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Current Status of SNS Marketing Design and Development of
Production Education
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Abstract Today, SNS exists as the most influential medium. A variety of designs are being produced in the
context of numerous SNS marketing designs and the increasing exposure of ads to SNS and portal sites.
Recognizing the current status of sns advertising design, which is heating up more than a decade ago, we will
study strategies to introduce an important part of education to be conducted in universities and the current way
in which it is used and produced. Modern SNS marketing designs include promotional posters, card news, and
banner ads, and are evolving into various forms and content that are combined with advertisements. In
communicating or sharing information, the importance of real-time advertising product work and the saving of
caustic costs are important. This requires a diversification of university education, as well as a change in quality
and speed of production. When the graduates of SNS Design Production Education Development Plan and
design work were carried out, they conducted a study on the education section where real-time work is possible
to proceed to the industrial field. Through this research, we would like to consider the development of SNS
marketing design personnel and the practical implications of training methods.
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Fig. 1. SNS Success of Marketing Design
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