and Adjust the intensity of
e — natural light after | natural light n the vanity
UGS make-up look lighting

different.
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