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A Convergence Study on the Current Use Status according to Women
Users' Perception on Medicinal Herb Cosmetics
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Department of Cosmetology, DongShin University
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Abstract This study aims to investigate the status of using medicinal herb cosmetics targeting women who had
experiences of using medicinal herb cosmetics and present basic data for future development of medicinal herb
cosmetics that can satisfy the needs of future customers and convergence marketing strategies. For the purposes, this
study conducted a frequency test and a chi-square test (x?) on the 351 copies of responses obtained from a survey
targeting adult women to identify the use status according to perceptions on medicinal herb cosmetics. As a result,
the followings were presented: As the subjects were older, they preferred medicinal herb cosmetics and intended to
keep purchasing it. Customers had more confidence in the medicinal herb cosmetics when the cosmetics were
good-quality. In respect to efficacy difference according to prices, the subjects who believed that there was difference
in efficacy according to prices were more satisfied with the medicinal herb cosmetics and purchased products of
higher price. Such results indicate it is suggested that medicinal herb cosmetics would develop further when cosmetic
products that can satisfy their need are developed.
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Table 2, Configure the questionnaire
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Table 1. Sales of cosmetic products in 2015
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Table 3. General characteristics

frequency  percentag

category (N) e(%)

20-29 93 265

30-39 104 296

age 40-49 54 15.4
50-59 75 214

60-69 16 46

over 70 9 26

marital single 150 27
status married 201 57.3
high school graduate 124 35.3

college students 9 26

education college graduates 71 20.2
university students 29 83

university graduates 105 29.9

graduate school students 13 37

office workers 48 137
housewives 74 21.1

service and salesperson 37 10.5

public servants 13 37

occupation students 32 9.1
technicians 4 1.1

specialists 40 114
businessmen 47 134

no occupation 56 16.0

under 1,000,000 85 24.2

under 1,000,000-2,000,000 82 234

family under 2,000,000-3,000,000 109 31.1
monthly  under 3,000,,000-4,000,000 48 13.7
income under 4,000,000-5,000,000 12 34
over 5,000,000 10 2.8

others 5 14
total 351 100.0
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Table 4. perception on medicinal herb cosmetics

frequency percenta

category (N) ge(%)
high quality image 38 10.8
image of  Korean traditional image 24 6.8
;r;erglcmal safe image to skin 76 217
cosmetics  cosmetics made of medicinal herbs 193 55.0
organic image 20 57
ages of elderly people use it 134 382
people who
use medicing @nybody uses it regardiess of ages. 212 60.4
Zggtrin otics others 5 14
under 10,000 3 9
) 30,000 95 271
zﬁfgﬁggﬁ‘g 50,000 200 570
price 70,000 38 10.8
100,000 14 40
over 100,000 1 3
efficacy yes 275 78.3
difference g 72 205
according
to price others 4 1.1
total 351 100.0
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Table 5. use status of medicinal herb cosmetics

category frequency percenta

(N) ge(%)

under 3 months 62 17.7

under 3-6 months 129 36.8

mean use under 6-9 months 118 33.6
period under 9-12 months 15 43
over 1 year 24 6.8

others 3 9

skin toner 67 19.1

emulsion 55 18.7

the most  essence 9% 274
preferred  @mple 16 46
medicinal  nutriious cream 29 8.3
hetb  eye cream 4 1.1
cosmetios hair products 46 13.1
pack and mask 32 9.1

others 6 1.7

TV commercials 164 46.7

Internet commercial 44 125

newspaper and magazine 9 26

how to get neighbors 80 228

information .

on the past experiences 14 4.0
cosmetics  Salespersons’ recommendation 21 6.0
company leaflet 2 6

SNS and blog 14 4.0

others 3 9

very affirmative 14 4.0

- affirmative 110 31.3
%T;%Tizimg SO SO 155 442
not positive 66 18.8

very negative 6 1.7
total 351 100.0
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Table 6. Use status according to images

of medicinal herb cosmetics

cosmetics
high quality Ko_r(_aan safe image  made of organic
category image trz_admona\ to skin medicinal cosmetics total 2
image herbs X ()
N % N % N % N % N % N %
under 3 months 10 263 4 16.7 6 79 39 202 3 15.0 62 17.7
mean using under 3-6 months 14 368 5 20.8 35 461 67 347 8 40.0 129 36.8 25647
period  under 6-9 months 7 184 7 202 28 368 69 3H8 7 3HBO 118 336 (012)
over 9 months 7 184 8 333 7 9.2 18 93 2 10.0 42 12.0
medicinal skin toner 4 10.5 3 125 23 303 34 176 3 15.0 67 19.1
herb emulsion 4 10.5 5 20.8 15 197 27 140 4 20.0 55 15.7 .
cosmetic  essence/ample 19 500 9 375 12 158 66 342 6 30.0 112 319 2(7023?
you are  hair products 3 79 6 250 11 145 23 119 3 15.0 46 13.1
UG others 8 201 1 42 15 197 43 23 4 200 71 202
TV commercial 13 342 9 375 40 526 94 487 8 40.0 164 467
how (o get Ien 17§Qneqtalenys|ﬁiﬁ§{’magaz'” 8 201 6 250 10 132 27 140 4 200 55 157
‘”fgr:m;io” neighbors and friends 10 263 3 125 13 171 49 254 5 250 80 228 1(‘128)5
cosmetics  Salespersons 4 105 1 42 5 66 10 52 1 50 21 60
recommendation
others 3 79 20.8 8 105 183 67 2 10.0 31 8.8
yes 16 421 7 29.2 36 474 58 301 7 35.0 124 35.3
purchasing o, ., 17 447 13 542 24 316 9@ 477 9 450 155 442 10687
intention (.220)
no 5 132 4 16.7 16 211 43 223 4 20.0 72 20.5
total 38 1000 24 1000 76 1000 193 1000 20 100.0 351 100.0
p<.05
Table 7. Use status according to age of medicinal herb cosmetics
cateqory elderly people use it r:gﬁ;ggsuzfzglg others total X2(p)
N % N % N % N %
under 3 months 31 23.1 30 14.2 1 20.0 62 17.7
mean using under 3-6 months 46 34.3 81 382 2 40.0 129 36.8 5.224
period  under 6-9 months 43 321 74 349 1 20.0 118 336 (515)
over 9 months 14 104 27 12.7 1 20.0 42 12.0
medicinal skin toner 25 18.7 42 19.8 0 0.0 67 19.1
herb emulsion 17 127 36 17.0 2 40.0 55 157
cosmetics  essence/ample 46 343 65 30.7 1 20.0 112 31.9 :17869;
you are  hair products 19 14.2 26 12.3 1 20.0 46 13.1
UG others 27 20.1 43 203 1 200 7 202
TV commercials 66 493 9% 453 2 40.0 164 46.7
how 1o get  |niernet newspaper,magazines/com
information papy el 16 119 3 184 0 00 55 157 -
on e eighbors and fiends 32 239 47 22 1 200 80 28 (515)
cosmetics in
purchasing salespersons’ recommendation 10 75 10 47 1 20.0 21 6.0
others 10 75 20 94 1 20.0 31 8.8
) positive 45 336 78 36.8 1 20.0 124 35.3 N
purchasing o, o 54 403 0 472 {200 155 442 1009
intention (.040)
negative 35 26.1 34 16.0 3 60.0 72 20.5
total 134 100.0 212 100.0 5 100.0 351 100.0

" p<05
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Table 8. use status according to appropriate purchasing price of medicinal herb cosmetics
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under 30,000

50,000 over 70,000 total

category N % N % N % N % X
under 3 months 25 255 29 14.5 8 151 62 17.7
mean using under 3-6 months 37 378 76 38.0 16 30.2 129 36.8 17.437"
period  under 6-9 months 23 235 78 39.0 17 32.1 118 336 (.008)
over 9 months 13 13.3 17 85 12 226 42 12.0
medicinal skin toner 19 19.4 42 210 6 1.3 67 19.1
herb emulsion 14 14.3 33 16.5 8 15.1 55 15.7
cosmetics  essence/ample 32 32.7 60 30.0 20 37.7 112 31.9 ?82??05)
Vou_are hair products 15 15.3 25 125 6 11.3 46 13.1
YS9 oihers 18 184 40 200 13 245 71 202
TV commercial 47 480 100 50.0 17 32.1 164 46.7
how to get ]
mformaﬂ%n :Q;ﬁ;?et,newspaper,magazme/company 13 133 32 16.0 10 18.9 55 15.7 10538
Cogr:]e‘;‘gsm neighbors and friends B 235 45 25 12 26 80 228 (229)
purchasing salespersons’ recommendation 7 71 8 40 6 11.3 21 6.0
others 8 8.2 15 75 8 15.1 31 8.8
- positive 32 327 66 330 26 49.1 124 353
PUENaNY 50 50 M 49 89 M5 2 415 155 442 (7'11277?
negative 22 224 45 225 5 9.4 72 20.5
total 98 100.0 200 100.0 53 1000 351 100.0
T p<05, " p<.01, " p<.001
Table 9. use status according to efficacy difference in price of medicinal herb cosmetics
t_here is th(_are is no others total
category difference difference X 2 ©
N % N % N % N %
under 3 months 33 12.0 29 403 0 0.0 62 17.7
mean using under 3-6 months 113 411 14 19.4 2 50.0 129 36.8 47254
period  under 6-9 months 102 37.1 16 22 0 0.0 118 336 (.000)
over 9 months 27 9.8 13 18.1 2 50.0 42 12.0
medicinal skin toner 53 19.3 14 194 0 0.0 67 19.1
herb emulsion 43 15.6 10 13.9 2 50.0 55 157
cosmetics  essence/ample 89 324 22 30.6 1 25.0 112 31.9 f;gé—;
you are  hair products 35 12.7 11 15.3 0 0.0 46 13.1
USING others 55 200 15 208 1 250 71 202
how to get TV commercial 134 487 30 4.7 0 0.0 164 46.7
information Internet,newspaper,magazines/ 23 156 1" 153 1 250 55 157
on the company leaflet 19.502"
cosmetics neighbors and friends 62 225 17 236 1 25.0 80 22.8 (.012)
N salespersons’ recommendation 19 6.9 2 28 0 0.0 21 6.0
pUICasing o 17 6.2 12 167 2 50 31 88
) positive 104 378 16 22 4 100.0 124 35.3 .
purchasing o, ., 116 422 39 52 0 00 155 442 13.554
intention (.009)
negative 55 20.0 17 236 0 0.0 72 20.5
total 275 100.0 72 100.0 4 1000 351 100.0

" p<05, " p<01, ™ p<.001
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