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Abstract The purpose of this study is to analyze the factors affecting the beauty Probono activities and to find
ways to revitalize the related activities. In this study, the research models and hypotheses were set up, and the results
of the main analysis were obtained by conducting the questionnaire analysis of 701 beauty majors in the metropolitan
area. First, it was found that the participation of Beauty Probono is to utilize beauty technology and knowledge,
mainly through volunteer club activities. Second, Satisfaction with beauty Probono activities was highly correlated
with recruitment of service organization. The reliability of the service organization tended to be higher as the level
of institutional operation and satisfaction through participation were higher . Third, satisfaction with beauty Probono
activities was high, and the more trust in organization, the higher the sustainability of activities. The beauty Probono
activation plan suggested the development of various public relations channels, strengthened education for volunteers,
and transparent management of the volunteer organization. However, this research has limitations in the limitation
of research subject, and it is expected that the study of various aspects of beauty student major students will be
continued in the future.
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Fig. 1. Research Model
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Table 1. Demographic Characteristics of the Sample

n=701
Classification Category Frequency Percentage
Male 248 354
Gender
Female 453 64.6
10's 46 6.6
20's 270 385
Ages 30's 114 16.3
40's 21 30.1
More than 50's 60 8.6
Single 540 770
Marriage
Married 161 230
High school 222 317
College 295 121
Final Education
University 71 10.1
Graduate school 113 16.1
Have 334 476
Religion
None 367 524
Housewife 1 1.6
Beauty worker 233 332
Student 198 28.2
Job
Teacher/Professor 244 348
Etc. 15 2.1
Less than 1,000,000 won 86 12.3
1,000,000 won ~2,000,000 won 218 31.1
Monthly Income Less than 3,000,000 won % 137
More than 3,000,000 won 301 29
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Table 2. Participation Characteristics of the Sample

n=701
Classification Category Frequency Percentage
Less than 6 months 273 38.9
6 months ~1 year 160 228
Participation Period 1 year ~ 3 years 128 183
More than 3 years 140 20.0
More than once a week 99 14.1
More than once a month 103 147
Participation Frequency Once in 3 months 101 14.4
Once in 6 months 136 194
Once in year 262 374
Regularly 74 10.6
Irregular 412 58.8
Participation Way External request 162 23.1
Etc. 53 76
Help Children 14 20
Helping the handicapped 89 12.7
o Help the Elderly 271 38.7
Participation Type Helping Neighbors 56 8.0
Solving Community Problem 160 22.8
Etc. 11 15.8
Hair 380 54.2
Skin 91 13.0
Nail Art 85 121
Participation Field Make up 87 124
Mentoring Counseling 27 39
Education 23 33
Etc. 8 1.1
Personally Involved 33 47
Circle Involved 550 78.5
Participation Style Service Organization 81 11.6
With Family 7 10
Etc. 30 43
Strong Request 12 6.0
Weak Request 46 6.6
Participating Spontaneity Passively Participate 76 10.8
Voluntary 431 61.5
Strong Voluntary 106 15.1
Friend’s Invitation 137 195
Service Organization 60 8.6
Public Relation & Media 61 8.7
Participation Channel Religious institution 60 8.6
School - Academy 263 37.5
Voluntary participation 100 14.3
Etc. 20 29
Solving Community Problem 22 3.1
Participate in Valuable Work 144 205
Self Development 60 8.6
Participation Motive Use 'of anyvledge & Technology 361 51.5
Service Spirit 33 47
Interpersonal Relationships 58 83
Etc. 23 33
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Table 3. Reliability Analysis

Factor Variable No. of Question Cronbach's a
. Service preference, participation, sacrifice supervision, welfare for
Altruism , PR - 8 86
others, conscience, sympathy, euphoria, finding opportunities
. Local member, local talent, local development, participation doctor,
Community ) ; ) ) ; )
) local interest, neighboring affection, neighborhood promotion, 8 85
Consciousness o
participation
Responsibility Practice, Service Important, Damage Supervision,
Social Responsibility Best Responsibility, Participation Important, Responsibility 8 76
Recognition, Service Responsibility, Realization of Responsibility
Agency Promotion tv promotion, sns promotion, agency request, poster promotion, 8 78

radio promotion, placard promotion, publicity paper promotion

Institutional Education
System

Institutional education, attention education, neighborhood
awareness, improvement education, education development, 8 82
leadership education, promotion of participation, growth opportunity

Agency Operation

Recognition, Employee Interest, Financial Support, Mutual
Cooperation, Understanding Status, Compensation, Opportunity 8 83

Management Providing, Providing Results
Learning opportunity, existence, growth moment, compensation,

Satisfaction non-economic compensation, economic compensation, relationship 9 88
satisfaction, relationship maintenance, recognition
Public Relations Recruitment Trust, Institutional Education Trust,

Reliability Management System Trust, Compensation Trust, Role, Help, 8 85

Service Trust, Institution Transparent Management

Willingness to participate continuously, willingness to participate,
willingness to participate, willingness to expand efforts, willingness

Sustainable Behavior o ) ) N L o 8 92
to maintain relationship, participation in activities, willingness to
participate actively, wilingness to actively engage
Table 4. Model fit analysis result
2,
Classification X2 af )éf/ D RMR GFl AGFI RMSEA TU CFI
Statistics 9856.47 2522 3.908 .000 .06 67 .65 .06 .69 Al
Reference Value <3 > 005 < 0.08 > 09 > 08 < 0.08 > 09 > 09
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Table 5. Correlation analysis
1 2 3 4 5 6 7 8 9
Altruism 1
Community 15" 1
Consciousness (.000)
Social A7 09 1
Responsibility (.000) (.015)
) 07 19 09
Agency Promoton | o6 (000) (021 ‘
Institutional 22" .08 A1 A7 1
Education System (.000) (.029) (.004) (.000)
Agency Operation 19 137 -02 21 36 1
Management (.000) (.000) (.592) (.000) (.000)
. 18 A7 20 A0 34 .26™
Satifaction (000} (000} (001) (011) (000} (000} ‘
i 16 18 04 28 30 42 45"
Rellabity (000 (000) (261) (000) (000 (000 (000 ‘
Sustainable 20 25" 120 18" 25" 33" 56" 48" 1
Behavior (.000) (.000) (.001) (.000) (.000) (.000) (.000) (.000)
Table 6. Analysis of measurement model
Non Standardization - .
Classification Path Standardization St:?%?rd Coefficient C”t'ngTauo p
Coefficient (directly effect)
Altruism 0.05 0.03 06 147 A4
Community 001 0.02 o1 034 734
Consciousness
Social Responsibility -0.04 0.03 -.06 -1.35 176
Agency Reliability | Agency Promotion 0.17 0.05 .16 3.4 .000
Institutional Education 016 0.04 19 431 1000
System
Qgency Operation 035 0.05 40 747 .000
anagement
Altruism 0.07 0.04 07 158 114
Community 001 0.03 o1 020 842
Consciousness
Social Responsibility 0.05 0.04 05 1.26 .208
Institutional Education 011 0.05 -10 o35 018
Satisfaction System
Agency Promotion 0.34 0.07 26 495" .000
Agency Operation 001 0.06 o1 009 25
Management
Reliability 054 0.07 42 740" .000
Altruism 0.07 0.04 06 158 114
Community 005 0.03 05 164 101
Consciousness
Social Responsibility 0.03 0.04 02 0.61 544
' Institutional Education 003 0.05 o 066 511
Sustainable System
Behavior Agency Promotion -0.13 0.07 -.08 -1.89 .059
Agency Operation 024 006 18 413" 000
Management
Satisfaction 0.61 0.05 53 11.23" .000
Reliability 0.19 0.07 13 274" .006
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