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Abstract

Many consumers intend to make environmentally purchase. However, this is not always what occurs. A gap exists between
consumer intentions to purchase environmentally friendly products and their actual purchase behavior. In this study, we examined
the effect of situational factors such as price sensitivity, product quality perception, and label trust on the relationship between
purchase intention and purchase behavior for environmentally friendly products. First, we conducted a theoretical consideration
through a review of literature on price sensitivity, product quality perception, label trust, purchase intention and purchase behavior.
Based on the literature review, we designed a structural model and developed the hypotheses. Next, we collected data using a
survey and processed them statistically in order to verify the hypotheses. A total of 213 samples were collected and the data were
analyzed using a structural equation model (LISREL 8.70). The results suggest that the situational factor of label trust has a
moderating effect on the relationship between purchase intention and purchase behavior for environmentally friendly products.
However, price sensitivity and product quality perception have no moderating effect. This means that trust in labels is important
when consumers want to buy environmentally friendly products. Although this study has some limitations, it is expected that it
will positively trigger follow-up research.
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Table 1. Respondent's demographic information

- 0]

T+ No and Park(2011)3} Wekefield and Inman
(2003) o] Aol A ARG S Z S ARESFIAL Al
A A2+ 2A35}7] 915t 2 == Sweeney et al.(1999)
of ol AMGE 4T AFE A, bl 1S &
A35l7] 93t HAx== Walsh and Mitchell(2010)2}
Moussa and Touzani(2008)2] HLoj| A AF&-F 5573+
2 Ahgstn

2 Aol A= SPSS 21.05 o]-8-5to M= iAw &
g 5ol A1#)/de A56H31aL, LISREL 8.702 ]

= [e)
3fo] %) Efeby o ek, TR B R

O Fko] 71 k1 0.6014, 1 ar EakeE ghE 7%
1050V o &2 Ui g 7id o] S ehd/d& =l
sholch A1 %1 &7 o] AlEAd 3 el
2l 2.1 F-4] A3k=Table 29} itk HA| el A
HHA] A9t HE A3 P+ 175.331 (df=108), p

0.000 2.2 Vet GFI=09172 ARES A
L 7102 eI, AGFL 94] 0.882 2 PR3]

o 2 Vet RMRL 0.0690. 2 ARM=2210.08

Characteristic Frequency Percentage
Male 114 51.8%
Gender
Female 106 48.2%
20s 40 18.2%
30s 119 54.1%
Age 40s 32 14.5%
50s 25 11.4%
60s 4 1.8%
) Married 104 47.3%
Marriage
Single 116 52.7%
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Table 2. Confirmatory factor analysis

Internal consistenc -
Y Convergent validity

reliability
Scales Standardized _Standard Reliabilit
. andardize andard error eliability
Cronbach's alpha loading (Theta-delta) coefficient AVE
PRII 0.842 0.487
Price sensitivity PRI2 0.886 0.953 0.145 0.833 0.627
PRI3 0.756 0.669
g . QULI1 0.858 0.544
L P r;’)e‘::;;‘i‘jn‘ty QUL2 0.929 0918 0.349 0.861 0.673
Situationa QUL3 0.93 0.292
factors
LABI1 0.875 0.437
LAB2 0.916 0.294
Label trust LAB3 0.957 0.887 0.385 0.918 0.691
LAB4 0.923 0.280
LABS5 0.887 0.409
) ) INT1 0.900 0.378
Purchase intention INT2 0.936 0.942 0.222 0.918 0.714
of environmental friendly products.
INT3 0.894 0.398
) BEH1 0.872 0.521
purchase behavior BEH2 0.901 0.892 0.417 0.761 0.592
of environmental friendly products.
BEH3 0.841 0.624
Fit Statistics : Chi Square (d.f=108) = 175.331 (p = 0.000), GFI= 917, RMSR = .069, RMSEA = .053,
AGFI = .882, NFI = .954, NNFI = .977, CFI = .982, IFI = .984, RFI = .942, PNFI = .758
Table 3. Discriminant validity test
Pree o Podutquiliy g P purchase
sensitivity perception intention behavior
Price sensitivity 0.627
. . 0.052
Product quality perception (0.002) 0.673
0.086 0.769
Label trust (0.007) 0.591) 0.691
0.069 0.549 0.632
hase i i 714
Purchase intention (0.004) (0.301) (0.399) 0.7
. 0.086 0.492 0.616 0.840
purchase behavior (0.007) (0.242) (0.379) (0.705) 0.592

Note: The diagonal\ numbers are AVE and the numbers in the brackets are the square of correlation coefficient
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Table 4. Moderating effect test
. Differential Group Path coefficient Standard
Structural weight model . . . . . Test results
Verification classification (t value) path coefficient
Unconstrained model d.f=16, x>=51.801
0.862
— High .864
X>=51.886 ig (11.655) 0.86
Hyp 2 d.f=17 0.903 Not supported
Ax?=0.085 :
Low (7.862) 0.807
Unconstrained model d.f=16, x>=41.898
0.802
. High .
X>=41.903 1g (8.977) 0.765
Hyp 3 d.f=16 0812 Not supported
Ax?=0.005 L : 0.855
ow (8.563)
Unconstrained model d.f=16, x>=50.639
. 0.944
X2=54.641 High (11.159) 0.839
Hyp 4 d.f=17 0.677 Supported
AX2=4.002 L ’ 0.774
ow (6.373)
Table 5. Structural model test
Hyp Structural paths T-value Std coeff. Test results
Hyp 1 Purchase intention— Purchase behavior 13.951 0.08 Supported
Purchase intention— Purchase behavior High  11.655 0.09
Hyp 2 . . Not supported
Price sensitivity moderate Low 7.862 0.13
Purchase intention— Purchase behavior High 8.977 0.10
Hyp 3 . . Not supported
Product quality perception moderate Low 8.563 0.11
Hvp 4 Purchase intention— Purchase behavior High  11.159 0.09 Supported
P Label trust moderate Low 6.373 0.15 PP

Note: t=1.96 is significant at 0.025
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